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DesMoinesRegister.com 


Wow! 


One  of  America’s  great  newspapers,  The  Des  Moines  Register,  just 
got  brighter  and  more  colorful,  thanks  to  a  new  $52  million  press  and 
production  building. 

The  Register  continues  its  strong  tradition  of  combining  hard-hitting, 
in-depth  journalism  with  the  compassionate  telling  of  the  stories  of  its 
people  and  communities  around  the  state. 

But  now  it  captures  much  of  this  in  lively  color,  sharp  printing  and  a 
new,  easier  to  use  size. 

It  also  is  bringing  its  readers: 

•  A  new  stand-alone  business  section  daily. 

•  A  new  technology  section  weekly. 

•  A  new  Home  &  Garden  section  weekly. 

•  An  expanded  local-news  section  every  day. 

•  And  more. 

The  Des  Moines  Register,  blending  tradition  and  innovation 
to  bring  its  readers  a  new  newspaper  full  of  life.  . , 


The  Des  Moines  Register: 

A  Great  Tradition  Now  Full  of  Life 
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at  record  rate 
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San  Francisco:  He 

REGARDLESS  OF  OWNERSHIP,  ‘CHRONICLE’  AND  ‘EXAMINER’  FACE  A  ROl 


With  the  San  Fran¬ 
cisco  Chronicle 
and  San  Francisco 
Examiner  both 
embroiled  in  legal  difficulties  over 
their  respective  sales,  competing 
newspapers  are  closing  the  ring 
around  San  Francisco. 

While  the  Hearst  Corp.  —  buyer 
of  the  Chronicle  from  the  Chronicle 
Publishing  Co.  and  seller  of  the 
Examiner  to  the  Fang  family  — 
girds  for  a  May  trial  that  will  deter¬ 
mine  if  it  can  go  forward  with  the 
deals,  the  San  Jose  Mercury  News 
is  accelerating  plans  for  a  zoned 
edition  in  San  Francisco  with  a 
beefed-up  staff.  The  zoned  edition, 
said  to  be  eight  to  12  pages,  will 
make  its  debut  in  July. 

While  Mercury  News  officials 


John  Sias 


declined  to  comment,  a 
source  at  the  paper  told 
E&P  that  the  Knight 
Ridder-owned  daily’s 
one-man  San  Francisco 
bureau  will  have  as  many 
as  16  new  reporters  in  the 
city.  They  will  focus  on 
metro,  entertainment, 
business,  and  technology 
news,  with  an  especially  strong 
focus  on  competing  with  the 
Chronicle's  popular  pink  Sunday 
“Datebook”  entertainment  section. 

“There’s  been  talk  of  it  for  a  long 
time,  but  certainly  it’s  been  acceler¬ 
ated  because  of  expectation  of  a 
stronger  paper  by  Hearst,”  the 
source  said. 

Knight  Ridder  and  the  Los 
Angeles  Times  also  have  launched  a 


joint  marketing  and  dis¬ 
tribution  deal  to  expand 
the  L.A.  Times  National  1 
Edition’s  reach  in  the 
Bay  Area. 

The  Walnut  Creek, 
Calif.-based  Contra 
Costa  Times  began  dis¬ 
tributing  the  L.A.  Times' 
National  Edition  in  Con¬ 
tra  Costa  and  Santa  Clara  counties 
last  month.  The  companies  an¬ 
nounced  Wednesday  that  the  Na¬ 
tional  Edition  will  expand  into 
seven  additional  Bay  Area  coun¬ 
ties,  including  San  Francisco. 

Although  officials  from  the 
Contra  Costa  Times  and  the  L.A. 
Times  say  the  timing  of  the  expan¬ 
sion  is  coincidental  with  the 
Chronicle! Examiner  legal  woes,  at 


Campbell  drops  a  bombshell 


Cole  C.  Campbell, 
who  blew  through 
the  St.  Louis  Post- 
Dispatch  bringing  contin¬ 
ual  change  in  his  3 '/2-year 
tenure  as  editor,  has  re¬ 
signed  to  become  a  fellow 
at  the  Poynter  Institute  for 
Media  Studies  in  St. 
Petersburg,  Fla. 

“They’re  going  to  pay  me  money 
to  think  and  write  and  ask  questions, 
and  to  teach  journalists  from  around 
the  country,”  Campbell  told  the 
paper’s  flabbergasted  staff  April  5. 
His  departure  was  not  rumored 
beforehand,  and  it  appeared  to  many 
that  Campbell  was  still  in  the 


process  of  charting  a 
new  course  for  the 
paper.  He  restructured 
the  staff,  creating  teams 
organized  around  sub¬ 
ject  matter  and  presenta¬ 
tion.  And  he  wanted 
to  position  the  Post- 
Dispatch  as  a  bellwether 
on  issues  concerning  the 
I  St.  Louis  area.  Toward  that  end,  he 
I  replaced  the  “News  Analysis”  sec- 
j  tion  with  a  new  one  called  “Imagine 
St.  Louis,”  which  gave  rise  to  a  dis- 
[  cussion  show  on  KMOV-TV. 

!  Campbell  also  involved  the 
j  paper  in  sponsoring  many  civic 
I  forums  and  dedicated  more  space 


Cole  C.  Campbell 


for  reader  commentary.  He  is 
regarded  as  a  leader  in  the  civic 
journalism  movement,  which  chal¬ 
lenges  many  traditional  journalis¬ 
tic  precepts  by  suggesting  that 
journalists  step  out  of  their  roles  as 
experts  on  civic  matters  to  listen 
and  follow  issues  of  concern  to  the 
community. 

“Cole  made  significant  contribu¬ 
tions  when  we  were  absolutely  rud¬ 
derless,”  Publisher  Terrance  C.Z. 
Egger  told  the  Post-Dispatch  staff. 
“His  work  and  leadership  in  devel¬ 
oping  a  strategic  plan  for  this  com¬ 
pany  was  outstanding,  and  will  ben¬ 
efit  this  company  for  a  long  time  to 
come.”  —  Ellen  Liburt 
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You  don’t  have  to  be  a  Tribune  Tower  power  to  know  “Let’s  Make  a  Deal”  was  the  most  popular 
game  in  Corporate  America  during  this  year’s  first  quarter,  says  Mergerstat  LP,  which  reports 
that  there  were  a  record-breaking  2,459  mergers  and  acquisitions  over  those  three  months. 

comes  everybody 


SOCKIN’  FIGHT  FOR  ADVERTISING  AND  CIRCULATION  BY  JOEL  DAVIS 


briefs 


other  Bay  Area  dailies;  Gannett  Co. 
Inc.,  owner  of  the  Marin  Indepen- 


her  paper  publishes  an  afternoon 
single-copy  edition  for  commuters 


dent  Journal,  Novato;  and  the  New  who  work  in  San  Francisco,  and  is 
York  Times  Co.,  which  owns  The  excited  about  its  prospects  once  the 


Press  Democrat,  Santa  Rosa. 


Fang-owned  Examiner  converts  to 


ANG  President/Publisher  Scott  |  morning  distribution.  “That  may  be 
McKibben.  who  calls  the  current  i  an  advantage,”  she  said. 


City  by  the  bay?  Or  city  of  the  fray? 

least  one  Bay  Area  media  expert 
believes  otherwise. 

“It’s  clear  that  Times  Mirror  and 
Knight  Bidder  see  a  soft  underbelly 
there  while  the  Chronicle  is  essen¬ 
tially  rudderless,”  said  David  Cole, 
whose  company,  Newsinc.,  covers 
media  trends. 

The  Bay  Area  right  now  is  one  of 
the  most  competitive  newspaper 
markets  in  the  country.  The 
Chronicle  and  Examiner  compete 
with  Knight  Ridder,  which  owns  the 
Mercury  News  in  addition  to  the 
Contra  Costa  Times;  ANG,  owned 
by  William  Dean  Singleton’s 
MediaNews  Group  Inc.  and  parent 
of  The  Oakland  Tribune  and  several 


newspaper  war  m 
the  Bay  Area 
“absolutely  fierce,”  wecoi 

said  his  chain  “has  imccill 

no  intention”  of 
penetrating  the  San  make 

Francisco  city  mai-  ■  j.  q 

ket.  “The  Chron-  InlU  w 

icle,  the  Examiner,  profita 

The  Independent  _ 

—  that’s  their 
turf,  and  we 
couldn’t  pos¬ 
sibly  generate 
enough  cir¬ 
culation  to 
make  it  prof¬ 
itable.”  he  said. 

However,  the 
36,000-circula¬ 
tion  San  Mateo  County  Times,  an 


While  the 
Chronicle  and 

We  couldn’t  Examiner 

possibly ...  '7"'  T,*' 

“  '  pat  in  market- 

make  [a  move  —  the 
into  S.F.  mailcet] 

profitable.  the  naming 

—  ANG’s  Scott  McKibben  "ghts  to  the 
Concord  Pa¬ 
vilion  in  Con¬ 
tra  Costa  County  and  the  Examiner 
is  publishing  special  game-day  edi¬ 
tions  at  the  San  Francisco  Giants’ 
new  downtown  ballpark  —  they  are 
in  a  difficult  position,  Newslnc.’s 
Cole  said.  “I’m  not  denigrating 
[Chronicle  Chairman,  President 
and  CEO]  John  Sias.”  he  said,  “but 
he  can’t  make  heavy  decisions  on 


ANG  afternoon  daily,  is  already  his  own  right  now,  and  conversely 
aiming  to  pick  up  subscribers  of  the  he  can’t  do  what  Hearst  tells  him  to 
p.m.  Examiner  once  new  owner  Ted  [  do  because  it’s  not  clear  Hearst  is 
I  Fang  converts  it  to  a  morning  paper.  i  going  to  get  the  paper.” 
j  In  addition  to  increasing  subscriber  That’s  because  former  San  Fran- 
I  solicitations,  the  San  Mateo  County  cisco  mayoral  candidate  Clint 
I  Times  has  added  Sunday  comics  Reilly,  an  unsuccessful  bidder  for 
I  and  will  probably  devote  more  the  Examiner,  is  suing  Hearst  to  halt 


space  to  local  news  coverage, 
McKibben  said. 

North  of  San  Francisco,  Phyllis 
Pfeiffer,  publisher  of  the  Marin 
Independent  Journal,  said  it  will 


its  $660-million  purchase  of  the 
Chronicle. 

Both  sides  have  agreed  to  bypass 
an  April  1 3  hearing  on  a  preliminary 
injunction  and  proceed  directly  to  a 


remain  a  suburban  paper.  “We’re  full  nonjury  trial  in  May,  at  which 
not  looking  to  move  into  the  city,”  time  a  judge  will  decide  whether  to 
she  said.  She  added,  however,  that  block  or  allow  the  deal.  ■ 


Gates  are  up 
on  handing 
over  notes 

A  King  County,  Wash., 
Superior  Court  judge  last 
week  declined  to  recon¬ 
sider  an  earlier  order  that 
journalist  Doug 
Underwood  surrender 
notes  for  a  Columbia 
Journalism  Review  story 
involving  18  laid-off 
Arizona  Republic 
reporters. 

On  Friday,  Underwood 
appealed  the  case  to  the 
Washington  Court  of 
Appeals.  If  the  court 
declines  to  hear  the 
case,  Underwood  could 
face  jail,  surrender  the 
notes,  or  appeal  to  the 
Washington  Supreme 
Court. 

Underwood’s  attor¬ 
ney,  Bruce  Johnson,  said 
surrendering  the  notes  is 
a  possibility  since  they 
are  related  to  testimony 
Johnson  has  already 
given  and  would  not 
reveal  any  confidential 
sources. 

In  California,  Tim 
Crews,  an  editor  with  a 
rural  Northern  California 
paper,  was  recently  jailed 
for  not  revealing  sources 
for  a  preliminary  hearing 
in  a  criminal  case.  Crews 
has  received  a  second 
subpoena  for  the  same 
information,  sought  as 
evidence  in  the  trial 
phase,  which  begins 
June  5. 

Defense  attorneys  are 
also  seeking  notes  from 
Dan  Post,  a  former 
reporter  for  the  Marin 
Independent  Journal,  and 
David  Sommers,  the  edi¬ 
tor  of  the  California  State 
University  at  Sacramento 
campus  newspaper. 
Sommers,  20,  was 
scheduled  to  return  to 
court  last  Friday,  and 
Post  has  a  court  hearing 
this  week. 

—  Joel  Davis 

Continued  on  Page  16 
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Police  blotters  could  dry  up 

ILLINOIS  SUPREME  COURT  RESTRICTS  INFO  REQUIRED  TO  BE  DIVULGED  BY  JOE  STRUPP 


The  Illinois  Supreme  Court  has  j  from  rules  that  were  in 
drawn  angry  responses  from  some  contended  that  the  gui( 
law-enforcement  officials  and  news  j  release  of  basic  facts  uni 
agencies  for  implementing  new  j  an  accused  person’s  rigf 
rules  that  could  sharply  limit  the  release  of  j  “The  intention  was 
information  about  criminal  investigations  and  I  restrictions,  but  to  mak 
judicial  hearings.  Some  journalists  and  investi-  William  Quinlan,  a  re 
gators  claim  the  tighter  controls  unfairly  restrict  chairman  of  the  Suprei 
them  in  doing  their  jobs.  !  on  Professioal  espnsi- 

“There  have  been  bans  on  the  release  of  j  bility,  which  drew  up 
police  reports  in  some  counties,  and  we  are  quite  i  the  new  restrictions, 
concerned  about  it.”  said  Joe  Thornton,  counsel  The  new  rules  state, 
for  the  Illinois  Press  Association  (IPA),  which  is  in  general,  that  prose¬ 
fighting  the  restrictions  that  took  effect  March  i  cutors  may  not  make 
16.  “Some  have  used  the  new  rules  to  hide  infer-  j  out-of-court  comments 
mation.  believing  it  is  easier  not  to  release  any-  |  “that  would  pose  a 
thing  than  get  themselves  into  trouble.”  I  serious  and  imminent 

But  state  officials  who  have  implemented  the  I  threat  of  heightening 
new  restrictions  said  they  are  not  that  different  |  public  condemnation 


from  rules  that  were  in  place  previously,  and 
contended  that  the  guidelines  do  not  bar  the 
release  of  basic  facts  unless  they  are  harmful  to 
an  accused  person’s  rights. 

“The  intention  was  not  to  make  more 
restrictions,  but  to  make  things  clearer,”  said 
William  Quinlan,  a  retired  state  judge  and 
chairman  of  the  Supreme  court’s  Committee 
on  Professioal  espnsi- 
bility,  which  drew  up 

the  new  restrictions.  Ilrolc  IldVB 

The  new  mies  Slate,  baOS  OH  flit 
in  general,  that  prose- 


lliere  have  been 
bans  on  the  release 
of  police  reports ... 
and  we  are  quite 
concerned  about  it 


DePaola  rises  at  ‘S-T’ 

The  Chicago 
Sun-Times 
has  named 
Kenneth  J.  DePaola 
Jr.  associate  pub¬ 
lisher.  The  43-year- 
old  native  of 
Chicago  will  be 
responsible  for  all 
day-to-day  opera-  ^ 

tions  at  the  468,170-  Kenneth  DePaola 
circulation  newspaper. 

“I’ve  done  it  the  old-fashioned  way  over 
21  years,”  DePaola  told  the  Sun-Times. 
“I’ve  climbed  every  step.” 

He  started  as  a  telemarketer  at  the  Sun- 
Times,  where  he  rose  to  vice  president  of 
advertising.  In  1998,  he  became  publisher 
of  Midwest  Publishing  Inc.,  which  pub¬ 
lishes  the  Daily  Southtown  and  Star  news¬ 
papers,  the  Penny  Saver,  and  Elite  maga¬ 
zine,  all  of  which  are  owned  by  Sun-Times 
parent  Hollinger  International  Inc.  “Ken 
had  an  impressive  tenure  as  publisher  at 
Midwest  Publishing,”  Sun-Times  Pub¬ 
lisher  and  Chairman  F.  David  Radler 
noted,  “and  he  returns  to  the  Sun-Times 
with  a  wealth  of  knowledge  of  the  news¬ 
paper  operation  and  the  Chicago  market 
in  general.”  —  Ellen  Liburt 
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i  “that  would  pose  a  ai 

I  serious  and  imminent  concerned 

!  threat  of  heightening 

I  public  condemnation  llljn( 

j  of  the  accused,  except 

j  for  statements  that  are 

I  necessary  to  inform  the  public  of  the  nature 
I  and  extent  of  the  prosecutor’s  action  and  that 
i  serve  a  legitimate  law-enforcement  purpose.” 
j  Specifically,  the  rules  bar  investigators  and 
I  prosecutors  from  commenting  on: 

•  The  character,  credibility,  reputation  or 
I  criminal  record  of  a  suspect  or  witness  —  or 
I  a  witness’  identity  or  expected  testimony. 

•  The  possibility  of  a  guilty  plea,  the  exis- 
j  tence  of  a  confession,  or  the  refusal  of  the 
I  accused  to  make  a  statement. 


•  Results  of  any  examination  or  test  of  a 
suspect  or  the  nature  of  physical  evidence. 

•  Any  opinion  as  to  the  guilt  or  innocence 
of  a  defendant  or  suspect. 

•  The  fact  that  a  defendant  has  been 
charged,  unless  the  statement  includes  an 
explanation  that  the  charge  is  merely  an 
accusation. 

Also,  law-enforce- 
ment  officials  must 
DCcll  “exercise  reasonable 

I  |^|gj|g0  care”  to  prevent  the  re- 

'  lease  of  prejudicial 

ports ...  information.  But  the 

MiiStn  restrictions  maintain  that 

information  can  be 
about  IL  released  about  offenses; 

—  Joe  Thornton  ‘^e  identity  of  persons 
Illinois  Press  Association  involved;  and  other 
issues  “that  a  reasonable 
lawyer  would  believe  is 
required  to  protect  a  client  from  substantial 
undue  prejudicial  effect  of  recent  publicity.” 

The  “reasonable  care”  description  is  what 
has  many  law-enforcement  officials  concerned 
and  has  caused  some  to  withhold  entire  police 
reports  from  the  press,  claiming  that  the  rules’ 
broad  language  could  cover  many  elements  of 
a  police  report.  “Police  reports,  by  and  large, 
contain  information  that  is  problematic  under 
these  rules,”  said  William  Haine,  state’s  attor¬ 
ney  for  Madison  County  near  St.  Louis.  ■ 


‘Consumer  Reports’  cleared 

NO  RECKLESSNESS  IN  ISUZU  TROOPER  CASE  BY  JOEL  DAVIS 

A  federal  jury  in  Los  Angeles  on  The  jury,  however,  found  the  magazine  did 

Thursday  absolved  Consumer  Reports  show  a  reckless  disregard  for  the  truth  when  it 
magazine  of  liability  in  a  report  on  printed  one  statement:  “Careful  driving,  how- 


A  federal  jury  in  Los  Angeles  on 
Thursday  absolved  Consumer  Reports 
magazine  of  liability  in  a  report  on 
1995-96  Isuzu  Troopers.  But  the  jury  did  find 
the  story  had  errors  in  reporting  the  vehicle  was 
prone  to  tip  over  during  sharp  turns. 

The  jury  ruled  that  seven  of  the  15  state¬ 
ments  Isuzu  Motors  questioned  were  false. 
But  it  determined  Consumer  Reports  did  not 
believe,  in  the  case  of  six  of  those  statements, 
that  the  magazine  showed  a  “reckless  disre¬ 
gard  for  the  truth”  —  a  key  libel  standard 
established  in  the  landmark  New  York  Times 
vs.  Sullivan  case  —  before  publishing  them. 


The  jury,  however,  found  the  magazine  did 
show  a  reckless  disregard  for  the  truth  when  it 
printed  one  statement:  “Careful  driving,  how¬ 
ever,  is  ultimately  not  the  answer  to  the  prob¬ 
lem.  Isuzu  ...  should  never  have  allowed 
these  vehicles  on  the  road.” 

Jurors  in  the  $244-million  product- 
disparagement  and  defamation  suit  neverthe¬ 
less  declined  to  impose  any  monetary  dam¬ 
ages  against  the  magazine’s  parent. 
Consumers  Union. 

Consumer  Reports  disagrees  with  the 
jury’s  finding  of  false  statements  and  stands 
behind  the  article  and  test  results.  ■ 
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PMC.  Now  we're  more 
tKari  just  TV  books; 
we're  tbe  outsource 
solutlou  for  all  your 
advertlslug  sales  needs. 

Save  time  and  grow  ad  revenues  with  PMC. 


PMC  has  long  been  the 
leader  in  helping  newspapers 
launch,  print  and  sell 
advertising  in  quality  TV  books. 
Now  we’re  ready  to  meet  your 
needs  for  temporary,  startup 
and  supplementary  sales  forces. 
Our  experienced  staff  of 
newspaper  managers  and  sales 
people  can  help  in  ways  you 
never  thought  possible.  We  can 
assist  with  your  Web  site  sales, 
special  sections  sales  and 
management  training,  using 
custom  programs  designed  for 
the  unique  needs  of  your 
newspaper.  Of  course,  we’re  still 
in  the  TV  book  business.  As  the 
nation’s  oldest  and  largest 
producer  of  complete  TV  book 
packages,  we  can  do  it  better 


than  anyone  else.  In  fact,  PMC 
has  helped  many  of  our 
customers  successfully  cover  the 
cost  of  their  TV  books  and  our 
services. 

PMC  Off  ESS  THREE  DISTINCT 
LEVELS  OF  TV  BOOK  SERVICE: 

O  Full-service  sales 
AND  print:  PMC  provides 
everything.  The  book  comes  to 
you  printed  and  ready  for 
insertion  -  and  we  help  you  fill 
it  with  ads. 

O  Sales  and  Production: 
PMC  helps  generate  and  place 
all  advertising,  designs  the  book, 
and  provides  you  with 
completed  pages  each  week  so 
you  can  print  it  yourself. 


o  Sales  only:  For  those  who 
design  and  publish  their  own 
books,  PMC  assists  you  in 
developing  a  strategy  to 
overcome  problems  reaching 
your  sales  goals.  Smaller 
newspapers  can  also  join  our 
Smart  TV  program  which  offers 
this  ironclad  guarantee:  “Your 
advertising  sates  will  cover  the 
cost  of  all  PMC  consulting  and 
sales  fees.” 

PMC  can  help  bring  in 
national  revenues,  as  well,  with 
ads  from  cable  channels, 
syndicators,  networks,  and 
other  sources.  We  can  even 
ensure  that  your  sales  strategies 
are  in  line  with  the 
demographics  of  your  market 


i  throng  stateK)f-the-art  analysis, 
j  PMC  also  offers  outstanding 
I  reader-friendly  design,  on-time 
I  delivery,  and  highly  competitive 
j  printing  prices. 

PMC  works  with  more  than 
135  newspapers  representing 
16-million  households  across 
the  country.  Start  saving  by 
putting  our  experience  to  work 
for  you.  Call  (713)  780-7055 
I  today, 
i 
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calendar 


calerKjar@editcxarxjpublisher.c^ 

APRIL 

11- 14  ASNE  2000  Convention,  American 
Society  of  Newspaper  Editors,  J.W.  Marriott 
Hotel,  Washington 

12- 15  NNA  Government  Affairs  Conference, 
National  Newspaper  Association,  Hyatt 
Regency  on  Capitol  Hill,  Washington 

13- 14  14th  Annual  INN  Conference, 
Interactive  Newspaper  Network,  Radisson 
Hotel  Charleston,  Charleston,  S.C. 


'ad  Labez-Tapang 

East  Lake  High  School 
PINELLAS  COUNTY 


27-28  Native  American  Newspaper  Career 
Conference  (For  High  School  and  College 
Students),  American  Society  of  Newspaper 
Editors,  Freedom  Forum  Neuharth  Center, 
Native  American  Journalists  Association,  and 
South  Dakota  Newspaper  Association,  Crazy 
Horse  Memorial,  Custer,  S.D. 


30-2  SABEW  37th  Annual  Convention, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Colony  Square  Hotel, 
Atlanta 


MAY 

7-10  NAA  Annual  Convention  2000, 
Newspaper  Association  of  America, 
Waldorf-Astoria,  New  York 


D.  Holland 

pa  Bay  Tfechnical  High  School 
HILLSBOROUGH  COUNTY 


8  AP  Annual  Meeting,  The  Associated  Press, 
St.  Bartholomew’s  Church,  New  York;  AP 
Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 


ongratulations  to  these  four 
winners  of  the  first  St  Petersburg  Times 
Scholarships,  worth  up  to  $15,000  per  year 
for  four  years  at  an  accredited  U.S.  college 
or  university. 


10-12  AAIND  Distributor  Education 
Institute,  American  Association  of 
Independent  News  Distributors, 
Radisson  Hotel,  Branson,  Mo. 


11-13  “Entering  the  New  Millennium,”  AAAA 
2000  Management  Conference,  American 
Association  of  Advertising  Agencies,  Fairmont 
Southampton  Princess,  Bermuda 


The  scholarship  program,  established  in 
1999,  honors  four  high-school  seniors  who 
have  excelled  academically  despite  signifi¬ 
cant  obstacles  in  their  lives.  In  the  case  of 
these  four  students,  that  meant  leaving 
parents  to  immigrate  to  America  or 
dealing  with  the  death  or  illness  of  their 
parent,  or  their  own  illness. 


21-24  ONO  Annual  Conference, 
Organization  of  News  Ombudsmen, 
Ritz-Carlton  Hotel,  Montreal 


[ichelle  L.  Hurtado 

f  Hudson  High  School 
PASCO  COUNTY 


23-26  “Marketing  the  Revolution:  From 
Products  to  Brands,”  70th  Annual  INMA 
World  Congress  of  Newspaper  Marketing, 
International  Newspaper  Marketing 
Association,  Fairmont  Hotel,  New  Orleans 


26-28  Millennium  Reuben  Awards 
Convention,  National  Cartoonists  Society, 
World  Trade  Center  Marriott,  New  York 


JUNE 

8  Small-Business  Reporting  Conference, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Suites  Country  Club  Plaza, 
Kansas  City,  Mo. 


Jts  oul'  privilege  to  support  the  leaders  of 
tfsiaerrow  by  making  a  diference  in  their 
Hves  today. 


20-22  AAF  American  Advertising 
Conference,  American  Advertising  Federation, 
Caesars  Palace,  Las  Vegas 


Kuon  S.  Lo 

Lakewood  High  School 
Center  for  Advanced  Tfechnology 
PINELLAS  COUNTY 


Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)691-7287. 


Additional  information  about  these 
and  future  events  can  be  found  at 
http://wvvw.editorandpublisher.com/ep 
home/events/eventshtm/calendar2k.htm 
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If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 
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Great  divide  over  ‘USA  Today’  remake 

LEADING  NEWSPAPER  DESIGNERS  EITHER  LOVE  IT  OR  LEAVE  IT  BY  LUCIA  MOSES 


UnlxidM 


page,  as  some  have 
done,  he  said.  “I 
think  their  contri¬ 
bution  to  the  in¬ 
dustry  has  always 
been  in  methodol¬ 
ogy  and  process,” 
he  said.  “They 
kind  of  proved  to 
I  the  rest  of  us  that 
j  you  can  print 
I  quality  color.” 

I  The  remake 
i  was  done  by 
=  I  Richard  Curtis, 
“I  who  also  did 
the  original  de- 

1  sign  in  1982. 


among  other  things. 

Tom  Ruis,  design- 
er  of  36  years  at  the  M 
New  York  Daily 
News,  dtdn  t  like  the 

softer  approach  and  ^ 

thought  the  paper  M 

lost  some  of  its  dis- 
by  shrinking 
the  titles, 

“Their  success  has 
always  been  the  trav- 

eling  business  per-  jB 

son,”  said  Ruis,  who  -  B 

said  his  own  tabloid  Richard  Curtis 
has  been  visually  influenced  by  USA  Today. 
“I’m  not  too  sure  they  helped  themselves.  This 
has  a  backward  look  to  it.” 

And  Bill  Ostendorf,  managing 

^  editor/visuals  at  the 
1 1  Providence  (R.I.) 
h  I  Journal  and  a  design 
.  I  consultant,  could  find 
s  I  little  good  to  say  about 
I  the  new  design. 

^  I  “I  think  this  product 

I  is  much  harder  to  read 

I I  because  of  the  font. 
I  because  of  the  size  of 
I  the  leading,”  he  .said. 

I  The  single  headline 

typeface  is  “too  fussy 
and  featurey  to  be  the 
only  font  in  the  whole 
newspaper.” 

USA  Today  has  toned 
down  its  early  brash  use  of 
color  and  graphics  over 
the  years.  It  led  the  indus¬ 
try  in  using  more  color  and 
^  I  graphics  and  running  short- 

stories  even  as  it  was 
derided  for  doing  so. 

New  York-based  designer  Walter  Bernard, 
who  has  worked  on  redesigns  of  more  than  100 
magazines  and  newspapers,  including  The 
Washington  Post  and  ABC  in  Madrid,  Spain, 
noted  that  the  other  national  papers  —  The  New 
York  Times  and  The  Wall  Street  Journal  —  now 
use  dabs  of  color,  but  more  subtly.  “I  think  per¬ 
haps  USA  Today  wants  to  join  that  crowd  in  that 
they  want  to  be  authoritative,”  he  said.  ■ 


Designers  gave  * 

mixed  reviews 
to  the  first  re- 
design  in  USA 
Today's  18-year  history  as  it 
converts  to  a  narrower,  long- 
er  page  size. 

The  paper  that  was  a  pio- 
neer  in  the  use  of  color  and 
graphics  and  has  led  the  in- 
dustry  in  presentation  is  ton- 
ing  down  its  look  with  a  muted  sissg; 
color  palette  and  a  single  head- 
line  typeface. 

“I  think  we  live  in  sort  of 
visually  noisy  times,  and  peo-  '^0^1 
pie  get  barraged  with  infor- 
mation  and  images,”  said  Karen 
Jurgensen,  the  paper’s  editor, 
explaining  the  less-is-more  ap-  ^6 
proach.  pE 

“I  like  it.  They  went  exactly 
in  the  right  direction,”  said  New  m 
York-based  designer  Roger  Black, 

Black,  who  is  currently  redesign-  Hi 
ing  the  Los  Angeles 
Times  and  has  redone 

The  Sun  Bal- 

timore,  said  the  new  ^pBpUH^^B 

look  was  an  overdue 

response  to  Ameri-  P 

cans’  growing  soph-  ■■  i  ^ 

istication  and  prefer- 

ence  for  minimalist 

design.  “People  are 

much  more  style-  ji' ■ 

conscious,  and  USA 
„  ,  ,  ,  Karen  Jurgensen 

Today  has  always 

been  a  newspaper  that  tried  to  affirm  people’s 
lifestyle[s],”  he  said.  “I  think  they  were  shoot¬ 
ing  a  little  too  low  with  the  old  design.” 

David  B.  Gray,  executive  director  of  the 
Society  for  News  Design,  said  the  new 
approach  shows  USA  Today  understands  who 
its  readers  are,  25-  to  54-year-old  profession¬ 
als.  “The  more  education  people  have,  the 
more  sophisticated  their  color  palette  be¬ 
comes,”  he  said. 

Gray  said  the  Gannett  Co.  Inc.  paper  was 
right  to  start  the  redesign  from  scratch  instead 
of  shrinking  the  old  design  to  fit  on  a  narrower 


Markets;, 


"Tth  OSS 

'©Ur  Zlilw  Elian 

- - -  ^  C'‘>ngiws  should 

^  ^^StiUtncy  qaanfs; 

^  t^une  skating 


The  most  striking 
changes  are  a  taller, 
skinnier  body  typeface 
to  make  up  for  the  loss 
of  space  on  the  margins 
and  a  single  headline 
typeface  to  give  pages 
more  uniformity.  The 
news  hole  has  in¬ 
creased  slightly  while  i 
the  ad  sizes  propor¬ 
tionally  have  stayed  « 
the  same,  Jurgen-  « 
sen  said.  f* 

The  newspaper 
industry  is  gradu-  || 
ally  moving  to¬ 
ward  a  narrower  page  size,  which  can  save 
on  newsprint  expense,  papers’  largest  cost 
outside  payroll.  For  its  part,  US.A  Today 
expects  to  save  7%  on  newsprint.  Some  read¬ 
ers  will  see  the  new  design  printed  on  the  old, 
wider  paper  until  all  USA  Today's  36  print 
sites  are  altered  to  print  the  narrower  paper. 

Some  designers  said  the  smaller  type  in  the 
new  USA  Today  is  harder  to  read,  and  ques¬ 
tioned  the  use  of  a  single  headline  typeface. 


Census  officials 

•ear  a  acklash 
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NATIONAL  ADVERTISING-PLACEMENT  AGENCY  HAS  ‘ONE  SLIP  BY  US’  BY  MARK  FITZGERALD 


ris  Ceruilo  ^World 

knowing  this  was 
!  anything  but  an  ad  for 

SlISSEBEIBSSHmf  ^  movie,”  Chi- 

'  cagu  Jewish  News 

Editor  and  Publisher  Joseph  Aaron  wrote  in  his 
paper.  ”[WJe  didn’t  know  this  ad  was  from  a 
missionary  group  until  after  we  published  and 
were  alerted  to  the  truth  by  our  readers.” 

The  New  York-based  Jewish  Press,  which 
also  ran  the  ad,  called  the  film  “a  crude  effort  to 
convince  Jews  that  Jesus  fulfilled  all  of  the 
Bible’s  messianic  prophecies.” 

No  alarm  bells  went  off  at  Jewish  papers, 
publishers  said,  because  the  ad  came  through 
Joseph  Jacobs  Advertising,  a  trusted  media 
firm  that  has  placed  ads  in  Jewish  papers  for 
decades.  “We’ve  been  doing  this  for  80  years 
and  never  had  one  slip  by  us  like  this,”  agency 
President  David  Koch  said  in  a  telephone  inter¬ 
view.  The  agency  is  frequently  asked  to  place 
ads  from  Christian  missionary  groups  in  Jewish 
papers,  but  refuses  as  a  matter  of  policy,  he 
said.  “This  ad  came  in  at  the  eleventh  hour  — 
just  in  time  to  get  Fed  Exed  out  to  the  papers,” 
Koch  added.  “It  was  very  well-timed.  They 
knew  what  they  were  doing.” 

A  spokesperson  for  Cerullo  responded  to  a 
request  for  comment  about  the  ad  by  faxing  a 
statement  on  the  film.  “If  the  piece  has  an  artis¬ 
tic  goal  ...  it  is  to  foster  a  great  acceptance  in 
the  Jewish  family  and  in  society  of  the  phe¬ 
nomenon  of  Messianic  Judaism,”  the  statement 
read  m  part. 

At  the  Chicago  Jewish  Star,  Editor  Wert¬ 
heimer  said  he  was  donating  the  $300  the  paper 
received  for  the  one-eighth  of  a  page  ad  to  Jews 
for  Judaism,  which  he  described  as  an  “anti- 


Eighty  Jewish  newspapers  and  a  j  the  ad 
national  media  rep  firm  specializing  USA  j 
in  Jewish  papers  were  snookered  Guide. 
into  accepting  an  ad  for  a  movie  that  In  i 
was  promoted  as  depicting  the  struggles  of  an  self, 
but  turned  out  to  be  a  message  j  called 


Israeli  rabbi 
that  Jews  should  convert  to  Christianity. 

“We  ran  the  ad.  Just  about  every  Jewish 
paper  in  the  country  ran  the  ad,”  said  Douglas 
Wertheimer,  editor  of  the  Chicago  Jewish  Star. 
“It’s  a  perfectly  unsuspicious-looking  ad.  We 
really  didn’t  think  anything  of  it,  and  neither 
did  anybody  else  —  until  we  began  getting 
phone  calls  from  a  lot  of  upset  people.” 

The  ad  for  the  one-hour  movie,  “The 
Rabbi,”  showed  a  bearded  man  wearing  a  yar- 
mulke  and  praying  at  what  looks  like  the 
Western  Wall  in  Jerusalem.  ‘“The  Rabbi’  is  the 
unforgettable  story  of  an  Israeli  Rabbi  and  his 
struggles  in  modem  society,”  the  ad  copy  reads 
in  part.  In  addition  to  running  in  Jewish  papers. 


Saturday 

3/25 

ItbOOMID 


sages  show  that 

Jesus  is  the  messi-  ^  ‘Rabbi’  by  any  other  nar 
ah  and  that  accepting  him  does  not  require 
abandoning  Judaism.  At  the  movie’s  end,  there 
is  a  message  from  its  sponsor  —  Morris 
Cerullo,  who  mns  a  Christian  missionary  group 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
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PARADE  TO  RING  DOWN  CURTAIN  IN  JUNE  BY  LUCIA  MOSES 


that,  unlike  react.  Upfront  relies  on  newsstand 
sales  in  addition  to  school  distribution  and 
Times  subscriptions.  (React's  distribution  is 
two-thirds  through  subscriptions,  one-third 
through  NIE  programs.) 

Another  publication  that  hopes  to  benefit  is 
Access,  a  weekly  insert  that  covers  personal 
technology  and  the  Internet.  While  not  strictly 
a  teen  magazine,  it  has  articles  that  appeal  to 
younger  readers.  The  Chestnut 
ii  Hill,  Mass. -based 


With  Parade  Publications  Inc. 

shelving  its  react  magazine 
June  5,  other  magazines  with 
a  teen  angle  are  already 
elbowing  each  other  to  fill  the  void. 

Parade,  a  division  of  Advance  Publications, 
said  it  couldn’t  attract  enough  advertising  to 
make  the  5-year-old  teen  newsmagazine  prof¬ 
itable.  React  is  distrib- 

beauty  and  fashion  advertis- 
ers,  the  major  ad  category  for 
teen  publications,  which  pre- 
fer  slick  magazines  with  relat-  " 
ed  editorial  copy,  he  said.  ^  ^ 

React's  readership  was  56%  |  ^  ^ 

female  and  44%  male,  and  it  WfT  y«j0 
focused  on  Internet  and  enter-  iL  ro 
tainment  news.  t  1 1 

Last  year.  Parade  tried  to 
maximize  the  magazine’s  audi-  - 

ence  by  changing  its  publishing 
cycle  to  mirror  the  school  year  and  shifting  the 
distribution  emphasis  to  Newspaper  In  Educa¬ 
tion  (NIE)  programs.  “Editorially,  it  was 
right,”  Beni  said.  “We  got  the  circulation  to 
where  we  wanted  it  to  be. . . .  It  was  not  a  vehi¬ 
cle  that  beauty/fashion  advertisers  wanted  to 
be  in.”  The  staff  of  about  40  will  be  given  sev¬ 
erance  packages,  Beni  said. 

Parade’s  loss  could  be  a  gain  for  a  handful 
of  other  magazines  that  have  launched  in 
recent  years  to  court  young  readers. 

The  New  York  Times  Upfront,  for  example, 
a  1 -year-old  magazine  published  by  The  New 
York  Times  and  Scholastic  Inc.,  hopes  to  pick 
up  some  of  react's  readership  and  advertising, 
said  Tom  Carley,  president  of  the  Times  ’  news 
services  division. 

“It  won’t  be  a  perfect  overlap,  but  it’s  some¬ 
thing  we’re  looking  at,”  said  Carley,  noting 


paper  was 
launched  in  November  1998  and 
is  carried  by  more  than  50  papers, 
including  the  Los  Angeles  Times' 
Orange  County  edition.  The 
Denver  Post,  and  The  Arizona 
Republic. 

“We  have  begun  conversations 
with  newspapers  that 
carry  react  that  are 
interested  in  having  us 
step  in,”  said  Stephanie 
vice 


That’s  because  The  Associated 
Press  now  is  including  Web  site 
addresses  in  AP’s  national  news, 
sports  and  financial  stories. 


The  AP’s  News  and  Navigation 
initiative  is  designed  to  serve  readers 
who  want  to  follow  up  on  selected 
AP  stories  by  accessing  information 
available  on  the  Internet. 


*  content,  it  would  fit  in 

I  Tiii,  1  Newsweek  maga- 
|‘U  t  n  zine’s  Teen  News- 

)  n B  week,  aimed  at  read- 
ers  in  grades  six 
through  10,  said  it 
doesn’t  see  a  direct 
financial  benefit  to  react's  folding  because 
Teen  Newsweek  is  subscriber-based  while 
react  was  primarily  ad-driven.  Its  presence 
might  have  helped  indirectly  by  raising  teach¬ 
ers’  awareness  of  the  value  of  such  publica¬ 
tions,  however,  said  Sandra  Maccarcne,  Teen 
Newsweek  spokeswoman. 

React  is  available  only  to  the  347  newspa¬ 
pers  that  carry  Parade  Sunday  magazine. 

Editors  at  some  of  those  papers  said  react 
has  helped  them  get  more  younger  people  to 
read  the  newspaper. 

“Our  kids  will  be  sad  to  hear  it,  and  so  am 
I,”  said  K.C.  Compton,  executive  editor  of  the 
31,()00-daily  circulation  Casper,  Wyo.,  Star- 
Tribune,  on  the  folding  of  react.  “It  helped 
them  look  at  issues  from  a  kids’  point  of  view, 
but  with  a  well-reasoned  approach.  I  think  it 
improved  the  odds  of  getting  them  to  read 
anything  else.”  ■ 


Ir  AP  copy  mentions  a  Web  site, 
the  site’s  address  will  be  included  in 
the  body  of  the  story.  If  a  story  isn’t 
about  a  Web  site  but  readers  can  find 
additional  information  on  the  Web, 
AP  includes  relevant  “On  the  Net” 
citations  at  the  end  of  the  story. 

For  example,  a  story  about  NASA 
and  Mars  will  be  followed  by  the 
Web  addresses  for  the  NASA  Mars 
si  te  ( http-.U  mars  lander,  jpl.  nasa.  guv) 
and  the  UCLA  site  on  Marslander 
experiments  ( http:llmars.uda.edu) 


Web  addresses  are  currently 
available  on  AP’s  national  news, 
sports  and  financial  wires,  as  well  as 
national  broadcast  and  Multimedia 
services. 


More  content.  More  value. 


Associated  Press 

www.ap.org 


1  2  EDITOR  &  PUBLISHER  APRIL  10,  2000 


www.eclitorandpublisher.com 


The  First 


Full-Color  Weekly 

Magazine  for 

Hometown  and  Community 

Newspapers. 


Council 

approves 

TSSn  hl^ 

school 

prc^GCt 

■  LaiKl,buUdiiig 
donated  by  family 
of  town  founder 

g,i>«viDsauaJTr 

OW*tOWIA. 


Developed  for  America  s 
hometown  readers 


Host 

paper’s 


The  Perfect  Tool  for: 


•  Enhancing  Value 
Growing  Circulation 
Increasing  Revenues 


name 


imprint 


Special 

regionalized 

editorial 


I 


Refreshingly 

optimistic 

editorial 

style 


Hometown 

profiles 


FOR  INFORMATION  ABOUT 
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CALL  800-720-6323 


Celebrating  Hometown  Life 


QUOTE  OF  THE  WEEK 


Greed,  gr< 
anxjsraer 


I  ONCE  ASKED 
MY  BOSS, 

‘IF  I  WON  A 
PULITZER, 

COULD  I  GET  OFF 
SATURDAYS?’ 

HE  AGREED 
UNTIL  I  WON. 


Cheesed-off  The  newspaper's 

execs  at  the  .  ~rl|  IrrSHc decision  to  run  an 

(Ore.)  VVee/c/v  were  I  1  insert  from  one  of 

nor  in  the  mood  for  41  !  America’s  cor- 

any  Happy  Meals  Is^r—  porate  giants  hit 

after  a  recent  Me-  .  ^  — _  some  in  the  left- 

Donald’s  ad  insert  1  leaning,  inde- 

resulted  in  the  Big  I ;£r^l£.~.v  pendent  com- 

Mac  of  news-rack  i  i,  Bk  p  munity  like  a 

temative's  March  i  McMuffin. 

23  edition  included  i  ■  -V  On  March 

scratch-off  cards  ■■— «“>7  .  ||  \  _ 24,  newspaper 

for  the  restaurant  workers  found 

chain's  Monopoly  '  images  of  golden 

Game,  which  offers  arches  spray-painted 

the  chance  to  win  prizes  of  up  to  $1  million.  on  their  office  window,  an  obvious  protest  from 

Eventually,  word  spread  across  the  college  town  local  anarchists  known  for  objecting  to  any  corpo- 
like  tartar  sauce  on  a  Filet-o-Fish,  causing  more  than  rate  influence.  Editors  attempted  to  quell  anger  in 
a  dozen  of  the  free  paper's  news  racks  to  be  emptied  the  March  30  edition  by  explaining  the  paper's 
or  trashed,  according  to  Publisher  Sonja  Snyder,  advertising  policy,  which  bans  tobacco  or  sexually 
"They  were  in  key  spots,”  said  Snyder,  who  caught  explicit  ads. 

static  from  other  advertisers  demanding  credit  for  “We  have  turned  down  well  over  $  1  CK).000  over  the 
ads  that  were  lost  in  the  stolen  copies.  years,”  it  stated.  —  Joe  Strupp 


—  April  Saul 
photoarapher 
The  Philadelphia  inquirer 
(p.  45) 


H.K.’s  hot  circulation 


a  Cathay  Pacific  canteen  operator  boost  morale  at  the  flagship  Wall  would  sell  the  team  to  a  North 

How  much  can  you  get  for  a  paid  catering  workers  $5,500  a  Street  Journal.  Carolina  businessman  was  bogus, 

fresh  copy  of  T/ie  5vr//je^' Afom/ng  week  to  smuggle  the  papers  from  Dow  Jones  Chairmen  Peter  But  it  wasn’t  until  a  year  later 
Herald  or  The  Australian  in  Hong  planes  and  out  of  the  Hong  Kong  Kahn  reportedly  sent  a  memo  to  that  the  paper  got  the  story,  in  the 

Kong?  Believe  it  or  not.  as  much  airport.  The  papers  were  later  sold  the  Journal  staff  announcing  the  form  of  an  excerpt  from  Weiner’s 

as  $25  to  $85.  off  a  truck.  —  Mark  Fitzgerald  hiring  of  Sirota,  a  firm  spe-  new  book,  "Stadium  Games:  Fifty 

Chinese  authorities  say  the  cializing  in  gauging  employee  Years  of  Big  League  Greed  and 

lure  of  big  money  in  foreign  Come  on,  get  happy!  attitudes.  —  Jason  Williams  Bush  League  Boondoggles.” 

papers  led  eight  people  to  form  a  “Turn  that  frown  upside-  Weiner  was  apparently  on  un¬ 
ring  that  in  the  last  18  months  down,”  Dow  Jones  management  Reporting  by  the  book  paid  leave,  working  on  the  book, 

made  $8()0,(X)0  by  selling  news-  told  the  staff  of  The  Wall  Street  It  was  late  1998  when  sports-  when  he  learned  that  the  Twins 

papers  stolen  from  the  Cathay  Journal.  writer  Jay  Weiner  of  the  Star  owner  had  orchestrated  the  sham 

Pacific  airline.  Dow  Jones  hired  a  manage-  Tribune  in  Minneapolis  discov-  to  pressure  the  state  Legislature 

According  to  a  recent  account  ment  consulting  firm,  called  ered  that  the  threat  by  Minnesota  into  a  tax-supported  stadium  deal, 
in  the  South  China  Morning  Post,  Sirota  Consulting,  last  week  to  Twins  owner  Carl  Pohlad  that  he  —  Jason  Williams 
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newsbriefs 


Continued  from  Page  5 

Papers  seek  records 
in  the  Skakel  case 

Five  newspapers  covering 
the  Connecticut  murder  trial  of 
Kennedy  family  member 
Michael  Skakel  last  week  asked 
a  judge  to  open  court  records  in 
the  case,  including  an  affidavit 
used  to  obtain  an  arrest  war¬ 
rant,  according  to  The 
Associated  Press. 

Judge  Maureen  Dennis  heard 
oral  arguments  on  a  motion 
from  the  newspapers  and  the 
AP  to  obtain  the  records,  which 
are  part  of  the  evidence  used  in 
accusing  Skakel  of  killing  1 5- 
year-old  Martha  Moxley  in 
1975.  Skakel,  a  nephew  of 
assassinated  U.S.  Sen.  Robert 
F.  Kennedy,  was  a  Moxley 
neighbor  at  the  time  of  the 
killing,  but  was  not  arrested 
until  late  this  January. 

Dennis  did  not  rule  on  the 
request  and  did  not  say  when  a 
decision  would  be  rendered. 
Much  of  the  evidence  in  the 
case  has  been  kept  from  the 
press  because  it  remains  in 
juvenile  court,  but  is  expected 
to  be  transferred  to  state  court 
when  proceedings  continue 
in  June. 

Seattle  sports  writer 
sees  charges  dropped 

A  judge  in  Washington  state 
has  dismissed  assault  and 
obstruction  charges  against  a 
Seattle  Post-Intelligencer 
reporter  who  was  covering  a 
football  game  in  Pullman. 
Wash.,  last  October. 

Whitman  County  District 
Judge  David  Frazier,  citing 
insufficient  evidence  and 
unclear  testimony 
by  a  key  witness,  recently  dis¬ 
missed  assault  charges  against 
Angelo  Bruscas. 

“I  feel  only  partial  vindica¬ 
tion  and  believe  the  resulting 
publicity,  time,  and  effort  in 
defending  the  case  has  caused 


me  a  great  deal  of  humiliation 
and  stress,”  Bruscas  told  E&P. 

Lee  Enterprises  plans 
two  Independent  buys 

Lee  Enterprises  Inc.  of  Iowa 
announced  last  week  it  will  buy 
three  daily  newspapers  and  15 
other  publications  in  Nebrask 
and  Wisconsin  from 
Independent  Media  Group  Inc. 

In  addition,  Madison 
Newspapers  Inc.  —  which  is 
half-owned  by  Lee  —  plans  to 
purchase  three  daily  and  eight 
nondaily  publications  from 
IMG.  The  publications 
involved  serve  a  combined 
442,000  readers.  The  transac¬ 
tions  are  expected  to  be  com¬ 
pleted  within  30  days. 

Simon  says 
in  ‘Sun-Times’ 

Before  he  began  a  political 
career  that  included  a  serious 
run  for  the  presidency  and 
ended  with  his  1 997  retirement 
after  two  terms  as  U.S.  Senator 
from  Illinois,  Paul  Simon  was  a 
crusading  teen-age  newspaper 
publisher.  On  March  30,  Simon 
returned  to  journalism  as  a 
weekly  columnist  for  the 
Chicago  Sun-Times. 

Now  71,  Simon  was  19 
when  he  bought  the  Troy 
Tribune  in  southern  Illinois 
and,  as  its  editor,  wrote  exposes 
of  organized  crime’s  involve¬ 
ment  in  gambling  in  the  region. 

Simon’s  inaugural  column 
ran  March  30  and  called  for 
combining  law  enforcement 
against  drugs  with  more  invest¬ 
ment  in  treatment. 

Wilson  takes  over 
at  USAToday.com 

Veteran  Washington  journal¬ 
ist  Kinsey  Wilson  was  named 
vice  president  and  editor  in 
chief  of  USAToday.com,  the 
online  site  of  Gannett  Co.  Inc.’s 
nationwide  daily  paper,  USA 


Today,  company  officials 
announced  last  week.  Wilson, 
formerly  of  the  Congressional 
Quarterly,  replaces  Jim 
Schulte,  who  recently  resigned. 

“Kinsey  brings  with  him  a 
wealth  of  management  and 
journalism  experience  in  both 
the  print  and  online  areas,”  said 
Jeffrey  Webber,  USAToday.com 
vice  president  and  publisher. 
“He  is  very  well-respected  in 
the  industry.” 

Wilson  will  take  the  new 
post  effective  April  24.  His 
experience  includes  stints  at 
Long  Island,  N.Y.-based 
Newsday,  the  Rochester  (N.Y.) 
Democrat  and  Chronicle,  the 
Chicago  Daily  Law  Bulletin, 
and  the  City  News  Bureau  in 
Chicago. 

New  Tribune  Co. 
clears  a  hurdle 

The  Tribune  Co.  cleared  an 
antitrust  hurdle  last  week  on  its 
proposed  $8-billion  tender 
offer  to  acquire  Times  Mirror 
Co.  The  U.S.  Justice 
Department  granted  early  ter¬ 
mination  of  the  Hart-Scott- 
Rodino  antitrust  waiting  period 
for  the  tender  offer. 

The  purchase,  which  would 
create  the  nation’s  third-largest 
newspaper  company  and  a 
media  empire  that  stretches 
from  coast  to  coast,  is  still  sub¬ 
ject  to  a  shorter  waiting  period 
set  to  end  April  26.  It  also 
needs  approval  from  sharehold¬ 
ers  of  both  companies. 

Two  Latino  papers 
on  launching  pad 

Continuing  a  trend  in  West 
Coast  journalism,  two  new 
Spanish-language  newspapers 
are  being  launched  in  greater 
Sacramento,  Calif.,  an  area 
with  more  than  160,000 
Latinos. 

According  to  The  Sacra¬ 
mento  Bee,  El  Informador 


(“The  Informer”)  will  be 
launched  this  month  with  a  cir¬ 
culation  of  about  30,000.  It  will 
be  distributed  free  from  Sacra¬ 
mento  to  Bakersfield, 
a  region  with  more  than  1  mil¬ 
lion  Latinos. 

The  other  newspaper,  Alta 
California  (“Higher 
California”),  is  set  to  make  its 
debut  in  September  if  $60,000 
can  be  raised  to  fund  its  initial 
circulation  of  5,000. 

Taxing  times 
for  shoppers 

It  was  hardly  business  as 
usual  Wednesday  at  the  offices 
of  Metro  Community  News,  a 
280,000-distribution  shopper 
group  in  Buffalo,  N.Y.,  when 
federal  agents  raided  the  offices 
and  seized  boxes  of  documents 
in  connection  with  a  tax  inves¬ 
tigation.  Agents  also  took  docu¬ 
ments  from  the  home  of  Metro 
owner  Richard  A.  Maussner. 

“We  knew  nothing  about  it,” 
said  Robert  Fine,  Maussner’s 
attorney.  “They  came  in  with 
search  warrants  and  took 
records.” 

Metro  is  part  of  Rama 
Group  of  Companies  Inc., 
which  includes  Buffalo  Beat,  a 
weekly  alternative,  and  print¬ 
ing  and  advertising  services. 
Maussner  was  in  talks  to  sell 
the  shoppers  and  other  parts  of 
the  company.  Fine  said  he  was¬ 
n’t  aware  of  any  problems  at 
Rama  Group,  adding,  “It’s 
been  a  very  strong  company 
for  many  years.” 

The  Internal  Revenue 
Service  and  U.S.  attorney’s 
office  wouldn’t  comment 
beyond  saying  a  sealed  search 
warrant  was  executed.  No 
charges  have  been  filed. 

—  Reported  and  written 
by  Joel  Davis, 
Mark  Fitzgerald, 
Lucia  Moses,  and  Joe  Strupp 
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Fourth 


By  Lucia  Moses 


Forecast  bright  and 
sunny  for  first-quarter 
earnings  report  season 


If  first-quarter  earnings  reports  for  the 

newspaper  business  have  a  familiar  ring, 
it’s  because  they  should.  A  continuation 
of  last  year’s  strong  advertising  demand 
and  low  newsprint  prices  are  expected 
to  help  deliver  strong  results  for  the  first  three 
months  of  the  year. 

Credit  Suisse  First  Boston  media  analyst 
Steven  Barlow  said  he’s  “very  positive”  about 
the  first  quarter.  He’s  raised  his  earnings  pro¬ 
jections  for  half  a  dozen  newspaper  compa¬ 
nies  after  reviewing  their  January  and 
February  operating  statistics. 

Gannett  Co.  Inc.,  with  a  market  capitaliza¬ 
tion  of  $19  billion,  the 
largest  in  its  peer  group,  _ 

will  be  seen  as  a  barometer  1131111611 
for  the  sector  when  it  S00||  03 
reports  its  first-quarter 

earnings  today.  for  the  s 

So  far,  all  indications 
are  good.  Gannett,  publish-  **  *  cpwl 

er  of  74  daily  newspapers  quarter  I 

including  USA  Today,  .  . 

reported  pro  forma  news-  lOlISyi 

paper  ad  revenue  rose 
7.5%  through  February,  as  if  the  company 
had  owned  British  regional  newspaper  group 
Newsquest  in  both  first  quarters.  The  increase 
was  fueled  by  gains  in  national  ad  revenue, 
which  was  up  20.5%,  and  classified,  up  7%. 
Local  advertising  was  mixed,  up  4%  in 
January  and  down  2%  in  February. 

Another  major  player.  Wall  Street  Journal 
parent  Dow  Jones  &  Co.,  recently  raised  its 
first-quarter  eamings-per-share  (EPS)  outlook 
“substantially  above  current  market  expecta¬ 
tions”  based  on  ad  linage  figures  in  January 
and  February  and  on  projections  for  March. 

Dow  Jones  said  it  expects  EPS  of  80  cents, 
compared  with  the  57  cents  analysts  polled 
by  First  Call  Corp.  were  estimating.  The 
company  said  February  ad  linage  was  up 
49.5%  at  the  Journal',  up  36%  at  Barron’s, 
the  weekly  business  newspaper;  and  up 


6.8%  at  Ottaway  Newspapers. 

On  the  cost  side,  the  newsprint 
price  increase  the  industry  ex¬ 
pected  didn’t  materialize  in  the 
first  quarter.  Producers  had  hoped 
to  get  a  S50-per-ton  price  increase 
to  stick,  but  Barlow  said  the  larg¬ 
er  users  are  still  paying  less  than 
$500  per  ton. 

Clouds,  however,  lurk  on  the 
industry  horizon.  Last  year,  Barlow 

newsprint,  newspapers’  biggest 
expense  outside  payroll,  fell  below  $500  per 
metric  ton,  the  lowest  it’s  been  in  five  years. 

But  manufacturers 
,  could  get  their  way  in 

■  ■  Will  116  the  latter  part  of  this 

banmieter  p"” 

increase  kicks  in. 

Gtor  when  Analysts  have  called 

lirSl  hit  $550  this  year. 

amings  Another  big  ques¬ 

tion  is  whether  ad¬ 
vertising  will  match 
1999  levels,  when 
dot-com  brand-building  campaigns  helped 
deliver  a  17.7%  increase  in  national  advertis¬ 
ing  —  the  biggest  jump  in  the  category  in  24 
years.  Last  year,  total  ad  spending  increased 
5.4%  to  $46.3  billion,  the  Newspaper 
Association  of  America  reported. 

As  the  year  goes  on,  it’s  going  to  get 
tougher  for  companies  to  top  1 999  ad  revenue 
gains.  For  outfits,  such  as  Gannett  and  the 
E.W.  Scripps  Co.,  that  have  significant  TV 
holdings,  however,  political-related  TV 
advertising  in  the  second  half  will  help  make 
up  for  the  difference. 

Just  how  much  ad  revenue  will  go  up  this 
year  remains  an  unanswered  question. 

Asa  Graves,  analyst  with  Wheat  First 
Union,  Richmond,  Va.,  doesn’t  think  ad  rev¬ 
enue  will  be  particularly  strong  this  year.  “It 
follows  the  economy,  and  the  economy  isn’t 


going  to  get  any  stronger,  because  if  it  does, 
the  Fed  is  going  to  beat  it  between  the  eyes 
with  a  two-by-four.”  ■ 

Texas  papers  change  hands 

Dallas-ba.sed  American  Consolidated  Me¬ 
dia,  with  five  small  Texas  papers,  is  expanding 
its  Texas  footprint  with  the  purchase  of  three 
papers  from  Highlands  Pub¬ 
lications.  The  new  owner  plans  to 
expand  the  papers’  size  and  use  of 
color.  Bought  were  The  Highlander 
of  Marble  Falls,  semiweekly  paid 
circulation  6,100;  Burnet  Bulletin, 
weekly  paid  circulation  3,900;  and 
Kingsland  Current,  weekly  paid  cir¬ 
culation  1,200.  No  purchase  price 
was  disclosed.  Dallas-based  Rick- 
enbacher  Media  Co.  represented  the 
seller  in  the  deal. 


Gannett ...  will  be 
seen  as  a  barometer 
for  the  sector  when 
it  reports  its  first- 
quarter  earnings 
today. 


Tribune  explores  options 

Tribune  Co.  may  ditch  its  education  unit  as 
it  prepares  to  focus  on  its  core  newspaper, 
broadcast,  and  Internet  businesses  when  it 
acquires  Times  Mirror  Co.  Tribune  said  it  is 
“exploring  strategic  alternatives,  including  a 
possible  sale,”  for  Tribune  Education,  pub¬ 
lisher  of  supplemental  education  materials. 
The  6-year-old  division,  with  annual  revenue 
of  about  $400  million,  represents  about 
13.3%  of  the  total  company. 

Tribune  announced  last  month  it  would 
acquire  Times  Mirror  for  $8  billion,  to  form  the 
third-biggest  U.S.  newspaper  company.  To  be 
seen  is  whether  Tribune  will  sell  Times 
Mirror’s  noncore  magazine  and  flight  informa¬ 
tion  divisions  after  the  sale  closes. 

Tribune  Education  consists  of  Everyday 
Leaming/Creative  Publications  Group, 
Instructional  Fair  Group,  Landoll  Inc., 
NTC/Contemporary  Publishing  Group,  and  the 
Wright  Group. 

Media  General  plans  purchase 

Media  General  Inc.  signed  a  letter  of  intent 
to  buy  four  weeklies  from  Community 
Newspapers  of  Southwest  Virginia.  Combined 
circulation  of  the  group  is  17,500.  Terms  were 
not  disclosed.  The  weeklies  complement  Media 
General’s  other  regional  papers  in  Abingdon, 
Bristol,  and  Richlands,  Va.,  and  Statesville. 
N.C.,  as  well  as  its  TV  stations  in  Roanoke,  Va., 
and  Johnson  City,  Tenn. 
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Christian 

^‘Science 

Monitor 


A  national  news  weekM 
for  local  newspapers  ^ 


Depth.  Context.  Understanding.  And  MonitorWeek  builds  traffic 
That's  what  discriminating  for  the  local  paper's  Web  site 

readers  want  from  the  news.  with  a  content-rich  online  , 

edition  -  including  access  to  " 
the  deepest  newspaper  archive 
on  the  Web. 

MonitorWeek  -  for  demanding 
newspaper  readers  everywheraj| 


But  as  newspapers  grow  ever 
more  local,  many  of  their  best 
readers  are  turning  elsewhere 
for  penetrating  coverage  of 
national  and  global  issues. 

Now  there's  an  answer: 
MonitorWeek. 


A  GREAT  WEEKEND  READ 


Featuring  the  scope,  depth  and 
clarity  of  the  world-renowned 
Christian  Science  Monitor,  this 
colorful  12-page  tab  is  timed  for 
weekend  editions  but  holds  up 
all  week.  .v  "j 


viewpoint 

Star  (Tribune)  Chamber 

As  our  Joe  Nicholson  reported  last  week,  something  called  the  Taxpayers  League 
Foundation  ran  radio  ads  across  Minnesota  recently  to  promote  the  notion  that  the 
Star  Tribune  reversed  its  longtime  opposition  to  a  proposed  light-rail  line  when  the 
state  decided  to  run  part  of  the  line  across  the  paper’s  parking  lot.  Supposedly, 
visions  of  getting  millions  in  compensation  from  the  state  inspired  the  editorial 
about-face.  The  foundation’s  evidence  is  so  flimsy  that  the  Minnesota  News 
Council  —  no  pushover  on  newspaper  ethics  —  wouldn’t  even  take  the  complaint. 
Still,  the  foundation’s  attempts  to  use  the  media  and  the  news  council  to  stir  debate 
on  this  issue  are  in  the  great  tradition  of  civil  discourse. 

What  are  plainly  not  in  that  tradition  were  the  ham-handed  tactics  of  some  mem¬ 
bers  of  the  Minnesota  House  of  Representatives  who  on  March  30  convened  the 
House  Transportation  Finance  Committee  for  an  inquiry  into  the  Star  Tribune's  edi¬ 
torial  positions.  How  and  why  the  Star  Tribune  makes  up  its  editorial  mind  is  no 
business  of  government.  Two  representatives  refused  to  have  any  part  in  the  cha¬ 
rade.  “This  gives  the  appearance  of  government  summoning  the  press  to  discuss  its 
editorial  position,”  said  Rep.  Alice  Hausman,  a  Democrat-Farm-Labor  (DFL)  mem¬ 
ber  from  St.  Paul,  before  she  and  Rep.  Dan  Larson,  DFL-Bloomington,  walked  out 
of  the  hearing.  Well  said.  But  it  leaves  us  wondering  how  the  other  committee  mem¬ 
bers  —  who  also  swore  to  protect  and  defend  the  constitutions  of  the  United  States 
and  Minnesota  — justified  their  participation. 

Heads  up  Down  Under 

Australia  has  the  same  kind  of  media  cross-ownership  ban  as  the  United  States 
—  but  now  its  leaders  are  wondering  why.  With  all  the  competition  from  new 
media.  Communications  Minister  Richard  Alston  said  the  other  day,  the  ban  on 
newspapers  owning  radio  or  TV  stations  in  the  same  market  is  “really  a  very  half- 
baked  solution.  ...  The  killer  point  is  that  diversity  of  opinion  is  increasingly  guar¬ 
anteed  not  by  arbitrary  laws  governing  the  ‘old  media,’  but  by  the  explosion  of  alter¬ 
nate  sources  of  information.” 

Now  let’s  see  if  the  Federal  Communications  Commission  can  translate  that  into 
American. 

Editor  of  the  Year 

Robert  Rivard  is  a  particularly  deserving  choice  for  the  first  E&P  Editor  of  the 
Year  award.  He  demonstrated  an  unselfish  commitment  to  the  long-term  future  of 
newspapers  when  he  turned  a  golden  career  opportunity  —  the  offered  editorship 
of  The  Miami  Herald  —  into  an  investment  in  new  Journalists,  better  staff  pay,  and 
a  bigger  news  hole  that  will  go  a  long  way  towards  transforming  the  San  Antonio 
Express-News  into  a  top-notch  paper.  In  choosing  E&P's  first-ever  Editor  of  the 
Year,  the  magazine’s  editors  were  most  mindful  of  extraordinary  effort,  going 
beyond  the  requisite  good  journalism.  Obviously,  there  were  many  worthy  editors 
at  newspapers  across  the  country.  But  this,  in  our  opinion,  was  Bob  Rivard’s  year. 
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Scripps  Howard  Foundation 
National  Journalism  Awards. 


John  C.  Bersia,  The  Orlando  (Fla.)  Sentinel 
Walker  Stone  Award,  Editorial  Writing 

Susan  Anne  Nielsen,  The  Seattle  Times 
Commentary 

Helen  O'Neill,  Associated  Press,  New  York 
Ernie  Pyle  Award,  Human  Interest  Writing 

'  APBnews.com,  New  York 

Web  Reporting 

Mike  DunnerBaton  Rouge  (La.)  Advocate 
Edward  J.  Meeman  Award,  Environmental  Reporting,  under  100,000  circulation 

Sam  Roe,  Toledo  (Ohio)  Blade 
Edward  J.  Meeman  Award,  Environmental  Reporting,  over  100.000  circulation 

Ed  Stein,  Denver  Rocky  Mountain  News 

Editorial  Cartooning 

Sonia  Gutierrez 

Carlos  Rosario  International  Career  Center,.Washingtoh,  D.C 
Charles  E,  Scripps  Award,  Distinguished  Service  to  Literacy 

Naples  (Fla.)  Daily  News 
Charles  E.  Scripps  Award,  Distinguished  Service  to  Literacy 

The  Knoxville  (Term.)  News-Sentinel 
Edward  Willis  Scripps  Award,  Distinguished  Service  to  the  First  Amendment 

George  Kochoniec  Jr.,  Denver  Rocky  Mountain  News 
^  Photojournalism 

Tom  Hallman  Jr.,  The  Oregonian,  Portland 
'  William  Brewster  Styles  Award,  Business/Economics  Reporting 

High  Plains  News  Service,  Billings,  Mont. 
Jack  R.  Howard  Award,  Journahstic  Excellence  in  Electronic  Media,  Small  Market  Radio 

'  Minnesota  Public  Radio,  St  Paul,  Minn. 
Jack  R.  Howard  Awtird,  Journalistic  Excellence  in  Electronic  Media,  Large  Market  Radia 
'  ■  „  * 

New  England  Cable  News,  Newton,  Mass, 
Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Large  Market  TV/Cable 

Ryan  Pagelow,  Ohio  University 
,  Charles  M.  Schulz  Award  Allege  Cartoonist 

Colorado  Daily,  Boulder,  Colo, 
Roy  W.  Howard  Award,  Public  Service  Reporting,  under  100,000  circulation 

'  '  '  Chicago  Tribune 

Roy  W,  Howard  Awardi  Public  Service  Reporting,  over  100.000  circulation' 


SCRIPPS  HOWARD 
FOUNDATION 


The  Scripps  Howard  Foundation  congratulates  the  winners  in  the  National  Journalism  Awards. 
Winners  received  tiophies  and  cash  awards  totaling  $55,000  The  National  Journalism  Awards 
'  program  is  one  at  the  nation  's  premiere  competitions  for  print  and  broadcast  journalists 
and  the  Foundation  is  proud  to  honor  their  work.  For  more  information  about  the 
Scripps  Howard  Foundation,  please  visit  us  on  the  web.  www.scripps.com/loundation 
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Tallahassee,  revisited 

I  have  a  problem  with  your  coverage  of  the 
Tallahassee  Democrat  and  the  forced  resigna¬ 
tion  of  Lorraine  Branham  [E&P,  Jan.  17,  p. 
16].  I  started  my  career  in  the  newspaper  busi- 


50 

YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  April  8,  1950 

The  outstanding  challenge  to  American 
newspapers  today  is  to  do  a  better  job 
of  interpreting  the  news,  said  Col.  Robert 
R.  McCormick,  Chicago  Tribune  editor 
and  publisher,  home  from  a  24,000-mile 
flying  trip  to  Europe,  Africa,  Arabia, 
and  Asia. 

New  York  media  specialists  and  small¬ 
town  publishers  last  week  prescribed  a 
bitter  dose  of  self-analysis  for  weekly 
newspapers  seeking  a  bigger  share  of  the 
dollars  spent  on  national  advertising. 


ness  as  a  district  manager  in  the  circulation 
department  of  the  Tallahassee  Democrat  after 
graduating  from  Florida  State  University.  1 
always  read  the  paper  and  enjoyed  working 
there.  One  of  the  reasons  1  enjoyed  working 
there  was  the  diverse  background  of  my  fel¬ 
low  employees.  There  were  many  black  co¬ 
workers  who  did  very  good  jobs  and  were 
rewarded  for  the  jobs  they  did.  I  remember  the 
circulation  customer-service  department  su¬ 
pervisor  was  black  as  well  as  the  person  in 
charge  of  human  resources. 

On  a  recent  trip  back,  1  found  both  of  these 
people  still  working  there.  So  1  know  for  a  fact 
the  Tallahassee  Democrat  does  not  discrimi¬ 
nate  against  persons  of  African-American 
descent. 

Perhaps  the  main  reason  newspapers  are  tak¬ 
ing  it  on  the  chin  is  that  the  people  making  the 
claims  always  key  in  on  the  editorial  depart¬ 
ment.  Now  1  know  the  editorial  department  is 
integral  in  putting  out  a  newspaper.  But  so  are 
the  circulation,  accounting,  advertising,  and 
press  departments.  Maybe  the  reason  for  the 
limited  number  of  minority  writers  is  that  very 
few  minorities  are  choosing  journalism  as  a 


career.  The  numbers  of  minorities  graduating 
from  journalism  schools  are  proof  of  this. 
Maybe  we  should  be  blaming  colleges  for  not 
attracting  enough  minorities  to  their  journalism 
degree  programs.  Or  maybe  blame  colleges 
that  do  not  have  a  journalism  school  for  not 
having  one.  Or  blame  schools  that  have  a  tradi¬ 
tional  minority  student  body  for  not  making 
their  students  choose  journalism  for  their 
careers.  After  all,  isn’t  it  a  fact  that  if  anyone 
thinks  something  is  a  problem,  someone  is  to 
blame  for  it?  Even  if,  for  the  most  part,  every¬ 
one  else  doesn’t  think  there  is  a  problem. 

Now,  as  far  as  Lorraine  Branham’s  forced 
resignation  is  concerned,  why  is  this  discrimi¬ 
nation?  The  newspaper  world  is  full  of  white 
editors  who  were  dismissed  after  getting  new 
publishers.  Anyone  who  has  ever  been  a  depart¬ 
ment  head  realizes  that  his  or  her  job  is  on  the 
line  when  a  new  publisher  is  brought  in.  Who 
cries  for  them?  The  fact  is,  Knight  Ridder  orig¬ 
inally  hired  [Branham,]  kept  her  on  for  years  at 
several  newspapers,  and  finally  gave  her  a 
chance  at  being  the  editor  at  a  large  newspaper. 
And  she  failed.  The  fact  that  she  was  offered 
the  job  and  given  three  years  to  prove  herself 


Journalism  Fellowships 
in  Child  and  Family  Policy 


This  new  fellowship  program  aims  to  help  professional  journalists  deepen  their  understanding  of  how  public 
policy  affects  lives  of  children  and  families.  Journalism  Fellowships  in  Child  and  Family  Policy  offer  opportuni¬ 
ties  to  enhance  reporting  skills  without  having  to  relocate.  Supported  by  a  grant  from  the  Foundation  for  Child 
Development,  and  administered  by  the  University  of  Maryland  College  of  Journalism,  the  program  provides 
these  fellowship  options: 


■  Six  months  of  independent  study.  Fellows  receive 
a  $25,000  stipend  plus  two  five-day,  expense-paid 
trips  for  briefings  and  training  at  the  university  and  the 
Casey  Journalism  Center  for  Children  and  Families. 
Fellows,  during  a  leave  of  absence  from  their  jobs,  will 
produce  their  findings  for  publication  or  broadcast. 

■  Three  months  of  work  and  study.  Working  fellows 
participate  in  week-long  seminars  once  a  month  at  the 
university  and  other  sites  in  and  near  Washington, 
D.C.,  receiving  a  $5,000  stipend  plus  travel  expenses. 

■  Week-long  seminar.  Fellows  participate  in  briefings 
and  training  at  the  university,  receiving  a  $500  stipend 
and  travel  expenses. 

■  Customized  beat  briefing.  Fellows  spend  an 
expense-paid  week  on  site  visits  and  skill-building  at 
the  Casey  Center. 


Applicants  must  be  working  journalists  with  at  least 
five  years  of  experience  and  a  demonstrated  inter¬ 
est  in  policy  issues.  Fellowships  are  open  only  to 
U.S.  citizens  or  employees  of  U.S.-based  news 
operations.  The  application  deadline  is  June  1, 
2000.  For  information,  contact: 

Carol  Guensburg,  Director 

Journalism  Fellowships  in  Child  and  Family  Policy 

1117  Journalism  Bldg.,  #3116 

University  of  Maryland 

College  Park,  Md.  20742-7111 

Phone:  301/405-7200 

Fax:  301/405-7300 

E-mail:  cguensburg@jmail.umd.edu 

Web:  www.child-family.umd.edu 
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proves  there  was  no  discrimination.  If  a  white 
male  editor  had  the  same  circulation  numbers, 
would  he  have  been  kept  on  that  long  or  had  a 
huge  pity-party  story  published  in  E&P,  with 
the  whole  journalism  world  up  in  arms?  I  think 
we  all  know  the  answer  to  this  question. 

Now,  a  valid  point  is  made  in  the  story  that 
circulation  was  falling  long  before  Branham 
was  hired.  But  she  was  hired  to  turn  this 
around,  and  she  did  not.  Perhaps  if  the 
African-American  community  in  Tallahassee 
that  is  upset  with  her  ousting  had  gotten 
behind  her  and  purchased  a  few  subscriptions, 
she  would  still  be  working  there. 

There  is.  in  addition,  the  matter  of  your  cir¬ 
culation  graphic  on  p.  20.  It  shows  a  nice 
steady  decline.  In  six  years,  from  1989  until 
1995,  circulation  fell  by  2,339  copies.  From 
1996  until  Branham's  forced  resignation,  cir¬ 
culation  fell  by  5,122  copies.  That  is,  in  the 
three  years  Branham  was  there,  circulation 
fell  by  2,783  copies  more  than  in  the  six  years 
before  she  was  hired. 

In  closing,  I  must  tell  you  I  am  not  blind.  I 
have  been  witness  to  discrimination  against 
blacks,  Asians,  women,  and  even  white  males. 


It  is  a  part  of  our  lives,  and  when  it  occurs,  we 
should  be  willing  to  fight  it  with  all  the  forces 
we  have  at  our  control.  But,  after  looking  at  the 
facts,  we  must  be  honest  in  the  case  of  Lorraine 
Branham:  This  is  nothing  but  a  justified  firing 
being  made  to  look  like  discrimination  so 
someone  does  not  have  to  say  she  couldn’t  do 
the  job.  Yes,  “The  emperor  has  no  clothes.” 

Dave  Horchak 
circulation  director 
Times-Standard 
Eureka,  Calif. 

Drawing  conclusions 

Your  March  13  article,  “No  providence  in 
Rhode  Island,”  captured  the  bitter  nature  of 
the  contract  dispute  between  the  Providence 
(R.I.)  Journal  and  its  largest  union,  the 
Providence  Newspaper  Guild  [p.  6]. 

However,  the  account  had  one  key  error. 

The  story  incorrectly  said  that  a  drawing 
published  in  the  Feb.  13  Journal,  which 
depicted  the  newspaper’s  publisher,  Howard 
Sutton,  was  intended  as  a  Guild  protest  of  the 
troubled  negotiations. 

In  fact,  the  drawing’s  origins  had  nothing  to 


do  with  the  negotiations.  It  was  created  solely 
to  illustrate  a  news  service  story  for  an  educa¬ 
tion  section. 

The  artist,  Frank  Gerardi,  often  includes 
likenesses  of  newspaper  personalities  in  his 
illustrations.  Appearing  in  past  drawings  have 
been  a  former  publisher,  the  paper’s  top  editor, 
reporters,  and  Gerardi ’s  colleagues  in  his  visu¬ 
als  department. 

These  caricatures  often  provide  a  smile  to 
newspaper  insiders,  but  they  rarely  are  recog¬ 
nized  outside  the  paper,  and  they  never  are 
meant  to  send  a  hidden  message  about  the 
Joumars  internal  affairs. 

A  second  recognizable  character  in  this 
drawing  was  myself.  The  caricatured  figure 
was  wearing  a  button  on  its  shirt  that,  although 
not  labeled,  insiders  might  associate  with  Guild 
solidarity  pins  many  union  members  were 
wearing  at  the  time  the  drawing  was  created. 

Management  officials  asserted  that  the 
drawing  humiliated  the  publisher,  and  said 
they  feared  that  it  was  part  of  a  union  action. 

They  were  told  by  all  involved  that  there 
was  no  union  message  intended,  nor  did  the 
Guild  have  anything  to  do  with  the  drawing 
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Still,  newspaper  officials  subsequently  sanc¬ 
tioned  two  editors  and  the  artist. 

Two  of  those  disciplined,  Gerardi  and  Mark 
Divver,  editor  of  the  section,  are  Guild  mem¬ 
bers.  The  third.  Sunday  Managing  Editor  Tim 
Murphy,  isn’t  even  in  the  union,  and 
hadn't  seen  the  drawing  before  publication. 

The  Guild  believes  that  this  discipline 
was  unwarranted  and  represented  an  overre¬ 
action  by  management,  driven  by  the  poi¬ 
soned  atmosphere  caused  by  the  bargaining 
difficulties. 

The  point  is  not  a  small  one  to  the  journal¬ 
ists  involved.  As  professionals,  they  would  not 
use  the  paper  for  a  union  stunt,  nor  would  they 
lie  about  their  motives. 

It  is  one  of  the  unfortunate  byproducts  of 
this  dispute  that  the  standards  and  integrity  of 
three  of  the  newspaper’s  top  staffers  were  so 
inappropriately  called  into  question. 

Brian  C.  Jones 
business  writer 
Providence  Journal 
unit  council  chairman 
Providence  Newspaper  Guild 

Conscientious  objection 

Never  has  the  real  issue  of  what  newspa- 
pering  is  all  about  come  so  clearly  through  the 
fog  of  all  First  Amendment  issues  as  in  the 
refusal  of  David  Weyrich,  owner  of  the 
Atascadero  (Calif.)  Gazette,  to  carry  meetings 
notices  of  gays  and  lesbians,  and  the  resigna¬ 
tion  of  Steve  Martin,  the  paper’s  publisher, 
because  of  that  [E&P,  March  13,  p.  4]. 

The  issue  is  made  even  clearer  by  the 
admission  of  Martin  that  his  ideas  of  right  and 
wrong  (conscience)  are  pretty  much  the  same 
as  his  former  boss’. 

For  far,  far  too  long  have  we  forgotten  that 
the  First  Amendment  guarantees  us  freedom 
to  speak,  and  write,  from  conscience.  Not  to 
speak  and  write  to  sell  our  papers,  or  to  attract 
attention,  or  to  please  advertisers  or  viewers. 
It  does  not  even  guarantee  us  freedom  to  try  to 
soften  the  hard  fact  of  our  monopoly  position 
by  pretending  we  can  rent  out  that  conscience 
to,  in  effect,  let  others  “cry  fire  in  the  middle 
of  a  crowded  theater.” 

Far-too-many-times-proved-wrong  immor¬ 
alities  are  today  being  given  credence  they 
don’t  deserve  under  the  misguided  idea  that 
“being  fair”  should  supplant  conscience.  Or, 
contrariwise,  that  modem  newspapers  aren’t 
supposed  to  represent  someone’s  conscience. 
They’re  now  Just  comer  hamburger  stands 
selling  printing  instead  of  beef. 


Look  at  it  from  either  end,  and  this  old-time 
newspapennan  salutes  David  Weyrich. 

Leland  Smith 
Nashville,  Tenn. 


Another  country 

Good  on  you,  David  Weyrich  [“Pro-gay 
and  pro-choice  listings  unlisted,”  E&P,  March 
13,  p.  4].  What  took  you  so  long?  (I  assume 
you’ve  owned  the  papers  for  a  while.) 

Nonetheless,  it’s  heartening  to  read  that  you 
put  your  foot  down. 

Let  them  protest  all  they  want.  It’s  better  that 
they  spend  their  energies  protesting  our  beliefs 
than  that  we  spend  ours  protesting  their  beliefs. 

In  Canada,  our  justice  system  is  so  corrupt 
that  when  homosexual  views  are  protested, 
the  protesters  get  sued. 

Brian  Chiasson 
radio  talk-show  host 
“Banter  With  Brian” 
Toronto 


On  Thomson’s  ‘Black  Book’ 

L,ucia  Moses  showed  an  impressive  capacity 
to  collect  and  efficiently  organize  a  vast 
amount  of  information  in  her  detailed  review  of 
the  transformation  of  Thomson  Newspapers 
[“Let’s  make  a  deal,”  E&P,  March  20,  p.  22], 

I  would,  however,  like  to  correct  one  false 
impression  that  might  have  been  left.  I  did  say 
U.S.  newspapers  could  learn  from  U.K.  expe¬ 
rience,  as  Lucia  reported,  but  I  also  said  that 
U.K.  editors  could  learn  a  lot  from  U.S.  news¬ 
papers.  We  are  all  better  for  seeing  other  peo¬ 
ple’s  best  practices.  Maybe  this  point  was  lost 
in  the  editing. 

Overall,  I  thought  it  was  a  very  sound  piece. 

Stuart  Gamer 
president  and  CEO 
Thomson  Newspapers 

A  community  for  all  seasons 

Perish  the  thought  that  forum  users  might 
actually  learn  to  recognize  off-topic  noise  for 
what  it  is,  and  simply  ignore  it,  like  they  do  on 
the  street  and  in  every  other  aspect  of  their  life. 
No,  better  wrap  this  Internet  thingie  up  tight, 
because,  after  all,  we  can’t  have  too  much  TV 
[“Are  message  boards  going  the  way  of  the 
dodo  or  the  dolt?”  E&P,  March  20,  p.  36], 

Granted,  no  one  is  “forced”  to  run  a  mailing 
list,  and  owners  have  the  right  (in  most  cases) 
to  manage  them  using  arbitrary  measures, 
including  discontinuation  of  the  service.  But 
you  know  what?  Mailing  lists  are  all  about 
community,  and  communities  require  more 


than  just  a  town  square  in  which  to  meet.  Who 
ever  heard  of  a  town  square  being  demolished 
just  because  the  local  dmnk  has  been  p — ing 
off  passers-by? 

Oh.  Right.  In  America,  they  call  that  “urban 
renewal,”  don’t  they? 

Dan  McGarry 
Webmaster 
moodindigo.com 
Ottawa 

An  archive  for  the  21st  century 

E&P  is  rightly  distressed  by  the  U.S. 
Supreme  Court’s  decision  not  to  review  a  fed¬ 
eral  appeals  court’s  mling  allowing  government 
agencies  to  destroy  electronic  records,  provided 
they  keep  paper  copies  [March  20,  p.  18]. 

In  an  age  of  paperless  offices,  and  the 
bureacracy’s  own  frequent  need  to  review 
documents  quickly,  this  stored  paper-copy- 
only  policy  makes  scant  sense.  Prompt 
retrieval  of  needed  documents  is  rendered 
impossible;  clerks  are  forced  to  forage  in  the 
forest  of  file  cabinets  for  the  information 
sought.  For  the  government’s  own  sake,  if  not 
for  the  media’s,  this  policy  ought  to  be 
reviewed  quickly  by  administration  levels 
high  above  that  of  Archivist  John  Carlin. 

Wes  Pedersen 

director,  communications  and  public  relations 
Public  Affairs  Council 

Laying  down  the  law 

Oh,  no!  Don’t  tell  me  you  have  the  gall  to 
equate  the  limitless  greed  of  media  conglom¬ 
erates  with  the  struggle  for  civil  rights  [“Take 
cross-ownership  ban  off  the  air,”  E&P,  March 
27,  p.  16].  Apparently,  nothing  is  sacred  to 
you  —  except  corporate  profits,  of  course. 

Marc  Desmond 
chief  copy  editor 
The  National  Law  Journal 
New  York 

Dave’s  fine  distinction 

Dave  Astor,  you  are  one  of  the  few  “edi¬ 
tors”  at  E&P  Online  who  refers  to  the  Chicago 
Tribune  purchase  of  the  Los  Angeles  Tunes  as 
such.  Hardly  anyone  else  at  your  site  ever 
refers  to  it  as  anything  other  than  a  “merger.” 
No  wonder  the  media  are  so  distrusted.  How 
hard  is  it  to  tell  the  difference  between  a 
“merger”  and  a  “sale”? 

Does  this  mean  that  reporters  like  to  lie  to 
other  reporters  as  well  as  to  us? 

Judith  Rice 
San  Gabriel,  Calif. 
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Comics 


clear  out  of  sight. 

“We  need  help  saving  the  funnies!” 
Grimmy  yelled  from  the  bathroom,  “Later, 
weVe  got  trash  to  raid  and  vacuums  to  fight! 
who  you  need  is  Lola. 


once  was 


woman 


superhero  friends  who  didn’t  know 
what  to  do.  Their  archvillain,  Dylan , 
was  plotting  to  destroy  the  funnies, 
so  Manly  Man  and  Bluebird  j 
knew  there  was  work  to  be  done.  They 

needed  to  get  out  of  the  basement,  naps— so  get  out!”  /  /  - 

there’s  no  doubt  ^  f\\  about  that;  The  SuperZeroS  then^  *© 

out  the  door  in  six  took  to  the  air  and  flew,  until, 

i hours  flat!  So  the  as  if  out  of  nowhere,  the  streetlights  came 

SuperZeros  on  and  they  knew  it  was  time  to  go  home., 
ew  to  the  house  their  mission  had  to  be  postponed. 

?f  their  friends 
and  found 

Grimmy 

chasing 


were 


Moral  of  the  story 
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Robert  Rivard  at  Riverwalk:  He 
remembers  the  Alamo.  The  San 
Antonio  editor  chose  the  Tex-Mex 
city  over  the  Atlantic  oceanfront  in 
Miami,  after  riding  “a  real  roller 
coaster.”  Now  he  says  he  is  “certain 
I  made  the  right  decision.” 


obert  Rivard  nurses  a  glass  of 
chardonnay  and  nibbles  on 
some  salmon  during  a  recent 
warm  evening  as  the  nightly 
festival  along  San  Antonio’s 
famed  Riverwalk  begins.  The  waterway’s 
popular  sightseeing  barges  float  past  carrying 
romantic  couples,  families  on  vacation,  and 
conventioneers  out  on  the  town.  Bright  lights 
from  nearby  watering  holes  reflect  off  the 
river,  while  music  ranging  from  loud  Latin 
salsa  to  mellow  cocktail-hour  piano  swirls 
through  the  air. 

The  bustling  crowd  that’s  made  the  river¬ 
side  area  a  prime  tourist  attraction  is  in  fine 
form.  Locals  stopping  by  for  an  after-work 
beer  mix  with  visitors  sampling  some  Tex- 
Mex  cuisine  along  the  San  Antonio  River, 
which  snakes  through  downtown,  flanked  by 
restaurants,  bars,  and  other  nightspots. 

At  Boudro’s,  one  of  the  Riverwalk’s  more 
relaxed  eateries,  Rivard  is  loose  and  talka¬ 
tive,  discussing  everything  from  the  future 
of  the  newspaper  industry  to  the  history  of 
the  Alamo.  Commenting  that  the  same  river 
dividing  the  evening’s  crowd  was  used  by 
Texas  volunteers  to  defend  the  Alamo  164 
years  earlier,  the  editor  of  the  San  Antonio 
Express-News  is  a  little  miffed  that  some  vis¬ 
itors  to  the  city  don’t  know  the  story  of  the 
fortress  located  just  a  stone’s  throw  away. 

“It  amazes  me.”  he  observes,  “when  people 
come  here  and  say,  i  love  the  Alamo,  but 
why  did  they  put  it  downtown?  There’s  no 
parking!”’  Rivard  then  laughs  as  he  dunks  a 
tortilla  chip  into  a  bowl  of  freshly  made 
guacamole. 

Rivard,  47,  is  clearly  in  his  element.  After 
nearly  10  years  at  newspapers  in  the  city,  the 
Michigan  native  —  whose  roots  tap  French 
Canadian  and  Irish  ancestry  —  has  forged 
links  to  the  city’s  Hispanic  community  that 
would  rival  that  of  any  local  Latino  leader. 
Along  with  a  keen  knowledge  of  the  area  and 
its  history,  Rivard  has  earned  the  respect  and 
attention  of  numerous  residents  and  business 
leaders.  During  dinner,  no  fewer  than  half  a 
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dozen  restaurant  workers  stop  to  say  hello, 
along  with  others  from  merchant  and  civic 
groups  who  have  come  to  know  the  editor. 

“He  is  [part  of  the]  real  fabric  of  the  com¬ 
munity,”  says  Steve  Moore,  executive  direc¬ 
tor  of  the  San  Antonio  Convention  and 
Visitors  Bureau,  which  credits  Rivard  and  the 
newspaper  with  helping  to  boost  the  city’s 
image.  “He  is  comfortable  in  both  a  board- 
room  and  a  barrio.”  Andy  Sarabia  of  San 
Antonio’s  Communities  Organized  for  Pub¬ 
lic  Service,  agrees.  “He  is  very  accessible,” 
he  says.  “The  paper  hasn’t  agreed  with  us  on 
all  issues,  but  when  we  call  to  meet  with  him, 
he  is  always  available.” 

Rivard  says  newspaper  editors  must  be 
involved  in  a  city’s  life  if  they  are  going  to 
cover  it.  “I  consider  myself  to  be  a  known 
person  in  the  community,”  Rivard  says,  mat- 
ter-of-factly.  “I  take  great  pride  in  that.” 

That  pride  was  among  the  factors  that 
made  Rivard  E&P's  choice  for  Editor  of  the 
Year.  During  1999,  Rivard  traveled  a  roller 
coaster  of  personal  and  professional  emo¬ 
tions,  from  his  efforts  to  bring  to  justice  two 
men  accused  of  killing  Express-News  Mexico 
City  Bureau  Chief  Philip  True  (see  story, 
below)  to  the  paper’s  part  in  jump-starting 
the  5-year-old  missing  person’s  case  of  the 

In  search 

A  hot  Mexican  sun  beat  down  on 
the  dirt  path  ahead  of  Robert 
Rivard  and  a  group  of  searchers 
hiking  the  dusty  back  roads  of 
the  Sierra  Madre  mountains  in  mid- 
December  1998.  Thirsty,  lacking  water,  and 
growing  tired  from  the  five-hour  trek  that 
began  at  daybreak  from  a  military  base  near 
Guadalajara,  the  contingent  pushed  forward 
through  the  mountain  terrain  toward  the 
shores  of  Rio  Chapalagna. 

Their  mission:  find  Philip  True,  the  veteran 
San  Antonio  Express-News  Mexico  City  bureau 
chief  who  had  been  missing  for  two  weeks,  and 
whose  body  had  been  reportedly  spotted  in  the 
area  by  one  of  the  local  Huichol  Indians.  Tine, 
50  had  ventured  into  the  remote  mountain 
range  on  a  10-day  mission  to  photograph  and 
observe  life  among  the  close-knit,  secluded 
group.  But  he  had  not  been  in  contact  with  any¬ 
one  for  nearly  two  weeks,  prompting  his  wife 
Marta  to  report  him  missing. 


widely  known  atheist  Madalyn  Murray  O’ Hair. 

At  the  same  time,  he  has  continued  to  gain 
wider  prominence  as  an  Inter  American  Press 
Association  (lAPA)  board  member,  while 
growing  in  popularity  among  local  residents 
and  business  leaders.  Add  to  that  a  tug-of- 
war  for  his  services  between  Knight  Bidder’s 
Miami  Herald  and  the  Express-News’s 
owner,  the  Hearst  Corp.,  and  the  past  12 
months  have  been  eventful,  to  say  the  least, 
for  Robert  Rivard. 

Texas  won,  Florida  nothing 

Popularity  in  the  community,  and  pride  in 
seeing  a  job  through  to  its  completion,  were 
among  the  factors  that  steered  Rivard  through 
the  most  important  career  decision  in  his  life 
last  year,  and  one  that  surprised  many. 

In  late  September,  when  Knight  Bidder 
was  seeking  a  new  editor  for  The  Miami 
Herald,  Rivard  became  the  paper’s  top 
choice.  For  two  days,  executives  of  the 
Herald  courted  the  veteran  newsroom  chief 
with  a  first-class  tour  of  southern  Florida, 
dinner  at  Herald  President  Joseph  Natoli’s 
home,  and  offers  of  a  large  salary  and  staff  if 
he  came  to  their  newspaper.  Sources  at  the 
Herald  say  the  paper  needed  someone  with 
strong  Hispanic  connections  and  experience 


in  Latin  American  issues  to  replace  former 
editor  Doug  Clifton,  who  had  departed  for 
The  Plain  Dealer  in  Cleveland. 

With  several  stints  in  Central  American 
bureaus,  strong  ties  to  lAPA,  and  fluency  in 
Spanish,  Rivard  was  a  most  attractive  candi¬ 
date.  By  the  time  he  left  the  Sunshine  State 
with  his  wife  Monika  and  their  two  sons,  the 
job  of  overseeing  one  of  the  nation’s  biggest 
papers  was  his  for  the  taking. 

But  before  Rivard  could  begin  scouting  a 
beachfront  home  or  put  in  his  order  for  Miami 
Dolphins  season  tickets,  the  Hearst  Corp. 
intervened  to  keep  him  in  southern  Texas. 
Within  hours  of  returning  from  Florida, 
Rivard  found  himself  taking  a  conference  call 
with  Hearst  CEO  Frank  Bennack  and  Hearst 
Newspapers  President  George  Irish,  who  had 
known  about  the  Herald's  interest  in  Rivard 
and  were  quick  to  do  everything  to  have  him 
remain  in  San  Antonio. 

"The  Miami  Herald  was  looking  for  a 
world-class  editor,  and  we  understand  his 
being  very  enamored  with  that,”  Irish  recalls. 
“But  we  were  committed  to  making  the 
Express-News  a  world-class  newspaper,  and 
making  him  part  of  that.” 

What  followed  was  almost  unheard  of  in 
today’s  newspaper  climate.  At  a  time  when 


of  True  story  in  Sierra 


Rivard  had  taken 
it  upon  himself  to 
organize  search  ef¬ 
forts  just  days  earlier. 
He  had  gotten  the 
Mexican  government 
to  provide  military 
transportation  and 
formed  a  search  par¬ 
ty  that  included  sev¬ 
eral  Huichol  guides. 
After  landing  by  helicopter,  the  group  was  led 
by  the  guides  into  the  mountain  range  and 
down  toward  the  river,  hoping  for  more  clues. 

Once  at  the  river  side,  the  group  stopped 
short.  A  makeshift  pit  covered  with  fresh  sand 
and  dirt  looked  out  of  place.  A  dog  owned  by 
one  of  the  search  party  sniffed  at  the  spot, 
then  began  digging  with  its  paws.  Within  sec¬ 
onds,  members  of  the  search  party  dug  into 
the  spot  themselves. 

Using  only  sticks  and  their  bare  hands. 


the  searchers  shoveled  away  the  loose  sand. 

“I  was  pulling  sand  out,  and  then  I  smelled 
death,”  Rivard  recalls  with  a  hint  of  emotion 
in  his  face.  “I’ve  been  around  a  lot  of  death, 
and  it  was  that  unmistakable  stench.  ...  I  sat 
there  for  three  hours  knowing  that  sonieone 
had  killed  him  and  wondering  if  I  was  sitting 
among  Philip’s  killers.” 

Back  in  San  Antonio,  news  of  True’s  death 
and  makeshift  burial  met  with  sadness  and 
anger  among  the  newsroom  staff.  Managing 
Editor  Carolina  Garcia  says  True’s  colleagues 
found  some  solace  in  the  fact  that  Rivard  and 
others  were  in  Mexico  seeking  answers  and 
justice.  “It  was  an  emotional  time,”  she 
recalls.  “It  really  unified  the  staff  the  way 
Bob  reacted  —  it  made  everyone  feel  that  the 
newspaper  cared  about  us.” 

After  True’s  body  was  transported  to 
Guadalajara,  Rivard  observed  the  autopsy 
that  determined  he  had  been  struck  in  the 
head,  strangled,  and  dragged  some  distance 


Philip  True 
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before  being  buried.  About  two 
weeks  later,  Mexican  authorities 
arrested  two  Huichols  who 
reportedly  confessed  to  killing 
True  because  they  were  offended 
that  he  was  photographing 
sacred  Huichol  sites. 

For  about  three  months,  the 
two  suspects  were  detained,  but 
no  action  was  taken  and  no  new 
evidence  found  until  March  1999. 

That’s  when  Newsweek's  Mexico 
City  Bureau  Chief  Alan  Zarembo 
found  a  diary  believed  to  have  belonged  to 
True  among  stored  evidence  in  the  case. 
Zarembo  wrote  in  Newsweek  that  the  diary 
mentioned  a  confrontation  Tme  had  with  a 
Huichol  named  Juan  —  the  same  first  name  as 
one  of  the  suspects  —  who  had  warned  True  to 
stay  away  from  the  Huichol  area. 

But  since  the  diary’s  discovery,  little 
progress  has  been  made  and  hopes  for  justice 


Riv 


are  growing  slim.  Recently,  the  judge 
assigned  to  the  case  removed  himself,  a  sign 
many  observers  say  that  the  case  will  be 
delayed  further  or  stopped  in  its  tracks.  But 
Marta  True  and  Rivard  both  hold  out  hope 
that  the  suspects  will  be  tried  and  convicted. 

Rivard,  who  says  he  harbors  some  guilty 
feelings  but  does  not  allow  them  to  affect  his 
judgment  in  assigning  reporters  to  potentially 


ard  with  Philip 
True’s  widow  and 
son  during  lAPA 
convention  in 
Houston.  At  left, 
Mexican  army 
and  police  officials 
search  for  True’s 
body  in  this 
photograph  taken 
by  Rivard. 


dangerous  duty,  continues  to  lobby  for  justice 
through  the  Mexican  government  and  the 
Inter  American  Press  Association.  He  also 
plans  to  lead  a  delegation  of  journalists  to 
Mexico  in  late  May  to  push  for  progress.  “On 
my  worst  day,  I  fear  they  are  waiting  for  me 
to  give  up,”  says  Rivard.  “But  I  am  not  allow¬ 
ing  myself  to  think  of  any  other  outcome  than 
justice.”  —  Joe  Strupp 


papers  are  being  forced  to  cut  costs  in  the  face 
of  declining  readership  and  strong  competi¬ 
tion,  Hearst  was  about  to  make  a  major 
investment  in  their  219,(X)0-daily-circulation 
San  Antonio  product  to  keep  Rivard  at  the 
helm.  As  the  conference  call  proceeded, 
Rivard  made  it  clear  that  his  decision  to  stay 
would  be  based  on  one  thing:  more  money  — 
but  not  just  for  himself.  Rivard  was  talking 
about  cash  for  staff  raises,  new  hires,  and 
more  news  space.  “They  said  they  wanted  to 
keep  me,  and  we  got  into  a  discussion  about 
what  would  be  available,”  says  Rivard.  “It 
was  a  real  vote  of  confidence.” 

As  the  conversation  continued,  Irish  and 
Bennack  quickly  put  together  an  offer  that 
included  a  reported  $1.5  million  for  a  10% 
newsroomwide  raise,  $3  million  to  expand 
the  editorial  staff  from  250  to  275,  a  larger 
news  hole,  and  a  planned  redesign  later  this 
year.  (Rivard  will  not  say  what  kind  of  salary 
increase  he  received.) 

By  the  end  of  the  call,  Rivard  had  made  up 
his  mind  to  stay.  Although  the  decision  was 
tough,  he  says  his  final  goal  had  been  to  take 
on  the  challenge  of  making  a  good  paper 
excellent  rather  than  go  to  another  paper  that 
had  already  achieved  excellence. 

“It  was  an  emotional  day,  a  real  roller 


ly  thought  he  would  leave  because  Miami  is 
such  a  resource-rich  and  profitable  paper,” 
says  Garcia.  “He  took  a  real  gamble,  and  I 
didn’t  think  Hearst  would  do  it.” 

Rivard  quickly  took  the  first  step  in  late 
1999  by  hiring  10  new  staffers,  including  a 
string  of  top  reporters  from  larger  papers  such 
as  The  Dallas  Morning  News  and  the  Fort 
Worth  (Texas)  Star-Telegram.  Many  say  they 
were  lured  to  the  smaller  shop  in  large  part 
because  of  Rivard’s  reputation  for  good  news 
judgment,  an  appetite  for  tackling  major  proj¬ 
ects,  and  a  loyalty  to  workers.  Others  say  the 
Hearst  Corp.  investment  allowed  them  to  see 
some  large  dollar  signs. 

“He  is  very  interested  in  hard  news  and 
investigative  news,”  says  Bill  Pack,  who  spent 
13  years  with  the  Houston  Post  before  it 
closed  in  the  early  1990s  and  joined  the 
Express-News  two  months  ago.  “He  has  an 
extremely  sharp  mind.” 

Jim  Dent,  a  former  Dallas  Times-Herald 
sports  writer  who  covered  the  Dallas 
Cowboys  for  20  years,  says  he  came  to  San 
Antonio  for  the  opportunity  to  be  a  sports 


coaster,”  Rivard  recalls,  leaning  back  in  his 
chair  and  glancing  out  the  window  of  his  sec¬ 
ond-floor  office  that  overlooks  downtown  San 
Antonio.  “If  the  decision  had  been  between 
going  to  Miami  or  staying  at  the  Express- 
News  without  being  given  any  new  resources, 
I  probably  would  have  gone  to  Miami.  But 
[Hearst]  made  me  feel  like  1  would  have  an 
ideal  situation.” 


A  Texas-size  gamble 

Once  Rivard  received  more  staff,  raises, 
and  expanded  news  space,  he  had  to  show  his 
corporate  bosses  that  they  had  invested  wise¬ 
ly.  He  says  that  will  mean  transforming  the 
Express-News  from  a  decent  local  paper  to  a 
major  regional  force. 

“He  is  really  going  to  have  to  prove  him¬ 
self  quickly  after  spending  the  money  to  bring 
people  here,”  says  David  Bennett,  editor  of 
the  alternative  San  Antonio  Current,  a  former 
Express-News  reporter  and  an  outspoken 
Rivard  critic.  “He  really  has  to  prove  himself 
to  the  Hearst  bosses.”  Others,  such  as 
Express-News  Managing  Editor  Carolina 
Gi 
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columnist  after  hearing  about  the  new  drive 
for  better  coverage.  “The  money  was  good, 
and  the  paper  has  really  become  the  paper  of 
south  Texas,”  says  Dent,  who  also  has  four 
books  to  his  credit.  “Bob  has  been  an  aggres¬ 
sive  mover  and  shaker.” 

The  paper  also  expanded  with  two  more 
business  pages  each  day,  more  room  in  the 
weekly  entertainment  tab,  and  more  flexibili¬ 
ty  to  increase  the  front  news  section  when 
needed.  Rivard  admits  the  bulk  of  improve¬ 
ment  lies  ahead.  He  says  he  will  judge  suc¬ 
cess  through  several  methods:  newspaper 
awards,  growing  circulation  (hoping  to  take 
the  paper  to  the  250,000  mark),  and,  what  he 
considers  to  be  the  most  important  yardstick, 
community  respect. 

“When  you  are  hearing  from 
the  community,  that  is  a  good 
sign  of  your  relevance,”  says 
Rivard,  who  pens  an  ombuds¬ 
manlike  column  each  week  that 
addresses  newspaper  issues. 

“My  effort  is  less  prize-driven 
than  it  is  to  see  the  paper  gain  a 
level  of  credibility  where  we 
are  essential  reading.”  That 
approach  has  already  brought 
results  with  a  handful  of  prob¬ 
ing  stories,  according  to 
observers,  due  in  large  part  to 
the  expanded  staff.  Since 
November,  investigations  rang¬ 
ing  from  the  underreporting  of 
accidents  at  local  amusement 
parks  to  a  contractor’s  failure  to 
pay  for  its  Riverwalk  boat  ride  concession 
have  appeared. 

“Bob  likes  that  kind  of  story,”  says  Nora 
Lopez,  a  former  Dallas  Morning  News 
reporter  who  left  Dallas  to  join  the  Express- 
News  two  months  ago  and  uncovered  the 
riverboat  scandal.  “He  has  offered  me  the 
chance  to  step  back  from  the  daily  grind.” 

Another  major  story  broke  in  early  1999 
when  reporter  John  MacCormack  dug  into  the 
missing  person’s  case  of  atheist  Madalyn  Mur¬ 
ray  O’Hair,  who  had  not  been  seen  since  1995. 
MacCormack  helped  police  identify  a  headless 
corpse  found  just  two  days  after  O’ Hair  and 
her  two  adult  children  were  last  seen  in  San 
Antonio.  Police  investigators  eventually  linked 
the  dead  man,  Danny  Fry,  to  a  group  of  three 
allegedly  involved  in  the  O’ Hairs’  disappear¬ 
ance.  One  of  those  men,  Gary  Paul  Karr,  was 
indicted  on  kidnapping  and  extortion  charges 
in  1 999,  and  faces  trial  later  this  year. 


Too  close  for  comfort? 

But  critics  contend  that  Rivard’s  efforts  to 
be  part  of  the  community  have  gone  too  far  on 
occasion.  Some  claim  the  paper  was  overly 
boosterish  during  last  year’s  championship 
run  by  the  NBA’s  San  Antonio  Spurs  and  in 
covering  a  November  ballot  measure  seeking 
voter  approval  for  a  new  Spurs’  arena.  “They 
are  hypersensitive  to  the  power  of  the  Spurs,” 
says  Robert  Huesca,  who  teaches  journalism 
at  nearby  Trinity  University.  “They  do  not 
cover  it  as  a  business,  more  as  an  extension  of 
their  marketing.” 

Huesca  cited  a  decision  by  Rivard  to  kill 
three  local  columns  on  the  arena  initiative 
that  were  set  to  run  just  days  before  the  vote. 


Two  of  the  columns  opposed  the  arena  plan, 
while  the  third  supported  it.  “It  made  me  con¬ 
cerned  that  in  a  one-newspaper  town,  there 
cannot  be  scrutiny,”  Huesca  says.  “I  interpret¬ 
ed  it  as  a  small-town  mentality.” 

Rivard,  who  later  admitted  he  made  a  mis¬ 
take  with  the  timing  of  that  decision,  says  he 
believed  the  paper  had  done  enough  coverage 
of  the  arena  vote  and  decided  to  avoid  over¬ 
playing  the  issue.  “Our  combined  columnists 
wrote  about  120  columns  on  the  arena,  and  it 
got  to  be  terrible  overkill,”  he  says. 

The  pride  and  the  passion 

Visitors  to  the  mammoth  Express-News 
building  on  the  comer  of  Third  Street  and 
Avenue  E  in  downtown  San  Antonio  might 
have  a  hard  time  believing  it  houses  a 
newspaper.  The  daunting,  stone  structure  — 
which  opened  the  same  day  as  the  1929  stock 
market  crash  —  resembles  that  of  a  bank 


or  federal  government  office  building  more 
than  a  newspaper.  The  only  hints  of  journal¬ 
ism  to  outsiders  peeking  into  the  giant, 
block-long  structure  are  the  murals  of  print¬ 
ing  presses  and  delivery  boys  painted  inside 
the  lobby. 

At  3:30  p.m.  on  a  recent  Monday,  the  sec¬ 
ond-floor  conference  room  is  packed.  Editors, 
photographers,  and  graphic  artists  surround  the 
table  for  the  daily  dance  that  all  newspapers 
undertake  before  deadline.  Entering  last, 
Rivard  takes  the  head  seat  and  opens  by  com¬ 
plimenting  the  weekend  coverage  of  Popie  John 
Paul  II  in  the  Middle  East  and  the  shooting 
death  of  a  police  officer. 

Sporting  gray  slacks,  a  pressed  blue  shirt, 
and  a  red  designer  tie, 
Rivard  is  all  smiles  as  he 
alternately  passes  out  kudos 
and  critiques.  Well-groomed 
black  hair  with  flecks  of 
gray  covers  his  head.  His 
focused  eyes  jump  from  per¬ 
son  to  person  as  he  speaks. 
In  an  authoritative  tone,  but 
without  damning  criticism, 
Rivard  goes  from  praising 
the  weekend  coverage  to 
ordering  a  correction  of  a 
recent  graphic  that  offered 
incorrect  statistics.  “This 
should  have  been  caught 
before,”  he  says  sternly. 

Turning  to  the  next  day’s 
issue,  which  will  include 
coverage  of  the  slain  police 
officer’s  funeral,  the  photo  department  asks 
Rivard  how  to  play  a  dramatic  picture  of  the 
dead  officer’s  3-year-old  daughter  wiping 
away  a  tear  as  she  views  his  grave.  While 
Rivard  offers  his  view,  he  also  solicits  com¬ 
ment  from  others  in  the  room.  The  final  deci¬ 
sion:  play  the  photo  on  the  jump  page,  with  a 
picture  of  the  police  officer’s  distraught  wife 
on  Page  One.  “I  think  it  tells  a  pretty  power¬ 
ful  story,”  Rivard  tells  the  staff  about  the 
child’s  photo.  “We  need  to  have  it  in  there.” 

Shortly  after  the  meeting  ends,  Rivard  wel¬ 
comes  a  group  of  five  visiting  Guatemalan 
journalists  who  are  touring  newsrooms 
through  the  United  States  to  learn  about  news 
techniques.  Although  the  group  brings  with  it 
two  translators,  neither  is  needed  as  Rivard 
converses  fluently  in  Spanish  for  nearly  an 
hour,  discussing  issues  ranging  from  the 
recent  sale  of  the  Times  Mirror  Co.  to  cover¬ 
age  of  the  2000  presidential  campaign. 


Rivard  and  Managing  Editor  Carolina  Garcia  do  the  daily  news  dance:  He 
wants  people  he  works  with  to  see  journalism  “as  a  calling,  not  just  a  job.” 
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Afterward,  Rivard  meets  and  interviews 
one  of  the  hundreds  of  applicants  who  have 
shown  an  interest  in  the  paper  since  his  recent 
expansion  effort  began.  This  candidate  is  a 
veteran  small-town  newspaper  editor  seeking 
a  jump  to  a  bigger  newsroom. 

Allowing  the  applicant  to  present  his  plans, 
views,  and  experience,  Rivard  listens  intently, 
placing  his  chin  on  his  hand  and  sporting  a 
light  smile  as  he  hears  the  pitch.  Rivard  tells 
the  inteiA’iewee  that  competition  is  stiff  and 
that  he  will  keep  him  in  mind.  “I  look  for  a  pas¬ 
sion  in  their  interest  and  some¬ 
one  who  sees  journalism  as  a 
calling,  not  just  a  job,”  Rivard 
explains  after  the  interview. 

Ink  In  the  veins 

Rivard  traces  his  newspaper 
addiction  to  his  days  as  a  9- 
year-old  in  Kalamazoo,  Mich. 

Together  with  his  older  broth¬ 
er,  Ken,  he  ran  a  Sunday 
newspaper  distribution  service 
that  provided  weekend  edi¬ 
tions  of  12  different  papers  to 
about  80  customers.  With 
Sunday  copies  of  papers  from 
as  far  away  as  St.  Louis  and 
Kansas  City,  Mo.,  the  Rivard 
brothers  made  the  most  of  a 
business  that  no  youngster 
would  likely  be  allowed  to 
handle  today. 

After  high  school,  Rivard  attended  the 
College  of  Emporia  in  Emporia,  Kan.,  but  did 
not  graduate.  He  took  short-term  jobs  that 
included  house  painting,  Volkswagen  repair, 
and  slaughterhouse  work.  “My  family  life  as 
a  teen-ager  was  not  a  happy  one,”  Rivard 
recalls  during  a  conversation  in  his  office, 
which  boasts  decorations  ranging  from 
awards  to  Texas  history  books  to  Mexican  art 
posters.  “I  was  estranged  from  my  parents 
from  high  school  until  about  age  30.  We  have 
since  reconciled,  but  1  didn’t  have  a  good  sit¬ 
uation  for  a  long  time.  I  think  that  helped 
drive  me  to  succeed  later.” 

In  1974,  Rivard  followed  his  girlfriend  to 
the  Mexican  border  town  of  Brownsville, 
Texas,  where  she  took  a  teaching  job  and  he 
worked  as  a  mechanic  and  vacuum  cleaner 
salesman.  But  the  news  bug  would  bite  again, 
and  Rivard  eventually  found  himself  at  The 
Brownsville  Herald  in  1977  covering  sports 
for  $3  a  hour.  Six  months  later,  he  was  on  the 
news  side,  and,  within  a  year,  had  parlayed 


that  into  a  job  at  the  larger  Corpus  Christi 
Caller,  which  produced  Rivard’s  first  journal¬ 
ism  prize,  a  Texas  Headliner  Award  for  his 
coverage  of  vandalism  at  a  local  Catholic 
cathedral. 

Still  without  a  college  diploma,  Rivard 
jumped  to  the  Dallas  Times-Herald  in  1979, 
and  to  the  larger  Dallas  Morning  News  in 
1981,  the  same  year  he  married.  The  Morning 
News  put  Rivard’s  Spanish-speaking  abilities 
to  work  quickly,  sending  the  28-year-old  to 
open  the  paper’s  Costa  Rican  bureau.  Two 


years  later,  Newsweek  hired  Rivard  to  launch 
the  magazine’s  first  El  Salvador  bureau,  from 
which  he  covered  most  of  Central  America 
during  some  of  the  fiercest  fighting  ever  in 
that  region.  Among  the  casualties  he  wit¬ 
nessed  was  the  1983  shooting  death  of 
Newsweek  photographer  John  Hoagland, 
whose  body  Rivard  helped  return  to  the 
United  States  after  Hoagland  was  cut  down  in 
a  crossfire.  “It  was  devastating,  and  it  affect¬ 
ed  me  profoundly,”  Rivard  recalls.  “When 
you’re  that  age,  you  have  a  feeling  of  invul¬ 
nerability.  This  shakes  you  out  of  it.” 

Jim  Pinkerton,  a  Houston  Chronicle 
reporter  who  covered  some  El  Salvador  sto¬ 
ries  for  the  Fort  Worth  Star-Telegram  in  the 
early  1980s,  says  Rivard  was  an  aggressive 
reporter  who  left  no  stone  unturned.  “I 
remember  one  time  he  snuck  into  a  San 
Salvador  prison  posing  as  a  relative  of  one  of 
the  rebels  who  was  there  and  had  been  tor¬ 
tured,”  Pinkerton  says.  “It  was  a  pretty  gutsy 
thing  to  do.” 

In  1985,  Rivard  moved  up  to  chief  of  cor¬ 


respondents  for  Newsweek,  a  promotion  that 
took  him  to  New  York  and  put  him  in  charge 
of  the  magazine’s  25  foreign  and  domestic 
bureaus.  He  says  the  five-year  stint  taught 
him  the  ups  and  downs  of  management.  But, 
by  1990,  he  and  his  wife  wanted  to  return  to 
Texas,  seeking  the  calmness  of  a  smaller  city, 
and,  for  him,  a  return  to  daily  news  excite¬ 
ment.  That  led  to  his  first  San  Antonio  job, 
deputy  managing  editor  of  the  San  Antonio 
Light,  the  now-defunct  Hearst-owned  paper 
that  was  battling  head-to-head  with  the 
Express-News,  then  owned  by 
Rupert  Murdoch.  “I  really 
wanted  to  get  back  on  the  news¬ 
paper  track,”  Rivard  says. 

After  the  ‘Light’  went  out 

When  Robert  Rivard  joined 
the  San  Antonio  Light  in  1990, 
the  city  was  in  the  middle  of  a 
major  circulation  war.  Even¬ 
tually,  the  warfare  ended  in 
1993  when  Hearst  bought  the 
Express-News  and  closed  the 
Light.  Although  Rivard  and  oth¬ 
ers  retained  jobs,  the  shutdown 
was  devastating  to  many,  result¬ 
ing  in  dozens  of  layoffs  and 
consolidation  of  coverage. 
Rivard  survived  as  Express- 
News  assistant  managing  editor 
for  Sunday.  He  became  manag¬ 
ing  editor  in  1994,  then  editor  in  1997. 
During  that  time,  he  also  managed  to  get  his 
college  diploma  —  a  political  science  degree 
from  the  University  of  Texas  at  San  Antonio 
—  in  1996. 

Rivard  says  the  paper  had  long  been  trying 
to  recover  from  the  Murdoch  days,  when  a 
rush  to  be  first  and  sensational  often  over¬ 
shadowed  in-depth,  analytical  news.  But  now 
the  push  for  more  staff  and  better  coverage 
has  finally  begun. 

“The  hallmark  of  our  change  has  been 
more  metro  reporters,  a  statewide  presence, 
and  more  on  the  Texas-Mexico  border,”  says 
Rivard,  who  recently  added  new  bureaus  in 
Corpus  Christi  and  the  Rio  Grande  Valley, 
bringing  the  paper’s  total  to  six. 

When  asked  about  how  he  will  approach 
news  coverage  as  the  staff  and  paper  continue 
to  grow,  Rivard  says  he  will  maintain  a 
healthy  appetite  for  inside  news  and  broad 
coverage.  “There  is  a  fine  line  between  being 
a  skeptic  and  a  cynic.  Cynics,”  he  observes, 
“don’t  lead.”  ■ 


Rivard,  left,  with  FMLN  guerrillas  in  El  Salvador  in  1981  when  he  was  a 
correspondent  for  Newsweek:  “a  pretty  gutsy  thing  to  do.” 
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The  Population  Institute 

I  200d  Call  for  Entries 
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Excellence  in  Population  Reporting 


Award's  Purpose 

The  Population  Institute  Media 
Awards  are  devoted  to  drawing 
attention  to  worldwide  population 
issues.  The  awards  honor  those 
who  have  contributed  to  creating 
awareness  of  population  problems 
through  their  journalistic  endeavors 
in  a  meritorious  manner. 

The  Population  Institute  is 
dedicated  to  making  population 
an  international  priority  by 
creating  awareness  of  population 
problems  and  their  relationship  to 
resources  and  the  environment, 
and  developing  strong  leadership 
to  design  and  implement  rational 
solutions  to  population  problems 
throughout  the  world. 

The  Population  Institute,  a 
private  non-profit  public  interest 
group,  encourages  editors,  news 
directors  and  journalists  to  acquire 
a  more  in-depth  knowledge  of 
population  issues. 

Guidelines 

1  Entries  may  be  made  by  any 
individual  or  organization  from 
material  appearing  in  the  print 
and  electronic  media. 

2  Entries  must  be  submitted  in 
writing  to  the  Population 
Institute  and  accompanied  by 
justification  for  entry,  English 
translation  and  two  passport 
size  photos  of  the  nominee. 

3  Eligible  works  must  have  been 
published  or  aired  between 
September  30,  1999  and 
September  1,  2000. 

4  Any  media,  including  previous 
winners,  are  eligible  for  entry. 


Global  Media  Award 


Categories 

1  Best  Columnist 

2  Best  Individual 
Reporting  Effort 

3  Best  Major  Daily 

4  Best  International  Daily 

5  Best  Periodical 

6  Best  Cartoonist 

7  Most  Conscientious 
News  Service 

8  Best  Editorial  Support  for 
Solutions  to  Population 
Problems 

9  Best  Radio  Program 

10  Best  TV  Documentary 

1 1  Best  Population/Environmental 

Reporting  Effort 

12  Best  Team  Reporting  Effort 

1 3  Best  Population  Journal 

14  Best  Combined  Media  Effort 
on  Behalf  of  Population 

1 5  Best  Commercial 
Advertising  Campaign. 

All  awards  are  given  for  distin¬ 
guished  examples  of  reporting  on 
population  issues.  Nominees  for 
the  awards  include  institutions  or 
independent  journalists.  All  works 


are  to  be  characterized  by  a  high 
quality  of  writing  and  factual 
reporting.  Multiple  awards  may  be 
given  within  certain  categories.  It 
is  the  intent  of  the  Panel  of  Judges 
to  recognize  work  in  all  categories. 

How  to  Submit 

Entries  must  be  submitted  in 
writing  and  addressed  to  Devinka 
Peiris,  Media  Awards  Coordinator, 
The  Population  Institute,  107 
Second  Street,  NE,  Washington, 

DC  20002.  A  statement  as  to  why 
the  nominator  believes  that  a 
particular  entry  merits  a  Media 
Award  must  accompany  each 
entry.  An  exhibit  as  published  or 
broadcast,  including  the  name  of 
the  media  outlet  and  the  date  of  its 
use  must  also  accompany  entries. 
No  entry  fee  required.  English 
translations  must  accompany 
entries  in  other  languages. 

For  more  information,  call 
202-544-3300;  fax  202-544-0068  or 
e-mail  web@populationinstitute.org 


Georgie  Anne  Geyer  of  Universal  Press  Syndicate  receiving  the  1999  award  for  Best  Columnist  in  New  Delhi,  India. 
Guest  of  Honor,  Mrs.  Shabhana  Azmi,  MP  and  Mr.  Werner  Fornos,  President  of  the  Population  Institute  look  on. 
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Deadline 
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Victor  Morgan 
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Mary-jane  Snyder 

President,  M.J.  Enterprises 
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Nathan  Schafer 

Chairman 

Media  Awards  Trust  Fund 

Organization  and  affiliation  of  judges 
listed  for  identification  purposes  only. 
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The  Future  of 
Global  Population 
News  Coverage 

By  Werner  Fornos 
President  of  The  Population 
Institute 

There  has  been  encouraging  news  on  the  world 
population  front  in  recent  years.  An  abundance 
of  statistical  evidence  suggests  that  couples 
worldwide  are  choosing  to  have  smaller  families 
than  their  parents  and  grandparents  had.  Women 
today  average  half  the  number  of  children  that 
women  averaged  40  years  ago.  Nearly  70 
countries  have  reached  replacement  level  fertility 
or  less.  Annual  human  growth  has  declined  from 
nearly  90  million  in  the  mid-1980s  to  less  than 
80  million.  These  facts  indicate  that  scarcely  more 
than  four  decades  of  population  and  family 
planning  programs  are  working.  But  it  is  not  a 
signal  for  advocates  of  population  stabilization  to 
fold  their  tents  and  slip  quietly  into  the  night. 

Far  from  it. 

Scientists  have  identified  25  so-called  “global 
diversity  hotspots"  as  the  most  threatened  biologi¬ 
cally  rich  land  regions  of  the  world.  These  range 
from  the  Brazilian  Cerrado  to  Madagascar  and  the 
Indian  Ocean  islands  to  Indo-Burma  and  the 
Philippines.  At  least  half  of  the  world's  terrestrial 
species  live  in  these  regions.  The  urgency  for 
biological  conservation  of  these  species-abundant 
regions  has  intensified  in  recent  years  as  a  result 
of  human  population  growth  and  migration. 

More  than  1 . 1  billion  people  live  in  the  hotspots. 
The  population  in  1 9  of  them  is  growing  more 
rapidly  than  it  is  in  the  world  as  a  whole.  These 
focal  points  of  global  biodiversity  occupy  only  12 
percent  of  the  earth's  land  surface  but  they  are 
home  to  about  20  percent  of  its  population. 
Meanwhile,  some  75  million  people  live  in  the 
world's  last  three  significant  expanses  of  tropical 
forests  remaining  on  earth — Upper  Amazonia  and 
the  Guyana  Shield,  the  Congo  Basin,  and  New 
Guinea  and  the  Melanesian  Islands.  These  areas 
cover  approximately  6  percent  of  the  earth's  land 
surface  and  their  population  is  growing  at  an 
annual  rate  of  3.1  percent,  more  than  twice  the 
world's  average  rate  of  growth. 

Though  population  growth  is  not  the  sole  cause 
of  the  staggering  redurtion  of  biodiversity  regions 
and  wilderness  areas  worldwide,  it  is  undeniably  a 
principal  faaor  in  this  monumental  devastation. 
The  loss  and  diminution  of  living  species  habitat  is 
primarily  attributable  to  deforestation,  coral  reef 
destrurtion,  wetland  drainage  and  the  construaion 
of  large  dams  and  roadways — all  resulting  from 
human  encroachment. 

An  estimated  10  million  living  species  exist 
today.  Some  ecologists  believe  that  during  the  past 
century  extinction  rates  ranged  from  100  to 
10,000  species  per  year.  The  linkage  between 
biodiversity  and  human  survival  may  not  be  fully- 
understood,  but  it  is  clear  that  human  activity  has 
infliaed  severe  damage  upon  the  biosphere.  And 
with  more  than  60  countries  on  course  to  double 
their  human  numbers  in  30  years  or  less,  untold 
damage  is  yet  to  come.  From  this  impending 
onslaught  will  emerge  the  population  stories  of 
the  new  millennium.  Scientists  can  provide 
evidence  and  educated  estimates  of  the  severity  of 
the  consequences.  But  only  a  concerned  and 
responsible  media  can  bring  these  findings  to  the 
attention  of  the  people  and  to  their  leaders  whose 
actions  can  minimize  if  not  halt  the  impaa  of 
humankind's  propensity  for  self-destruction. 


A  New  Chapter  in 
the  History  of 
Civilization 

By  Nafis  Sadik,  M.D. 
Executive  Director,  United 
Nations  Population  Fund 


Among  the  many  advances  that  the  world 
witnessed  in  the  second  half  of  the  last  century,  one 
of  the  most  significant  was  the  introduction  of 
[trogrammes  that  have  given  women  and  men 
greater  control  over  various  aspects  of  their  lives, 
including  the  ability  to  make  informed  choices  about 
how  many  children  to  have  and  when  to  have  them 

As  a  result,  the  average  number  of  children  per 
woman  declined  from  six  to  less  than  three.  This 
substantial  reduction  in  fertility  amounted  to  a 
social  revolution  with  an  impa'ct  rivaling  that  of 
the  industrial  revolution  of  the  early  19th  century. 

Achieving  desired  family  size  is  fundamental  to 
the  well-being  of  individual  families,  to  society  as 
a  whole  and,  ultimately,  to  the  well-being  of  the 
entire  planet.  This  is  especially  true  in  an  age 
when  the  availability  of  food  and  vital  natural 
resources  as  well  as  maintaining  a  rational 
environmental  and  ecological  balance  are  issues 
of  global  concern.  For  these  very  reasons,  it  is 
patently  unacceptable  that  some  350  million 
couples,  virtually  all  of  them  living  in  the 
developing  world,  still  lack  access  to  a  range  of 
safe,  efficient  and  reliable  family  planning  methods. 

Within  the  past  decade,  governments  have 
embraced  a  new  approach  to  population 
concerns.  At  the  1994  International  Conference 
on  Population  and  Development  in  Cairo,  179 
countries  agreed  that  the  emphasis  should  be  on 
meeting  individuals'  reproductive  and  sexual 
health  needs,  including  family  planning,  and  on 
the  empowerment  of  women. 

Beyond  universal  access  to  reproductive  health 
and  family  planning  services,  the  most  effective 
societal  intervention  to  ensure  individual  family 
security  and  stability  and  to  promote  sustainable 
development  is  to  work  to  ensure  gender  equity 
and  equality.  When  women  are  allowed  and 
encouraged  to  attain  their  full  potential, 
communities,  nations  and  the  planet  will  reap 
infinite  dividends.  This  is  a  process  that  involves 
opening  educational,  employment  and  decision¬ 
making  opportunities  to  women  at  every  level  of 
society.  It  all  begins,  however,  with  the  treatment 
and  degree  of  respect  a  girl  receives  within  the 
individual  family  unit.  In  a  number  of  societies, 
the  perception  of  the  value  of  a  female  child  will 
certainly  involve  enormous  attitudinal  changes 

Herein,  I  believe  lies  the  major  story — numerous 
significant  stories  really — of  the  new  millennium.  I 
am  convinced  that  the  empowerment  of  women 
is  the  next  phase  in  the  ongoing  evolution  of 
civilization.  It  has  already  begun.  In  industrialized 
societies,  evidence  of  progress  is  everywhere.  In 
much  of  the  developing  world,  a  great  deal  more 
work  must  be  done.  This  is  the  story  that  far  too 
many  journalists  and  editors  are  missing.  But  it  is 
a  story  of  human  survival  and  human  progress. 

I  commend  the  winners  of  the  2000  Global 
Media  Awards  for  Excellence  in  Population 
Reporting  for  bringing  this  compelling  and  vital 
new  chapter  in  human  history  to  readers,  viewers 
and  listeners  throughout  the  world.  It  is  a  chapter 
in  human  annals  that  I  believe  will  define  our 
generation — for  better  or  worse.  We  must  strive  to 
take  down  the  formidable  barriers  that  have  barred 
half  of  the  world's  people  from  viable  participation 
in  society.  Our  success  or  failure  in  this  effort  will 
go  a  long  way  toward  determining  our  roles  in  the 
progress  of  civilization. 
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With  methods  as  brutal  as  murder 
and  as  subtle  as  a  tax  audit, 
a  multitude  of  enemies  assaults 


the  Latin  American  press 


By  Mark  Fitzgerald 


Colombia  is  by  far  the  bloodiest  country, 
but  it  has  no  monopoly  on  violence  against 
the  press.  In  the  last  year,  journalists  have 
been  killed  in  Argentina,  Guatemala,  Mexico, 
Peru,  and  Uruguay.  But  violence  is  only  the 
most  malevolent  face  of  a  repression  that 
takes  much  more  subtle  forms  throughout  the 
region,  journalists  say.  Latin  American  gov- 


nonoS*!?* 


emments  are  increasingly  using  the  mecha¬ 
nisms  of  democracy  against  the  press. 

“We  have  been  facing  for  some  time  the 
rise  of  legislation  restricting  press  freedom 
—  appearing  virtually  simultaneously  in  dif¬ 
ferent  countries  of  the  Americas,”  says  Rafael 
Molina,  director  of  Listm  Diario  in  Santo 
Domingo,  Dominican  Republic,  and  chair- 


Large  demonstrations  in  several  cities,  such  as  this  one  in  Colombia,  have  targeted  political  violence  of  all  kinds,  including  that 
directed  at  reporters  and  editors.  Governments,  oddly,  are  also  using  the  tools  of  democracy  against  the  press. 
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Miami  Herald  columnist  Andres  Oppenheimer  points 
out  the  irony  of  “elected  despotisms.” 


is  proposing  to  kill  journalists  with  kindness 
with  a  law  that  would  set  a  minimum  wage  of 
$5(X)  a  month  for  newspaper  Journalists  —  in 
a  country  where  teachers  never  make  more 
than  $80  monthly,  and  physicians  no  more 
than  $300.  The  Latin  American  Federation  of 
Journalists,  which  generally  supports  livable 
wages  for  the  region’s  underpaid  newspeople, 
says  the  effect  of  the  law  would  be  to  force 
layoffs  of  Journalists  and  even  run  some 
smaller  news  organizations  out  of  business. 

These  anti-press  initiatives  from  nominal 
democracies  should  not  surprise  anyone, 
experts  in  Latin  America  say.  “The  reality  is 
that  in  much  of  Latin  America  we  have  elect¬ 
ed  despotisms,”  says  Andres  Oppenheimer,  a 
columnist  for  The  Miami  Herald  and  author 
of  several  books  on  the  region. 

A  good  example  is  Peru,  where  President 
Alberto  Fujimori,  who  once  declared  a  coup 
against  himself  as  a  way  of  dissolving  a  trou¬ 
blesome  Congress,  was  running  for  an 
unprecedented  third  term  in  an  election  that 
was  to  take  place  yesterday.  Peruvians  have 
begun  to  talk  about  the  election  as  a  fraude 
amhiental,  or  environment  of  fraud,  Oppen¬ 


heimer  says.  “In  other  words,  the  votes  are  not 
necessarily  fraudulent,  but  the  environment  in 
which  the  election  is  held,  is,”  he  says. 

Fujimori  is  proving  a  master  of  repressing 
the  press  while  appearing  democratic. 
“Everything  he  does  always  has  a  veneer  of 
legality  about  it.”  .says  Edward  Seaton,  a  past 
president  of  lAPA  and  editor  in  chief  and 
president  of  The  Manhattan  (Kan.)  Mercury. 

Last  year,  Fujimori  engineered  the  govern¬ 
ment  takeover  of  the  nation’s  biggest  TV  sta¬ 


tion  by  stripping  its  owner  of  Peruvian 
citizenship.  Within  the  last  three 
weeks,  Fujimori  targeted  the  nation’s 
leading  newspaper,  El  Comercio,  for 
something  similar,  says  its  editor  in 
chief,  Hugo  Luis  Guerra.  He  told  the 
lAPA  in  Cancun  that  the  government 
intends  to  use  its  influence  in  the  com¬ 
pliant  courts  so  that  a  minority  stock¬ 
holders’  lawsuit  leads  to  the  installa¬ 
tion  of  pro-Fujimori  ownership  at  the 
family-owned  paper  —  which  in 
February  published  an  investigative 
report  documenting  that  some  1  mil¬ 
lion  signatures  in  the  president’s  re- 
election  petition  were  forged. 

Peru’s  National  Intelligence  Service  has 
wiretapped  newspaper  offices  and  created 
pro-government  papers  to  smear  opposition 
Journalists  —  and  one  Sunday  last  December 
even  sent  its  agents  to  seize  ail  copies  of  the 
magazine  section  of  La  Repuhlica  as  the  sup¬ 
plement  was  delivered  to  newsstands.  “The 
government  uses  subtle  methods  of  intimida¬ 
tion.  manipulation,  and  disinformation,”  El 
Comercio'^  Guerra  says. 


Santos  story:  editor 
in  a  time  of  choiera 


Death  threats  are  a  way  of  life  for 
Colombian  Journalists.  An  inves¬ 
tigative  reporter  for  Bogota’s  El 
Espectador  estimates  he’s  re¬ 
ceived  40  “serious”  death  threats  in  Just  the 
past  two  or  three  years.  So  many  armed 
groups  in  Colombia  —  left-wing  guerrillas, 
right-wing  paramilitaries,  cocaine  traffickers, 
and  even  some  police  and  military  officers  — 
are  making  so  many  death  threats  that  they 
sometimes  don’t  bother  with  mentioning 
individual  targets.  The  National  Liberation 
Army  (ELN,  for  its  initials  in  Spanish)  once 
announced  its  intention  to  kill  Journalists 
in  a  press  release,  and  a  paramilitary  group 
circulated  its  hit  list  in  pamphlets  dropped  in 
city  streets. 

As  the  best-known  Journalist  in  Colombia, 
El  Tiempo  Editor  Francisco  Santos  has  had 
his  share  of  death  threats.  But  it  was  the  warn¬ 
ing  he  never  got  that  convinced  him  a  guerril¬ 


la  unit  had  scheduled  his  murder  for  some¬ 
time  this  spring  —  and  that  he  would  have  to 
flee  the  country. 

“This  time,  there  was  not  even  a  phone 
call,”  Santos  says.  “There  was  no  threat.  They 
don’t  threaten  you  when  they  have  issued  an 
order  that  you  are  going  to  be  killed.” 

And  there  was  no  doubt  in  his  mind  that  he 
had  been  marked  for  death.  For  Santos,  it  was 
more  than  a  sixth  sense:  Bitter  experience  had 
taught  him  what  can  happen  to  a  prominent 
Journalist  in  Colombia.  One  November 
evening  in  1990,  while  driving  home  from  the 
paper,  Santos’  Jeep  was  blocked,  and  five 
men  armed  with  Uzi  submachine  guns 
equipped  with  silencers  dragged  him  from  the 
vehicle.  Santos  would  spend  the  next  eight 
months  chained  to  a  bed  as  a  captive  of  Pablo 
Escobar’s  cocaine  trafficking  cartel. 

His  story  would  later  be  told,  in  some 
detail,  by  Nobel  Prize-winning  novelist 


Francisco  Santos,  who  was  kidnapped  and 
chained  to  a  bed  for  eight  months,  was  fea¬ 
tured  in  a  book  by  Gabriel  Garcia  Mdrquez. 


Gabriel  Garcia  M^quez  in  his  1997  Journal¬ 
istic  study,  “News  of  a  Kidnapping.” 

This  January,  Santos  began  to  sense  he  was 
in  danger  again. 

“Two  months  ago,  I  understood  what  was 
happening,”  Santos  recalls.  “I’m  a  guy  who 
moves  very  efficiently.  I’m  aware  of  where 
I’m  going,  and  I  began  to  notice  I  was  being 
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Threatening,  with  ‘impunity’ 

Just  as  often,  journalists  face  a  mixture  of  the 
subtle  and  the  brutal.  In  democratizing  Mexico, 
for  instance,  the  press  has  never  been  more 
independent,  and  the  government  in  1996  aban¬ 
doned,  officially  at  least,  its  long  practice  of 
subsidizing  favorable  news  coverage  by  spend¬ 
ing  heavily  on  ads.  Yet,  according  to  the 
Manuel  Buendia  Foundation  —  named  for  the 
Excelsior  columnist  murdered  in  the  1 980s  — 
physical  attacks  and  death  threats  against  jour¬ 
nalists  have  reached  the  highest  levels  ever 
reported  in  the  last  four  years.  “It  is  all  part  of 
the  logic  of  the  breakdown  of  the  Mexican 
political  system,  from  domination  by  the  PRI 
[the  long-ruling  Institutional  Revolutionary 
Party]  to  a  system  we  could  call  ‘Mafia  capital¬ 
ism.’”  says  Carlos  Ramirez,  columnist  for  El 
Universal  in  Mexico  City.  “Mexico  suffers 
from  the  Soviet  syndrome  in  that  those  who 
worked  in  the  black  market  system  now  have  to 
find  new  places  in  the  new  system.” 

As  in  Russia,  that  often  means  former  and 
present  law-enforcement  figures  finding 
employment  in  crime:  murders  and  kidnapping 
for  hire,  and,  above  all,  narcotics  trafficking. 
Drug  gangs  angry  about  investigative  coverage 
are  suspected  in  most  of  the  unsolved  murders 
of  journalists  in  Mexico.  The  well-known 


involvement  of  po¬ 
lice  and,  occasional¬ 
ly,  even  military  offi¬ 
cers  in  drug  traffick¬ 
ing  leaves  journalists 
in  a  precarious  spot, 
Ramirez  notes,  add¬ 
ing,  “When  journal¬ 
ists  are  threatened, 
they  get  offers  of 
protection  from  the 
police  —  who  are 
the  top  suspects  in 
many  of  the  threats.” 

The  languishment  of  unsolved  murder  cases 
is  a  source  of  particular  frustration  for  journal¬ 
ists.  Sometimes  even  confessions  are  not 
enough  to  get  justice.  A  man  who  confessed  to 
stabbing  to  death  magazine  reporter  Luis 
Robert  Cruz  Martinez  later  escaped  from  jail, 
apparently  with  the  help  of  a  guard.  He  was 
recaptured  in  Arizona,  but  the  Mexican  gov¬ 
ernment  has  not  yet  asked  for  his  extradition. 

“The  government  does  not  act  very  actively 
in  cases  of  attacks  against  the  press.  This 
shows  where  their  sympathies  lie,”  El  Univer¬ 
sal's,  Ramirez  says. 

Official  apathy  —  encouraging  the  feeling 
that  journalists  can  be  threatened,  injured,  or 


killed  without  consequence  —  is  common 
enough  throughout  Latin  America  that  it  has  a 
one-word  nickname:  impunity. 

lAPA  President  Tony  Pederson,  vice  presi¬ 
dent  and  managing  editor  of  the  Houston 
Chronicle,  says  the  association  is  fighting 
against  impunity  not  only  by  focusing  frequent 
attention  on  unsolved  cases  but  by  recently 
creating  a  “rapid-response  unit”  of  four  Latin 
Americans  who  investigate  crimes  against 
journalists.  Already,  it  is  investigating  nine 
murders.  lAPA  has  also  created  an  “Impunity 
No  More!”  Web  site  at  http://www. modem- 
method  .com/impunity/toplevel/indexE.htm. 

What  keeps  Latin  American  journalists 
investigating  and  reporting  on  subjects  that 
could  get  them  killed?  “You  feel  like  it’s  your 
mission  to  go  and  risk  everything.”  explains 
Maria  Cristina  Caballeros,  a  reporter  for  the 
Colombian  magazine  Semana  who  undertook 
long  horseback  rides  into  the  jungles  to  inter¬ 
view  the  military  leader  of  the  biggest  left- 
wing  guerrilla  group,  and  then  the  leader  of 
the  major  right-wing  paramilitary  force. 

“I  know  I’ve  assumed  huge  risks,” 
Caballeros  says  from  Harvard  University, 
where  she  is  writing  a  book  on  Colombia. 
“The  only  protection  I’ve  ever  had  is  my 
guardian  angel.”  ■ 


Tony  Pederson  and 
lAPA  fight  “impunity.” 


followed.  I  knew  somebody  was  doing  intel¬ 
ligence  on  me.  In  the  business  that  I’m  in,  I 
know  many  different  kinds  of  people.  I  went 
to  those  sources,  and  they  told  me,  ‘Yes,  there 
is  a  plot  against  your  life.’” 

Santos  learned  that  “Frente  22,”  a  unit  of 
Colombia’s  biggest  left-wing  guerrilla  army, 
the  Revolutionary  Armed  Forces  of  Colombia 
(FARC,  for  its  initials  in  Spanish),  planned  to 
murder  Santos  and  make  it  look  like  just 
another  random  killing  —  easy  enough  in  a 
nation  with  a  murder  rate  eight  times  higher 
than  in  the  United  States.  The  hired  killers, 
known  as  “sicarios”  in  Colombia,  had  already 
been  picked,  Santos  says. 

This  sort  of  tip  is  best  not  ignored  in 
Colombia.  In  the  past  20  years,  15 1  journal¬ 
ists  have  been  murdered  because  of  their 
work.  Seven  were  killed  in  just  the  past  six 
months,  according  to  the  Inter  American 
Press  Association. 

And  so  last  month,  Francisco  Santos,  38, 
fled  Colombia.  In  a  telephone  interview  from 
Miami,  where  he  is  staying  with  friends, 
Santos  spoke  at  length  of  his  hopes  and  fears 


Santos  in  a  1999 
photo.  “This  time, 
there  was  not  even 
a  phone  call.  They 
don’t  threaten  you 
when  they  have 
issued  an  order 
that  you  are  going 
to  be  killed.” 


for  Colombia,  its  people,  and  its  press.  Again 
and  again,  Santos  returned  to  the  frustrations 
of  exile. 

“I’m  feeling  like  s — .  I’m  p — ed  off.  I’m 
upset.  I’m  disillusioned,”  he  says.  “I  want  to 
go  back  ...  and  I  think,  at  a  certain  time.  I’m 
going  to  have  to  go  back  and  risk  my  life.  If 
they  are  going  to  kill  me,  then,  what  the  hell.” 

Santos’  decision  to  flee  was  a  shock  to 


Colombians,  even  though  violence  in  recent 
months  has  forced  out  an  increasing  number 
of  journalists.  Just  a  day  before  Santos  fled, 
Mireya  Alvarez  Ranurez,  publisher  of  La 
Palma  de  Facetas  newspaper,  left  the  country 
for  the  second  time  in  six  months  after  a  guer¬ 
rilla  unit  told  her  to  hand  over  $5,000  by 
March  20  or  be  killed.  When  Santos  left 
March  10,  Colombians  had  not  yet  stopped 
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‘The  darkest  stain  is  Cuba’ 

In  the  nine  years  since  Raul  Rivero 
renounced  his  job  as  a  state  journalist  to 
become  one  of  the  few  independent  jour¬ 
nalists  in  Cuba,  he  has  been  repeatedly 
tossed  in  jail  or  detained  in  his  Havana  home. 

He’s  been  refused  visas  or  told  he  could  leave 
the  island  —  but  not  come  back.  All  his  books 
have  been  banned  and  his  telephone  service  is 
liable  to  be  cut  off  at  any  time,  especially  after 
interviews  with  the  foreign  press. 

Yet  Rivero  says  he’s  never  experienced 
anything  like  the  pressure  Cuba  is  putting  on 
independent  reporters  right  now. 

“I  believe  we  are  living  through  the  darkest 
hours  ever  in  independent  Cuban  journalism,” 

Rivero  said.  The  founder  and  editor  of  the 
independent  press  agency,  Cuba  Press,  Rivero 
made  his  comments  over  a  telephone  hookup 
at  the  recent  Inter  American  Press  Associa¬ 
tion  (lAPA)  midyear  meeting  in  Cancun, 

Mexico,  because  once  again  his  request  for  a 
visa  had  been  denied. 

After  working  for  years  to  eke  out  a  small 
political  “space”  in  which  to  practice  free 
journalism,  he  said,  independents  began  to  be 


buzzing  about  Fernando  Gonz^ez  Pacheco,  who  wrote  about  what  kidnapping  does  to  streets,”  he  says.  Pais  Libre  organized  a  mock 

who  fled  the  country  because  of  unspecified  families.  So,  along  with  my  wife,  we  created  election  for  peace  that  drew  10  million  voters 

threats.  Pacheco,  a  beloved  figure  with  a  40-  Fundacidn  Pats  Libre.”  in  a  country  of  36  million, 

year  TV  career  as  a  host  of  talk  shows  and  The  Free  Country  Foundation  helps  people  At  the  newspaper,  Santos  did  not  handle 
game  shows,  could  be  called  the  Regis  cope  with  a  kidnapping  in  their  family  through  any  stories  about  his  foundation  or  its  activi- 

Philbin  of  Colombia.  psychological  counseling  and  practical  advice  ties.  “It  obviously  presents  some  ethical  chal- 

But  the  flight  of  Santos  was  different,  on  things  such  as  the  dos  and  don’ts  of  negoti-  lenges,”  he  says.  “But  Colombia  is  such  a  vio- 

The  whole  country  knew  “Pacho,”  as  the  edi-  ating.  Kidnapping  is  big  business  in  Colombia,  lent  country  that  sometimes  you’re  drawn  to 

tor  is  called.  It  wasn’t  just  that  he  was  a  According  to  the  foundation,  there  were  3,000  advocacy  and  doing  more  than  just  your  job.” 

scion  of  the  politically  powerful  family  that  kidnappings  in  the  last  12  months  alone.  The  In  his  weekly  column,  Santos  attacked 
owns  El  Tiempo.  It  wasn’t  even  that  he  was  in  ransoms  paid  out  totaled  $200  million.  extremists  of  all  stripes  while  championing 

the  national  news  throughout  his  263-  Santos  aimed  his  organization  right  at  the  the  average  person,  who,  he  says,  is  “stuck 
day  kidnapping  ordeal,  which  came  at  the  heart  of  that  business.  First,  his  foundation  between  a  rock  and  a  hard  place.”  But  his 

height  of  the  Medellin  drug  cartel’s  violent  gathered  1  million  signatures  on  petitions  in  a  writing  and  activism  were  putting  him  on  a 

campaign  to  prevent  extradition  for  traffick-  successful  campaign  to  strengthen  the  kid-  collision  course  with  Colombia’s  armed 

ers,  or  that  his  story  was  later  recounted  napping  laws.  “Unfortunately,  in  Colombia,  insurgents.  “The  guerrillas  do  about  60%  of 

in  Garcia  Marquez’  best-selling  “News  of  a  the  judiciary,  it  just  doesn’t  exist  at  all,”  he  the  kidnapping,”  Santos  says.  “I  am  an  enemy 

Kidnapping.”  says.  “We  were  putting  pressure  on  the  gov-  of  their  business.” 

Santos  won  the  admiration  of  many  in  emment  and  doing  some  things  well  —  but  For  guerrillas,  in  fact,  kidnapping  is  an 
Colombia  for  what  he  did  after  he  was  freed,  the  kidnapping  kept  increasing.”  important  fund-raising  venture,  second  only  to 

“I  was  eight  months  chained  to  a  bed,  and  In  1996,  Santos  began  leading  mass  protection  money  from  drug  cultivators  and 
when  I  came  out,  I  wrote  an  editorial  column  demonstrations  against  kidnapping  and  vio-  traffickers.  Insurgents  sometimes  carefully  tar- 

about  how  my  family  really  had  suffered,  lence  from  both  the  political  right  and  left,  get  victims  —  and  at  other  times  simply  throw 

almost  more  than  me,”  Santos  says.  “I  just  “At  a  time  when  no  one  was  doing  anything  up  a  roadblock  and  see  who  they  come  across, 

received  a  ton  of  mail  about  that  from  people  massive,  we  put  1  million  people  out  in  the  Guerrillas  call  it  “miracle  fishing.”  Its  leading 


Cuban  dissident  reporter  Raul  Rivero  working  at  his  home  in  the  Vedado  neighborhood  of 
Havana  in  September  1999.  His  books  have  been  banned,  and,  he  said  recently,  “We  are 
living  through  the  darkest  hours  ever  in  independent  Cuban  journalism.” 
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subjected  to  a  new  wave  of  detentions, 
harassment,  and  intimidation  last  autumn 
when  the  summit  of  Spanish-speaking 
nations  focused  international  attention  on 
Cuba’s  human-rights  record. 

It’s  only  going  to  get  worse,  Rivero  added, 
now  that  Fidel  Ca.stro’s  government  is 
obsessed  with  the  case  of  Elian  Gonzalez,  the 
6-year-old  who  last  Thanksgiving  survived 
the  shipwreck  that  killed  his  mother  on  their 
voyage  from  Cuba  to  the  United  States. 

Political  smokescreen 

“We  feel  we  will  continue  to  have  the  mass 
buzzing  of  propaganda  against  us  and  the 
Cuban  exiles  abroad  as  the  government  tries 
to  lay  a  political  smokescreen  over  independ¬ 
ent  Journalists  and  to  close  this  small  space 
we  have  worked  out.’’  he  said. 

Independent  Journalists  in  Cuba  face  every 
sort  of  oppression  short  of  outright  assassina¬ 
tion.  Two  Journalists,  Bernardo  Arevalo 
Padron  and  Jesus  Joel  Diaz  Hernandez,  are 
serving  Jail  sentences  of  six  years  and  four 
years,  respectively,  for  “criminal  contempt” 
of  Castro.  A  year-old  press  law  provides  for 
even  more  severe  punishments.  In  recent 
months,  the  government  attitude  seems  to  be 
that  any  law  will  do  for  silencing  Journalists: 
Reporter  Victor  Rolando  Arroyo  was  sen¬ 


tenced  to  six  years  in 
Jail  for  “hoarding”  toys 
he  was  distributing  to 
poor  children  in  Pinar 
del  Ri'o.  Another  favo¬ 
rite  tactic  is  placing 
reporters  under  house 
arrest  to  prevent  them 
from  covering  events 
that  could  prove  embar¬ 
rassing  to  the  govern¬ 
ment.  Upwards  of  two 
dozen  Journalists  were 
subjected  to  that  treat¬ 
ment  in  the  past  six  months,  according  to 
reports  gathered  by  lAPA  and  others. 

Cuban  authorities  often  get  physical,  too, 
either  by  police  mistreating  detained  Journal¬ 
ists  or,  more  often,  by  turning  loose  pro-gov¬ 
ernment  thugs  on  reporters  as  they  work. 

“The  darkest  stain  on  freedom  of  expres¬ 
sion  in  the  Americas  is  Cuba,”  declares  Rafael 
Molina,  director  of  Listm  Diario  in  Santo 
Domingo,  Dominican  Republic,  and  chairman 
of  lAPA’s  committee  on  freedom  of  the  press. 

Cuba  these  days  is  equally  hostile  to  foreign 
press.  Last  December,  the  government  first 
refused  to  let  anyone  from  The  Miami  Herald 
Join  other  members  of  the  National  Conference 
of  Editorial  Writers  (NCEW)  on  a  scheduled 


visit  to  Cuba.  When  the 
NCEW  protested,  Cuba 
revoked  visas  for  the  entire 
group.  IAEA’s  current  presi¬ 
dent,  Houston  Chronicle 
Vice  President  and  Man¬ 
aging  Editor  Tony  Peder¬ 
son,  says  Cuban  authorities 
still  have  not  responded  to 
the  association’s  request  in 
February  to  send  a  delega¬ 
tion  to  discuss  and  investi¬ 
gate  complaints  of  free- 
press  violations. 

Despite  the  difficulties,  the  work  of  inde¬ 
pendent  Journalists  is  finding  new  venues 
abroad.  lAPA  has  launched  a  Web  site, 
http://cuba.sipiapa.org,  that  includes  a  weekly 
column  from  Rivero  and  dispatches  from 
Cuba  Press  in  Havana.  “With  the  power  of  the 
Internet,  we’ll  help  improve  the  situation  of 
the  independent  press  in  Cuba,”  says  Ricardo 
Trotti,  coordinator  for  the  lAPA’s  press  free¬ 
dom  committee. 

Publicity  helps,  independent  Journalist 
Rivero  said.  “I  know  as  a  Journalist  who  has 
been  Jailed  and  talks  with  Jailed  Journalists  how 
important  it  is  to  get  solidarity  from  the  IAEA,” 
said  Rivero,  who  is  the  association’s  regional 
vice  president  for  Cuba.  —  Mark  Fitzgerald 


cuba.sipiapa.org 


practitioner  is  Henry  Castellanos,  known  by 
the  nom  de  guerre  Romana,  who  commands 
the  FARC  unit  Santos  says  set  him  up  to  die. 

Colombia’s  other  main  guerrilla  group,  the 
ELN,  has  matched  Frente  22  in  audacity: 
Soon  after  kidnapping  a  planeful  of  people, 
ELN  commandos  drove  a  bus  to  church  in 
Cali  and  kidnapped  the  entire  congregation  as 
the  worshippers  left  Mass  last  June. 

“People  began  to  say, 

‘Jesus  Christ!  Now  we  won’t 
be  able  to  fly  again,  we  won’t 
be  able  to  pray  again?’  So  we 
began  putting  pressure  on  the 
guerrillas,”  Santos  says.  The 
result  was  a  movement  called  “No  Mas”  (No 
More)  that  organized  huge  marches.  "We  did 
the  first  national  marches  Oct.  26.  Twelve 
million  people  —  a  third  of  the  country  — 
came  out  into  the  streets,”  he  says.  To  protest 
the  common  guerrilla  practice  of  blowing  up 
electrical  towers.  No  Mds  asked  people  one 
night  to  turn  off  their  home  lights.  Some  four 
million  homes  went  dark. 

Santos  struck  a  chord  among  Colombians, 


commentator  Otty  Patino  wrote  recently  in  an 
open  letter  to  the  editor.  “The  people  saw 
you,  a  Santos,  a  privileged  person,  an  oli¬ 
garch,  as  a  person  of  flesh  and  blood,  pound¬ 
ing  the  pavement,  walking  to  the  rhythm  of 
the  country,  smiling,  eager,  enthusiastic,  part 
of  the  crowd,  recapturing  the  streets  for  mobi¬ 
lization  and  protest,”  Patino  wrote.  “So  they 
Joined  you,  these  people  who  in  another  time 


saw  in  crowds  only  the  dangers  of  destabi¬ 
lization  and  anarchy.” 

But  even  as  No  Mas  gained  strength, 
Colombia’s  destabilization  and  anarchy 
reasserted  itself.  In  only  the  last  six  months, 
seven  Colombian  Journalists  have  been  killed 
and  another  14  kidnapped  —  all  in  the  midst 
of  a  “peace  process”  that  includes  the  govern¬ 
ment  giving  the  FARC  effective  control  over 
a  section  of  Colombia  as  large  as  Switzer¬ 


land.  FARC  leader  Manuel  Marulanda  Velez, 
who  goes  by  the  nickname  “Tirofijo”  (Sure 
Shot),  declared  last  year  that  Journalists 
“owed”  the  guerrillas  —  and  that  they  had 
ways  of  “collecting  the  debt.” 

Through  spokesman  Raul  Reyes,  the 
FARC  denied  any  plans  to  kill  Santos.  The 
so-called  plot,  he  said  in  a  statement,  must  be 
an  invention  of  military  intelligence  opera¬ 
tives  opposed  to  the  peace 
process.  Reyes  accused  Santos 
of  “campaigning  against  that 
process.” 

“That  Just  goes  back  to  a  very 
cynical  view  of  the  peace 
process  by  them,”  Santos  responds.  “If  any¬ 
body  has  been  generous  about  the  peace 
process  in  his  editorials,  it’s  me.  They  have  to 
spin  it,  and  it  sucks.  The  FARC  allows  a  lot  of 
dirty  business  to  be  done,  and  then  when 
they’re  caught,  they  want  to  stop  it.  ...  And 
[Frente  22]  is  a  command  front  that  conaipted 
itself  and  got  very  much  involved  in  kidnap¬ 
ping  and  extortion  and  common  criminals.” 

Santos  scoffs  at  the  notion  that  Colombian 


“At  a  certain  time,  I’m  going  to  have  to  go 
back  and  risk  my  life.  If  they  are  going  to 
kill  me,  then,  what  the  hell.” 
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PRESS  FREEDOM 
In  Latin  America:  A  surveyV^ 


Here’s  a  country-by-country  look  at 
recent  developments  affecting  press 
freedom  in  Latin  America,  based  on 
the  reports  issued  by  the  Inter  American 
Press  Association  at  its  midyear  meeting  in 
Cancun,  Mexico; 

ARGENTINA 

Free-press  advocates  cheered  when  a  court  on 
Feb.  2  imposed  sentences  of  life  imprisonment  on 
the  murderer  and  five  principal 
accomplices  convicted  of  the  1 997 
killing  of  Noticias  photographer 
Jose  Luis  Cabezas.  But  the  convic¬ 
tion  has  not  stopped  other  acts  of 
intimidation,  the  latest  a  death 
threat  to  Frank  Varise,  a  reporter 
for  the  Buenos  Aires  newspaper 
La  Nacion  who  has  been  investi¬ 
gating  alleged  police  involvement  with  an  organized 
crime  gang  specializing  in  cattle  rustling. 

BRAZIL 

Police  and  military  security  personnel  have  been 
involved  in  several  incidents  of  physical  assaults  on 


.iJ 

news  photographers.  Reporters  on  Correio 
Popular,  a  daily  in  Campinas,  near  Sao  Paulo, 
have  stopped  using  bylines  because  of  threats  by 
drug  traffickers.  Con- 
gress,  meanwhile,  is  giv- 
'  I  ing  serious  considera- 
tion  to  two  wide-ranging 
/  gag  laws.  One,  proposed 
by  the  government, 
would  prohibit  police, 
prosecutors,  judges, 
and  others  from  providing  any  information  about 
“investigations,  actions,  or  trials”  during  legal  pro¬ 
ceedings.  Another,  pushed  by  the  judicial  branch, 
would  amend  the  constitution  to  ban  prosecutors 
and  judges  from  providing  information  about  court 
cases. 

COLOMBIA 

The  nation  remains 
'  M  among  the  most  danger- 
i  ous  in  the  world  for  work- 
'*^9  journalists.  The  grim 
statistics  continued  grow- 
J  ing  even  as  lAPA  was  issu- 


authorities  told  him  of  the  plot.  In  fact,  he 
says,  it  was  the  other  way  around:  He  told  the 
police  of  the  assassination  plans.  “If  I  had 
waited  for  them  to  warn  me,”  Santos  says, 
“I’d  be  dead  right  now.” 

Still,  Santos  says  he  fights  impulses  to  take 
the  next  plane  back  to  Colombia.  And  it’s 
clear  he’s  painfully  aware  of  the  symbolism 
of  his  departure.  “I’m  not  sure  I’ve  made  the 
correct  decision.”  he  wrote  in  column  enti¬ 
tled,  “Why  I’m  Going.”  “But  I  feel  my  com¬ 
mitment  is  to  fight,  something  I  can  only  do 
while  I’m  living.” 

The  accelerating  exodus  of  journalists 
from  Colombia  worries  many  in  the  region. 

“This  atmosphere  of  intimidation  is  begin¬ 
ning  to  affect  journalists,  columnists,  even 
longtime  television  hosts.  This  exile  could 
bring  about  an  even  greater  weakening  of  the 
free  press,”  says  Rafael  Molina,  director  of  El 
Nacional  newspaper  in  Santo  Domingo, 
Dominican  Republic. 

Things  are  getting  palpably  worse  for  the 
press  in  Colombia,  says  Maria  Cristina 
Caballeros,  an  investigative  reporter  for  the 


magazine  Semana.  A  year  ago,  Caballeros 
was  able  to  get  interviews  with  the  military 
leader  of  the  FARC  and  the  commander  of  the 
largest  right-wing  paramilitary.  It  was  tense, 
she  says,  but  even  the  threats  were  not  that 
worrying:  “If  you  are  a  Colombian  journalist, 
threats  are  part  of  the  job.” 

But  then  in  May,  serious  threats  —  ’’very 
directly  saying,  ‘This  is  your  last  day,’  in  very 
strong  and  grotesque  words”  —  were  left  on 
the  answering  machine  in  her  apartment  and 
she  was  forced  into  hiding  in  her  own  city. 
Caballeros  is  now  at  the  Kennedy  School  of 
Government  at  Harvard  University,  writing  a 
book  on  Colombia  —  and  unsure  when  she 
will  be  able  to  go  back. 

“It’s  a  fact  that  these  threats  that  we  have 
received  affects  also  other  colleagues  that 
remain  in  the  country,”  Caballeros  says. 
“There  are  some  very  good  colleagues  still  in 
Colombia,  but  the  intimidation,  the  killings, 
the  kidnappings,  and  the  journalists  who  have 
left  —  yes,  I  think  that  has  an  impact  on  jour¬ 
nalism  in  Colombia.” 

In  Miami,  “Pacho”  Santos  finds  himself 


wondering  at  times  what  impact  he’s  has 
managed  to  have.  “I  feel  angry  that  they  run 
out  of  the  country  the  editor  of  El  Tiempo  — 
and  nothing  happens,”  he  says.  “What  do  we 
have  to  do  to  get  a  reaction?” 

His  wife  Marieve  and  their  four  children 
are  still  back  in  Colombia  while  they  finish 
the  school  year.  His  older  children,  he  says, 
“are  OK  one  day.  the  next  day  they’re  crying. 
And  it  hurts  because  I’m  here  not  because  I 
stole  something  or  I’m  running  from  justice. 
I’m  here  because  one  of  those  guys  decided 
I’m  a  target.”  Are  the  children  safe?  “Yes,” 
he  replies.  “I  think  so.  I  hope  so— I  sure  as  hell 
hope  so.” 

Nevertheless,  Santos  insists  that  Colom¬ 
bians  will  find  a  way  out  of  their  nightmare. 
“Society  is  avid  for  action.  They’re  tired  of 
leaders  and  institutions  that  have  lost  a  sense 
of  righteousness,  of  the  right  and  wrong  of 
things,”  he  says.  “I’m  still  an  optimi.st.  I’m 
definitely  an  optimist.  It’s  just  that  one  of  the 
difficult  things  that  is  happening  is  that  we’re 
negotiating  with  a  gun  to  our  head.” 

—  Mark  Fitzgerald 
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ing  its  report:  a  body  found  in  an  unmarked  grave 
was  identified  March  14  as  radio  reporter  Maria 
Helena  Salina,  who  had  been  missing  for  a  week 
while  covering  violence  in  the  northwestern  corner 
of  the  country.  She  became  the  150th  journalist 
killed  in  Colombia  during  the  past  20  years. 


CUBA 

Harassment,  intimidation,  and  jailing  have  wors¬ 
ened  since  the  beginning  of  the  year.  lAPA  said 
Cuba  has  added 

a  new  tool  of  . 

repression:  “A 

sort  of  de  facto  ** 

house  arrest  that 

has  been  applied  to  more  than  10  reporters  just  as 
they  were  about  to  cover  events  potentially  uncom¬ 
fortable  for  the  government.” 


ECUADOR 

A  campaign-finance 
law  passed  in  late 
February  permits  the 
Electoral  Supreme 
Court  to  fine  —  and 
even  close  down  for  six 
months  —  any  news 
organization  that  does  not  report  within  30  days  of 
an  election  the  amount  of  money  parties  have 
spent  on  political  advertising. 


GUATEMALA 

A  Mexican  business¬ 
man  who  has  helped 
new  President  Alfonso 
Portillo  with  some  $2.5 
million  in  free  advertis¬ 
ing  on  his  four  TV  sta¬ 
tions  and  21  radio  out¬ 
lets  is  leading  a  “smear  campaign"  against  inde¬ 
pendent  newspapers,  especially  the  nation’s 
biggest,  Prensa  Libre. 


HAITI 

No  significant  press 
violations  have  been 
reported  during  the 
recent  period  of  politi¬ 
cal  calm,  but  President 
Rene  Preval  disap¬ 
pointed  an  lAPA  delegation  when  he  balked  at 
signing  the  Declaration  of  Chapultepec. 


MEXICO 

Authorities  appear  to  be  dragging  their  feet  in 
recent  murder  cases.  And  protests  from  lAPA  and 
Mexican  newspapers,  most  notably  the  Reforma 
group,  convinced  the  government  to  back  off  its 


station  and  a  judicial  chal¬ 
lenge  from  a  group  of 
minority  stockholders.  A 
national  press  group  report¬ 
ed  more  than  100  attacks  on 
journalists  in  the  past  few 
months,  almost  all  of  them 
in  the  provinces. 


plan  to  designate  the 
state-owned  news 
agency  Notimex  as  the 
exclusive  distributor  of 
public-sector  advertis¬ 
ing.  Mexican  papers 
said  they  feared  the 
government  would  use  the  monopoly  to  revive  its 
old  practice  of  withholding  or  awarding  advertis¬ 
ing  according  to  how  closely  a  newspaper  reflect¬ 
ed  the  official  view  of  events. 

NICARAGUA 

President  Arnoldo 
Aleman  has  adopted  “a 
policy  of  confrontation 
with  the  national  press,” 
lAPA  said.  In  addition  to 
constant  criticism  of 
newspapers,  especially  La  Prensa  in  Managua, 
Aleman’s  administration  has  targeted  tax  audits  at 
papers  that  offend  the  government. 

PANAMA 

Panama  at  the 
end  of  last  year 
eliminated  most 
of  the  anti-press 
laws  adopted  by 
authoritarian  re¬ 
gimes,  and  President  Mireya  Moscoso  signed  the 
Declaration  of  Chapultepec  document  for  a  free 
press  in  the  hemisphere. 

PARAGUAY 

Government  officials  and  others  have  filed 
numerous  legal  actions  “clearly  intended  to  silence 
journalists  and  the 
media,”  lAPA  said.  In 
perhaps  the  most  notori¬ 
ous  case,  Osvaldo 
Dominguez  Dibb,  pub¬ 
lisher  of  the  newspaper 
La  Nacion,  was  sen¬ 
tenced  last  September  to 
four  months  in  prison  or 
a  $17,000  fine  for  “defaming”  a  Supreme  Court  jus¬ 
tice  in  an  article  that  discussed  the  Peruvian  judicial 
system  in  general  terms.  Dibb  appealed,  and,  on 
Jan.  4,  an  appellate  court  increased  the  sentence  to 
nine  months  in  jail  or  an  $85,000  fine. 

PERU 

As  he  attempted  to  win  an  unprecedented  third 
term  in  elections  to  be  held  yesterday.  President 
Alberto  Fujimori  turned  up  the  heat  on  independ¬ 
ent  news  media.  The  daily  El  Comercio  is  under 
government-inspired  attacks  from  a  state-run  TV 


PUERTO  RICO 

Physical  attacks  against  journalists  are  increas¬ 
ing.  The  Legislature  is  considering  laws  that 
would  bar  access  to  information  about  govern¬ 
ment  contracts  and  the  commonwealth’s  Bureau 
of  Special  Inves¬ 
tigations.  And  at 
a  time  when  oth¬ 
er  countries  are 
eliminating  jail  time  for  libel  and  other  journalistic 
“crimes,”  Puerto  Rico  is  going  in  the  opposite 
direction.  At  the  end  of  last  year,  Gov.  Pedro 
Rossello  signed  the  controversial  Law  329,  which 
increases  penalties  for  “criminal  libel”  with 
punishments  including  up  to  six  months’  im¬ 
prisonment. 

URUGUAY 

“For  the  first  time 
since  democracy  was 
restored  in  Uruguay,  a 
journalist  was  killed 
because  of  the  views  he 
expressed,”  lAPA  said, 
referring  to  the  murder  of  Julio  C.  Da  Rosa,  owner 
and  director  of  a  small-town  radio  station.  A  for¬ 
mer  employee  of  the  local  municipal  council, 
blaming  the  station  for  his  firing,  fatally  shot  Da 
Rosa  Feb.  24  and  then  killed  himself. 

VENEZUELA 

Journalists  fear 
censorship  will  be  the 
inevitable  result  of  the 
new  constitution  cre¬ 
ated  by  allies  of 
President  Hugo  Cha¬ 
vez  and  passed  in  a 
referendum  last  De¬ 
cember.  The  charter  places  many  qualifications 
on  the  press  and  states  that  “the  Law  limits  the 
use  of  computers  to  guarantee  the  honor  and 
personal  and  family  privacy  of  citizens  in  full 
exercise  of  their  rights.”  Chavez  is  proving  no 
friend  of  journalists,  whom  he  described  on  his 
Sunday  radio  program  as  “enemies  of  the 
revolution,  manipulators  and  propitiators  of  a 
campaign  against  the  government.” 

—  Mark  Fitzgerald 
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Winners  try  to  prove 
they  are  Prize  worthy 


After  he  won  a  Pulitzer  Prize  last  year,  Angelo 
Henderson  disappeared  from  The  Wall  Street 
Journal  office.  He  had  ducked  into  a  New  York 
hotel  room  to  figure  out  how  to  deal  with  the  hun¬ 
dreds  of  phone  calls,  e-mail  messages,  and  re¬ 
quests  that  were  pouring  in.  But  once  Henderson  sorted  things 
out,  it  didn’t  take  long  for  him  to  enjoy  the  ride. 

“I  feel  like  the  reigning  Miss  America!”  the  37-year-old  Wall 
Street  Journal  reporter  says  exuberantly.  “My  college  honored 
me  for  three  days.  The  Louisville  [Ky.]  Defender,  my  hometown 
African-American  paper,  ran  a  full-page  picture  of  me.  I’ve  been 
speaking  all  over  the  country.  Even  my  mother  is  a  celebrity.” 
What  journalist  hasn’t  imagined  what  it  would  be  like  to  wear 
Henderson’s  Pulitzer  slipper?  Suddenly 
you’re  at  the  top  of  the  heap.  It’s  one  of 
the  three  honors  the  public  recognizes 
most,  along  with  the  Academy  Award 
and  the  Nobel  Prize. 

But  what  happens  when  the  dream 
comes  true?  Does  it  bring  fame  and  for¬ 
tune?  Or  writer’s  block?  Do  you  contin¬ 
ue  to  strive  for  excellence  or  coast  on 
your  laurels  until  the  prize  becomes 
merely  the  first  line  of  your  obituary? 

J  their  medal  tested.  To  find  out  what  life  after  the 

Pulitzer  is  like.  Editor  &  Publisher 
asked  six  recent  prize  winners  at  different  stages  of  their  career, 
from  both  large  and  small  newspapers,  about  the  award’s  impact 
on  them.  They  talked  of  book  contracts,  job  offers,  speaking 
engagements,  TV  appearances,  and  monetary  rewards  — 
although  they  said  their  raises  would  hardly  impress  contestants 
on  “Who  Wants  to  be  a  Millionaire.” 


Many  find  their  medal  tested. 


But  career  opportunities  and  celebrity  were  merely  fringe  ben¬ 
efits.  The  winners  speak  of  the  deep  sense  of  duty  that  accompa¬ 
nies  getting  journalism’s  top  award,  and  how  they  tried  to  man¬ 
age  their  time  so  they  could  still  write,  shoot  photos,  or  draw  car¬ 
toons  that  were  worthy  of  the  award.  But,  most  of  all,  they  talk 
about  doing  work  that  would  make  a  difference. 


ANGELO  HENDERSON 

The  Wall  Street  JournaTs  Detroit  Bureau 

1999  Feature 

“I  couldn’t  have  predicted  how  my  life  would  change,”  Angelo 
Henderson  says,  reflecting  on  the  past  year.  “Suddenly,  you’re 
thrust  into  the  limelight  and  what  you  do  has  value.  Winning  the 
Pulitzer  is  a  gift  from  God,  and  with  it  comes  responsibility.” 

Henderson  believes  he  has  a  mission  to  share  what  he’s 
learned  and  to  motivate  young  people  to  aspire  and  achieve.  “I 


think  I’m  in  greater  demand  because  I  am  an  African  American 
and  the  African-American  people  are  searching  for  voices  to 
reach  young  people,”  he  observes.  “I’d  never  met  anyone  who 
had  won  a  Pulitzer  before.  So  I  try  to  accept  all  the  requests  in 
my  community  because  I  know  how  much  it  would  have  meant 
to  me  when  I  was  a  journalism  student  to  have  met  someone  who 
had  won  one.” 

African-American  youngsters  often  tell  Henderson  that  if  he 
can  do  it,  so  can  they.  But  he  warns  them  that  if  success  comes 
their  way,  they  shouldn’t  lose  their  sense  of  self.  “I’ve  grown  a  lot,” 
he  explains.  “I  know  more  about  the  good  parts  of  me  and  the  bad. 
But  I’m  still  Angelo.  I  still  wear  my  earring.  I  hope  people  will  say, 
‘Wow!  He’s  still  himself.  He’s  not  caught  up  in  the  hype.’” 

For  Henderson,  the  most  symbolic  stops  on  his  Pulitzer  tour 
were  at  the  two  educational  institutions  that  shaped  his  journal¬ 
ism  career  —  Northwestern  University,  where  he  once  attended 
the  National  High  School  Institute  in  Journalism,  and  a  three-day 
visit  to  his  college  alma  mater.  “I’ll  remember  the  trip  to  the 
University  of  Kentucky  forever  and  ever,”  he  says  wistfully.  “I 
gave  all-day  workshops  to  the  journalism  department,  I  had  a 
visit  with  the  Kentucky  Kernel,  my  college  newspaper,  and  the 
African-American  students  roasted  me  at  a  banquet.  They  even 
brought  people  from  my  graduating  class  back  for  a  reunion.” 

But  of  all  the  kudos  Henderson  received,  the  one  that  touched 
him  the  most  was  the  congratulatory  message  that  the  National 
Association  of  Black  Journalists  posted  on  its  Web  site.  ‘“We’re 
proud  of  Angelo  Henderson,  Angelo  Henderson  is  the  best  of 
NABJ,  and  the  best  of  journalism,’”  he  says,  proudly  reading 
parts  of  it  aloud. 

“Now  that’s  awesome!”  Henderson  adds.  “Just  awesome! 

APRIL  SAUL 

Photographer,  The  Philadelphia  Inquirer 
1997  Explanatory  Journalism 

“Some  things  don’t  always  happen  when  you  want  them  the 
most,”  photographer  April  Saul  says,  recalling  what  it  was  like 
when  she  heard  she  finally  got  a  Pulitzer.  The  two-time  Pulitzer 
finalist  from  The  Philadelphia  Inquirer  hadn’t  expected  to  win  in 
1997  for  her  photos  in  a  series  about  death  with  dignity.  She  had 
worked  with  reporter  Michael  Vitez  and  photographer  Ron 
Cortes,  and  they  had  asked  the  paper  to  nominate  them  as  a  pack¬ 
age.  Instead,  the  Inquirer  separated  the  reporter  from  the  photog¬ 
raphers  and  entered  them  in  separate  categories. 

Several  months  before  the  Pulitzers  were  announced,  rumors 
surfaced  that  the  series  was  going  to  win,  but  the  award  would  go 
only  to  Vitez.  “By  the  time  it  came  over  the  wires,  I  was  so 
depressed,  I  stayed  home  and  sulked,”  Saul  laughs  wryly.  “First 
I  got  a  call  that  said  my  name  was  on  the  award,  but  my  editor 
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One  of  April  Saul’s  vivid  photographs  in  her  Pulitzer-winning  entry  captures  the 
precise  moment  of  death  in  an  intensive  care  unit. 


said  it  had  to  be  a  mistake  because  I  hadn’t  been  nominated 
in  that  category.  Then  he  called  back  and  said  I  should  come 
in  for  champagne.  The  jurors  had  decided  that  the  story 
couldn’t  win  without  the  photos.” 

When  Saul  realized  she  really  had  won,  her  emotions 
were  even  more  conflicted. 

“I  had  been  a  finalist  twice  before,  and  on  both  projects 
I’d  been  the  writer  and  photographer,”  she  explains.  “They 
had  been  all  mine  with  a  capital  ‘M,’  and  I’d  poured  my  heart 
into  them.  I  don’t  want  to  sound  like  I  wasn’t  thrilled  with 
winning.  I  was.  I  enjoyed  working  with  the  team,  but  I’m  not 
sure  1  won  for  my  best  work.  I  guess  I’m  still  trying  to  set 
my  standard.” 

Saul,  a  single  mom,  is  the  only  woman  to  have  her  name 
hanging  on  the  Inquirer's  Pulitzer  Prize  wall.  Has  her  plaque 
changed  life  at  the  office?  “I  once  asked  my  boss,  ‘If  I  won 
a  Pulitzer,  could  I  get  off  Saturdays?’  He  agreed  until  I  won. 

Then  he  said,  ‘Lots  of  our  winners  work  weekends,  so  it  might 
cause  resentment.’  1  did  get  a  raise,”  she  adds,  “but  it’s  the  one  all 
Pulitzer  winners  at  the  Inquirer  get,  to  the  dollar.” 

At  least  Saul’s  mother,  Louise,  who  was  a  New  Jersey  colum¬ 
nist  for  25  years,  is  impressed  with  her  daughter’s  achievements. 
But  Saul’s  kids  Nick  and  Amy  couldn’t  care  less  that  their  mom 
won  journalism’s  highest  award.  “They  play  a  board  game  called 
‘The  Game  of  Life,’  which  has  a  card  that  says,  ‘You’ve  won  the 
Pulitzer  Prize  and  get  $150,0{X),’”  she  reveals.  “Whichever  kid 
gets  that  card  always  screams,  'No,  you  don'tV" 

ERIC  NALDER 
The  Seattle  Times 
1 990  National  Reporting, 

1997  Investigative  Reporting 

Eric  Nalder  calls  himself  “a  country  bumpkin  kind  of  reporter 
toiling  in  the  upper  left-hand  comer  of  the  country.”  For  almost 
three  decades,  the  54-year-old  Nalder  has  been  so  busy  breaking 
stories  about  oil  tankers,  the  sex  life  of  U.S.  Sen.  Brock  Adams, 
and  corruption  in  Native  American  housing  that  he  hasn’t  both¬ 
ered  to  count  the  awards  piling  up  in  his  basement. 

“I  think  there  are  70  now,”  the  self-effacing  chief  investigative 
reporter  of  The  Seattle  Times  says.  “I  keep  them  in  plastic  tubs.” 
Are  his  Pulitzers  worth  more  than  a  spot  in  the  tub?  “Our  forefa¬ 
thers  banned  title:.,  vet  the  journalists  were  able  to  slip  one  in,” 
the  two-time  winner  says.  “Getting  a  Pulitzer  is  an  odd  way  of 
becoming  titled.  People  attach  it  to  your  work  and  figure  you 
must  be  good.  There  are  marvelous  journalists  all  over  the  coun¬ 
try,  and  most  of  them  will  never  get  that  recognition.” 

And,  he  admits,  “every  day  I’m  as  anxiety-ridden  about  doing' 
good  work  as  I  was  when  I  started  in  1970  at  the  Whidbey 
[Wash.]  News-Times." 

Nalder,  who  gives  speeches  and  workshops  around  the  country 
on  investigative  reporting,  has  a  Pulitzer  record  that  is  extraordi¬ 
nary.  In  1990,  he  shared  an  award  in  national  reporting  for  a  series 
on  oil  tankers  and  also  was  a  finalist  in  explanatory  writing.  In 
1993,  he  was  a  finalist  in  public  affairs.  In  1997,  he  won  again 
(along  with  his  teammates  Deborah  Nelson  and  Alex  Tizon)  for 
investigative  reporting  for  stories  on  tribal  housing.  But  Nalder, 
who  once  worked  as  a  pig  farmer  in  Norway  between  joumal- 
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ism  jobs,  remains  nonplused  about  the  Pulitzer  and  its  rewards. 

“My  pay  went  up  after  I  won,  but  it  was  for  some  other  story,” 
he  says.  “I  got  lots  of  job  offers,  but  I  was  recruited  not  because  I 
won  a  Pulitzer  but  because  of  the  kind  of  work  I  do.  Newspapers 
are  always  looking  for  reporters  who  break  stories.”  An  agent 
called  him,  and  he  wrote  a  book  called  “Tankers  Full  of  Trouble,” 
which  won  an  Investigative  Reporters  and  Editors  award. 

“I  think  the  Pulitzer  must  be  different  for  you  if  you’re 
[already]  famous,”  Nalder  muses.  “In  1991,  I  was  invited  to  the 
75th  anniversary  of  the  Pulitzer.  I  talked  to  Toni  Morrison,  and 
that  was  pretty  cool.  1  saw  John  Updike.  Then  Norman  Mailer 
walked  by.  Now  that  was  a  thrill!” 

BERNARD  L.  STEIN 

Editor,  The  Riverdale  Press,  New  York  (Bronx) 

1998  Editorial  writing 

Bernard  Stein  has  gotten  used  to  people  reacting  to  his  edito¬ 
rials.  His  paper  was  firebombed  after  he  defended  the  public’s 
right  to  read  Salmon  Rushdie’s  controversial  novel  “The  Satanic 
Verses.”  The  bomb,  allegedly  planted  by  Muslim  terrorists 
(according  to  the  FBI),  destroyed  The  Riverdale  Press'  Bronx 
office,  along  with  many  of  the  awards  the  paper  had  won. 

Stein’s  14,()()0-circulation  paper  had  been  named  the  best 
weekly  in  New  York  state  eight  times  and  under  his  editorship 
had  won  300  state  and  national  awards.  But  the  Pulitzer  Prize 
kept  eluding  him.  He  was  a  finalist  for  his  editorials  in  both  1987 
and  again  in  1988.  Then  at  age  56,  after  nearly  20  years  of  edit¬ 
ing  the  family  paper  founded  by  his  father  David  in  1950,  the 
Pulitzer  was  his.  When  he  got  the  news,  he  took  special  pleasure 
in  enjoying  it  with  his  brother  Richard  (the  co-publisher)  and 
their  readers. 

The  people  of  their  community  reacted  with  a  tremendous  out¬ 
pouring  of  affection.  There  were  hundreds  of  calls  and  letters.  The 
readers  of  The  Riverdale  Press  felt  like  they  had  won  a  piece  of  the 
prize.  “It  was  the  kind  of  feeling  that  no  metro  journalist  can  have 
because  he  doesn’t  have  the  intimate  connection  with  his  readers 
that  we  have,”  Stein  explains.  “Our  readers  feel  there  is  a  mutual 
interplay  with  the  paper  and  how  they  are  living  their  lives.” 

Stein  believes  he  owes  it  to  the  profession  to  inform  people 
that  community  papers  are  not  the  minor  leagues  of  journalism, 
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and  he  travels  around  the  country  speaking  on  that  theme.  When 
Max  Frankel  suggested  in  his  New  York  Times  Magazine  column 
that  the  Pulitzers’  administrators  create  a  separate  category  for 
small  papers,  Stein  wrote  to  the  magazine  saying  that  was  a  ter¬ 
rible  idea.  “We  can  compete  with  anybody,”  he  says.  “There  are 
very  talented  people  working  for  community  papers,  and  many 


Moments  after  learning  he’d  won,  Bernard  Stein  receives  a  kiss  from  his 
brother  (and  co-publisher)  while  Mom  looks  on. 


don’t  enter  the  Pulitzers  because  they  don’t  feel  it’s  for  them. 

“One  reason  I  enter  contests  is  to  get  our  name  known  in  the 
profession.  Our  reporters  are  young,  and  we  pay  them  miserable 
salaries.  We  know  they’re  going  to  move  on.  When  we  win  an 
award  like  the  Pulitzer,  we  hope  editors  out  there  are  going  to 
say,  ‘Hey,  they  must  have  had  good  training.’” 

STEVE  BREEN 

Asbury  Park  Press,  Neptune,  N.J. 

1998  Editorial  Cartooning 

Steve  Breen  won  the  Pulitzer  when  he  was  27  years  old,  and 
there  were  older  cartoonists  who  resented  it.  “They  were  quoted 
in  newspapers  saying,  ‘Steve  Breen  didn’t  deserve  to  win,”’  the 
Asbury  Park  Press  political  cartoonist  says  quietly.  “But  most  of 
the  cartoonists  were  encouraging,”  he  adds  quickly.  “And  Tony 
Auth  of  The  Philadelphia  Inquirer,  who’s  one  of  my  heroes  (and 
a  former  Pulitzer  winner],  took  me  to  lunch.” 

After  graduating  from  the  University  of  California  at  Riverside, 
Breen  moved  to  New  Jersey  to  take  a  job  as  a  paginator  at  the 
Asbury  Park  Press  because  the  paper  agreed  to  let  him  draw  a 
political  cartoon  once  a  week.  Just  a  year  after  he  became  the 
Press’  full-time  cartoonist,  he  won  the  prize.  “Winning  so  young 
makes  you  realize  that  you’re  getting  some  serious  attention,”  he 
explains.  “You  don’t  want  to  disappoint.  My  goal  as  soon  as  I  won 
was  to  forget  it,  put  my  nose  to  the  grindstone,  and  work  harder. 

“My  profile  level  did  go  up  a  notch.  I  got  offers  to  speak  at 
Rotary  Clubs,  senior  citizen  centers,  and  every  school  in  the  area. 
People  in  the  building  from  other  departments  like  circulation 
and  marketing  all  knew  my  name.  It’s  nice,  but  you  have  to  keep 
a  sense  of  perspective.  I  do  good  work,  but  I  know  full  well  I’m 
no  Jeff  MacNelly,”  he  adds,  never  mentioning  that  he  beat  out  his 
idol  and  three-time  Pulitzer  winner  for  the  1997  prize. 
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Breen  is  syndicated  by  Copley  News  Service  and  also  draws 
“Grand  Avenue,”  a  five-day  a-week  cartoon  strip  distributed  by 
United  Feature  Syndicate.  With  a  13-month-old  baby  in  the 
house,  he  laughs  about  having  no  life  besides  his  family  and 
work,  but  he  loves  what  he  does  and  remains  fiercely  loyal  to  his 
first  and  only  employer.  “When  I  won  the  Pulitzer,  it  was  a  very 
big  deal  for  the  paper,”  he  explains.  “It  was  the  first  the  Press  had 
ever  won  and  the  first  in  New  Jersey  in  24  years. 

“They  gave  me  a  raise.  They  built  me  a  new  office.  I  asked  for 
a  new  expensive  art  table.  They  didn’t  even  blink.  No  problem. 
Boom!  I  got  it  the  next  day.  I  asked  for  cable  in  my  office.  Boom! 
I  asked  for  more  vacation  time.  Boom!"  In  summation,  Breen 
tries  to  phrase  it  Ju.st  right.  “The  Press,"  he  concludes,  “has  been 
very  good  to  me.” 

BLAIR  KAMIN 

Architectural  Critic,  Chicago  Tribune 
1999  Criticism 

After  Blair  Kamin  won  the  Pulitzer  for  criticism,  the  most 
important  words  in  the  Chicago  Tribune's  architectural  critic’s 
vocabulary  became,  “Thank  you  very  much,  I  would  love  to  do 
it,  but  I  don’t  have  the  time.”  Kamin  found  himself  inundated 
with  calls  “because  you’ve  been  given  this  stamp  of  approval,”  he 
explains.  “People  want  to  be  part  of  the  award,  which  is  fabulous, 
but  it’s  hard  to  accommodate  everyone.”  Kamin’s  speaking  en¬ 
gagements,  which  he  stresses  he  did  for  free,  took  him  around  the 
Chicago  area  and  offered  him  some  interesting  opportunities  — 
such  as  when  a  museum  associates  group  on  the  tony  north  shore 
asked  him  where  he  might  want  to  give  a  lecture. 

“There  had  been  a  Frank  Lloyd  Wright  house  in  Highland  Park 
that  I’d  always  seen,  but  never  been  in,”  he  recalls.  “So  1  said, 
‘How  about  the  Willit’s  House?’  and  the  door  opened.” 

As  Kamin’s  speaking  requests  tripled,  he  worried  whether  he 
would  have  time  left  to  focus  on  his  work.  Along  with  his  news¬ 
paper  Job,  the  architectural  critic  also  was  completing  a  collection 
of  his  work  to  be  published  in  2001  by  the  University  of  Chicago 
Press  and  writing  commentaries  for  a  Tribune  Co.  guidebook 
called  “Tribune  Tower;  American  Landmark.”  So  the  42-year-old 
Kamin  studied  award  winners  in  other  professions  to  see  how  they 
did  it.  He  developed  an  enormous  admiration  for  the  Chicago 
Bulls,  who  won  six  National  Basketball  Association  champi¬ 
onships.  And  he  took  the  advice  of  the  1989  Pritzker  Architecture 
Prize  winner  and  world-renowned  architect  Frank  Gehry. 

“Gehry  said  winning  enabled  him  to  do  better  work,  “Kamin 
recalls.  “I  tried  to  remember  that  this  year.  Luckily,  1  didn’t  have 
much  time  to  sit  back  and  celebrate.  There  was  a  building  boom 
in  Chicago,  and  I  had  to  make  sure  the  mayor  and  the  developers 
were  doing  the  right  thing.” 

Kamin,  who  won  the  Pulitzer  for  a  body  of  work  including  his 
six-part  series  on  how  to  reinvent  the  Chicago  lakefront,  was 
delighted  to  discover  his  ideas  merited  more  than  an  award.  In 
1999  and  again  in  2000,  the  city  of  Chicago  came  out  with  plans 
for  the  lakefront  that  took  suggestions  from  his  series.  “In  some 
ways,  seeing  those  plans  was  more  satisfying  than  winning  the 
Pulitzer,”  Kamin  says.  “Because  that’s  what  journalism  is  all 
about  —  making  a  difference  in  the  lives  of  people  who  live  in 
your  city  and  being  able  to  shape  events  in  a  positive  way.”  ■ 
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California 

Tom  Bolton  to  executive  editor  of  the  Santa 
Barbara  News-Press  from  managing  editor.  He 
succeeds  Allen  Parsons,  now  publisher. 

Dave  Leone  to  publisher  of  the  Imperial 
Valley  Press  in  El  Centro  from  publisher  of 
the  Star-Courier  in  Kewanee,  Ill.  Leone  suc¬ 
ceeds  E.  Mayer  Maloney  Jr.,  now  vice  presi¬ 
dent  and  general  manager  of  the  South  Bend 
(Ind.)  Tribune. 

Vikki  Porter  to  director  of  the  Western 
Knight  Center  for  Specialized  Journalism  at 
the  University  of  Southern  California’s  An- 
nenberg  School  of  Journalism  from  executive 
editor  of  The  Desert  Sun  in  Palm  Springs. 

Georgia  ! - 

Karla  Garrett  Harshaw  to 

senior  editor  for  Atlanta-  ! 
based  Cox  Newspapers’  1 1 
community  dailies  in  North 
Carolina,  Texas,  Colorado, 

Florida,  and  Ohio.  Harshaw 

will  remain  editor  of  the  Harshaw 

„  .  _ _ _  CkDx  Newspapers 

Springfield  (Ohio)  News-Sun. 


Illinois  ;  : 

Linda  Ritchie  Lindus  to 

publisher  of  the  Southern  ^ 

Illinoisan  in  Carbondale  I 

from  publisher  of  The  i 

Spectrum  in  St.  George,  \ 

Utah,  and  CEO  of  Thomson 

Newspapers’  Utah  Strategic 

Marketing  Group.  Lindus 

succeeds  Michael  Rehberg,  who  resigned  in 

January. 

Sarah  Nordgren  to  deputy  director  of  state 
news  for  The  Associated  Press  in  Chicago 
from  assistant  managing  editor  of  the  Daily 
Herald  in  Arlington  Heights. 

John  Dowling  to  deputy  director  of  edito¬ 
rial  training  from  AP  news  editor  in  Chicago. 

David  Rosenberg  to  advertising  manager 
for  “TV  Week”  at  the  Chicago  Tribune  from 
account  executive  in  the  major  accounts  group. 

Indiana 

Larry  K.  Whitaker  to  president  and 
publisher  of  the  Chronicle-Tribune  in  Marion 
from  advertising  director  at  The  Asheville 
(N.C.)  Citizen-Times.  Whitaker  succeeds 

Victor  W.  Hussey,  who  retired. 


Minnesota 

Richard  Crawford  to  city  editor  at  the 
daily  Post-Bulletin  in  Rochester  from  editor 
of  the  twice-weekly  Hutchinson  Leader. 
Crawford  succeeds  Jay  Furst.  who  was 
named  managing  editor  last  year. 

Montana 

Frank  Miele  to  managing  editor  of  The 
Daily  Inter  Lake  in  Kalispell  from  managing 
editor  of  the  biweekly  Flathead  Business 
Journal,  which  is  published  by  the  Inter 
Lake.  Miele  succeeds  Dan  Black,  who 
retired. 

Scott  Crandell  to  assistant  managing  edi¬ 
tor  from  city  editor  and  wire  editor.  Crandell 
had  been  serving  as  interim  managing  editor. 

New  York 

Catherine  J.  Mathis  to  vice  president  for 
corporate  communications  for  the  New  York 
Times  Co.  from  director  of  investor  relations. 
Mathis  succeeds  Nancy  Nielsen,  who  accept¬ 
ed  a  job  at  Harvard  University’s  Center  for 
the  Study  of  World  Religions. 

North  Dakota 

Peder  Colbenson  to  publisher  of  the 
Valley  City  Times-Record  from  advertising 
director  at  The  Jamestown  Sun.  Colbenson 
succeeds  Patrick  Kellar,  who  was  recently 
named  publisher  of  the  Connersville  (Ind.) 
News-Examiner. 


Oklahoma 

Curtis  P.  Middleton  to  editor  of  the  Durant 
Daily  Democrat  from  assistant  editor. 
Middleton  succeeds  Bill  Morgan  (see 
“Texas”). 


Pennsylvania 

Raymond  N.  Burnett  to 

the  newly  created  position 
of  director  of  employee 
relations  at  the  Pittsburgh 
Post-Gazette  from  director 
of  labor  relations. 

South  Dakota 

Adrian  Pratt  to  president 
and  publisher  of  the  Aber¬ 
deen  American  News  from 
publisher  and  editor  of  the 
Yankton  Daily  Press  & 
Dakotan,  effective  May  1. 
Pratt  will  succeed  Billie 
Smith,  who  is  stepping 
down  for  family  reasons. 
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Tennessee 

John  P.  Wilcox  to  executive  vice  presi¬ 
dent  and  general  manager  at  The  Commer¬ 
cial  Appeal  in  Memphis  from  publisher 
of  the  Ventura  County  (Calif.)  Star.  Wilcox 
succeeds  Richard  Remmert.  who  is  now 
a  consultant  for  the  Star's  parent  E.W. 
Scripps  Co. 
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Dale  McConnaughay  to  editor  of  The  Oak 
Ridger  from  editorial  page  editor  at  the  Daily 
News-Record  in  Harrisonburg,  Va,  effective 
May  1.  He  will  succeed  Ron  Bridgeman, 
who  joined  a  local  public-relations  firm. 

Texas 

Bill  Morgan  to  publisher  of  the  Sweetwater 
Reporter  from  editor  of  the  Durant  (Okla.) 
Daily  Democrat.  He  succeeds  Larry  Lucas. 

Virginia 

Kinsey  Wilson  to  vice  president  and  editor 
in  chief  of  Arlington-based  USAToday.com. 
Wilson,  a  former  editor  of  daily  news  for 
Congressional  Quarterly,  succeeds  Jim 
Schulte,  who  resigned. 

International 

David  Ignatius  to  executive  editor  of  the 
Paris-based  International  Herald  Tribune 
from  associate  editor  and  columnist  at  The 
Washington  Post.  Ignatius  will  succeed 
Michael  Gelter,  whose  four-year  term 
expires  in  September. 

Kevin  Costelloe  to  bureau  chief  for  The 
Associated  Press  in  Paris  from  chief  of 
Southeast  Asia  services  in  Singapore. 

AWARDS. . 

Winners  of  the  57th  annual  Pictures  of 
the  Year  Competition  have  been  announced 
by  the  Missouri  School  of  Journalism  in 
Columbia.  Rob  Finch  of  The  Beacon  News 
in  Aurora,  III.,  was  named  Newspaper 
Photographer  of  the  Year,  the  top  award  in 
the  newspaper  division.  Second  place  went 
to  Eugene  Garcia,  The  Orange  County 
(Calif.)  Register,  and  third  place  went  to 
Kenneth  D.  Lyons,  Daily  Press,  Newport 
News,  Va.  Awards  were  also  announced  in 
12  separate  newspaper  categories.  Winners 
will  be  honored  the  weekend  of  May  4-5  at 
the  Newseum  in  Arlington,  Va.,  and  the 
Smithsonian  Institution’s  Hirschhorn  Mu¬ 
seum  in  Washington. 

The  Suburban  Newspapers  of  America 
(SNA)  presented  its  1999  Suburban 
Journalist  of  the  Year  award  to  Jennifer 
Brown,  staff  writer  for  the  Metroland  News¬ 
papers  in  Ontario:  The  Era-Banner,  The 
Liberal,  and  the  thrice-weekly  Markham 
Economist  cJ  Sun. 
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John  Robert  Starr 

A  former  Little  Rock,  Ark.,  bureau  chief 
for  The  Associated  Press,  who  as  managing 
editor  of  the  underdog  Arkansas  Democrat 
instigated,  and  won,  a  circulation  war  against 
the  crosstown  Arkansas  Gazette, 
died  April  1  of  an  apparent  heart 
attack.  He  was  72. 

Starr  never  shied  away  from  a 
challenge.  He  attended  two  col¬ 
leges  simultaneously  (alas,  only 
graduating  from  one),  started  his 
own  weekly,  the  Star  Reporter  in 
Pine  Bluff,  and  spent  19  years  at 
the  AP  in  Little  Rock,  where  he 
claimed  to  have  covered  every 
assignment  save  the  police  and  obituary  beats. 
He  started  covering  sports  in  1957,  but  it  was 
in  politics  where  he  found  a  home. 

In  1978,  he  left  graduate  studies  at  the 
University  of  Tennessee  to  lead  the 
Democrat.  The  paper  was  then  an  afternoon 
daily  (circ.  52,281)  preparing  to  switch  to 
mornings  the  following  January  to  tussle 
with  the  Gazette  (circ.  127,997),  an  institu¬ 
tion  since  1819.  Starr  immediately  riled 


things  up.  As  former  Copy  Editor  Michael 
Story  recalled,  on  Starr’s  first  day,  he  mount¬ 
ed  a  newsroom  chair,  and  passionately 
declared  to  the  assembled  staff  of  the  oft-late 
Democrat  that  “he,  his  son  Rusty  [now  editor 
and  publisher  of  the  Palatka  (Fla.) 
Daily  News],  and  [the  AP’s]  Bill 
Simmons  could  put  the  paper  out  on 
time  by  themselves.”  Afterwards, 
missed  deadlines  were  rare. 

The  reinvigorated  Democrat, 
spearheaded  by  Starr’s  fiery  daily 
column  and  flanked  by  a  staff  that  he 
pressed  to  fill  the  paper  with  news, 
had  grown  its  circ  to  slightly  more 
than  130,000  in  1990,  just  before  the 
paper  purchased  the  Gazette  in  1991.  Starr 
remained  as  managing  editor  of  the 
Democrat-Gazette  for  less  than  a  year,  but 
kept  writing  a  column  seven  days  a  week 
until  the  late  1990s,  when  he  cut  back  to 
three  columns  a  week.  Above  all,  he  was 
driven  to  provoke  thought  and  ideas.  For,  as 
he  said  after  enduring  a  20-minute  harangue 
from  a  caller,  “that  guy  is  as  wrong  as  the 
day  is  long,  but  at  least  he’s  thinking  now.” 


OBITUARIES . 

June  Anderson  Almquist,  75,  former 
columnist  and  assistant  managing  editor  of 
The  Seattle  Times,  died  April  2  of  cancer. 
Almquist  was  hired  in  1951  to  work  in  the 
society  department,  and  in  the  late  1 960s  was 
named  women’s  news  editor.  She  produced 
articles  on  women’s  rights,  birth  control,  abor¬ 
tion,  unwed  mothers,  and  unmarried  couples, 
and  eventually  became  the  first  woman  to  be 
named  assistant  managing  editor  of  a  Seattle 
paper.  She  also  wrote  a  column,  “June’s 
Journal,”  that  often  reported  on  society  events. 
Almquist  was  the  first  woman  to  be  elected 
president  of  the  local  chapter  of  the  Society  of 
Professional  Journalists,  and  was  awarded 
SPJ’s  highest  national  honor  in  1998. 

Carol  Ann  Lewis,  65,  who  owned  and  oper¬ 
ated  the  weekly  Gering  (Neb.)  Courier  with  her 
husband.  Jack,  for  more  than  40  years,  died 
March  30.  Her  grandfather,  A.B.  Wood,  started 
the  Courier  in  1887.  After  he  became  terminal¬ 
ly  ill  in  1945,  her  father  Warren  Wood  took  over 
the  paper.  The  Lewises  sold  the  paper  in  1999 
to  Robert  Van  Vleet,  owner  of  the  Sidney  Daily 
Sun.  The  Omaha  World-Herald  Co.  acquired 
the  Courier  from  Van  Vleet  last  month. 


Will  Lissner,  91,  retired  reporter  for  The 
New  York  Times,  died  March  25.  Lissner  joined 
the  Times  in  1 926,  and  spent  the  next  50  years 
reporting  for  the  “Gray  Lady.”  Although  he 
specialized  in  economics,  he  also  contributed 
to  the  coverage  of  the  1935  death  of  Adolph  S. 
Ochs,  then  the  Times'  publisher.  Later,  Lissner 
scrutinized  Times  dispatches  from  Moscow  for 
hints  of  pro-communist  bias.  In  1969,  Lissner 
prepared  a  138-page  report  chronicling 
Communist  Party  activity  in  the  New  York 
newspaper  business  from  the  1930s  to  1950s. 

Mark  Stuart,  80,  longtime  New  Jersey  edi¬ 
tor  and  columnist,  died  March  24.  Stuart,  who 
started  as  a  copy  boy  for  New  York  dailies  in 
the  1940s,  joined  the  now-defunct  Paterson 
(N.J.)  Morning  Call  in  the  1960s  as  city  editor. 
He  gained  prominence  for  “Our  Forgotten 
Children,”  a  series  he  co-authored  that  exposed 
child  abuse  in  New  Jersey  institutions.  Stuart 
began  his  column,  “Marking  Time,”  in  1968, 
and  continued  when  he  became  assistant  edito¬ 
rial  page  editor  of  The  Record  in  Hackensack  in 
1972.  Stuart,  who  in  one  column  confessed  his 
“love  affair  with  a  faded  lady;  her  name  is 
Paterson,”  often  celebrated  the  blue-collar 
town.  He  retired  in  1989,  but  continued  to  write 
his  column  weekly  for  The  Ridgewood  News. 
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MySanAntonio.com  offers  up 
peek  into  editorial  decisions 

LIGHT-RAIL  ISSUE  DEBATED  BY  ‘EXPRESS-NEWS’  ON  LIVE  WEBCAST  BY  JASON  WILLIAMS 


The  joint  Web  site  of  Hearst  Corp.- 
owned  San  Antonio  Express- 
News  and  Belo-owned  KENS- 
TV  Channel  5, 

MySanAntonio- 
.com,  took  the  mystery  out  of 
newspaper  editorial  Ixiard  de¬ 
cisions  in  a  live  Webcast  last 
Wednesday. 

“This  is  the  first  time  that 
the  Express-News  has  ever 
allowed  outside  media  into  an 
editorial  board  meeting  ... 

[and]  MySanAntonio’s  first 
cybercast  that  wasn’t  a  part  of 
a  KENS  broadcast,”  said 
Linda  O’Dell  Ash.  managing 
editor  of  MySanAntonio.com. 

By  visiting  the  Web  site 
and  following  the  referring 
pages  to  the  “Light  Rail”  dis¬ 


system  in  San  Antonio  and 
whether  the  paper  should  en¬ 
dorse  the  tax-funded  project. 
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VIA  Officials  will  ask  San  Antonio  voters  on  May  6  to  approve 
a  1  M-cent  sales  tax  to  fund  a  federally  aided  $1 .4  billion  light 
rail  system. 

Wjtcli  Unlit  rail  debate  online 
»  At  3  p.m.  today.  April  5.  San  Antonio  Express-News 
Editorial  Board  members,  VIA  officials  and  opponents  of  the 
light  rail  system  will  meet  at  the  Express-News  to  discuss 
the  plan.  This  discussion  will  be  broadcast  live  only  on 
MySanAntonio.com  beginning  at  3  p.m. 

To  watch  this  cybercast  online  viewers  must  have 
RealPlayer  Installed  on  their  computers.  Visit  this  site  to 


www.MySanAntonio.com 


cussion  and  finally  to  Broadcast.com.  one 
could  have  tuned  in  to  the  live  debate  on  the 
pros  and  cons  of  building  a  light-rail  commuter 


During  the  Webcast,  San  Antonio  commu¬ 
nity  and  transit  representatives,  as  well  as  the 
Express-News  editorial  board,  could  be  seen 


around  an  oblong  conference  table,  their 
blurred  faces  and  bodies  not 

‘•Weis 


quite  match¬ 
ing  the  audio 
coming  from 
the  RealPlayer 
plug-in.  But 
that’s  life  with¬ 
out  broadband. 

“We  would  like 
to  stream  at  56k  — 
right  now  we’re  at 
22k  — and  I  think 
that’s  our  next  step,” 
said  Ash.  She  also 
would  like  to  set  up  Web  audi¬ 
ence  participation  via  e-mail. 

MySanAntonio.com  got  the 
green  light  Monday  for  the  Web¬ 
cast  from  Nick  Simonette  at 
KENS  5,  which  provided  the 
audio  and  video  equipment. 

“We’ve  been  working  with  [KENS  5|,  and 
it’s  been  great,”  said  Ash.  ■ 
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Doubleclick,  others  ‘seal’  up 
privacy  issues  on  the  Web 

In  response  to  the  criticism  and  concern 
that  the  policies  of  Doubleclick  and  others 
have  raised,  yet  another  group  has  been 
formed  to  assuage  the  public’s  feelings  about 
privacy  on  the  Internet. 

The  Personalization  Consortium, 
made  up  of  26  Internet  companies, 
including  much-publicized  offender 
Doubleclick,  announced  its  formation 
last  Wednesday  at  the  Internet  World 
20(X)  trade  show  in  Los  Angeles. 

Member  Web  sites  will  feature  a 
special  seal,  signifying  membership 
and  adherence  to  the  strict  privacy 
policies  of  the  group.  Guidelines  for 
membership  include: 

•  Requiring  members  to  inform 
consumers  what  personal  data  are 
being  collected. 

•  Scheduling  an  annual  privacy 
practice  audit. 


•  Making  “opt  out”  procedures  simple 
and  easy  to  follow. 

Other  members  are  American  Airlines, 
Broadvision,  1 : 1  Marketing,  and  KPMG. 

Schwab  and  Dow  Jones  scale 
Great  Wall  for  financial  news 

Aware  of  a  growing  demand  from  Chinese 
and  Asian  investors,  Charles  Schwab  &  Co. 
Inc.  and  Dow  Jones  &  Co.  Inc.  are  teaming  up 
to  offer  a  new  Chinese-language  financial 
news  Web  site. 

The  site,  called  Zhongwen  e-Xun  (“Chi¬ 
nese  e-information”  in  English),  will  provide 
news  and  investor  information  supplied  by 
Dow  Jones’  China  bureau. 

Auntie  Em,  Auntie  Em, 
it’s  a  Digital  Cyclone 

Those  surfing  the  Belo  Interactive  pipeline 
will  now  be  able  to  get  personalized  weather 
forecasts  through  Belo’s  partnership  with 
Digital  Cyclone. 


Digital  Cyclone  will  market  and  distribute 
My-Cast,  a  customizable  weather  forecaster 
that  will  provide  real-time  weather  reports 
within  a  three-mile  radius  of  most  metropoli¬ 
tan  areas.  Reports  can  also  be  e-mailed  to  reg¬ 
istered  users.  As  part  of  the  deal,  Belo  made 
an  equity  investment  of  approximately  $5  mil¬ 
lion,  in  Digital  Cyclone  and  will  have  exclu¬ 
sive  rights  to  market  the  My-Cast  system. 

AdStar.com  strives  to  be  all-star 
of  Internet  remote  advertising 

For  AdStar.com  Inc.,  growth  is  as  easy  as 
one,  two,  three. 

At  the  Internet  World  2(KX)  trade  show  last 
week  in  Los  Angeles,  AdStar  showcased  the 
newest  version  of  its  remote  ad-entry  system, 
Advertisel23.com,  and  announced  the  addi¬ 
tion  of  a  new  turnkey  e-commerce  service. 

The  debut  comes  on  the  heels  of  AdStar’s 
announcement  that  it  had  reached  the  $1 -mil¬ 
lion  benchmark  for  classified  advertising  pur¬ 
chases  through  Advertisel23.com. 
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Who’s  living  and  who’s  not 
makes  for  a  killer  Web  site 

DISTINCTIONS  DRAWN  BETWEEN  THE  QUICK  AND  THE  DEAD  BY  CHARLES  BOWEN 


The  tired  old 
Mark  Twain 
quip  (“Re¬ 
ports  of  my 
death  are 
greatly  exaggerated!’’)  no 
longer  cuts  it.  In  the 
Information  Age,  there’s 
no  dismissing  the  faux 
pas  of  reporting  a  living 
celebrity  as  dead  or  a 
dead  one  as  living. 
Reporters  and  editors 
have  waaaaay  too  many 
ways  to  verify  our  sub¬ 
jects’  “vitals”  to  permit 


Who’s  Alive  and  Who’s  Dead 
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In  fact,  for  one  popu¬ 
lar  site,  the  sole  objective  is  keeping  us  on 
track  with  the  names  of  famous  people  who 
have  died  and  those  who  are  still  rattling 
around  with  us.  It’s  a  resource  that  ought  to 
be  in  any  newsroom’s  high-tech  toolbelt. 
Called  simply  “Who’s  Alive  and  Who’s 
Dead,”  the  site  groups  names  according  to 
accomplishments  for  which  the  people  are 
best  known,  so  you  can  search  by  TV  shows 
or  musicians,  authors,  cartoonists,  or  astro¬ 
nauts.  And  since  it  is  frequently  updated,  its 
“Recent  Deaths”  section  lets  you  know  when 
your  clip  files  need  to  be  updated. 

To  use  the  resource,  visit  the  site  at  http:// 
www.neosoft.com/~davo/livedead,  where  the 
primary  screen  offers  several  scrollable 
frames.  The  larger  center  portion  provides  an 
introduction  followed  by  bulletins  of  the  lat¬ 
est  deaths  recorded  on  the  message  boards, 
with  names  and  dates.  The  frame  at  the  left  of 
the  display  includes  the  site's  navigation  bar, 
topped  by  the  date  of  the  most  recent  update 
to  the  data  and  the  total  number  of  entries  (at 
this  writing,  more  than  1,700). 

Following  that  are  clickable  links  for 
answers  to  frequently  asked  questions,  back¬ 
ground  on  the  site,  and  related  links  else¬ 
where  on  the  Web.  Below  that  are  the  links  to 
the  site’s  primary  sections,  where  you  can 
browse  alphabetical  lists  of  names  in  specific 


fields  or  look  at  groups  of  related  people  in 
specific  subsections.  The  topics  include: 

•  Actors  and  Actresses.  In  addition  to  the 
alphabetized  names  on  the  resulting  list,  you 
also  can  click  on  subsections  that  include  all 
the  major  performers  in  specific  TV  shows 
(from  “The  Addams  Family”  to  “Three’s 
Company”  to  “What’s  Happening!”). 

•  Musical  Performers.  Clickable  subsec¬ 
tions  include  rock,  country,  gospel,  soul,  and 
conductors,  as  well  as  specific  bands,  includ¬ 
ing  The  Beatles,  the  Rolling  Stones,  ZZ  Top, 
and  Peter,  Paul,  and  Mary. 

•  Other  Performers.  This  catchall  cate¬ 
gory  encompasses  TV  hosts,  magicians,  and 
cartoons  and  their  voices. 

•  Political  Figures.  Here  are  the  data  on 
U.S.  presidents,  veeps.  Congress  members. 
Supreme  Court  justices,  and  first  ladies. 

•  Athletes  aud  Sports  Figures.  It  has 
breakdowns  for  baseball,  football,  basketball, 
golf,  tennis,  track,  boxing,  and  so  on. 

•  All  Other  Categories.  This  one  ranges 
from  artists  and  astronauts  to  models  and 
murderers  to  publishers  and  quintuplets  to  TV 
and  film  directors. 

In  addition,  the  navigation  bar  provides  a 
few  extras,  such  as  “Recent  Deaths,”  “New 
Listings,”  and  “Today’s  Birthday”  (among  the 
living  and  the  dead).  If  you  don’t  have  time  for 


browsing  lists  by  these 
breakdowns  (or  you 
.Didii  ..M  don’t  know  in  which 

the  subject  appears  — 
'  7*  I  how  would  you  cate- 

77  I  gorize  Timothy  Leary, 

.  'iT  j  anyway?  “Other  Per- 
formers”?  “Astro- 
naut”?),  you  can  sim- 

— - - ^  i  ply  delve  into  the  list 

^  I  alphabetically.  On  the 

I  navigator  bar  below 
^  '  i  the  categories  is  the 

'o6n7i'»*  l  display  of  a  clickable 

^  alphabet.  Select  a  let- 
" "  ter  to  jump  to  that  por¬ 

tion  of  the  site’s 
archives. 

Among  other  considerations  in  using  this 
site  for  your  writing  and  editing: 

IThe  site’s  list  of  the  living  and  the  dead  is 
rather  exclusive.  It  lists  neither  those  whom 
everyone  knows  are  alive  (Bill  Clinton,  A1 
Gore)  nor  those  whom  everyone  knows  are 
dead  (Abraham  Lincoln,  Thomas  Jefferson). 

2  As  a  rule.  Webmaster  David  Carson  says, 
those  who  have  been  dead  25  years  or 
more  are  dropped  from  the  list. 
Exceptions  are  people  who  left  the 
public  eye  and  later  died  at  a  relatively  : 

'V'  ' 

young  age.  Many  dead  athletes  fit  this 
description,  such  as  Jackie  Robinson. 

3  If  you  w  ant  to  stay  abrea.st  of  the  lat¬ 
est  additions  to  Carson’s  site,  get  his 
e-mail  update  by  clicking  the  “Join  the 
Mailing  List”  on  the  left-hand  column’s 
navigation  bar.  You  will  receive  a 
roundup  each  Sunday  of  notable  deaths 
over  the  past  week,  a  monthly  list  of  peo¬ 
ple  who  are  alive  at  age  80  or  older,  and 
news  bulletins  when  someone  on  the  list 
dies.  Carson  reports,  incidentally,  this 
happens  about  four  times  a  month.  ■ 

Bowen  { cha  rlesbowen  @  CompuServe 
.com)  is  a  West  Virginia-based  journal- 
ist,  30-year  newspaper  veteran,  and  . 
host  of  the  “Internet  News  ”  radio  show.  ^  ' 
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RE:  MC  Summit 


-  ; 

^ 


Wed.  Mar  15.  2000  10:32  AM 


3 


OK!  I’m  qoinci  to  the  MC  Summit!  See  you  there! :) 


\  Wed.  Mar  IS.  2000  10:26  AM 


I  You  can't  miss  the  latest  trends  in  dotcom  and  tech 
j  marketing  and  the  Marketer  of  the  Year  luncheon!  Besides, 
the  lineup  this  year  is  better  than  last  year,  if  that's 
possible!  YOU  HAVE  TO  GO! 


Wed,  Mar  IS.  2000  10:07  AM 


;  I  think  so.  Last  year  was  great 


Wed.  Mar  IS.  2000  10:02  AM 


Going  to  the  MC  Summit? 


Forward  I  Print. 


Move..  I  Deiete 


Id 

O 


The  MC  Summit.  Get  there  any  way  you  can. 


mm 


April  13-14  :  . 

SHERT^TON  PALACE 
S  A  N  F  R  A  N  C  I  S  G  O 


>Call  for  brochure  -  I-888-S36-8536  .  •  . 

>For  info,  log  on  to  www.ndwcek.com/ndweekconf  v  . 

> Hosted  by  MC  Magazine 

>the  leading  resource  for  technology  marketing  intelligence 
>Produced  byADWEEK  Conferences 


We  would  like  to  thank  our  sponsors  for  their  support  of  the  MC  Summit  2000. 
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DoubleClim 


WWW. doubleclick. net 
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BRONZE  SPONSORS 
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Ads  help  double  ‘FT’  circulation; 
FT.com  buying  $35M  in  ads 

NEWSPAPERS  IN  10  U.S.  REGIONAL  MARKETS  EYED  FOR  CAMPAIGN  BY  JOE  NICHOLSON 


The  British-owned  Financial 
Times  (FT)  has  driven  up  its  U.S. 
circulation  from  40,000  to 
104,000  in  two  years  with  an 
aggressive  marketing  campaign, 
and  now  FT.com  is  dishing  out  $35  million  for 
ads  to  help  drum  up  Yankee  traffic. 

Like  its  print  sister,  FT.com  covets  the  vast 
American  market  of  business  executives  who 
need  to  keep  abreast  of  global  business 
news.  FT.com’s  ads  will  run  through  j 
the  end  of  the  year  in  media  that 
include  national  and  regional  news¬ 
papers,  magazines,  TV,  outdoor,  and 
the  Web.  ^ 

“We  have  identified  an  opportuni¬ 
ty  to  significantly  increase  usage  by 
massively  broadening  reach  and 
awareness  of  our  site  in  the  U.S.,” 
said  Michael  Foster,  managing 
director  of  FT.com.  While  FT.com’s 
traffic  is  centered  in  Britain  now,  its  ^ 

officials  hope  traffic  from  the  U.S. 
market  will  eventually  match 
British  traffic. 

FT  more  than  doubled  its  circulation  with  a 
$  160-million,  five-year  global  effort  that  was 
concentrated  in  the  United  States  —  and 
which  has  been  done  despite  increased  and 
upgraded  international  coverage  in  FTs 
world-class  competitor,  the  1 .8-million-circu- 
lation  Wall  Street  Journal.  FT  poured  money 
into  advertising,  promotion,  and  public  rela¬ 
tions  as  well  as  new  printing  plants  and  other 
improvements.  FT  has  continued  to  boost  its 
ad  budget  each  year;  it  hopes  to  hit  a  circula¬ 
tion  in  the  200,000  to  250,000  range  by  the 
middle  of  this  decade. 

“It  made  sense  to  move  the  Financial 
Times  into  the  largest  market  in  the  English- 
speaking  world,”  said  Stuart  Arnold,  FTs 
managing  director  of  the  Americas  and  an 
architect  of  its  powerful  growth.  Arnold 
rejects  suggestions  by  some  American 
newspaper  officials  that  the  Audit  Bureau  of 
Circulation  in  Britain,  which  puts  FTs 
global  circulation  at  449,151,  accepts  more 
circulation  than  would  be  accepted  by  the 
U.S. -based  Audit  Bureau  of  Circulations. 


The  two  circulation  groups  are  not  connected. 

The  print  and  Web  sisters  conduct  their  ad 
campaigns  separately,  but  FT  executives  are 
convinced  that  each  campaign  bolsters  the 
other.  “We  see  strong  synergies  between  the 
newspaper  users  and  the  dot-com  users,”  said 
Barry  Herstein,  who  has  global  marketing 
responsibilities  as  the  parent  firm’s  senior 
vice  president/group  marketing  director. 

The  newspaper’s  budget  for  advertising 
jy,  has  grown  each  year 

^nrase  often  |  for  the  last  three  years, 
^CarcJ  h  I  Arnold,  who  noted 

^  I  ads  were  crucial  for 

^•COm  Users:  /  building  circulation  be- 
I  cause  his  paper  began 
.  I  with  “very  low  name 


Cha-Chif^i” 


When  your 
FT.co,  company  does 
business  m 

r~-  countries  you 

can’t  spell. 

[la  recognition 
las  and  even  low-  Greeks,  Chinese,  Germans, 

nd  er  comprehen-  Russians,  Italians,  Lfebeks, 

nd  sion  of  what  ^000(|j)^O#<Namibians,  Turks,  Japanese 

Fs  the  paper  was  .—-—-—*■■^1"“'  and  Americans  all  speak 

:u-  about.”  In  addi-  i  - — the  same  language. 

ley  tion,  he  im- 

la-  proved  delivery.  Money. 

ler  “There  was  a  lot  of  growth  that  could 

its  come  pretty  quickly  just  by  making 

la-  sure  we  had  first-rate  early-morning  ^ 

;he  delivery,”  explained  Arnold.  ~ 

FT  also  helped  its  circulation  by 

ial  hiring  public-relations  consultants 
.  .  .  r  r  .  unified 

>h-  who  arranged  for  many  of  the  news-  createc 

Fs  paper’s  editors  and  reporters  to  make 

an  appearances  on  TV  news  and  discussion 

)ld  shows.  In  fact,  the  newspaper  is  just  finishing 

an  construction  of  a  TV  studio  in  its  New  York 

of  newsroom  to  make  it  easier  for  TV  crews  to 

Fs  tape  interviews  with  FT  journalists.  Many  of 

)re  their  appearances  have  been  on  CNN,  which 

;he  seeks  to  take  advantage  of  the  global  expert- 

ns.  ise  of  the  FT  staff. 


newspaper, 
printed 
on  paper  some 
call  pink  and 

others  call  sal-  W  ^ 

mon  pink,  and  I 

FT  .com,  which  I  & 

uses  pinkish  I  . 

bands  on  its  site,  I  f 

exploit  the  color  ■  ^ 

in  their  ads  to  B 

enhance  recog- 

nition.  “We  do  ‘ 

things  like  giv-  j-  _ 

ing  pink  cham- 
pagne  out  to 

customers,”  stuart  Arnold 
added  Arnold, 

who  said  the  promotions  and  circulation 
growth  have  contributed  to  a  doubling  of  the 
paper’s  advertising  sales  each  year  for  the  last 
three  years.  “We’re  getting  a  lot  of  account¬ 
ing  firms  and  consulting  firms,”  declared 
Arnold,  who  said  the  paper  has  also  drawn 
^  ,  ads  from  “Cisco, 


FT.com’s  newspaper  ads  are 
unified  by  FT  pink  and  tag  line 
created  by  BBOO  New  York. 


Chinese,  Germans,  Compaq,  all  the  big 

;,  Italians,  tfebeks,  technology  players,” 

IS,  Turks,  Japanese  and  many  financial- 

tericans  all  speak  service  firms, 

ame  language.  FT.com's  news¬ 

paper  ads  are  begin- 
Money.  ning  in  three  nation¬ 

al  dailies  — 

FT-ciMn  The  New 

York  Times, 

. .  ■iiiiii . .  Street  Jour- 

newspaper  ads  are  ^al,  and  USA 

'  FT  pink  and  tag  line 
y  BBDO  New  York.  Today  —  and 

in  regional 
papers  in  New  York,  Los  Angeles, 
Chicago,  Philadelphia,  San  Francisco, 

Boston,  Washington,  Detroit,  Dallas, 

and  Seattle.  _ 

Seattle  was  picked  because  it’s  a 
technology  hub;  the  other  regional 
newspapers  were  selected  because 
they  have  “a  high  concentration  of  — 
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Web  usage”  and  “happen,  for  the  most  part,  to 
be  in  the  same  areas  that  the  newspaper  is 
focusing  on,”  said  Herstein. 

Newspapers  are  being  used  because  “that’s 
where  you  are  going  to  catch  the  bulk  of  your 
business  people,”  explained  Sue  Haxager, 
senior  vice  president/senior  account  director 
at  BBDO  New  York,  which  created  the 
campaign.  “Newspapers  have  a  high  level 
of  readership  among  professional-manage¬ 
rial  targets.” 

Moreover,  the  ad  agency  wanted  newspa¬ 
pers  in  the  mix  in  case  it  decides  to  incorpo¬ 
rate  news  developments  into  the  campaign’s 
ads.  “Newspapers  give  us  the  immediacy 
and  the  flexibility  to  announce  news  about 
the  site.  Within  a  week,  you  can  be  in  the 
papers,”  said  Haxager,  who  pointed  out  that 
the  only  other  medium  as  fast  as  newspapers  is 
radio,  which  is  not  part  of  the  FT.com  media 
plan.  TV  can  take  six  to  12  weeks  depending 
on  production  complexity,  she  said,  adding 
that  magazines  require  an  insertion  a  month  or 
two  before  publication. 

In  coming  months,  the  newspaper  schedule 
may  change  based  on  “results  from  the  first 
wave,”  explained  Herstein.  One  certain  paper 
is  FT,  which  is  running  house  ads.  ■ 


Newspapers  give  us 
the  immediacy  and 
the  fiexibiiity  to 
announce  news ... 

—  Sue  Haxager 
BBDO  New  York 


The  ‘if’  in  papers’ 
bright  future 

Newspapers  that 
invest  to  ensure  they 
offer  a  superior  editorial 
product  have  a  bright 
future,  according  to  Stuart  Arnold,  managing 
director  of  the  Americas  at  the  Financial 
Times  (FT). 

“1  think  what  is  on  everybody’s  mind  is, 
‘What  are  the  electronic  media  going  to  do  to 
newspapers?”’  said  Arnold. 

“The  electronic  media  do  take  some 
readers,”  Arnold  told  E&P,  “but  the  reasons 
why  people  come  to  newspapers  —  to  find 
perspective  and  to  find  out  about  things 


they  didn’t  know  they  need  to  know  — 
are  very  compelling  and  really  bode  well  for 
the  future.” 

At  a  time  when  some  newspapers, 
especially  those  publicly  owned,  have 
stripped  their  newsroom  staffs  to  bare  bones 
to  boost  profit  margins,  the  Iowa-bred  Arnold 
warns,  “Customers  have  so  many  options, 
your  newspaper  has  to  be  compelling  and 
important.”  On  the  other  hand,  high-quality 
papers  shouldn’t  dread  competition  from  the 
Web,  which  Arnold  predicts  will  kill  “just 
those  newspapers  that  don’t  invest  in  their 
product.” 

But  he  said  a  newspaper  owner  who 
throws  money  into  the  advertising  of  an  infe¬ 
rior  publication  may  be  pouring  his  fortune 
down  a  rat  hole. 

“They  can  drive  their  circulation  in  the 
short  term,  but  it’s  very  hard  to  sustain  (an 
inferior  product]  in  the  long  term,”  said 
Arnold.  “You  risk  having  people  try  you  and 
be  disappointed,  and  then  it’s  very  hard  to  get 
them  back.” 

Arnold  also  advised  against  “marketing  in 
spurts,”  explaining  that  sustained  advertising 
is  more  effective  because  customers  “don’t 
forget  it  as  readily.”  —  Joe  Nicholson 


Ads  exploit  tradition,  wit,  and  the  coior  pink 


Usually,  a  pitch  wins  a  contract  for  an 
ad  agency,  which  later  comes  up 
with  a  campaign  tag  line. 

But  this  time,  BBDO  New  York  suggest¬ 
ed  a  tag  line  when  it  made  its  pitch  —  and 
the  suggested  tag  line  helped  it  get  a  $35- 
million  campaign  with  FT.com. 

The  tag  line,  designed  to  highlight  the 
importance  of  business  news  that  is  global, 
reads;  After  all,  the  world  doesn 't  turn  on 
a  dime. 

In  addition  to  the  tag  line,  the  agency’s 
pitch  “presented  strategy  and  target  analysis 
as  well  as  some  general  creative  direction,” 
said  Sue  Haxager,  senior  vice  president  and 
senior  account  director  at  BBDO  New  York. 

The  agency  re.searched  the  best  ways  to 
connect  with  prospective  site  visitors.  Its  in- 
house  strategic  planner  conducted  “a  series 
of  one-on-one  [interviews]  and  some  in- 
depth  telephone  interviews”  with  target  con¬ 
sumers,  said  Haxager,  referring  to  middle 
and  senior  management  of  multinational 


companies  and  firms  affected  by 
global  business.  The  agency 
found  the  consumers  wanted 
more  global  business  information. 

The  tag  line  was  meant  to 
emphasize  that  business  execu¬ 
tives  could  not  depend  solely  on 
the  United  States,  which  is  sym¬ 
bolized  in  the  ads  by  the  dime  in 
the  tag  line. 

“We  really  wanted  to  drive  Barry  Herstein 


here  in  the  U.S.,  obviously  adapt¬ 
ed  for  the  U.S.,”  said  FT  global 
marketing  chief  Herstein,  whose 
British  mother  and  American 
father  exposed  him  to  wit  on  both 
sides  of  the  pond. 

The  headline  on  one  of  the 
print  ads  reads:  When  your  com¬ 
pany  does  business  in  countries 
you  can 't  spell. 

Haxager  wanted  clear  ads  to 


home  the  idea  that  our  economy  is  so  much  avoid  clutter  and  confusion,  which  sap  the 
driven  by  the  rest  of  the  world’s  economy,”  effectiveness  of  many  dot-com  ads.  “A  lot  of 
said  Haxager.  The  ads  also  display  a  row  of  dot-com  ads  are  outrageous  or  clever,  but 

coins  from  different  countries,  beginning  you  really  don’t  understand  what  you  get 

with  the  dime.  when  you  get  to  the  Web  site,”  said  Haxager, 

ft’s  traditional  pink,  sometimes  called  whose  ads  were  designed  to  ensure  “people 


salmon  pick,  helps  unify  the  ads. 

Wit  constitutes  a  third  unifying  theme. 
“One  of  the  equities  that  has  always  been  a 


understood  what  FT.com  was  all  about.” 

The  ads  were  designed  to  “help  FT.com 
stand  out  among  all  the  dot-com  noise  in 


hallmark  of  the  Financial  Times  has  been  the  U.S.,”  declared  Ted  Sann,  co-CEO  and 
the  clever  use  of  humor.  It  had  worked  very  chief  creative  officer  of  BBDO  New  York. 


well  in  the  U.K.,  and  we’ve  utilized  humor 


'  Joe  Nicholson 
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Insert  ads  up  9%  in  February 

Pre-printed  insert  ads  increased  9%  in  February,  compared  index  rose  8%,  the  retail  ROP  ad  index  declined  2%,  and  the 
with  the  same  period  a  year  earlier,  according  to  ad  linage  totals  national  ROP  ad  index  dipped  3%. 


in  the  exclusive  ftfe P/Competitive  Media  Reporting  monthly 
indices. 


In  year-to-date  figures,  the  insert  and  display  classified 
indices  each  advanced  7%;  the  national  index  was  unchanged; 


In  February,  the  display  classified  run-of-paper  (ROP)  ad  and  the  retail  index  dropped  4%. 


The  February  ££/yCMR  newspaper  advertising  indices 


Airlines 

-5% 

2% 

Auto  Dealer  Associations 

-16% 

-16% 

Banks/Credit  Cards 

14% 

7% 

Computers  &  Software 

-9% 

-11% 

Corporate/Otfice/Other 

-21% 

-7% 

Factory  Automotive 

-30% 

-37% 

Food  &  Household 

35% 

42% 

Govemment/Political 

10% 

11% 

Hotels  &  Resorts 

Insurance 

Investments 

Mail  Order 

Motion  Pictures 

Travel  &  Tourism 

Utilities  &  Communications 


8%  5% 

-13%  -11% 

40%  40% 

3% 


Apparel  &  Accessory  Stores 
Auto  Supply/ltepair 
Books  &  Stationery  Stores 
Building  Materials 
Computer  Stores 
Consumer  Electronics 
Department  Stores 


Discount  Stores 
Dnrg  Stores 
Food  Stores 
Furniture  &  Accessories 
Jewelry  Stores 
Oltice  Supply  Stores 
SDortino  Goods  Stores 


%  -24% 

%  -24% 
%  -23% 
%  1% 
%  16% 
-49%  -52% 
-11%  -8% 


RETAIL  ROP  INDEX 


National  RriP  advertising  linage  in  the  Food  &  Household  category  continued  to  have  strong  volume  gains, 
as  did  the  Investments  category  However,  the  Factory  Automotive  and  Auto  Dealer  Associations  categories 
continued  to  decline  in  February  2000.  Overall,  the  National  ROP  Index  has  declined  slightly  compared  with 
the  same  month  last  year. 


Overall.  Retail  ROP  categories  continued  to  decrease  in  February  2000.  and  the  advertising  linage  was 
slightly  lower  than  the  same  month  last  year  However,  'he  Computer  Stores  category  continued  to  increase 
steadily  and  advertising  volume  doubled  compared  to  February  1999.  Once  again,  the  Consumer 
Electronics.  Department  Stores,  and  Discount  Stores  categories  continued  to  contribute  to  the  large  volume 
losses  of  the  Retail  ROP  Index. 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


INSERT  CATEGORIES  KlltS  FEB 


aASSH%DCATE«)RES  Knl  FEB  B  CLASSlFgP  CATEGOWES  ITnl  FEB 


Food  &  Household  (CMO) 
FoodSlofK 
Furniture  &  Accessories 
Oftte  Supply  Stores 
Other  Inserts 
Sportmg  Gooris  Stores 


Building  Materials 
Comp  ier  Stores 
Consumer  Electronics 
Department  Stores 
Discount  Stores 
Drugstores 


Automotive 

Education 


0%  0% 
10%  12% 


Real  Estate 
Recruitment 


10% 

35%  I  30% 


Other  Display  Classified 


PRE-PRINTED  INSERT  INDEX 


FEB  00  VS.  FEB  99  9% 


DISPUY  CLASSIFIED  ROP  INDEX 


FEB  00  VS.  FEB  99  S% 


Pre-PrInted  Insert  advertising  linage  for  February  2000  had  a  signiticant  increase  in  volume  compared  tp 
the  same  period  last  year.  The  Building  Materials  category  was  the  only  category  that  was  soft,  while  all  the 
other  Pre-Printed  Insert  categories  remained  strong.  Pre-Printed  Insert  advertising  volume  in  Consumer 
Electronics.  Discount  Stares,  and  Food  stores  continued  to  descend. 


The  Display  Classrfied  ROP  Index  in  February  2000  continued  to  increase  steadily  compared  to  the  same 
month  last  year.  Advertising  linage  In  the  Recruitment  category  continued  to  come  back  strong  in  February 
2000  compared  to  the  previous  year.  The  Education  category  continued  to  reflect  big  volume  gains,  while  the 
Automotive  category  continued  to  do  nicely. 


PRE-PRINTED  INSERT  ADVERTISING  INDEX 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 
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DAILIES 


^  K  VR  BOOK 


r  Groups  &  Special  Dailies 


U.S.  &  Canadian 
U.S.  &  Canadian 
Foreign  Newspape 

.  •  News,  Picture  &  Syndicated  Services 
i  •  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


m:ar  book 


I  Dailies  throughout  the  worm 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 

2000  EDITION  ON  PRESS  NOW! 

Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  172  for  details  or  order  online  at  www.editorandpublisher.com 


^  KAR  B<K)K 

wiio'swuiKi: 


I  VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


I 
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1515  Broadway,  New  York,  NY  10036  •  mappello@editorandpublisher.com  •  hpreuss@editorandpublisher.com  v 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


m  Fax:(212)536-8800 
"  Phone:1-888-825-9149 


r 


AUTOMOTIVE 


WE  LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (21 2)  254-0890 
Fax  (21 2)  254-7646 

COLUMNS  AVAILABLE 

GRIMMLY  REFLECTING  free  sample 
by  E-mail  from  anne@willapabay.org 
http://www.willapabay.org/~anne 


WORKING  SMART 

How  to  get  more  done  —  faster,  better. 
Samples/info/free  trial:  800-397-2280 
billrepp@rochester.rr.com 


ENTERTAINMENT 


CLEF  NOTES  -  a  weekly  column 
reviewing  classical  music  releases  on 
CD,  written  in  an  informed  but  enter¬ 
taining  and  understandable  manner. 
Harry  H.  Long  (717)  273-3404 


Shoppers,  Free  Papers,  Mailers  -  Jazz 
up  your  publication  with  our  lively 
Hollywood  column.  Could  sell  ads! 
Fax  request  for  samples  847-446-4804 
or  E-mail  Lafs@aol.com 

VIDEOGAMES 

In  1999,  the  videogame  industry 
out-grossed  movies.  Get  news, 
reviews,  previews,  etc.  Available 
daily,  weekly  from  the  leader 
in  videogame  content  creation. 
Attract  new  readers,  advertisers. 
Perfect  for  entertainment  sections. 
Text  and  graphics  by  E-mail. 
www.dailyradar.com 
(415)468-4684  x  473 
content@dailyradar.com 


ENVIRONMENT 


"ENVIRONMENTAL  TRENDS" 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 


FEATURES  AVAILABLE 


DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


SLIGHTLY  OFF  SUPERMOM! 
Syndicateo  columnist  Deb  Di  Sandro 
(515)222-6994  www.slightlyoff.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941 . 

(914)  692-4572,  Fax  (914)  692-831 1 
WWW, editorandpublisher.com 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

2000  CUSTOM  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa,  FL 
(727)  786-5930,  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
WWW. mediamergers.com 


NEWSPAPER  BROKERS 


780  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Sen/ices 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
51 96  Benito  St,  #1 1 ,  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


Leader  in  Sale 
of  Community  L  M 
Newspapers  JM 

Check  our  References 

(214)  265-9300  Rickenbacher 

Rickenbacher  Media 

6731  ITesco  Dr.,  Dallas,  TX  75225 
wTvw.rickenbachermedia.com 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr.  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com  (580)  421  -9600 

NEWSPAPERS  FOR  SALE 

*  FLORIDA  -  Great  Bargains 

for  qualified  individuals 

•  Monthly  keys  lifestyle  guide,  owners 
relocating. 

•  And  a  monthly  magazine,  growing 
Atlantic  island  area,  owners  retiring. 

Mayo  Communications 
(813)971-2061 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 

LONG-ESTABLISHED  RURAL 
Northern  New  England  paid  weekly, 
$275,000-$300,000  gross.  Real  estate. 
Box  01187,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY,  NY  1 0036 

NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


FOR  QUALIFIED  ENTREPRENEURS 

Two  Excellent  Opportunities 
on  FLORIDA’S  Atlantic  Coast: 

•  Entertainment  guide,  very  profitable, 
owners  retiring. 

•  Major  shopper  plus  recreational 
weekly,  health  problems. 

Mayo  Communications 
(813)  971-2061 


Health  needs  require  sale  of 
SOLID  WEEKLY  NEWSPAPER 
Ideal  opportunity  for  couple  seeking 
independent  journalism  and  quality  of 
life  while  living  and  working  in  rural 
New  England.  Reply  to  Box  01219, 
Editor  &  Publisher,  1515  Broadway, 
12th  FI,  New  York,  NY  10036. 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
vwvw.mediamergers.com 


ROCKY  MOUNTAIN  SISTER  WEEKLIES 
20  minutes  apart,  covering  two  towns 
in  neighboring  counties.  Together  they 
gross  $450,000.  Good  cash  flows,  tre¬ 
mendous  growth  area,  terrific  lifestyle 
communities.  $650,000  cash  buys 
both.  Real  estate  can  be  purchased 
separately. 

Contact  Terry  License, 

Media  Consultants.  Inc. 

(970)  577-7674 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


TOP  SOPHISTICATED  WEEKLY 
35  years  of  successful  publication. 
Owner/publisher/editor  wishes  to  retire 
-  present  age  83.  Located  in  one  of  the 
most  prestigious  cities  in  California, 
and  the  entire  world.  (310)  278-7777, 
1 1  am  until  6pm,  Pacific  Coast  Time. 
M.J.S.,  2391  Century  Hill 
Los  Angeles,  CA  90067 

NEWSPAPER  APPRAISERS 


1 1  Confidential  Appraisal  j  Bolitho-Cribb 
for  Estate,  ESOP,  |  ^  AsSOCiatCS 
'  Partners,  Bank,  Tax,  Publication  Brokarafle 

;  I  Stock,  Assets  A  Appralaala 


We  have  sold  I 

thousands  of  |  ' 

publishing  companies  I 
since  1923  i 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  S0719 
jcrlbb®imt.net 


*  Jim  Hicks 
307-684-9407 
336  US  16  Eaal. 
Buffalo,  WY,  82864 
|fh  icka9trib.com 


For  a  Hating  of  publications  for  salt 


Tom  Karavakis 
941-403-4133 
•  266  Edmmers  Way  E., 
Nm£s,  FL  341<S 
tokls9mlndapring.com 

'  to  ¥fww.cribbM)m 


EDITOR  &  PUBLISHER  APRIL  10,  2000 
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EQUIPMENT  &  SUPPLIES  - 


MAILROOM 


NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
RO.  Box  1691 ,  Cincinnati,  OH  45201 


AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 

Kenneth  Cope,  Exec.  Vice-Pres. 

(41 7)  850-8544  or  (41 7)  451  -9545 

LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions  LGP  is  owner/operator  of 
approximately  300  publications,  includ¬ 
ing  64  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


PUBLICATIONS  FOR  SALE 


FLORIDA  MONTHLY  MAGAZINE 
Very  profitable.  In  dynamic  fast  grow¬ 
ing  area!  Great  opportunity  for  first 
time  buyer.  Owner  will  assist  in  transi¬ 
tion.  $350,000.  engcom@aol.com 


UNIQUE  OPPORTUNITY 
Franchise,  printing,  Web  site  and 
graphics  Rights  for  6  independently 
owned  Pennysaver  Shoppers  Guide 
franchisees  for  sale,  can  operate  as  is 
or  use  your  own  printing  and  graphics 
facility.  Presently  located  in  central 
Alabama  and  north  Florida  Panhandle. 
$300,000  yearly  gross.  Unlimited 
potential.  $450,000,  will  finance  50% 
for  10  years  for  qualified  individual. 

Call  1-850-471-1829 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 

C2 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886  Fax  (816)  887-2762 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax;  (508)  850-7951 
wwrw.newstec.com 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 


PRESSES 


PRESSES 


COMPLETE,  OPERATIONAL 
PRESS  ROOM 

With  4  Goss  Community  greaser  units. 
Community  folder  &  plate  burners,  etc. 
in  excellent  condition.  Northeast  Oregon 
Rick  Swart  (541)  426-4567 


URGENT! 

Searching  for  a  6-  to  8-  unit  1 000 
series  Urbanite  press  or  add-on  units. 
Inter-Continental  Graphics  Inc. 

Call  941  -561  -6401  Fax  941  -561  -6402 


FOR  SALE:  8/u  GOSS  COMMUNITY  SC 
2  folders,  upper  former,  forklift  and  roll 
clamp,  2  Count-O-Veyors,  all  new  rollers 
and  blankets,  complete  for  $1 75,000. 

Call  (913)  648-4195 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
wrww.  webpresses.com 


PRESSES 


PRESSES  FOR  SALE 
Three  units  Goss  Community,  late 
‘60s.  Grease  units.  Run  very  little.  Call 
Richard  Sloan  (303)  688-4222,  ext.  30 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES.  INC. 

(800)  257-3045 


METRO.  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 

imbbssssb 


ADVERTISING  SERVICES 


Post-ii^^ofTe  Advertising  by 

NoteAdSdCOm 

NotoAdt.eom,  Inc.  is  youf  source  for  the 
printing  and  placement  of  Post>it* *  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  nnedia  advertising. 

•  Authonzed  distnbutor  of  3M. 

1-877-668-3231  Po*l4f 

www.noteads.com  Nous 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel  @aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


PRESSES 


Currently  Available  From  Inland 

SINGLE  WIDTH 

GOSS 

•  GOSS  URBANITE  tri-color  units  with  1 0-side  color  deck  (U-807  &  U-797). 

•  Two  9-unit  GOSS  COMMUNITY  presses  each  consisting  of  an  SSC  folder,  C,  SC, 
&  SSC  units  (many  units  with  upgrades)  ranging  in  age  from  late  '60s  to  early  ‘80s 

•  1 1  -unit  GOSS  COMMUNITY  consisting  of  SSC  folder  &  u.f.,  SC  folder,  2  drives. 

•  GOSS  SSC,  SC  &  COMMUNITY  units  (floor  position  or  stacked  position), 
folders,  upper  formers,  press  drives  and  roll  stands. 

•  Stacked  set  of  GOSS  SUBURBAN  1 500  series  units. 

•  GOSS  SUBURBAN  units  -  stacked  and  floor  position  -  900  and  1000  series. 

HARRIS 

•  5-unit  HARRIS  VI 5C  with  JF7&  30  HP  drive,  1981  vintage. 

•  4  HARRIS  VI 5C  units  (converted  to  VI 5D),  mid  ‘70s  vintage. 

•  5-unit  HARRIS  1 5A  press  with  JF7  &  30  HP  drive  (ductor  style  units) . 

•  Add-on  HARRIS  VI 5A  units,  folders,  motors  and  roll  stands. 

KING 

•  Two  6-unit  NEWS  KING  presses  with  stacked  sets  of  units. 

•  5-unit  NEWS  KING  with  KJ6, 4  floor  units.  1  stacked. 

•  NEWS  KING  &  COLOR  KING  add-on  units,  folders,  press  drives  &  roll  stands. 

WEB  LEADER 

•  Web  Leader  units,  folders  and  roll  stands. 

DOUBLE  WIDTH 

•  22“  GOSS  COLORLINER,  27  printing  couples,  double  3:2  160-page  folder, 
nine  45”  RTP's  - 1 990  vintage. 

•  GOSS  HEADLINER  OFFSET  consisting  of  5  black  units,  2  units  with  13-side 
half  decks,  a  standalone  TKS  half  deck,  3:2  folder,  7-42“  RTP's  Smith  spray 
bars,  T-NPC  press  controls. 

•  22  3/4”  GOSS  COLORLINER,  36  printing  couples,  double  3:2  folder  160-page 
folder,  nine  RTP’s  (up  to  50")  -1991. 

•  5-unit  HARRIS  1660  with  double  2:1  folder,  air  angle  bars,  two  200HP  motors, 
five  MEG’S.  Clean  and  in  good  mechanical  condition  - 1 978  vintage. 

•  23  9/16”  cut-off  GOSS  METRO  with  double  3:2  folder,  7  units,  3  half  decks, 
seven  42“  RTP’s  -  clean  and  in  good  mechanical  condition. 

•  Sovereign  single  3:2  160-page  folder  with  double  upper  formers,  22  3/4”  cut¬ 
off  and  motor  -  good  condition,  1 984. 


<D 


Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa,  Kansas  USA  66285 
(913)492-9050  •  Fax  (913)  492-6217 


EDITOR  &  PUBLISHER  /  APRIL  10.  2000 


www.editorandpublisher.com 


I 


I 


classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  mappello(S)editorandpublisher.com  •  hpreuss@editorandpublisher.com  •  Phone:  1-888-825-9149 


INDUSTRY  SERVICES 


J1 


HELP  WANTED 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1  -888-343-0470  X 1 06 

www.circulationservices.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  SaverA^erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-51 15 
E-mail  JanMont@Earthlink.com 


YEAR.S  INFW.SPAPER 
EXPERIENCE 


.Metro  New.s  Service.  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news .  com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

»  Cold-call  projects 
»  Stopsaver  projects 

*  Up-grade  projects 

*  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Quality  Starts 
Al  Schreibman  1-800-830-3776 
WWW. edltorandpublisher.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


NEWSPAPER  CONSULTANTS 


HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
BHS17News@aol.com  407-599-3975 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Sen/ice  Contracts 
One  Time  Sen/ice 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


ACADEMIC 


COMMUNICATIONS 
(Public  Relations  and  Video  Production) 
Tenure  Track  Faculty,  CWU  in  Ellens- 
burg.  Begin  Fall  of  2000.  Master’s  plus 
experience  required. 

See  www.cwu.edu  or  call  (509)963-1066 
For  needed  information 
Screening  begins  4/10/2000 
/WEOE/Title  IX  Institution 


ACADEMIC 


FOOD  SAFETY 

COMMUNICATIONS  SPECIALIST 
Washington  State  University,  in  Renton, 
WA.  Full-time,  admin,  professional. 
Starts  July  1 , 2000 

Responsibilities:  Provide  public  informa¬ 
tion  on  agriculture  and  food  quality  and 
safety. 

Required:  Bachelor’s  degree  in  journal¬ 
ism,  agricultural  or  science  communica¬ 
tions,  food  science,  human  nutrition/ 
dietetics  or  related  biological  science; 
demonstrated  ability  to  effectively 
translate  scientific  information  into  popu¬ 
lar,  non-technical  language;  ability  to  com¬ 
municate  effectively,  in  both  oral  and  writ¬ 
ten  form;  experience  using  word  pro¬ 
cessing,  E-mail  and  World  Wide  Web  com¬ 
puter  software. 

Desired:  Demonstrated  ability  to  work 
effectively  with  the  news  media;  experi¬ 
ence  working  in  or  with  mass  media.  For 
complete  responsibilities,  requirements 
and  desired  qualifications,  see  WWW 
posting  at: 

http://cahenews.wsu.edu/safefood.htm 
Or  contact  Terence  Day. 

Application:  Screening  begins  May  1, 
2000.  Send  letter  of  application:  resume; 
names,  address,  phone  numbers  of  three 
references  to  Terence  L.  Day: 

WSU  POB  646244,  Pullman,  WA  991 64 
Phone:  (509)  335-2806 

Fax:  (509)335-2863  terence@wsu.edu 
EOE/AA/ADA 


THE  DEPARTMENT  OF 
COMMUNICATION 

at  the  University  of  Indianapolis  invites 
applications  for  a  full-time,  tenure-track 
position  in  journalism  for  the  fall  of  2000. 
Primary  responsibilities  include  advising 
the  bimonthly  student  newspaper  and 
teaching  combinations  of  newswriting, 
copy  editing,  graphics,  media  law,  and 
public  relations.  Successful  candidates 
should  demonstrate  effective  teaching 
and  applied  experience.  Ph.D.  preferred/ 
A.B.D.  considered.  The  University  of  In¬ 
dianapolis,  with  an  enrollment  of  4,000 
students,  is  an  independent,  compre¬ 
hensive  church-related  institution  with  a 
strong  commitment  to  the  liberal  arts. 
Send  vita,  three  letters  of  recommenda¬ 
tion,  and  transcripts  to: 

PA.  Jefferson 

Department  of  Communication 
University  of  Indianapolis 
1 400  East  Hanna  Avenue 
Indianapolis.  IN  46227 
Consideration  will  begin  immediately  and 
continue  until  position  is  filled.  AA/EOE 


ADMINISTRATIVE 


GENERAL  MANAGER  needed  for  small 
Ohio  daily.  Send  resume  and  salary 
history  to  Box  01 221 ,  Editor  &  Publisher, 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036. 


Your  community  link  to  the  newspaper  industry 
every  week  since  1884! 


ADMINISTRATIVE 


GENERAL  MANAGER  WANTED 
Our  company  is  seeking  an  experi¬ 
enced  newspaper  general  manager  to 
fill  a  high  level  management  position 
for  a  group  of  weekly  newspapers  in 
northern  Ohio.  We  seek  a  person  who 
has  experience  in  all  aspects  of  news¬ 
paper  management.  The  job  entails 
directing  circulation,  sales  operations 
and  office  personnel,  hiring,  training, 
motivating  the  staff  as  well  as  respon¬ 
sibility  for  improving  profitability.  The 
company  offers  a  competitive  salary 
plus  bonus  program  and  a  complete 
benefits  package.  If  you  have  an 
interest  and  the  qualifications  for  this 
position,  please  send  a  resume  to: 
hkdiii@aol.com 


GENERAL  MANAGER 
General  Manager  needed  for  a  family 
owned  communications  company  in 
Southwest  Colorado.  The  awaro  win¬ 
ning  Durango  Herald  (10,CX)0,  7  day)  is 
complemented  by  two  successful  tele¬ 
phone  directories  and  an  expanding 
online  services  department.  The  suc¬ 
cessful  candidate  will  have  experience 
in  budgeting,  revenue  building,  pro¬ 
duction  and  marketing.  Vision  and 
leadership  ability  needed. 

Durango  is  an  attractive  community 
and  the  Herald  is  employee  friendly. 
401  (k),  but  hot  springs  passes  are  the 
most  popular  benefit.  Respond  to: 

Richard  G.  Ballantine.  Publisher 
RO.  Drawer  A,  Durango,  CO  81 302 
By  April  14,2000 


GENERAL  MANAGER 
News  West  Publishing  is  searching  for  a 
General  Manager  to  fill  this  newly  cre¬ 
ated  position.  This  division  of  Brehm 
Communications  includes  our  award 
winning  9,000  circulation  daily,  the 
Mohave  Valley  Daily  News,  three  week¬ 
lies,  a  highly  successful  entertainment 
magazine,  two  specialty  publications 
and  the  area's  number  one  shopper. 
We  are  located  in  Bullhead  City,  Ari¬ 
zona,  Just  across  the  Colorado  River 
from  Laughlin,  Nevada.  For  this  chall¬ 
enging  position  you  will  need  a  well- 
rounded  background  of  experience  in 
all  traditional  newspaper  departments, 
however  your  main  strength  must  be 
sales.  As  General  Manager  you’ll  be 
responsible,  along  with  the  Publisher, 
for  all  aspects  of  the  operation,  supervis¬ 
ing  the  management  staff  and  continu¬ 
ing  to  grow  the  operation.  News  West 
offers  a  competitive  compensation  and 
benefits  package.  Qualified  applicants 
should  fonward  your  letter  of  interest, 
resume  and  salary  requirements  to: 

Chuck  Rathbun,  publisher 
News  West  Publishing 
RO.  Box  21 209 
Bullhead  City,  AZ  86442 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 

ADVERTISING  MANAGER  Pro  for  Berk¬ 
shire  (MA)  weekly.  Equity  position. 

E-mail:  george@berkshirebeacon.com 
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HELP  WANTED 


ADVERTISING 


ADVERTISING 


REGIONAL/NATIONAL  SALES 
MANAGER 


ADVERTISING 


ADVERTISING  MANAGER/ 

BUSINESS  DEVELOPMENT 
Want  to  be  an  industry  leader?  Then 
join  the  company  that  is  changing  the 
media  and  newspaper  consulting  land¬ 
scape. 

Newspaper  Services  of  America  (NSA), 
the  country's  leading  print  media  com¬ 
pany,  is  seeking  a  motivated  experi¬ 
enced  leader  to  join  their  SmartCirc! 
division.  This  person  will  directly  assist 
in  developing  and  growing  established 
and  potential  business  opportunities 
within  the  newspaper  industry.  Must 
have  accomplished  sales  and  pres¬ 
entation  skills,  and  a  good  understand¬ 
ing  of  how  advertising,  circulation  and 
marketing  inter-relate  within  the  news¬ 
paper  industry.  Overnight,  out-of-state 
travel  required.  NSA  is  based  in  Chi¬ 
cago,  relocation  is  optional. 

Attractive  package  including  salary 
plus  bonus,  excellent  benefits,  match¬ 
ing  401  (k)  and  company  stock  dis¬ 
count  purchase  program.  If  interested 
please  send  resume,  salary  history  and 
references  to: 

Larry  Maynard,  Vice  President 
Newspaper  Services  of  America 
1804  N.  Naper  Blvd. 

Naperville,  IL  60563 
Fax:  630/577-0013 
E-mail: 

Lmaynardt  @nsamedia.com 


NEW  VENTURE  SALES  MANAGER 
Do  you  have  successful  background 
experience  in  new  product  start-up?  If 
so,  you  may  be  the  person  we  are  look¬ 
ing  for.  This  is  a  new  position  at  the 
Quad-City  Times,  which  will  assume 
responsibility  for  advertising  sales  of 
our  niche  publications,  Internet  ven¬ 
tures,  as  well  as  sponsorship  sales 
and  coordination  of  our  business 
events. 

We  are  looking  for  a  professional  who 
is  aggressive,  self-motivated,  goal 
oriented,  has  a  positive  attitude, 
possesses  excellent  communication 
and  presentation  skills  and  believes  in 
goal  management. 

This  person  will  be  In  on  the  ground 
floor  start-up  of  all  new  niche  pub¬ 
lications,  and  events.  Responsibilities 
will  include  management  of  a  growing 
department  including  support  and 
sales  staff,  all  financial  aspects  of  the 
publication  and  events  as  well  as 
some  direct  sales  responsibilities.  This 
management  position  reports  directly 
to  the  Director  of  Business  Marketing 
and  Sales. 

This  is  a  full-time  position  with  com¬ 
petitive  wage  and  benefit  package. 
Please  send  an  application  and/or 
resume  to: 

Quad-City  Times 
Human  Resources 
Attn:  New  Ventures  Sales  Manager 
500  E.  Third  Street 
Davenport,  lA  52801 
jdekeyser@qctimes.com 
EQE 

To  see  all  the  positions  we  currently 
have  open  please  visit  our  website  at: 
www.QCTIMES.com 


Are  you  a  proven  advertising  sales  pro¬ 
fessional  who  would  like  the  opportu¬ 
nity  and  recognition  that  comes  with 
managing  a  high  impact,  high  visibility 
client  base? 

Handling  a  fast-paced  and  varied 
schedule,  our  National  Sales  Manager 
is  out  of  the  office  and  on  the  road 
50%  of  the  time,  solving  problems  and 
building  relationships.  We  have  high 
expectations  for  both  client  satisfaction 
and  sales  volume.  Success  will  be 
achieved  through  a  combination  of 
independent  effort  and  teamwork  with 
a  staff  of  7  sales  professionals. 
Successful  candidates  will  have  at 
least  5  years  sales  experience,  with  at 
least  3  years  of  that  experience  at  a 
sales  management  level,  and  a  consis¬ 
tent  track  record  of  superior  results. 
Bachelor’s  degree  in  Business,  Market¬ 
ing  or  related  field  preferred. 

This  position  reports  directly  to  the 
Director  of  Advertising,  and  offers  com¬ 
petitive  salary,  excellent  incentive/ 
bonus  opportunities,  and  the  chance 
to  be  truly  recognized  for  outstanding 
performance. 

To  be  considered,  submit  your  resume  to: 

The  Bakersfield  Californian 
RQ.  Box  440 

Bakersfield,  CA  93302-0440 
FAX:  661 .395.7484 
EMAIL:  spiland@bakersfield.com 
EQE/M/F/H/V 

REAL  ESTATE  MANAGER 
This  position  for  The  Denver  Post,  Col¬ 
orado's  best  newspaper,  will  manage  a 
team  of  professional  newspaper  sales 
employees,  working  to  service  the 
needs  of  our  advertising  customers  in 
building,  rentals  and  real  estate.  The 
Real  Estate  Manager  will  be  responsible 
in  continuing  to  build  relationships  with 
new  and  existing  customers. 

This  position  will  be  responsible  for  meet¬ 
ing  revenue  goals  and  managing  Real 
Estate  Department  budget.  The  right 
candidate  will  have  a  proven  track 
record  of  success  in  real  estate,  rental 
and  builder  advertising.  Minimum  of  five 
years  management  experience  and  five 
years  marketing  sales  experience. 
Experience  within  a  newspaper  or  media 
industry  is  a  plus.  College  degree  pre¬ 
ferred. 

Please  submit  salary  requirements  with 
resume  to  Human  Resource  Department: 
1560  Broadway,  Denver,  CO  80202 
Or  fax  to  303-820-1 21 4 


ASIA  OPPORTUNITY  for  Sales  Director 
with  Asia's  fastest  growing  suburban 
newspaper  group.  Based  in  Singapore, 
Free  Market  Media  is  looking  for  an 
Advertising  Director  to  join  our  first 
class  International  management  team 
prior  to  IPO.  Our  excellent  package 
includes  travel,  housing,  and  stock 
options.  Step  into  the  most  exciting  and 
dynamic  newspaper  environment  in  the 
world!  Only  true  pioneers  with  excellent 
track  records  and  experience  should 
apply.  E-mail  the  CEO  for  details  at: 
rogerh@singnet.com.sg 


CALL  CENTER  MANAGER 
Scripps  Treasure  Coast  Newspapers  is 
looking  for  an  experienced  Call  Center 
Manager.  The  group  includes  3  dailies 
with  a  circulation  of  over  100,000  in 
addition  to  weeklies  and  TMC  pro¬ 
ducts.  This  person  manages  a  staff  of 
23.  We  need  someone  capable  of  the 
following:  Ability  to  manage  multiple 
tasks  at  one  time;  knowledge  of  front 
end  systems;  plan  and  implement  out¬ 
bound  sales  initiatives  and  keep  aban¬ 
doned  calls  to  a  minimum.  In  addition, 
this  person  must  have  the  ability  to 
manage  a  fast-paced  call  center 
operating  out  of  two  offices.  Com¬ 
petitive  salary  and  commissions  along 
with  full  company  benefits. 

Please  mail  or  fax  your  resume  to; 

Morgan  Miller 
The  Stuart  News 
1939  S.  Federal  Highway 
Stuart,  FL  34994 
Fax (561) 221-4250 

EOE  DFWP 


ADVERTISING  MANAGER 
The  Sarasota  Herald-Tribune,  the 
largest  newspaper  in  the  New  York 
Times  Regional  Newspaper  Group  and 
the  8th  largest  newspaper  in  Florida, 
seeks  an  experienced  professional  to 
manage  and  direct  the  sales  efforts  of 
its  retail,  national  and  bureau  opera¬ 
tions.  The  qualified  candidate  will 
possess  a  history  of  having  managed 
a  newspaper  advertising  staff  and  be 
skilled  at  training,  developing  motivat¬ 
ing  and  coaching  a  diverse  sales 
force.  A  minimum  of  five-plus  years  in 
newspaper  sales  management  is  a 
must  in  addition  to  a  record  of  prog¬ 
ressive  sales  increases.  We  offer  a 
lucrative  compensation  and  benefits 
package  to  include  an  MBO  Bonus 
Program,  401  (k)  Plan,  Pension,  Stock 
Purchase  Plan  and  a  comprehensive 
major  medical/health  program.  EOE/ 
Drug  Free  Work  Place. 

Only  qualified  candidates  should  sub¬ 
mit  resume  Including  salary  history 
and  references  to: 

Advertising  Manager 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 


HERE’S  WHAT  I’M  looking  for  in  an 

Advertising  Manager: 

•  Responsible  for  all  display  and  pre¬ 
print  advertising  staff  of  5  outside 
sales  reps,  1  inside  sales  rep. 

•  Ability  to  drive  sales  through  con¬ 
sultative  selling  techniques,  utilizing 
client  profiling  and  immediate  soft¬ 
ware. 

•  Good  analytical  skills 

•  Good  financial  skills  including  bud¬ 
geting,  collection  and  rate  devel¬ 
opment. 

•  Previous  management  experience 
preferred. 

1 1 ,000  distribution,  7  days  a  week. 

Send  resumes  to  Summit  Daily  News: 

Attn:  Michael  Bennett,  publisher 
PO.  Box  329,  Frisco,  CO  80443 
Or  fax  to  (970)  668-3859 


ADVERTISING 


ADVERTISING  DIRECTOR 
Get  your  foot  in  the  door  of  the  nation's 
second  largest  newspaper  publisher! 
The  American  News,  a  Knight  Ridder 
daily  newspaper,  located  in  Aberdeen, 
South  Dakota  is  looking  for  an  experi¬ 
enced  sales  person  to  lead  our  advertis¬ 
ing  team  to  excellence.  The  ideal  candi¬ 
date  will  have  several  successful  years 
of  newspaper  advertising  sales  and 
management  experience  and  a  knowl¬ 
edge  of  creative  ways  to  drive  revenue 
growth.  This  is  a  great  opportunity  for 
someone  looking  to  make  a  difference  in 
a  big  way.  Aberdeen  offers  a  wonderful 
quality  of  life  and  has  a  lot  to  offer 
someone  looking  for  the  perfect  place  to 
raise  a  family.  We  want  to  hear  from  you 
if  you  are  a  compelling  candidate.  Send 
cover  letter  and  resume  to: 

Susan  Rozell,  HR  Director 
American  News 

RO.  Box  4430,  Aberdeen,  SD  57402-4430 
Or  E-mail  srozell@aberdeennews.com 


ADVERTISING  MANAGER 
The  Post  Register,  an  employee/family 
owned  27,000-circulation  newspaper 
in  Idaho  Falls,  Idaho  is  seeking  a  Retail 
Advertising  Manager.  This  person 
could  be  an  existing  manager  or 
someone  ready  to  step-up  in  their 
career.  Candidate  would  be  responsi¬ 
ble  for  managing  and  motivating  a  ten- 
person  outside  sales  force  with  a  large 
list  of  sections,  shows  and  events  on 
their  menu.  Idaho  Falls  is  located  on 
the  western  slope  of  the  Rockies  and  a 
short  drive  in  any  direction  leads  to 
world  class  skiing,  fishing,  hiking,  golf 
and  every  outdoor  activity  imaginable. 
Benefits  include  employee  stock 
ownership  program,  401  (k),  medical/ 
dental,  etc. 

Please  include  cover  letter,  resume 
and  earning  history  to: 

Post  Register,  Advertising  Director 
PO.  Box  1800,  Idaho  Falls,  ID  83403 


ADVERTISING  DIRECTOR 
Will  manage  staff  and  advertising  sales 
for  15,000  daily,  3,000  weekly  and  a 
government  publication.  Great  place  to 
live  and  work.  Please  send  resume 
and  letter  with  salary  requirements  to: 

Scott  B.  Hunter,  Publisher 
Aiken  Standard 
RO.  Box  456,  Aiken,  SC  29802 


ADVERTISING  MANAGER 
For  Idaho’s  best  weekly  newspaper  in 
Sun  Valley,  Idaho  resort  area.  Duties 
include  sales  management  of  news¬ 
paper,  monthly  real  estate  guide  and 
twice  yearly  upscale  magazine  and 
supervision  of  3-person  staff.  Com¬ 
petitive  and  lively  market  needs  expe¬ 
rienced  and  organized  self-starter  who 
can  inspire  others  and  think  strateg¬ 
ically.  Competitive  salary  and  benefits, 
plus  great  mountain  living.  Submit  re¬ 
sume  with  references  to: 

Pam  Morris,  Idaho  Mountain  Express 
RO.  Box  1013,  Ketchum,  ID  83340 
Fax  (208)  726-2329 
Or  by  E-mail  pmorris@micron.net 
www.editorandpublisher.com 
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CIRCULATION 


HELP  WANTED 


ADVERTISING 


ONE  OF  THE  COOLEST 
job  opportunities  in  California! 

The  most  successful  entertainment 
weekly  newspaper  in  Santa  Cruz 
County  seeks  an  advertising  director 
for  the  sales  team.  If  you  have  a  great 
attitude,  solid  advertising  sales  experi¬ 
ence,  the  ability  to  motivate  and  lead  a 
classified  and  retail  sales  team, 
possess  creative  and  innovative 
marketing  ideas  and  wish  to  make  top 
dollar  with  endless  earning  potential. 
GOOD  TIMES  invites  you  to  apply. 

We  offer  an  exceptional  guaranteed 
salary,  overrides  and  bonuses.  Your 
package  includes  health,  dental, 
optical  and  life  insurance,  a  401  (k), 
paid  vacation  and  an  awesome  work 
environment. 

Forward  resume  and  salary  require¬ 
ments  to  GOOD  TIMES: 

RO.  Box  1 885,  Santa  Cruz,  CA  95061 
Or  E-mail  carole@cruzio.com 


THE  TENNESSEAN 
METRO  ADVERTISING  MANAGER 
We  are  seeking  a  high-energy,  team- 
oriented  individual  to  develop  and  lead 
a  team  of  retail  account  executives  and 
category  specialists  in  a  highly  com¬ 
petitive  environment.  The  ideal  candi¬ 
date  will  bring  innovative  selling 
strategies  to  an  experienced  team 
resulting  in  market  share  increases, 
active  account  growth,  and  online 
sales.  Must  have  a  minimum  of  3  years 
advertising  management  experience, 
Witt'  the  ability  to  analyze  problems, 
assess  opportunities,  and  implement 
plans  to  achieve  goals.  The  Ten¬ 
nessean  offers  a  competitive  salary 
and  excellent  benefits  package.  Appli¬ 
cants  should  submit  resume  to: 

The  Tennessean 
Human  Resources 
1100  Broadway,  Nashville  TN  37203 
Or  post  your  resume  at 
www.Tennessean.com/lobsource 


SALES  MANAGER/GM:  Incredible  adven¬ 
ture  for  entrepreneurs  &  Sales  Managers 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  Berkeley 
Daily  Planet,  is  looking  for  additional 
leaders  to  build  teams  at  small,  start-up 
California  daily  newspapers.  Absolutely 
must  love  sales  and  leadership!  Com¬ 
petitive  compensation  plus  stock 
options  for  aggressive  leaders  (venture 
capital  backed).  Not  for  the  faint¬ 
hearted:  strong,  entrepreneurial  work 
ethic  required!  E-mail  cover  letter, 
resume,  salary  requirements: 

arnold@berkeleydailyplanet.com 
Orfax  (510)  841-5695 


REGIONAL  SALES  MANAGERS 
Media  Marketing,  developers  of  indus¬ 
try-leading  imMEDIAte™  sales  pres¬ 
entation  software,  seeks  sales  pro¬ 
fessionals  to  operate  NY/New  England 
office  and  Chicago  office.  Newspaper 
sales  experience,  excellent  pres¬ 
entation  skills,  proficiency  with  major 
software  programs  required.  Knowl¬ 
edge  of  imMEDIAte,  experience  with 
laptop  selling  are  pluses.  Fax  resume 
to  Allyn  Hallisey,  (303)  440-8035. 

www.editorandpublisher.com 


ADVERTISING 


DIRECTOR  OF  TRAINING 
This  person  will  be  responsible  for  the 
hiring  and  training  of  a  dynamic  sales 
force  for  a  large  direct  mail  shopper 
and  community  newspaper  group. 
Minimum  5  years  experience  in  Sales 
Management/Sales  Training  required. 
Competitive  salary  and  bonus  plan  com¬ 
mensurate  with  experience.  Report 
directly  to  CEO  of  fast  growing  media 
group.  Send  resume  to: 

Mr.  Patterson 
Trinity  Holdings,  Inc. 

610  Beatty  Road,  Monroeville,  PA  15146 

ASSISTANT  RETAIL  MANAGER 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Newspaper,  is  seeking  a 
hands  on  manager  with  strong  lead¬ 
ership  and  entrepreneurial  skills  to  lead, 
motivate  and  train  the  advertising  staff. 
Previous  management,  budgeting  and 
training  experience  required.  Majors 
Accounts  experience  a  plus.  EOE/Drug 
Free  work  place.  Resume  to: 

Retail  Advertising  Manager 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail,  Sarasota,  FL  34236 


ART/GRAPHICS 


GRAPHIC  ART  DIRECTOR 
The  Standard-Examiner  in  Ogden,  UT  is 
looking  for  a  talented  graphic  artist  to 
lead  the  newspaper's  redesign  project. 
This  65,000-circulation  daily  and  Sun¬ 
day  newspaper  located  just  north  of 
Salt  Lake  City  is  installing  a  KBA  Comet 
offset  press  with  heatset  capability  this 
summer  and  switching  to  a  50-inch 
web.  Director  will  supen/ise  two  graphic 
artists  and  work  closely  with  section 
editors  on  page  design.  3-5  years  expe¬ 
rience,  4-year  college  degree.  Must 
know  Freehand:  Photoshop  and  QuarkX¬ 
Press.  Salary:  Low  40s.  Send  resume 
and  work  samples  to: 

Managing  Editor  Ron  Thornburg 
RO.  Box  951 ,  Ogden,  UT  84402 
By  May  1 

CIRCULATION 

CIRCULATION  DIRECTOR, 
20,000  daily,  7  days/week,  Mon-Fri 
PM,  Sat-Sun  AM.  Resumes  to: 

Publisher,  Record-Courier, 

126  N.  Chestnut  Street,  Ravenna,  OH  44266 


LOOKING  FOR  A  District  Sales  Man¬ 
ager  to  work  in  the  Sunshine  of  the 
Florida  Keys.  We  are  seeking  an  indi¬ 
vidual  with  a  strong  marketing  back¬ 
ground,  both  home  delivery  and  single 
copy  management  experience.  This 
individual  must  manage  independent 
newspaper  carriers  and  agents.  We 
have  a  fast  paced  environment,  the 
candidate  should  be  a  self-starter  and 
have  the  ability  to  analyze  markets  and 
to  create  and  execute  sales  plans  to 
drive  new  business.  They  must  also 
possess  computer  skills,  organiza¬ 
tional  and  customer  service  skills. 
Knowledge  of  Microsoft,  Word,  Excel 
required.  Send  resume  to: 

Florida  Keys 

5800  Overseas  Highway,  Suite  35-1 43 
Marathon,  FL  33050 


CIRCULATION 


SUNNY TUCSON! 

Live  and  work  in  Tucson,  and  target 
850,000  potential  readers.  We  need 
someone  to  direct  our  combined  circula¬ 
tion  operations  at  the  city’s  alternative 
weekly,  a  weekly  business  journal,  a 
daily  legal  newspaper  and  several  other 
niche  publications.  List  your  successes 
and  state  your  knowledge  of  VAC  audits, 
paid  mail  and  free/controlled  distribu¬ 
tion,  and  database  operations.  Reply 
ASAP  with  references  and  salary  require¬ 
ments  to  Tom  Lee,  publisher: 

Territorial  Newspapers 
3280  E.  Hemisphere  Loop 
Suite  1 74,  Tucson,  AZ  85706-5027 
Or  tlee@azbiz.com 

ASIA  OPPORTUNITY  for  Circulation  and 
Marketing  Director  with  Asia’s  fastest 
growing  newspaper  group.  Free  Market 
Media  is  looking  for  a  Circulation 
Director  to  join  our  first  class  Interna¬ 
tional  management  team  in  Singapore 
prior  to  IPO.  Our  package  includes 
travel,  housing,  and  stock  options. 
Step  into  the  most  exciting  and 
dynamic  newspaper  environment  in  the 
world!  Only  true  pioneers  with  excellent 
track  records  and  experience  should 
apply.  E-mail  the  CEO  for  details  at: 
rogerh@singnet.com. sg 


REGIONAL  HOME  DELIVERY  MANAGER 
The  Portland  Press  Herald/Maine  Sun¬ 
day  Telegram  has  an  immediate  open¬ 
ing  for  a  Regional  Home  Delivery  Man¬ 
ager  in  its  circulation  department.  The 
Regional  Home  Delivery  Manager  is  re¬ 
sponsible  for  supervising  and  leading  a 
group  of  District  and  Area  Managers  in 
a  specific  geographic  region  which  re¬ 
quires  hiring  in  accordance  with  com¬ 
pany  standards  and  EEO  Policy,  coach¬ 
ing  for  optimal  performance  and  regular 
meeting  with  District  and  Area  Man¬ 
agers.  The  Regional  Home  Delivery 
Manager  is  also  responsible  for  improv¬ 
ing  service  levels  by  achieving  service 
goals  for  the  region  and  resolving  cus¬ 
tomer  issues  in  a  timely  manner  which 
meets  or  exceeds  the  customer’s  ser¬ 
vice  expectations.  Additional  respons¬ 
ibilities  include  monitoring  daily  and 
Sunday  circulation  net  paid  figures,  in¬ 
suring  proper  management  of  the  news¬ 
paper’s  independent  contractor  force 
and  providing  training  and  development 
opportunities  for  District/Area  Managers. 
MINIMUM  REQUIREMENTS: 

•  Bachelor’s  degree  in  business  or 
related  field 

•  5  years  minimum  of  proven  experi¬ 
ence  in  Circulation  Management 

•  Proficiency  with  the  Microsoft  Office 
including  Word  and  Excel 

•  Ability  to  motivate  and  train  staff 

•  Excellent  organization  and  communi¬ 
cation  skills 

•  Sales  and  marketing  background  pre¬ 
ferred 

Interested  applicants  should  submit  a  let¬ 
ter  of  interest  and  resume  to: 

Regional  Home  Delivery  Manager  Search 
The  Portland  Press  Herald/ 

Maine  Sunday  Telegram 
Human  Resources 
390  Congress  Street 
Portland,  ME  041 01 
Equal  Opportunity  Employer 

EDITOR  &  PUBLISHER 


CIRCULATION  DIRECTOR 
Candidates  will  be  expected  to  manage 
all  circulation  functions  of  this  daily 
West  Texas  38,000  newspaper.  Develop 
and  implement  sales  strategies  and 
plans,  working  closely  with  the  Pub¬ 
lisher,  Vice  President  of  Sales/Market¬ 
ing,  Editor  and  circulation  growth  com¬ 
mittee.  Maintenance  of  subscriber/non¬ 
subscriber  lists  for  use  in  servicing, 
marketing,  and  telemarketing.  Manage 
independent  contractors,  almost  all 
adults,  who  distribute  over  15  counties. 
Responsible  for  annual  planning  and 
budgeting  including  strategies,  action 
plans,  and  contingencies.  The  ideal 
candidate  will  have  previous  senior  level 
circulation  management  experience  at  a 
smaller  or  similar  size  newspaper  and 
need  an  exceptionally  strong  back¬ 
ground  in  basics,  proven  circulation 
techniques,  but  a  willingness  to  be 
innovative  and  creative  in  maintaining 
and  building  volumes.  Working  knowl¬ 
edge  of  Collier  Jackson  CIS  systems  is 
vital.  College  degree  In  business  or 
marketing  preferred  or  equivalent  expe¬ 
rience  required. 

Send  resume  and  salary  requirements 
to: 

Human  Resources 
RO.  Box  30,  Abilene,  TX  79604 

Fax:(915)670-5270 
E-mail:  carterr@abinews.com 


CIRCULATION  DIRECTOR 
Join  the  management  team  of  2  sub¬ 
urban  dailies  in  competitive  market. 
Monday-Saturday.  Combined  circulation 
of  16,000  plus  TMC  product. 
Requirements:  Strong  written, 'verbal 
communication  skills;  ability  to  hire, 
train,  supen/ise;  prepare  budgets;  de¬ 
velop  goals  to  increase  sales;  good  peo¬ 
ple  skills.  Excellent  benefit  package 
includes  401  (k)  plan,  health/dental  insur¬ 
ance  with  prescription  plan,  paid  vaca¬ 
tions.  Location  offers  excellent  schools 
and  reasonable  housing  costs.  Send  re¬ 
sume  with  salary  history/requirement  to: 

Becky  Ely,  HR  Manager 
RO.  Box  459,  Independence,  MO  64051 
EOE 


CIRCULATION  OPERATIONS  MANAGER 
The  Eastside  Journal,  a  daily  community 
newspaper  in  Bellevue,  Washington,  has 
an  opportunity  for  an  experienced  indi¬ 
vidual  to  fill  our  circulation  operations 
manager  position.  We  are  looking  for  an 
energetic  person  who  has  at  least  five 
years  experience  in  circulation  man¬ 
agement  who  can  effectively  manage 
the  daily  operations  of  the  department 
and  lead  our  staff  with  a  supportive  and 
motivating  attitude.  We  offer  a  compre¬ 
hensive  benefits  package  and  com¬ 
pensation  plan.  Please  send  your  cover 
letter  and  resume  to: 

Eastside  Journal  PO.  Box  90130 
Bellevue,  WA  98009-9230,  Attn:  HR-EP 
Or  E-mail  us  at  hr@eastsidejournal.com 


@  visit  our  website  (SI 
www.editorandpublisher.com 
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CIRCULATION 


AREA  CIRCULATION  MANAGER 
The  Post  and  Courier,  Charleston,  SC 
is  looking  for  an  Area  Circulation  Man¬ 
ager.  We  have  established  the  man¬ 
agement  platform  needed  for  distribu¬ 
tion  centers,  and  need  a  leader  who 
can  help  lead  this  program  to  success. 
This  position  would  be  responsible  for 
the  recruitment,  training  and  retention 
of  up  to  three  distribution  managers, 
three  part-time  relief  people  and  60 
independent  contractors.  This  person 
would  also  monitor  and  regulate  the 
distribution  of  all  products,  samples 
and  supplies  while  maintaining  and 
growing  the  subscriber  base  within 
assigned  area. 

If  you  have  a  successful  track  record 
of  managing  home-delivery  circulation 
in  an  independent  contractor  environ¬ 
ment,  managing  distribution  centers 
and  are  interested  in  the  high  quality  of 
life  offered  by  South  Carolina’s  Low 
country,  we  would  like  to  hear  from 
you.  The  Post  and  Courier  offers  com¬ 
plete  benefit  package  that  include 
401  (k)  and  a  company-paid  pension 
plan  combined  with  a  competitive  com¬ 
pensation  program. 

If  interested,  please  send  your  resume 
and  cover  letter  to: 

Andy  Morgan,  Circulation  Manager 
The  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  29403-4800 
E-mail:  amorgan@postandcourier.com 


CIRCULATION  GENERAL  MANAGER 
The  Nation's  #1  Newspaper  has  an 
immediate  opening  for  an  outstanding 
leader  with  the  ability  to  manage  and 
direct  an  experienced  team  in  our 
Dallas,  Texas  circulation  office.  The 
ideal  candidate  will  possess  excellent 
verbal  and  written  communications 
skills,  have  a  proven  track  record  in 
developing,  guiding  and  selecting  staff 
with  the  ability  to  foster  teamwork  to 
successfully  complete  projects,  a 
strong  knowledge  of  budgeting  and 
monitoring  revenue,  sales  and  expense 
performance  and  have  superior  ana¬ 
lytical  ability.  A  minimum  of  five  years 
managerial  experience  is  essential 
along  with  knowledge  of  systems  and 
PC’s.  USA  TODAY,  a  Gannett  company, 
offers  a  competitive  salary  along  with 
excellent  benefits.  If  you  are  interested 
in  a  challenging  career,  please  send 
your  resume  with  salary  history  to: 

Brad  Jones 
USA  TODAY 
1 000  Wilson  Boulevard 
Arlington.  VA  22229 
(703)  247-3185  (fax) 
bjones@usatoday.com  (e-mail) 

To  learn  more  about  the  USA  TODAY 
brand,  visit  our  website  at: 

WWW. usatoday.com 
We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workplace 


EDITORIAL 


WIRE  EDITOR  AND  SPORTS  EDITOR/ 
REPORTER  for  growing  Montana  daily.  | 
Creativity  and  versatility  key  for  both 
jobs.  Email:  newsed@dailyinterlake.com  | 

C6  EDITOR  «  PUBLISHER 


EDITORIAL 


25,000  AWARD-WINNING  Midwest 
daily  seeks  highly  motivated  city  editor 
with  lots  of  energy,  strong  editing  and 
planning  skills,  and  a  nose  for  news. 
Competitive  salary.  Resumes  to: 

Managing  Editor  Dan  McCaleb 
Kokomo  Tribune 

300  N.  Union  Street,  Kokomo,  IN  46904 
Or  E-mail:  dmccaleb@ktonline.com 


ACQUISITIONS 

EDITOR 

Kalmbach  Publishing  Co.,  a  leading 
publisher  of  hobby/leisure  magazines 
and  books,  has  an  excellent  opportu¬ 
nity  for  an  acquisitions  editor.  Qualified 
candidate  will  have  a  Bachelor’s  de¬ 
gree  in  english,  history,  or  journalism 
and  2-3  years  of  book  acquisitions  ex¬ 
perience,  including  negotiating  book  con¬ 
tracts.  Strong  marketing  and  communi¬ 
cations  skills,  excellent  writing/editing 
skills,  and  Macintosh  computer  profi¬ 
ciency  (QuarkXPress,  Word,  Filemaker 
Pro  and  Excel)  also  required.  Respons¬ 
ibilities  include  locating,  securing  and 
developing  manuscripts  for  the  hobby 
and  general  trade  markets. 

Our  beautiful  corporate  facility  is  located 
near  1-94  and  HWY  18  in  Brookfield.  We 
offer  excellent  benefits,  including  401  (k)/ 
profit  sharing.  Please  send  a  resume 
(including  your  E-mail  address  if  avail¬ 
able)  and  cover  letter,  which  MUST 
INCLUDE  SALARY  REQUIREMENTS  for 
consideration  to: 

Kalmbach  Publishing  Co. 

Attn:  Human  Resources,  BKS-4, 21027 
Crossroads  Circle,  PO.  Box  1612 
Waukesha,  Wl  53187-1612 
Fax  (41 4)  796-0739 
E-mail  hr@kalmbach.com 
Website:  www.kalmbach.com  EOE 


WORK  IN  THE  beautiful  Shenandoah 
Valley  and  be  a  part  of  the  best  small 
daily  newspaper  in  Virginia.  The 
Northern  Virginia  Daily,  a  regional,  fam¬ 
ily-owned  newspaper  printed  six  days 
a  week,  is  hiring  a  page  designer/copy 
editor.  Design  staff  rotates  local, 
national  and  feature  pages.  Designers 
also  interested  in  editing  will  be  cross- 
trained  as  copy  editors.  Apply  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
PO.  Box  69,  Strasburg,  VA  22657 
nvd@shentel.net 


THE  BOSTON  HERALD 
has  openings  for  news  and  business 
reporters  and  rim  editors  in  the  most 
vibrant  newsroom  in  one  of  the  best 
newspapers  in  America.  We  are  a  newly 
designed,  260,000-circulation  tabloid 
taking  on  a  iarger  and  occasionaily  wor¬ 
thy  adversary  in  one  of  the  country’s 
few  remaining  two-newspaper  towns. 
Minimum  of  three  years  daily  experi¬ 
ence  required.  Aggressiveness  required. 
Hard  work  mandatory.  Sense  of  humor 
recommended. 

To  appiy,  send  resume  and  clips  to: 

Jim  MacLaughlin 
Deputy  Managing  Editor/News 
jmaciaughlin@bostonherald.com  Or 
One  Heraid  Square,  Boston,  MA02106 
Tryouts  undenway  Don’t  delay 

/  APRIL  10,  2000 
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SPORTS  EDITOR 

The  Journal-Standard,  a  17,000  AM 
daily  in  northwest  Illinois,  seeks  a 
leader  for  our  award-winningn  sports 
department.  We  emphasize  creativity 
and  variety  in  our  sports  coverage,  but 
also  pay  attention  to  detail.  Design  and 
leadership  skills  a  must.  Management 
experience  preferred.  Please  send 
resume,  letter  and  work  examples  to: 

Jeff  Rogers,  managing  editor 
The  Journal-Standard 
PO.  Box  330,  Freeport,  IL  61 032 
or  E-mail  to  irogers@journalstandard.com 


ASSISTANT  NEWS  EDITOR  for  80/ 
1 0OK  daily  in  affluent  auto-executive  sub¬ 
urbs  of  Detroit.  Must  have  at  least  3 
years  experience  on  Quark-paginated 
copy  desk.  Some  management  expe¬ 
rience  necessary.  Send  letter,  resume 
and  references  to  Kathy  Gay,  News 
Editor,  The  Oakland  Press,  48  W. 
Huron,  Pontiac,  Ml  48342. 


ASSISTANT  CITY  EDITOR 
The  Billings  Gazette  seeks  a  high- 
energy,  news-sawy  Assistant  City  Editor 
to  help  shape  Its  local  and  state  news  con¬ 
tent.  This  position  is  part  of  a  dynamic 
team  of  editors  who  direct  an  aggressive 
news  department.  This  editor  will  help 
sharpen  the  daily  news  report  and  de¬ 
velop  enterprise  stories,  working  with 
both  local  and  state  reporters  to  set  the 
standard  for  quality  journalism  in  Mon¬ 
tana.  This  editor  works  nights  to  pull 
together  and  refine  news  coverage  in 
multiple  editions  for  Gazette  readers  in 
two-state  area.  The  successful  candidate 
will  have  a  minimum  of  five  years  news¬ 
room  supervisory  experience,  be  skilled 
in  editing  and  headline  writing  and  in 
directing  news  coverage.  Please  send 
resume,  non-returnable  clips,  and  cover 
letter  summarizing  your  strengths  and 
news  philosophy  to: 

Human  Resources-ACE,  Billings  Gazette 
PO.  Box  36300,  Billings,  MT  59107 
Or  bghr@billingsgazette.com 
Application  deadline  4/22/00  EOE 


SPORTS  EDITOR 

Located  in  the  Great  Northwest  with 
views  of  Mt.  St.  Helens  and  Mt.  Hood, 
The  Columbian  is  looking  for  a  top  rate 
Sports  Editor.  We  are  a  57,000  daily 
located  just  across  the  river  from 
Portland  in  Vancouver,  WA,  We  re  look¬ 
ing  for  talent,  determination  and  a  win¬ 
ning  attitude,  someone  who  can  take 
us  to  the  next  level  in  this  highly  com¬ 
petitive  market.  We  will  be  converting 
to  morning  in  July.  If  you  are  a  leader 
who  embraces  both  empowerment 
and  engagement,  send  us  your 
resume  and  cover  letter  stating  why 
you’re  the  best  person  for  this  job. 
Please  include  salary  expectations. 
We’re  anxious  to  bring  you  on  board. 
Deadline  to  apply:  May  1 , 2000 
The  Columbian 
Human  Resources 
Sports  Editor  position 
PO.  Box  180 

Vancouver,  WA  98666-0180 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
The  Gainesville  Sun,  a  60,000  circulation 
New  York  Times  regional  daily,  seeks  an 
accomplished  journalist  to  steer  dally 
news  coverage  in  a  vibrant  college  town. 
Ideal  candidate  is  as  skilled  at  coaching 
reporters  as  polishing  copy.  At  least 
three  years  hard  news  reporting  and  one 
year  of  city-side  editing  experience 
required.  We’re  an  ambitious  paner  that 
strives  for  fine  writing  and  eye-catching 
visuals,  so  humor  and  creativity  are  a 
must.  Mall  letter,  resume  and  samples  of 
your  work  to: 

Matt  Reed,  Metro  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32608 
(352)  374-5093 

E-mail:  reedm@gvillesun.com 


ASSISTANT  CITY  EDITOR 
National  and  regional  acclaim  and 
prizes  have  followed  the  Mobile  (Ala.) 
Register’s  rise  to  become  one  of  the 
most  aggressive  daily  newspapers  in 
the  Southeast.  Now  is  your  chance  to 
join  the  team  in  a  newly  open  position 
on  the  city  desk.  The  100,000-plus 
circulation  Register  -  a  Newhouse  news¬ 
paper  on  Alabama’s  beautiful  Gulf 
Coast  -  seeks  an  experienced,  hard¬ 
hitting  journalist  for  the  position. 
Responsibilities  include  story  devel¬ 
opment,  editing  of  daily  copy,  oversee¬ 
ing  enterprise  work,  and  staff  manage¬ 
ment/administrative  duties.  Candidates 
must  display  strong  word  editing  skills 
as  well  as  the  ability  to  lead  in-depth 
projects.  Send  resume,  clips  to: 

Dewey  English,  managing  editor 
RO.  Box  2488, 304  Government  St. 

Mobile,  AL  36652 


ASSISTANT  EDITORS 
Expansion  at  Orlando,  Florida-based 
GOLFWEEK,  the  leader  in  covering  all 
facets  of  competitive  golf  and  the  golf 
business,  calls  for  the  addition  of  three 
assistant  editors.  Candidates  must  be 
committed  to  accuracy  and  unclut¬ 
tered  writing;  demonstrate  versatility 
and  savvy  news  judgment;  and  have  a 
knack  for  cajoling  the  best  from 
reporters.  Fast-paced  positions  require 
at  least  3  years  daily  newspaper  expe¬ 
rience,  working  knowledge  of  golf,  and 
QuarkXPress  layout  skills.  Competitive 
salary  and  benefits;  EOE.  Send  cover 
letter  and  resume  to: 

Craig  Horan,  Managing  Editor 
GOLFWEEK 

7657  Commerce  Center  Drive 
Orlando,  FL32819 
Or  E-mail  choran@golfweek.com 


ASSISTANT  NEWS  EDITOR 
N.  Calif,  daily  seeks  editor  to  comb  wire, 
design  pages,  edit  local  stories.  Lodi 
News-Sentinel  is  17,000  circ.  tucked 
between  Sierra  and  Bay  Area.  Com¬ 
petitive  pay  and  salary.  Send  cover  let¬ 
ter  and  resume  to: 

Rich  Hanner,  M.E.,  Lodi  News-Sentinel 
1 25  N.  Church  St.,  Lodi,  CA  95240 

Or  E-mail  to  rich_hanner@lodinews.com 

WWW. editorandpublisher.com 
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ASSISTANT 

MANAGING  EDITOR/COPY  DESK 
The  Portland  Press  Herald/Maine  Sun¬ 
day  Telegram  needs  an  energetic 
editor  to  run  its  news  copy  desk  and 
supervise  production  of  the  newspa¬ 
per.  We’re  Maine’s  biggest  newspa¬ 
per,  located  in  one  of  America's  most 
liveable  seaport  cities.  If  you're  a  copy 
editing  pro  experienced  in  pagination 
and  design  and  you  have  a  talent  for 
management,  we’d  like  to  hear  from 
you.  Send  your  resume  to: 

Curt  Hazlett,  Managing  Editor 
The  Portland  Press  Herald/Maine  Sunday 
RO.  Box  1460,  Portland,  ME,  04104 
We’re  a  Seattle  Times  Co.  newspaper 
and  an  equal  opportunity  employer 

ASSISTANT  METRO  EDITOR 
The  Fresno  Bee,  Central  California’s 
leading  newspaper,  is  looking  for  an 
editor  to  manage,  lead  and  motivate  a 
talented  group  of  reporters.  The  Bee  is 
a  McClatchy  newspaper  with  a  tradi¬ 
tion  of  public  service  journalism. 
Fresno  is  a  great  news  town  near 
Yosemite  National  Park  in  the  heart  of 
the  San  Joaquin  Valley.  The  ideal  can¬ 
didate  will  have  management  experi¬ 
ence,  a  passion  for  news  and  plenty  of 
drive.  Good  news  judgment  and  edit¬ 
ing  skills  a  must.  Competitive  salary, 
growth  potential.  Send  cover  letter  and 
resume  to: 

The  Fresno  Bee 
Julie  Porter,  Human  Resources 
1 626  E  Street 
Fresno,  CA  93786 
resume@fresnobee.com 
An  Equal  Opportunity  Employer 


AWARD-WINNING  New  England  AM 
daily  and  Sunday  looking  for  business 
editor  and  a  metro  editor.  Require  edit¬ 
ing,  communication  and  organizational 
skills  and  know-how  to  develop  strong 
enterprise.  We  cover  historical  Litchfield 
County  and  are  close  to  Boston  and 
New  York.  Mail  or  fax  samples  to  Bob 
Veillette,  ME,  Republican-American,  389 
Meadow  Street,  Waterbury,  CT  06722. 

Fax;  (203)  596-9277 


BUSINESS  EDITOR  IN  L  A. 

The  Daily  News  of  Los  Angeles  seeks  an 
experienced  business  editor  to  oversee 
its  coverage  and  staff.  Ideal  candidate 
has  news  and  business  editing  and 
reporting  experience.  We  cover  the  busi¬ 
ness  of  Hollywood  as  well  as  the  fast¬ 
growing  high  tech  and  bio  tech  worlds  in 
suburban  Los  Angeles.  Position  avail¬ 
able  because  of  a  promotion.  Letter, 
resume  and  samples  of  work  to: 

Matt  Hufman,  recruitment  editor 
Daily  News,  RO.  Box  4200 
Woodland  Hills,  CA  91365-4200 


FEATURES  EDITOR 

Home  of  R.E.M.,  Widespread  Panic, 
the  University  of  Georgia  and  much 
more.  Athens,  GA,  is  looking  for  an 
editor  to  oversee  features  and  enter¬ 
tainment  coverage  in  an  exciting 
market.  Send  resume,  work  samples  to: 
Les  Simpson,  Executive  Editor 
One  Press  Place,  Athens,  GA  30601 

www.editorandpublisher.com 
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BUSINESS  REPORTER 
The  News  &  Observer,  a  170,000- 
circulation  daily  in  North  Carolina’s 
Research  Triangle  region,  seeks  a 
reporter  with  five  years  experience  to 
cover  personal  finance  and  banking 
for  a  sophisticated  market.  Must  be 
able  to  write  for  millionaires,  middle 
income  families  and  folks  who  think  of 
the  cash  advance  store  as  their 
personal  bank.  If  you  can  explain  stock 
options  and  capital  gains,  understand 
an  SEC  filing  and  know  how  to  use  the 
Bloomberg,  send  cover  letter,  resume 
and  work  samples  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
RO.  Box  191,  Raleigh,  NC  27602 


CENTRAL  PENN  BUSINESS  JOURNAL, 
named  #1  business  weekly  in  nation 
last  year,  seeks  an  enterprising  reporter 
to  work  in  Lancaster,  PA,  bureau,  cover¬ 
ing  real  estate  and  technology.  We  re 
looking  for  an  aggressive  journalist 
who  combines  ability  to  break  stories 
with  the  talent  to  write  them  well.  Send 
resume,  six  clips  to: 

Editor  Elizabeth  Cummings 
Central  Penn  Business  Journal 
409  S.  Second  Street 
Harrisburg,  PA  17104 
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CITY  EDITOR 

South  Carolina’s  top  newspaper  in  the 
under-30,000  daily  division,  seeks  a 
dynamic  editor  to  oversee  its  local  cov¬ 
erage.  We  recently  won  26  Press  Asso¬ 
ciation  awards,  including  first  place  in 
general  excellence.  But  we  are  losing 
our  city  editor,  and  we  need  a  person 
who  can  supervise  our  reporting  staff, 
make  copy  sparkle  and  assist  in  story 
ideas. 

We  will  consider  an  experienced  editor 
of  local  copy  or  a  reporter  who  has  subs¬ 
tantial  experience.  Send  resume  and 
clips  to: 

Barbara  Martin,  managing  editor,  The  Item 

207  N.  Magnolia  Street,  Sumter,  SC  29150 


EDITOR  ENTREPRENEUR  Not  for  the 
faint-hearted!  Bigfoot  Media,  publisher 
of  the  Berkeley  Daily  Planet,  is  looking 
for  ambitious  editors/leaders  of  start¬ 
up  Calif.  Hard  news  community  dailies 
Energetic,  passionate  leaders  needed 
to  build  and  jazz  news  team.  Excellent 
hands-on  skills:  local  news,  writing, 
editing,  QuarkXPress,  team-building. 
Competitive  compensation  with  stock 
options.  E-mail/fax  resume,  salary 
requirements,  5  best  clips: 

arnold@berkeleydailyplanet.com 
Fax  (510)  841-5695 
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We  made  our  reputation  on  local  news. 
You  can  too.  The  Morning  Star  of  Wilm¬ 
ington,  NC  needs  an  editor  with  proven 
performance  record  in  community  jour¬ 
nalism  to  direct  an  energetic  and  tal¬ 
ented  reporting  staff.  If  you  know  and 
love  local  reporting,  and  can  coach, 
teach  and  train  reporters  to  meet  the 
highest  standards,  you’ll  thrive  on  this 
challenge.  The  Morning  Star  is  a  New 
York  Times  Company  newspaper,  57,000 
AM,  in  a  rapidly  growing  coastal  region. 
Send  cover  letter,  resume,  work  sam¬ 
ples  and  references  to: 

John  Meyer,  Managing  Editor 
Morning  Star 

RO.  Box  840,  Wilmington,  NC  28402-0840 
www.wilmingtonstar.com 


ALTERNATIVE  WEEKLY 
Cityview,  a  Des  Moines  newsweekly 
with  120,000  readers,  has  openings  for 
managing  editor,  entertainment  editor 
and  reporter.  We  re  a  scrappy,  uncon¬ 
ventional  paper  in  a  conservative  town 
that’s  ripe  for  muckraking.  This  is  your 
chance  to  make  a  difference  by  pro¬ 
ducing  quality  journalism  in  the 
Intellectual  Third  World.  Send  resume, 
clips  to  R  Kotz: 

1 00  4th  Street,  Des  Moines,  lA  5031 0 
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IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our  ^ 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at ' 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansps  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 


New  Times  offers  competitive  salaries  and  benefits. 


NewTimes 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 
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CITY  HALL  REPORTER 
The  Messenger-Inquirer,  a  34,000  daily 
in  Owensboro,  KY,  is  seeking  a  city 
government  reporter.  We  want  some¬ 
one  who  is  experienced  in  taking  the 
mundane  nature  of  the  beat  and  trans¬ 
forming  it  into  compelling  coverage 
that  tells  the  readers  how  the  business 
of  government  affects  them.  The  ideal 
candidate  will  be  adept  at  source  de¬ 
velopment,  have  a  knowledge  of  bud¬ 
gets  and  is  creative  in  coming  up  with 
story  ideas.  We  are  owned  by  Belo  Cor¬ 
poration  and  are  located  on  the  Ohio 
River  two  hours  from  Louisville  and 
Nashville. 

Please  send  resume,  cover  letter,  and 
newspaper  clips  to: 

Sue  Trautwein,  Human  Resources  Director 
Messenger-Inquirer 
PO.  Box  1480 

Owensboro,  KY  42302-1480 
Equal  Opportunity  Employer 


COPY  EDITORS/PAGINATORS 
WANTED 

Quality  East  Texas  mid-size  daily 
rebuilding  news  desk  after  some  of  its 
top  people  moved  on  to  major  markets 
including  Palm  Beach,  Austin,  Dallas 
and  Tucson.  We  are  a  launching  pad 
for  great  careers.  We  value  people 
(both  entry  level  and  experienced)  with 
strong  editing,  headline  writing  and 
design  skills.  We  compensate  well, 
offer  great  benefits  and  fantastic 
growth  opportunities.  Contact  Pete  Lit- 
terski.  Editor,  Longview  News- Journal: 

E-mail:  plitterski@coxnews.com 
Fax:  (903)  237-7740 


EDITORIAL 


COPY  EDITOR  -  The  Lexington  Herald- 
Leader,  an  award-winning  125,000 
daily,  160,000  Sunday  newspaper  in  the 
heart  of  Kentucky’s  Bluegrass  region, 
has  an  immediate  opening  for  a  copy 
editor  with  a  passion  for  the  language 
and  a  knack  for  writing  bright  headlines. 
Two  years  of  experience  on  a  daily 
newspaper  required:  wire  editing  expe¬ 
rience  is  a  plus.  Our  benefits  include 
medical  and  dental  insurance,  optional 
401  (k)  and  a  competitive  salary.  Send 
cover  letter  and  resume  to: 

Peter  Mathews,  Acting  Copy  Desk  Chief 
Lexington  Herald-Leader 
1 00  Midland  Avenue 
Lexington,  KY  40508-1999 
Or  pmathews@herald-leader.com 
EOE  M/F 


EXECUTIVE  EDITOR 
Herald  Community  Newspapers,  award¬ 
winning,  editorially-driven  suburban 
weeklies  (60K  circulation).  Long  Island, 
NY,  seeks  an  editor/manager  to  lead 
20-person  editorial  team.  If  you  know 
how  to  create  lively,  informative,  quality 
publications  on  time  and  on  budget, 
we’d  like  to  talk  to  you.  You  should 
have  strong  writing,  editing  and  page 
design  skills,  leadership  and  manage¬ 
ment  ability,  enjoy  training  young 
journalists,  and  have  a  working  knowl¬ 
edge  of  QuarkXPress,  pagination,  and 
the  Internet.  Excellent  salary/benefits 
package.  Send  resume  and  clips: 

Attn:  Louise  Z, 

Richner  Communications 
379  Central  Avenue 
Lawrence,  NY  11559 
Or  Fax  (51 6)  569-4942 
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COPY  EDITOR 

The  Muskegon  Chronicle  is  looking  for  a 
wordsmith  and  QuarkXPress  pro  to  join 
its  copy  desk  as  the  weekend  editor.  Be¬ 
fore  you  stop  reading,  take  time  to  con¬ 
sider  this  37  1 /2-hour,  4-day-a-week  posi¬ 
tion.  We  are  a  50,000-circulation  daily, 
Newhouse  newspaper  located  near 
some  of  the  best  beaches  and  winter  rec¬ 
reation  areas  of  West  Michigan,  We’re 
an  electronic  newsroom  working  to  fin¬ 
ish  a  lively  new  re-design  in  anticipation 
of  a  new  press.  If  you  are  a  deadline- 
oriented,  take-charge  individual  who  is 
still  a  team  player;  and  if  you  can  write 
eye-catching  headlines  and  brighten 
copy,  send  your  resume  and  examples 
ofyour  workto: 

PJ.  Holmes-Greeley,  News  Editor 
Muskegon  Chronicle 
PO.  Box  59,  Muskegon,  Ml  49443 
By  April  21 


COPYEDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills  to 
join  a  talented  six-person  editing  team. 
We’re  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  sections  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  knowledge  of 
QuarkXPress  important.  Newport  is  a 
world-class  small  city,  known  for  its 
jazz  festivals,  sailing,  history,  muse¬ 
ums,  Navy  base  and  tourism.  We  are 
proud  of  our  record  of  excellence  serv¬ 
ing  this  community.  You’ll  be  proud  to 
be  part  of  this  staff.  Professional  expe¬ 
rience  a  plus,  but  we  will  consider  a 
new  grad.  Tell  us  about  yourself  and 
send  a  few  samples  of  your  best 
designed  news  and  feature  pages  to: 

Harvey  Peters,  News  Editor 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 


COPY  EDITOR 

The  Messenger-Inquirer  in  Owensboro, 
KY,  has  a  copy  editing  opening  for 
someone  with  experience  or  a  talented 
graduate.  We’re  a  fully  paginated  7-day- 
a-week  AM  with  circulation  of  34,000. 

At  the  Messenger-Inquirer,  you’ll  have 
an  opportunity  to  learn  and  grow  at  one 
of  the  best  smaller  newspapers  in  the 
country.  Belo  Corporation,  the  parent 
company  of  The  Dallas  Morning  News, 
owns  the  paper. 

We’re  looking  for  a  candidate  who  is 
comfortable  both  designing  pages  and 
editing.  Our  desk  consists  of  nine  copy 
editors  who  work  a  four-day  week  and 
handle  a  variety  of  tasks  from  doing  1A 
to  feature  sections  using  QuarkXPress. 
Owensboro  is  on  the  Ohio  River,  40 
minutes  east  of  Evansville,  IN,  and  two 
hours  from  Louisville,  KY,  and  Nashville, 
TN. 

Please  send  resume  and  cover  letter  to: 
Sue  Trautwein,  Human  Resources  Director 
Messenger-Inquirer 
PO.  Box  1480 

Owensboro,  KY  42302-1480 
Equal  Opportunity  Employer 
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COVER  POLITICS  IN  SANTA  FE 
If  you  want  to  be  in  a  place  of  great 
responsibilities  and  great  rewards,  this 
is  it.  Cover  politics  and  state  gov¬ 
ernment  at  The  Santa  Fe  New  Mex¬ 
ican,  where  your  ideas  count  and  your 
stories  make  a  difference. 

If  you  have  a  few  years’  experience,  a 
love  of  politics  and  state  government 
and  a  yearning  to  put  out  a  meaningful 
newspaper  every  day,  you  could  move 
into  a  great  role  at  our  newspaper. 
We’d  be  thrilled  to  have  you  join  our 
award-winning,  27,000-circulation  daily 
if  you  share  our  values:  a  focus  on 
local  news  because  we  care  deeply 
about  the  communities  we  serve  and 
vigorous  collaboration  to  create  work 
that  turns  heads  and  changes  minds. 

As  a  reporter  in  our  Capitol  Bureau, 
you  will  have  a  powerful  voice  in 
determining  coverage  of  the  governor, 
the  Legislature  and  the  campaigns. 
You  will  balance  daily  news  with 
enterprise  and  investigation.  And  you 
will  do  it  all  in  a  rich  political  environ¬ 
ment  400  years  in  the  making. 

The  New  Mexican  is  one  of  the  last, 
great  independently  owned  newspa¬ 
pers  in  the  country  and  the  winner  of 
five  national  awards  in  the  last  year. 
We  will  pay  you  well,  and  to  keep  your 
life  exciting,  Santa  Fe  provides  abun¬ 
dant  ski  slopes,  hiking  and  biking 
trails,  river  rafting,  world-class  rest¬ 
aurants,  and  art  and  cultural  events. 
Send  resume  and  clips  to: 

Rob  Dean,  Managing  Editor 
202  E.  Marcy  St.,  Santa  Fe,  NM  87501 
Check  us  out  at: 
www.sfnewmexican.com 


DEPUTY  SPORTS  EDITOR 
The  Times-Picayune,  New  Orleans’ 
daily  newspaper,  seeks  a  Deputy 
Sports  Editor.  We’re  looking  for  sea¬ 
soned  applicants  with  sports  man¬ 
agement  experience  at  a  daily  news¬ 
paper.  As  the  No.  2  person  int  eh 
department,  the  Deputy  Sports  Editor 
works  closely  with  reporters,  copy 
editors,  photographers  and  graphics 
artists.  Our  Sports  section  is  ranked 
among  the  best  in  the  country.  Join  us 
in  one  of  America’s  unique  cities.  Ques¬ 
tions?  Contact  Sports  Editor  Steve 
Rocca  at  tpsrocca@aol.com 
Send  resume  and  portfolio  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayne 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Equal  Opportunity  Employer  M/F 


NEWS  EDITORS 

The  Philadelphia  Inquirer  is  looking  for 
news  editors  to  do  layout  on  a  variety 
of  sections.  We  are  seeking  journalists 
with  experience,  energy,  impeccable 
news  judgment  and  an  eye  for  pres¬ 
enting  news  in  clean,  inviting,  reader- 
friendly  pages.  Please  send  resume 
and  samples  to: 

Sherry  Howard,  AME/Recruiting 
The  Philadelphia  Inquirer 
PO.  Box  8263,  Philadelphia,  PA  19101 

www.editorandpublisher.com 
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Ft.  Lauderdale 


New  Times  is 
looking  for  an 
experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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DO  YOU  HAVE  the  courage  to  zig 
when  other  reporters  zag?  The 
initiative  to  work  independently  while 
keeping  your  editors  in  the  home  office 
appraised  of  your  progress?  The  pro¬ 
ven  ability  to  turn  a  good,  strong  piece 
of  investigative  journalism? 

If  so,  we  should  talk.  The  Times 
Leader,  a  Knight  Ridder  newspaper, 
needs  someone  with  at  least  four 
years  of  daily  reporting  experience  for 
a  new  State  Capital  Reporter  position 
in  Harrisburg,  PA.  Applicants  should 
send  a  resume,  five  sample  clips,  and 
most  important  a  cover  letter  explain¬ 
ing  how  you  could  make  readers  in 
Wilkes-Barre  care  about  what’s  hap¬ 
pening  in  Harrisburg  to: 

Christopher  B.  Ritchie 
Development  Editor 
The  Times  Leader 
15  North  Main  Street 
Wilkes  Barre,  PA  1871 1 
Phone:  (570)  829-7209 
Or  E-mail  chrisr(a)leader.net 


EDITOR:  Naylor  Publications  is  a 
rapidly  growing  international  publisher 
of  association  trade  magazines  and 
directors.  Prior  editorial  experience 
should  reflect  a  proven  track  record  of 
managing  multiple  tasks  and  meeting 
deadline.  Must  have  excellent  data¬ 
base,  verbal  and  written  communica¬ 
tion  skills,  as  well  as  a  commitment  to 
customer  service.  Qualified  applicants 
have  B.A.  and  3-5  years  experience. 
Send  resume,  writing  samples  to: 

9806  Old  Winery  Place,  Suite  6 
Sacramento,  CA  95827 
(91 6)  363-1 999  Deadline  4/1 7 


EDITORIAL  PAGE  EDITOR 
The  Daily  News-Record,  a  32,500  six- 
day  daily,  seeks  a  dynamic  leader  for 
our  editorial  page. 

We  are  located  in  the  heart  of  the 
Shenandoah  Valley  of  Virginia,  and  we 
serve  a  market  with  a  city/county  pop¬ 
ulation  of  100,000  with  four  colleges. 
The  ideal  candidate  will  have: 

•  A  broad  knowledge  of  current  events, 
including  state  and  national  politics 

•  A  wide  range  of  experience 

•  The  desire  to  maintain  the  con¬ 
servative  tenets  of  the  newspaper’s 
editorial  page 

Interested  candidates  should  apply  to: 

Editor  and  General  Manager 
Daily  News-Record 
PO.  Box  1 93,  Harrisonburg,  VA  22801 


Venture  Capital  Journal,  a  leading 
monthly  magazine,  seeks  a  Reporter  in 
San  Francisco  with  a  proven  ability  to 
write  hard  news  and  in-depth  features  in 
a  private  market.  Ideal  candidates  must 
be  able  to  cultivate  sources,  break 
stories  and  meet  deadlines.  Salary  com¬ 
mensurate  with  experience.  Financial 
background  a  plus.  Send  cover  letter, 
resume  and  3  clips  to  Debra  Lau,  Ven¬ 
ture  Capital  Journal,  1290  6th  Avenue, 
36th  Floor,  New  York,  NY  10104. 

EOE  M/F/D/V 
FAX:  (212)  581-5189 

www.editorandpublisher.com 


EDITORIAL 


Local  daily/Sunday  Suburban  Philadel¬ 
phia  newspaper  is  seeking  an  Editor  to 
oversee  its  newsroom  operations.  Can¬ 
didate  must  have  extensive  editing  ex¬ 
perience.  Position  requires  the  lead¬ 
ership  qualities  to  direct  personnel  and 
produce  a  qualib/  product  on  deadline. 
Salary  commensurate  with  experience. 
Excellent  benefits  package  including 
401  (k)  plan,  health  benefits  and  oppor¬ 
tunity  for  advancement  within  a  quality 
organization.  Send  resume  to: 

William  T.  Murray,  Publisher 
The  Times  Herald 
410  Markley  Street 
Norristown,  PA  19401 
Or  Fax  (610)  272-1935 

IMMEDIATE  OPENING  FOR  entry-level 
semi-weekly  reporter  on  award-winning 
Texas  Gulf  Coast  newspaper.  English  or 
J-degree  preferred.  Macintosh,  QuarkX¬ 
Press  and  photography  experience 
helpful.  For  details  on  how  to  apply,  call: 

Chris  Barbee  at  (409)  543-3363  or 
E-mail  chris_barbee@leader-news.com 
Also  see  www.leader-news.com 


EDITOR/WRITER 

We  need  a  seasoned,  self-motivated 
editor/writer  for  our  twice-a-month  news¬ 
letter  covering  workers’  compensation 
issues  in  California,  especially  focused 
on  medicine,  legislation,  government, 
legal  matters  and  claims  practices. 
Musts:  ability  to  spot  news,  a  quick 
learn,  and  can  turn  complex  issues  into 
readable  prose.  Should  be  able  to  work 
independently.  Must  reside  in  Northern 
California,  near  Sacramento.  Top  notch 
salary  and  benefits,  including  401  (k) 
plan.  Send  resume  and  work  samples  to 
Nils  Wright 

Providence  Publications,  PO.  Box  1100 
Grass  Valley,  CA  95945-1 1 00 
Or  e-mail  to  creator@content.com 


EDITOR 

We  are  looking  for  leadership  for  a 
regional  boating  publication.  The 
qualified  candidate  will  have  experi¬ 
ence  in  writing  and  editing  for  a  weekly 
or  monthly  publication.  Strong  in¬ 
terests  in  boating,  yachting,  sailing  or 
other  water  recreation  are  desired. 

We  are  a  well-established  publishing 
group  with  dailies,  weeklies,  and  shop¬ 
pers.  If  you  are  driven,  innovative,  and 
relish  the  opportunity  to  develop 
stand-out  products  in  a  competitive 
marketplace,  we  invite  you  to  explore 
this  opportunity.  You  will  be  joining  a 
group  of  professionals,  now  producing 
award  winning  publications.  You  will 
be  located  in  one  of  the  country’s  pre¬ 
mier  recreation  areas. 

Our  publishing  group  provides  a  com¬ 
petitive  compensation  package  includ¬ 
ing  a  generously  matched  401  (k)/profit 
sharing  plan,  opportunities  for  career 
growth,  and  a  culture  that  is  team 
oriented  and  collaborative. 

If  interested,  please  send  your  resume, 
cover  letter,  and  a  writing  sample  to: 

Box  01 223,  Editor  &  Publisher 
1515  Broadway.  1 2th  FI,  NY,  NY  1 0036 


EDITORIAL 


EDUCATION 

REPORTER 

The  Times-Picayune,  Pulitzer  Prize  win¬ 
ning  New  Orleans  daily,  seeks  aggress¬ 
ive  reporter  to  cover  big-city  school 
system  undergoing  attempted  shake-up 
after  years  of  staggeringly  poor  per¬ 
formance.  Education  has  emerged  as  a 
centerpiece  of  the  civic  agenda  in  this 
famously  colorful  and  intricate  city  -  pro¬ 
viding  an  opportunity  for  significant, 
high-profile  journalism.  Strong  writing 
skills  required  along  with  an  Instinct  to 
probe  beneath  the  surface  of  the  ad¬ 
ministrative  and  governmental  millpond. 
Send  resume  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Equal  Opportunity  Employer  M/F 


MUSIC  EDITOR 

New  Times  is  searching  for  a  music 
editor  at  its  award-winning  weekly  news¬ 
paper  in  Miami.  This  position  entails  plan¬ 
ning  and  editing  a  weekly  music  section, 
writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for— and  critical  eye  toward— DJ/ 
dance  and  hip-hop.  Send  a  cover  letter, 
resume  and  five  best  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc, 

RO.  Box  5970,  Denver,  CO  8021 7 
andy.vandevoorde@westword.com 


EDITORIAL 


EDITORIAL 


FEATURES  COPY  EDITOR 
The  Press-Enterprise,  the  top  daily 
newspaper  in  booming  inland  Southern 
California,  needs  a  features  copy  editor 
who  can  work  the  rim  with  the  best  of 
them,  write  sharp  headlines,  handle 
layout  and  work  independently  on  occa¬ 
sional  other  projects.  Top  pay,  great 
benefits.  Minimum  five  years’  experience 
with  editing  and  layout.  QuarkXPress 
knowledge  a  plus.  Resume,  references 
and  work  samples  to: 

Richard  Fisher,  features  editor 
The  Press-Enterprise,  3512  Fourteenth  St. 

Riverside,  CA  92501 
An  equal  opportunity  employer 


NEWS  EDITOR 

The  Sun  Herald,  a  Knight  Ridder  news¬ 
paper  (50,000  daily,  57,000  Sunday),  is 
looking  for  a  news  editor  to  lead  its  con¬ 
tent  team  in  covering  the  Mississippi 
Gulf  Coast  (Biloxi,  Gulfport),  one  of  the 
fastest  growing  casino/tourism  markets 
in  the  country.  Strong  news  judgment, 
excellent  coaching  and  editing  skills,  flex¬ 
ibility  and  strategic  thinking  are  essen¬ 
tial.  For  more  information,  contact: 

Managing  Editor  Dorothy  R  Wilson 
(228)  896-2345  dwilson@sunherald.eom 


LOOKING  TO  WRITE 

for  one  of  the  best  consumer  information 
Web  sites?  Insure.com  seeks  a  full-time 
Health  Insurance  Writer  to  write  news 
and  features  and  develop  online  tools. 
Journalism  experience  required.  Send 
resume  and  clips  to: 

Amy  Danise,  Editor,  lnsure.com 
76  LaSalle  Road,  West  Hartford.  CT  06107 
adanise@insure.com  Fax  (860)  231  -7357 


EDITORIAL 


UoSora  San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 

entertainment  weekly  in  San  Francisco.  We  want 

editors  who  have  a  fine  touch  with  copy,  a  firm 

grasp  of  the  magazine  style,  and  the 

self-confidence  needed  to  work  comfortably  with 

a  staff  of  writers  who  routinely  win  major  national 

journalism  awards.  The  managing  editor  position 

requires  a  strong  background  in  news  and 

superior  management  ability;  associate  editor 

candidates  should  have  solid  experience  with 

arts/features.  Qualified  applicants  will  have  the 

demonstrated  ability  to  deal  with  lengthy  news 

and  feature  articles,  and  the  desire  to  edit  and  ^ 

write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 

Editor  ^ 

SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 

EDITOR  &  PUBLISHER  /  APRIL  10.  2000  C 
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HELP  WANTED 


_ EDITORIAL _ 

AGGRESSIVE  SE  daily  needs  a 
reporter  who  is  comfortable  with  hard 
news,  but  knows  how  to  work  human 
angles,  too.  Great  opportunity  for  a 
young  reporter  to  cover  some  big 
stories.  Send  resume  to  Tabitha  J. 
Lacy,  Birmingham  Post-Herald: 

RO.  Box  2553,  Birmingham,  AL  35202 

ASSISTANT  CITY  EDITOR 
Five-day  community  paper  in  suburbs 
of  Washington,  DC,  seeks  assistant 
city  editor  to  help  supervise,  coach 
and  inspire  a  team  of  1 1  reporters. 
You’ll  need  excellent  news  judgment, 
strong  editing  skills,  a  commitment  to 
local  news.  This  is  an  ideal  job  for  an 
editor  with  some  experience  or  a 
reporter  seeking  to  move  into  man¬ 
agement.  Cover  letter  and  resume  to: 

JaneTouzalin,  Fairfax  Journal 
6408  Edsall  Road,  Alexandria,  VA22312 
Fax:  (703)  846-8366 

E-mail:  jtouzalin@jrnl.com 

ASSISTANT  CITY  EDITOR 
The  Holland  Sentinel,  a  19,000-circu¬ 
lation  morning  daily  on  the  shores  of 
Lake  Michigan,  is  looking  for  an  experi¬ 
enced  journalist  to  join  our  editing 
team.  We're  looking  for  someone  who 
can  help  writers  turn  routine  assign¬ 
ments  into  lively  stories  that  make  a  dif¬ 
ference  to  readers.  Job  includes  some 
page  production  duties.  Send  resume 
and  work  samples  to: 

Jim  Timmermann,  Managing  Editor 
The  Holland  Sentinel 
54  West  8th  Street,  Holland,  Ml  49423 
E-mail:  jtimmermann@sentinelnet.com 

EDITOR 

Since  1983,  The  Independent  Weekly 
has  been  raking  muck  in  the  heart  of 
the  new  South,  working  to  forge  a 
progressive  future  in  Jesse  Helms' 
back  yard.  We’re  looking  for  an  editor 
who  can  build  on  our  tradition  of 
award-winning  investigative  stories 
and  sparkling  prose.  Send  letter, 
resume,  writing  and  editing  samples, 
salary  requirements  and  references  to: 

Sioux  Watson,  Publisher 

The  Independent  Weekly 
RO.  Box  2690,  Durham,  NC27715 
No  phone  calls.  E-mail  or  faxes,  please 

FOOD  WRITER 

The  Defense  Commissary  Agency  is 
seeking  a  food  writer  to  work  on  our 
web  team.  We  require  one  year  of 
experience  writing  consumer-oriented 
articles  on  food  and  other  supermarket 
products.  We  offer  full  benefits  and  a 
salary  of  $34,841  to  $50,524.  For  more 
information  call  (804)  734-81 34, 

We  are  an  Equal  Opportunity  Employer. 

MAKE  UP  DEPARTMENT 
Naples.  FL 

Work  in  a  tropical  paradise!  The 
Naples  Daily  News  has  an  opening  for 
a  layout  specialist  to  administer  Layout 
8000  Dummying  system.  EOE/Drug  Free 
Call  Bob  Smith  at  (941)  263-4744 
Or  fax  resume  to  (941 )  263-4708 
Naples  Daily  News 

1 075  Central  Avenue,  Naples,  FL  341 02 

CIO  EDITOR  &  PUBLISHER 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER 
The  Pocono  Record  has  a  vacancy  for 
a  general  assignment  reporter  cover¬ 
ing  municipal  government.  We  are  a 
22,000  daily  in  northeastern  Pen¬ 
nsylvania’s  Pocono  region.  Beat  coverage 
here  means  covering  the  issues,  not  just 
attending  meetings.  Only  motivated 
self-starters  will  succeed.  If  you’re 
interested  or  need  more  information, 
please  send  an  E-mail  and  let’s  chat  to: 

William  J.  Watson,  Managing  Editor 
Pocono  Record 
vwatson@poconorecord.com 

GROWING  BI-WEEKLY 
business  newspaper  in  a  city  where  busi¬ 
ness  and  great  quality  of  life  go  hand  in 
hand  is  looking  for  the  right  candidate  to 
become  editor  of  the  publication.  The 
rdeal  candidate  will  have  solid  manager¬ 
ial  newspaper  experience,  top  notch  writ¬ 
ing/editing  skills,  and  the  vision  needed 
to  turn  a  good  niche  publication  into  a 
great  one.  Send  resume  and  salary  re¬ 
quirements  to: 

Grady  Johnson,  Associate  Publisher 
Charleston  Regional  Business  Journal 
1 45  Market  Street 
Charleston,  SC  29401 


HOUSEHUNTING... 

...  isn’t  all  we  do.  The  San  Diego  Union- 
Tribune’s  Sunday  Homes  section  prides 
itself  on  innovative  approaches  to  cover¬ 
ing  a  rapidly  growing  and  endlessly 
fascinating  region.  Twice  in  the  past 
three  years  we’ve  been  judged  as  best 
in  the  country  by  the  National  Associa¬ 
tion  of  Real  Estate  Editors.  Now  we’re 
looking  for  a  talented  and  experienced 
reporter  who  can  make  us  even  better. 
You  don’t  need  a  background  in  real 
estate.  But  you  must  be  someone  who 
can  uncover  news  and  put  it  in  context; 
spot  trends;  and  write  lifestyle  stories, 
whether  they  be  about  rising  mortgage 
rates  or  diverse  communities. 

You  also  need  to  feel  comfortable  join¬ 
ing  a  close-knit  group  of  reporters  and 
editors  who  work  as  a  team  in  a 
metropolitan  region  stretching  from 
Tijuana,  Mexico,  to  the  outskirts  of  Los 
Angeles.  By  May  15,  please  send  a 
cover  letter,  resume  and  five  clips 
demonstrating  the  range  of  your  writing 
over  the  past  three  years.  Mail  to: 

Carl  Larsen,  Homes  Editor 
The  San  Diego  Union-Tribune 
RO.  Box  1 201 91 ,  San  Diego,  CA  921 1 2 


MANAGING  EDITOR 
WEB  COMMUNITY  SITE 
Fast-growing  technology  company  in 
the  Jacksonville,  Florida  area  (Orange 
Park),  seeks  a  Managing  Editor  for  its 
community  site  targeted  at  software 
engineers.  Qualified  candidate  must 
have  a  minimum  of  two  years  of  print 
publishing  experience  in  a  manage¬ 
ment  role  and  one  year  editing  and 
managing  a  Web  site  would  be  a  plus. 
A  passion  for  details,  meeting  dead¬ 
lines,  knowledge  of  HTML,  and  writing/ 
editing  experience  a  must.  Fax  cover 
letter/resume  to  (904)  278-4380. 

No  phone  calls,  please 
/  APRIL  10,  2000 


_ EDITORIAL _ 

LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings 
at  a  few  of  our  36  daily  newspapers.  Cur¬ 
rent  openings  include  Circulation  Direc¬ 
tors,  Editors,  Reporters,  Account  Execu¬ 
tives,  Pressmen  and  more.  Check  out 
our  Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES  THIS  WEEK 
EDITOR 

MINOT,  ND  -  A  24,000  circulation  daily 
AM  newspaper  is  seeking  a  dynamic 
individual  to  lead  our  newsroom.  The 
editor  is  responsible  for  hiring,  coach¬ 
ing,  teaching  and  coordinating  a  news 
staff  of  34.  The  editor  must  be  able  to 
write  editorials,  have  superior  news  and 
organizational  skills  and  the  ability  to 
understand  the  needs  of  our  urban  and 
rural  readership.  Knowledge  of  QuarkX¬ 
Press  is  helpful.  Minot  is  a  dynamic  cul¬ 
tural  and  economic  regional  center  of 
35,000  located  in  north  central  North 
Dakota.  Minot  is  a  university  com¬ 
munity,  with  good  schools  and  Minot 
Air  Force  Base  nearby.  Why  Not  Minot? 
Send  letter  and  resume  to: 

Minot  Daily  News 
Attn:  Steve  Baker,  publisher 
RO.  Box  1150,  Minot,  ND  58701 
MARQUETTE,  Ml  -  The  Mining  Journal 
is  a  18,500  daily  and  20,000  Sunday 
circulation  newspaper  and  a  great 
place  for  an  energetic  candidate  to 
launch  a  journalism  career  or  for  a 
more  experienced  reporter  to  enjoy  the 
challenge.  We  are  seeking  a:  1.  Full¬ 
time  general  assignment  reporter  -  the 
successful  candidate  will  cover  our 
education  beat,  which  includes  North¬ 
ern  Michigan  University,  as  well  as  a 
wide  variety  of  hard  news  and  feature 
assignments;  2.  A  full-time  Ishpeming 
Bureau  reporter  to  cover  the  west  end 
of  Marquette  County;  3.  A  full-time 
sports  writer.  Send  resume  and  clips/ 
samples  to: 

The  Mining  Journal,  Attn;  Managing  Editor 
RO.  Box  430,  Marquette,  Ml  49855 

ONLINE  MAGAZINE 

hiring  reporters  on  a  wide  range  of  life¬ 
style  and  health  topics.  Work  with  news¬ 
paper-experienced  staff  on  enterprise 
and  trend  stories.  Required:  News  expe¬ 
rience;  Web  savvy;  engaging,  lucid 
style;  must  relocate  to  Delaware.  Health 
writing  experience  preferred. 

Respond  to  dale@epotec.com 


SPORTS  EDITOR 

Strong  local  sports  department  at  a 
13,000-circulation  daily  newspaper  in 
northeastern  North  Carolina  is  looking 
for  a  sports  editor  given  carte  blanche 
to  manage  sports  department  that 
emphasizes  local  prep  sports.  QuarkX¬ 
Press  experience  required.  Will  also 
cover  some  ACC  football  and  basket¬ 
ball  as  wall  as  PGA  and  NASCAR 
events  in  our  area.  Salary  based  on 
experience.  Send  clips  and  resume  to: 

Ted  Newman,  Managing  Editor 
Daily  Herald 

RO.  Box  520,  Roanoke  Rapids,  NC  27870 
Or  Fax  (252)  537-2384 


M 


_ EDITORIAL _ 

MANAGING  EDITOR  FOR 
JUNEAU  EMPIRE 

If  you’ve  always  dreamed  of  living  in 
Alaska  and  overseeing  one  of  the  best 
newsrooms  in  the  country,  here’s  your 
chance.  The  Juneau  Empire  needs  a 
managing  editor  to  run  its  15-person 
team  of  dedicated  reporters  and  editors 
covering  Alaska’s  capital  city. 

The  Empire  focuses  on  local  news,  but 
as  the  capital,  many  of  our  stories  have 
state-wide  impact  and  range  from  gov¬ 
ernment,  tourism,  mining,  timber,  fishing 
to  Native  issues. 

Juneau  is  one  of  the  prettiest  places  in 
America  with  a  population  of  about 
30,000.  Fishing,  hiking,  skiing  and  other 
sports  are  in  abundance. 

We  want  someone  who  can  make  a 
story  sing;  who  prints  the  news  without 
"fear  or  favor”;  hard-hitting  yet  the 
ultimate  diplomat;  able  to  handle 
themselves  before  a  large  Rotary  Club 
or  a  single  reader;  someone  who 
doesn’t  settle  for  the  status  quo. 

This  is  a  hands-on  position  overseeing 
budgets,  editing,  layout  and  working 
with  reporters.  You  also  are  the  primary 
editorial  writer,  and  you  need  to  write  con¬ 
cise  and  well  thought  out  pieces  that 
make  people  think. 

We  are  an  afternoon  newspaper  Monday 
through  Friday,  with  a  Sunday  morning 
edition.  Daily  circulation  is  about  7,000 
with  Sunday  about  8,000  and  penetra¬ 
tion  is  above  70  percent. 

If  this  job  has  your  name  written  all  over 
it,  please  send  resumes  to: 

John  Winters,  Publisher,  Juneau  Empire 
3100  Channel  Dr.,  Juneau,  Alaska,  99801 

E-mail  jwinters@alaska.net 

PAGE  DESIGNERS 

We’re  looking  for  designers  of  all  levels 
for  current  and  future  opportunities.  We 
have  a  new  design  desk,  a  new  pagina¬ 
tion  system  (CCI)  and  are  about  to  re¬ 
design  for  a  50“  web.  A  new  salary 
structure  lets  us  pay  better  than  ever. 
And  San  Antonio  is  a  gem  of  a  city  - 
work  just  two  blocks  from  the  Alamo 
and  Rivenwalk!  Applicants  should  send 
work  samples  to: 

San  Antonio  Express-News 
Attn:  Dean  Lockwood 
Ave  E.  and  Third  Street,  San  Antonio,  TX  78297 

REPORTER 

San  Diego’s  only  daily  business  paper 
seeks  full-time  reporter.  Cover  finance, 
technology,  real  estate.  Develop 
sources,  story  ideas  cover  several 
beats.  Journalism  experience  a  must, 
daily  paper  a  plus.  Resumes  may  be 
faxed  or  E-mailed  to: 

hr@sddt.com 
Fax  (619)  239-5716 

REPORTER 

Wanting  energetic  reporter  for  full-time 
city-government  beat  in  college  city 
between  saltwater  and  mountains  Seat¬ 
tle  and  Vancouver,  B.C.  Gannett  daily, 
28,000  circulation.  Must  have  daily 
reporting  experience.  Send  cover  letter, 
clips,  resume  to: 

Leo  Mullen,  The  Bellingham  Herald 
1 1 55  N.  State  St.,  Bellingham,  WA  98225 

www.editorandpublisher.com 
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NIGHT  NEWS  EDITOR 
The  Kane  County  Chronicle  a  six-day 
newspaper  serving  the  beautiful  and 
growing  Fox  Valley  region  on  the  edge 
of  the  Chicago  Metro  area  needs  a  night 
copy  editor  to  oversee  reporters  and 
copy  desk  in  producing  attractive  pages 
for  our  14,000  community  newspaper. 
Job  requires  at  least  three  years  news¬ 
room  experience,  a  thorough  knowledge 
of  QuarkXPress,  and  the  desire  to  make 
a  creative  mark  on  feature  and  news 
pages  produced  by  our  26-person  news¬ 
room.  Competitive  salary  and  full  benefit 
package.  Send  resume  to: 

KCC 

Managing  Editor 
Don  Lyons 
1000  Randall  Road 
Geneva,  IL60134 
Fax:  (630)  232-4962 
E-mail  Chronedit@aol.com 

ONLINE  DAILY  mutual  fund  publication 
in  New  York  City  seeks  energetic  re¬ 
porter  with  high  professional  standards. 
At  least  a  year  or  two  of  experience  pre¬ 
ferred.  Background  covering  the  mutual 
fund  business  or  financial  services  is  a 
plus.  Send  resume  and  clips  to: 

Stephen  Garmhausen,  Executive  Editor 
lgnites.com 
211  East  43rd  Street 
New  York,  NY  1001 7 
Or  E-mail:  sgarmhausen@ignites.com 
No  freelancers  please 


REPORTER:  The  Gazette,  an  award¬ 
winning,  growing  regional  newspaper 
in  east  central  Iowa,  has  an  opening 
for  an  experienced  reporter  with  5 
years  experience  and  demonstrated 
ability  to  write  compelling  hard  news 
stories  and  graceful  news  features. 
Must  show  ability  to  get  exclusives  and 
enterprise  stories,  make  government 
meetings  relevant  to  readers  and  write 
clear,  focused  budget  and  tax  stories. 
Position  is  mainly  day  hours.  Send 
cover  letter,  resume  and  clips  to  Trish 
Thoms  by  April  15. 

THE  GAZETTE 
RO.  Box  51 1 
Cedar  Rapids,  lA  52406 
EOE 


NEWS  EDITOR:  The  Monitor,  a  prize¬ 
winning,  fast-growing  daily  in  South 
Texas,  is  looking  for  a  taiented  journalist 
to  lead  its  copy  desk.  Candidates  should 
possess  superior  leadership  and  team¬ 
building  skills  and  in-depth  knowledge 
of  news  wire  work,  headline  writing, 
layout,  pagination,  typography,  graphics 
and  visual  presentation,  and  should  be 
ready  and  able  to  disseminate  that 
knowledge.  Finally,  candidates  must 
possess  the  highest  journalistic  stan¬ 
dards  for  work  produced  on  their  watch. 
Reply  to  managing  editor  Paul  Binz: 

The  Monitor 

RO.  Box  760,  McAllen,  TX  78505 
pbinz@themonitor.com 
The  Monitor  offers  a  highly  competitive 
benefits  package  including  medical, 
dental,  life,  disability,  401  (K)  with  com¬ 
pany  match  and  a  pension  plan 

www.editorandpublisher.com 
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PEACHTREE  BUSINESS  PRODUCTS 
located  in  Marietta,  Georgia,  is 
searching  for  the  following  positions: 

TYPESETTER/PROOF  READER 
We  have  immediate  full  time  and  part 
time  positions  available  detail  oriented 
individuals  that  can  type  at  least  35- 
40wpm  and  has  previous  computer 
experience.  Quark,  Adobe  Photoshop 
and  Illustrator  experience  a  plus,  but 
not  required.  Full  Time  hours  are 
1:00pm-1 0:00pm  and  pay  is  up  to  $13/ 
hr.  and  Part  Time  hours  are  5:00pm- 
1 0:00pm  and  pay  is  up  to  $1 0/hr. 
Peachtree  Business  Products  offers  its 
employees  a  friendly  business  atmo¬ 
sphere  with  competitive  pay  and  an  out¬ 
standing  benefits  package.  Interested 
candidates  please  forward  your 
resume  to: 

Peachtree  Business  Products 
1 755  West  Oak  Parkway 
Marietta,  GA  30062 
Fax:  (770)421-2435 
Email:  cferrara@pbp1  .com 
EOE 

REGIONAL  EDITOR 

Tired  of  corporate  interference?  Would 
you  like  to  edit  for  readers?  Want  to 
weave  a  tapestry  instead  of  a  blanket? 
We  need  the  best  regional  editor  in  the 
country  for  22  local  daily  editions  a 
week.  We  don’t  fake  it.  Supervise  four 
zone  editors,  18  smart,  aggressive,  surly 
reporters,  four  bureaus.  Intense  compe¬ 
tition;  this  is  a  bar  fight.  Editor  berserk. 
Publisher  a  true  believer.  Fastest  grow¬ 
ing  daily  circulation  in  Pennsylvania  and 
New  Jersey;  50,000  AM,  seven  days  a 
week.  Resume  and  samples  to: 

Frank  Keegan,  Editor 
The  Express-Times 
30  N.  4th  Street,  RO.  Box  391 
Easton,  PA  18042-0391 


REPORTER.  The  Gallup  Independent,  a 
16,000-circulation  daily  newspaper  in 
beautiful  desert  lands  in  western  New 
Mexico,  seeks  reporter  for  nearby 
Grants.  Recent  grads  will  be  considered 
but  prefer  some  experience.  Reporter 
will  cover,  among  other  things,  the 
nearby  Acoma  and  Laguna  pueblos. 
Send  resume,  3  clips,  2  references  to: 

Managing  Editor,  Gallup  Independent 
RO.  Box  1210,  Gallup,  NM  87305 
Or  fax  (505)  722-5750 
Or  E-mail  gallind@cia-g.com 

NEWS  EDITOR 

The  Binghamton,  NY,  Press  &  Sun- 
Bulletin,  a  62,000  daily/79,000  Sunday 
Gannett  daily,  is  seeking  an  experi¬ 
enced  newsroom  manager  to  supervise 
the  News  Desk,  ensure  quality  editing 
and  page  presentation,  and  oversee 
the  newsroom  at  night.  Ideal  candidate 
is  a  well-organized,  energetic  and 
inspirational  editor  with  strong  editing 
and  people  skills  who  puts  readers  and 
their  interests  first.  Send  resume  and 
six  samples  of  your  best  work  to: 

Gary  Graham,  Managing  Editor 
Press  &  Sun-Bulletin 
PO.  Box  1270 

Binghamton,  NY  13902-1270 
We  value  diversity 


EDITORIAL 


For  Idaho’s  largest  award-winning 
weekly  newspaper  in  Sun  Valley,  ID 
resort  area.  Looking  for  bright  writer, 
tenacious  researcher,  self-starter,  who 
can  execute  well-researched  general 
interest  stories  and  accurate  business 
stories.  Must  enjoy  mountain  living.  B.A. 
plus  3  years  newspaper  experience.  Com¬ 
petitive  compensation  and  benefits. 
Send  resume  and  3  best  clips  to: 

Editor,  Idaho  Mountain  Express 
RO.  Box  1013,  Ketchum,  ID  83340 


Immediate  opening  at  13,000  circula¬ 
tion  daily  in  northeastern  North  Caro¬ 
lina  for  a  cop  reporter.  Ideal  candidate 
will  be  expected  to  cover  hard  news, 
work  a  beat  and  some  general  assign¬ 
ment  work.  One  year  professional  jour¬ 
nalism  experience  preferred,  but  sharp 
recent  journalism  grad  welcome.  Send 
resume  and  clips  to: 

Ted  Newman,  Daily  Herald 
RO.  Box  520,  Roanoke  Rapids,  NC  27870 
Or  Fax  (252)  537-2384 


LIVE  AND  WORK  in  one  of  the  most 
beautiful  parts  of  the  Rocky  Mountain 
West.  Reporter  needed  with  strong 
photo  skills  to  cover  the  exciting  Sun 
Valley,  Idaho,  area.  Beats  include  cities 
of  Ketchum  and  Sun  Valley,  plus  Blaine 
County  and  environmental  issues.  This 
is  not  an  entry-level  position,  but  will  con¬ 
sider  a  recent  college  graduate  with 
extensive  experience  on  university 
newspaper.  Send  resume,  writing  sam¬ 
ples  to  Waye  Adair,  editor: 

The  Wood  River  Journal 
1 1  East  Bullion  Street,  Hailey,  ID  83333 


ADMINISTRATIVE 


EDITORIAL 


The  Asian  Wall  Street  Journal,  a  Dow 
Jones  publication,  is  looking  for  a 
reporter  for  its  weekend  section. 
Personal  Journal,  to  be  based  in  Hong 
Kong.  The  section  covers  a  range  of 
topics  —  from  health  to  personal 
finance  to  travel  to  career  manage¬ 
ment  —  often  from  the  consumer’s 
perspective.  The  successful  candidate 
will  have  shown  some  combination  of 
the  following:  creative  and  thoughtful 
story  ideas,  narrative  writing  talents, 
aggressive  reporting,  familiarity  with 
Asia,  and  knowledge  of  a  particular 
subject  that’s  relevant  to  the  section. 
Asian  language  a  plus.  Please  send 
resumes  and  clips  to: 

Ernie  Sander,  Managing  Editor 
Personal  Journal 
The  Asian  Wall  Street  Journal 
G.RO  Box  9825,  Hong  Kong 
Fax:  01 1  (852)  2834-5291 
Email:  personal.journal@awsj.com 


INVESTMENTNEWS,  a  national  busi¬ 
ness  weekly  that  specializes  in  break¬ 
ing  news  and  in-depth,  analytical 
reporting  on  all  aspects  of  finance  and 
investing,  seeks  Assistant  Managing 
Editor.  Ideal  candidate  should  have 
solid  reporting  and  editing  experience 
in  business  and  finance.  Newspaper 
production  experience  a  plus.  Com¬ 
petitive,  self-starters  encouraged  to 
apply.  Send  resume  and  clips  to: 

Editor,  InvestmentNews 
Crain  Communications  Inc. 

71 1  Third  Avenue,  3rd  Floor 
New  York,  NY  1001 7 


ADMINISTRATIVE 


MANAGEMENTXJ. 
Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Managing  Editor  -  Mid-Atlantic  daily  with  circulation 
between  20-30,000  seeks  top  newsroom  editor  with 
morning  newspaper  experience;  exc.  people  skills; 
dedicated  work  ethic;  $50^K. 

■  rr  Specialist  -  Daily  newspaper  in  Connecticut  seeks 
experienced  IT  technician  to  oversee  computer  operations; 
new  position;  good  company  and  opportunity;  $6060K. 

■  Pressroom  Foreman  -  70,000  circulation  daily  in  PA; 

*2  person  in  production;  strong  tech,  experience 
w/Metros,  Colorliners  or  Headliners;  exc.  career 
opportunity. 

Contact  us  if  you  have  a  recruttment  need.. .cm* 
send  your  resume  for  current  or  future  t^enings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  nun2@voyager.net  ■  &x  847.934.6607 


EDITOR  &  PUBLISHER  APRIL  10,  2000 
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REPORTER 

The  Billings  Gazette  seeks  a  reporter 
to  cover  urban  issues,  late-breaking 
local  news  and  night  meetings,  update 
stories,  make  telephone  checks  for 
news  throughout  the  region,  handle 
routine  night  shift  duties,  assist  other 
reporters  and  night  city  editor  as 
directed.  Must  have  the  ability  to 
understand,  analyze  and  report  on  the 
issues  that  affect  our  readers.  Must 
have  a  working  knowledge  of  gov¬ 
ernment  agencies  and  institutions. 
Degree  in  journalism  or  related  field; 
excellent  spelling  and  grammar  skills. 
Must  be  able  to  write  clearly  and  con¬ 
cisely,  translating  facts  into  readable 
copy.  Ability  to  write  hard  news, 
features,  and  in-depth  articles.  Mail 
resume,  non-returnable  clips  and 
cover  letter  to: 

Human  Resources-GAR,  Billings  Gazette 
RO.  Box  36300,  Billings,  MT59107 

Or  bghr@billingsgazette.com 
Applications  deadline  4/22/00  EOE 

SPORTS  AND  NEWS  EDITOR 
Due  to  one  in-house  promotion  and 
one  relocation.  The  Daily  Telegram,  a 
17,000  circulation  daily  newspaper  in 
southeast  Michigan,  needs  a  news 
editor  and  a  sports  editor.  Both  posi¬ 
tions  require  copy-editing,  writing  and 
design  skills  as  well  as  leadership  and 
planning  abilities.  QuarkXPress  expe¬ 
rience  is  a  must.  Interested  parties 
should  send  writing  samples,  design 
samples  and  a  resume  immediately  to: 

Chris  lott.  The  Daily  Telegram 
133  N.  Winter  Street,  Adrian,  Ml  49221 

ASIA  OPPORTUNITY  for  Managing 
Editor  with  Asia’s  fastest  growing  sub¬ 
urban  newspaper  group.  Based  in 
Singapore,  Free  Market  Media  is  look¬ 
ing  for  a  Managing  Editor  to  join  our 
first  class  International  management 
team  prior  IPO.  Our  excellent  package 
includes  travel,  housing,  and  stock 
options.  Step  into  the  most  exciting  and 
dynamic  newspaper  environment  in  the 
world!  Only  true  pioneers  with  excellent 
track  records  and  experience  should 
apply.  E-mail  the  CEO  for  details  at: 
rogerh@singnet.com. sg 


EDITORIAL 


THE  NORTHERN  VIRGINIA  DAILY 
The  most  honored  small  daily  newspa¬ 
per  in  Virginia,  has  an  opening  for  a 
bureau  chief.  The  6-day-a-week  inde¬ 
pendently  owned  newspaper  provides  a 
wonderful  opportunity  for  candidates 
with  a  strong  communication  back¬ 
ground  and  reporting  experience.  The 
bureau  chief  does  reporting  and  coor¬ 
dinates  with  the  other  bureau  reporters 
in  covering  town  and  county  news  in  the 
beautiful  Shenandoah  Valley.  For  re¬ 
porters  interested  in  a  more  manage¬ 
ment-oriented  position  without  abandon¬ 
ing  writing,  this  is  an  ideal  position. 
Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mail:  nvd@shentel.net 


SPORTS  EDITOR  In  Big  1 0  Community 
The  Ann  Arbor  News  is  looking  for  a 
sports  editor  who  knows  how  to  pursue 
hard  news  and  develop  stories  off  the 
playing  fields.  Successful  candidates 
should  have  excellent  leadership,  or¬ 
ganizational  skills  and  an  ability  to 
generate  creative  stories.  Our  staff  cov¬ 
ers  the  University  of  Michigan,  Eastern 
Michigan  University,  preps  and  com¬ 
munity  recreation.  Management  expe¬ 
rience  required.  Send  resume  and 
cover  letter  to  Ed  Petykiewicz,  editor. 
The  Ann  Arbor  News,  340  E.  Huron 
Street,  Ann  Arbor,  Ml  48104.  The  News 
is  an  Equal  Opportunity  Employer. 


SPORTS 

Can  your  writing  take  readers  into  the 
bleachers  and  make  them  smell  the  pop¬ 
corn?  Do  your  page  designs  sizzle  like  a 
major  league  fastball?  Our  growing 
24,000  AM  needs  a  versatile  journalist 
who  can  switch-hit  as  writer  and  QuarkX¬ 
Press  whiz.  We  offer  solid  pay  and  bene¬ 
fits,  along  with  Idaho’s  fabulous  out¬ 
doors.  Skiing,  hiking,  Whitewater,  rock 
climbing,  fishing  and  more.  Send 
resume,  clips,  reference  list  to: 

Clark  Walworth,  Managing  Editor 
The  Times-News, 

RO.  Box  548,  Twin  Falls,  ID  83303 
See  us  online  at  www.magicvalley.com 


EDITORIAL 


PERSONAL  FINANCE  WRITER 
The  Tampa  Tribune  is  seeking  a  pri¬ 
mary  writer  for  our  Sunday  personal 
finance  section,  MoneySense.  This 
reporter  must  demonstrate  a  deep 
understanding  of  finance,  financial  pro¬ 
ducts  and  consumer  trends,  and  be 
able  to  convey  that  knowledge  in  clear, 
explanatory  writing  easily  understood 
by  a  non-business  audience.  Commit¬ 
ment  to  resolving  readers'  problems 
and  being  a  key  resource  for  them  is  a 
must.  This  reporter  also  will  work 
closely  with  our  multimedia  partners 
and  aid  in  the  planning  of  our  com¬ 
munity  personal  finance  fair.  For  more 
information  E-mail  or  write  to: 

BKohn@tampatrib.com 
The  Tampa  Tribune 
ATTN:  Bernie  Kohn,  Business  Editor 
200  S.  Parker  Street,  Tampa,  FL  33606 
Fax  materials  to  (81 3)  258-8504 


SPORTS  EDITOR  sought  for  mid-sized 
vibrant  Western  Pennsylvania  daily 
with  talented  staff.  Ideal  candidate  will 
have  management  and  organizational 
skills  and  a  keen  ability  to  develop 
local  content,  make  up  pages  and  edit 
copy.  Resume  and  clips  to: 

Box  01 228,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


THE  INDIANAPOLIS  STAR 
(daily  circulation  270,000,  Sunday 
375,000)  is  seeking  a  facile  writer  and 
dogged  reporter  to  cover  the  personal 
finance/banking  beat.  Star  editors  and 
reporters  are  committed  to  making  the 
paper  the  best  of  its  size  in  the  nation. 
Candidates  should  share  that  commit¬ 
ment  to  excellence  and  have  a  proven 
ability  to  write  stories  relevant  to  a 
broad  audience,  cultivate  sources  and 
break  news.  Send  resume  and  clips  to: 

Greg  Andrews 

Assistant  Managing  Editor/Business 
Indianapolis  Star 

RO.  Box  145,  Indianapolis,  IN  46206-0145 


WRITERS  WANTED 

Quality  weekly  newsmagazine  in  beau¬ 
tiful  Savannah,  GA,  needs  a  fire-in-the- 
belly  news  reporter  willing  to  stir  things 
up  in  this  stately  town  -  a  wordsmith 
who  wants  the  time  to  dig  deep  and 
craft  great  stories.  We’re  also  looking 
for  a  business  writer  who  can  swim 
among  power  brokers  and  bring  back 
the  hard-hitting  stories  that  affect  peo¬ 
ple.  Send  a  resume  and  three  clips  to: 

Editor,  Connect  Savannah 
1800  E.  Victory  Drive 
Savannah,  GA31404 


SRORTS  MAGAZINE 
publisher  in  Chicago  seeks  a  versatile 
International  Editor  for  monthly.  Duties 
include  reporting,  player  profiles,  cov¬ 
erage  of  tournaments,  features,  busi¬ 
ness  profiles  and  more.  Rhotography 
and  QuarkXRress  experience  necessary. 
Overseas  travel  involved.  Send  a  letter, 
resume  and  writing  samples  to: 

Jim  Dressel,  Luby  Rublishing  Inc. 

1 22  South  Michigan  Ave.,  Suite  1 506 
Chicago,  IL  60603 
www.bowlersjournal.com 
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THE  DAILY  TIMES 

a  growing  30,000-circulation  daily  on 
Maryland’s  Eastern  Shore  has  an  open¬ 
ing  on  its  News  Desk  for  an  editor  ready 
to  take  charge  and  work  with  the  area’s 
best  news-gathering  staff.  We  are  min¬ 
utes  from  the  beach  in  a  bustling  univer¬ 
sity  town.  Send  resume,  clips  to: 

Greg  Bassett,  Managing  Editor 
The  Daily  Times 

1 15  E.  Carroll  Street,  Salisbury,  MD  21801 
Or  E-mail:  TheDailyTimes@aol.com 


THE  DURANGO  HERALD 
in  the  spectacular  San  Juan  Mountains 
of  Southwest  Colorado,  has  openings 
for  an  assistant  city  editor  and  a 
reporter.  The  Herald  has  been  named 
Colorado’s  finest  small  daily  six  years  in 
a  row.  Durango  is  a  friendly  college 
town,  known  for  skiing,  mountain  biking, 
kayaking  and  rafting.  Send  letter, 
resume  and  clips  to  David  Staats, 
managing  editor,  RO.  Drawer  A, 
Durango,  CO  81 301 .  For  more  info,  see: 
www.durangoherald.com 

SPORTS  REPORTER 
Full-time  for  Midwest  Monday-Sat- 
urday  PM.  Strong  reporting  skills. 
Layout  and  headline  experience  help¬ 
ful.  Will  consider  recent  college  gradu¬ 
ate  with  experience.  Good  starting  sal¬ 
ary  plus  benefits.  Send  resume  and 
clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL61301 

MANAGING  EDITOR 
Three-times  weekly  in  south  central 
Florida  seeking  individual  that  can 
manage  and  direct  a  staff  of  seven. 
Looking  for  enthusiasm,  knowledge, 
and  experience.  Contact: 

Executive  Editor,  News-Sun 
2227  US  27  South,  Sebring,  FL 33870 
Or  E-mail:  news1@digital.net 
NIGHT  EDITOR 

A  great  job  at  a  great  newspaper  in  a  great 
town  -  night  editor  for  the  Aspen  Times. 
Work  3  to  1 1  p.m.  and  have  your  days  free 
for  skiing,  hiking,  going  to  concerts  or 
sleeping  late.  Copy  editing,  headline 
writing,  page  layout.  Substantial  pro¬ 
fessional  experience  required.  This  is  not 
an  entry-level  job.  We  are  committed  to 
excellence  and  you  must  share  that 
commitment.  Send  resume  to: 

Andy  Stone,  editor,  The  Aspen  Times 
310  E.  Main  St.,  Aspen,  CO  81 61 1 
Or  E-mail  to  andy@aspentimes.com 

MAILROOM 


MAILROOM  OPERATOR:  Experienced 
1372  operator  with  icon  ARS  inkjet 
experience  helpful.  Fax  resume  to: 

Steve  McVay  at  (703)  751-1 549 


Send  E&P  Hox  RefiHes  to: 


Editor  &  Puhiisher 

classified  Ad  Dept. 

1515  Broadway,  12th  Floor 
New  York,  NY  10036 


EDITORIAL 

EDITORIAL 

1 - 1 

COPY  EDITOR 


Editors  with  three  or  more  yeajs  of  editing  and  supervisory 
experience  at  smaller  dailies  are  invited  to  apply  to  the 
copy  desk  of  our  New  England  metro.  We  seek  apphcations 
from  journalists  who  can  demonstrate  a  solid  sense  of 
news  and  enterprise,  an  appreciation  of  words  and  pic¬ 
tures,  the  ability  to  work  with  people,  and  the  potential  to 
grow  within  our  organization. 

We  offer  an  excellent  hourly  wage  and  the  opportunity  to 
work  in  a  dynamic  environment. 

Interested  individuals  should  send  a  resume  and  salary  to: 

Thomas  McDonough 
Human  Resources  Manager 
The  Providence  Journal  Company 
78  Fountain  Street,  Providence,  RI  08902 
An  Equal  Opportunity  Employer 
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THE  NEWS  &  RECORD 
(Greensboro,  NC),  the  Triad’s  leading 
multimedia  communications  company, 
seeks  a  Brand  Development  Manager 
to  develop  the  brand  strategy,  position¬ 
ing  and  communications  effort  for  the 
News  &  Record  and  associated  brands, 
including  online  and  niche  products. 
This  position  reports  to  the  Marketing 
Director  and  supervises  a  staff  of  two 
full  time  artists  and  one  full  time  creative 
director.  This  person  will  develop  and 
implement  branding  strategy  -  including 
advertising,  event  marketing,  public 
relations  and  direct  marketing  commu¬ 
nications  -  to  increase  sales,  reader- 
ship,  usage,  loyalty,  and  brand  aware¬ 
ness.  Qualifications  required:  B.A.  in 
Marketing,  Communications,  Advertis¬ 
ing  or  related  field;  Minimum  2  years 
management  and  marketing/media  ex¬ 
perience;  Familiarity  with  newspaper, 
Internet,  printing/direct  mail,  radio,  TV, 
and  outdoor  media. 

To  learn  more  about  this  job  opportunity, 
visit  www.news-record.com 
To  apply,  send  resume,  cover  letter 
and  salary  expectations  to: 

Ed  Williams,  Recruitment  Coordinator 
Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 

NEW  MEDIA 


ONLINE  CONTENT  PRODUCER 
The  Modesto  Bee,  A  McClatchy  news¬ 
paper,  located  in  California’s  heartland, 
is  currently  recruiting  for  an  Online  Con¬ 
tent  Producer.  This  position  works 
closely  with  the  newsroom  and  Nando 
Media,  a  major  online  news  service,  to 
plan  daily  news  updates,  special  sec¬ 
tions  and  online-only  features.  Responsi¬ 
ble  for  the  presentation  of  content,  dis¬ 
cussion  forums,  news  polls,  daily  up¬ 
dates  and  other  news  delivery  options. 
Requires  four-  year  college  degree, 
journalism  training  or  equivalent  news¬ 
room  experience.  Must  be  able  to  use 
the  following  software  programs:  Adobe 
Photoshop,  Mac  OS,  Windows  35-98, 
Netscape  Communicator/Navigator,  Mi¬ 
crosoft  Internet  Explorer.  Must  have  an 
intimate  knowledge  of  Internet.  Basic 
HTML  knowledge  a  plus. 

We  offer  a  competitive  salary  and 
excellent  benefit  package.  Fax  resume 
to:  (209)  578-2095  or  e-mail  to: 

pnielsen@modbee.com 
Or  mail  to: 

The  Modesto  Bee  P  O.  Box  3928 
Modesto,  CA  95352  Attn:HR. 

From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

HO  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  wellsite  at 
\v w vv.ctTi  t(»ra  lul  p ii  h !  i s hv  r.  co iii 


WEB  &  FIELD  CONTENT  ASSOCIATE 
The  American  Red  Cross  is  seeking 
experienced  writers  to  join  our  online 
media  team.  Develop  website  content 
for  three  internet/intranet  sites.  Provide 
graphics,  video  &  digital  photography. 
Serve  as  content  writer  developing 
stories  under  deadlines.  Support  imple¬ 
mentation  of  marketing,  training  &  edu¬ 
cation  activities  to  maximize  online  par¬ 
ticipation  of  Red  Cross  audiences.  B.A./ 
B.S.  in  communications  or  equivalent 
experience  required,  with  1-3  year’s 
communication  experience.  Possess  In¬ 
ternet  technology  expertise  and  superior 
writing  skills.  Minimum  2  years  working 
on  website  content.  Proficiency  in  HTML 
desired.  Send  cover  letter,  resume,  and 
salary  requirements  to: 

American  Red  Cross  HR  Department 
431  1 8th  Street,  NW,  Attn  VCJ 
Washington,  DC  20006 
Or  E-mail:  arcjob@usa.redcross.org 

PHOTOGRAPHY 


AGGRESSIVE  MEDUIM-SIZED 
daily  in  Zone  4  is  looking  for  a  director 
of  photography  who  can  take  charge  of 
a  six-person  department.  Must  be  an 
excellent  shooter  with  proven  manage¬ 
ment  experience  and  well  versed  in 
photo  technology.  Submit  resume  to: 

Box  01 21 8,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY.  NY  10036 

PREPRESS 


PREPRESS  OPERATIONS 
SUPERVISOR 

Madison  Newspapers,  Inc.  is  seeking 
a  strong  leader  and  deadline  driven 
individual  to  supervise  our  layout, 
pagination  and  digital  file  centers.  We 
are  looking  for  a  hands-on,  team 
player  to  be  responsible  for  hiring, 
training,  developing  and  supporting 
team  members,  as  well  as  assist  the 
Production  Director  in  the  budgeting 
and  cost  control.  Applicants  must 
possess  in-depth  knowledge  of  elec¬ 
tronic  prepress  equipment  and  transfer¬ 
ring  electronic  files  and  have  good 
interpersonal  and  problem  solving 
skills.  Ideal  qualifications  will  include  a 
high  school  diploma,  an  Associate  de¬ 
gree  in  printing  or  publishing  pre¬ 
ferred.  The  minimum  of  two  years  of 
experience  in  a  management  or  super¬ 
visory  role  desirable. 

If  you  are  looking  for  a  new  and  excit¬ 
ing  full-time  career  with  a  one  of  a  kind 
Retirement  Account  Program  apply 
through  April  7,  2000.  Complete  an 
application  at  our  office,  send  us  your 
cover  letter  and  resume  or  E-mail: 

MADISON  NEWSPAPERS,  INC. 

Attn:  Human  Resources 
PO.  Box  8056 
Madison,  Wl  53708 
E-mail  jobs@madison.com 
Affirmative  Action/ 

Equal  Opportunity  Employer 


MIAMI,  FLORIDA 
DIGITAL  PRE-PRESS  MANAGER 
The  Miami  Herald  Publishing  Company 
seeks  a  skilled,  experienced  manager 
to  oversee  our  pre-press  departments 
and  continue  to  steer  pagination  and 
work  restructuring  projects.  Must  have 
an  extensive  pre-press  systems  back¬ 
ground,  preferably  including  Autologic, 
Cascade,  MacOS,  Sll,  ALS  and 
ClassPage.  Proven  ability  to  produce 
bottom-line  results  by  introducing  new 
technology  and  streamlining  processes 
is  required.  Contact: 

Kim  Marcille,  Digital  Prepress  Manager 
(305)  376-3101  kmarcille@herald.com 


PRE-PRESS  MANAGER 
We  are  a  weekly  multiple  zoned  shopper 
and  newspaper  operation  located  in 
Zone  2  looking  for  a  technically  oriented 
individual  to  manage  our  Pre-Press  de¬ 
partment.  Successful  candidates  will 
have  3  to  5  years  experience  in  the  ad¬ 
ministration  of  Macintosh  ad  building 
systems,  electronic  pagination  and  im¬ 
agesetters  experience. 

We  seek  an  individual  with  strong  lead¬ 
ership  skills  who  can  handle  challenges 
of  multiple  product  deadlines. 

We  offer  competitive  compensation  and 
benefit  plan.  Please  send  resumes  to: 

Box  01 225,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


NEWSPAPER  PREPRESS 
OPERATIONS  MANAGER 
The  Dayton  Daily  News,  (Cox  Ohio  Pub¬ 
lishing),  has  an  opening  for  an  experi¬ 
enced,  capable,  “people  person”  to 
oversee  prepress  operations,  including 
layout,  pagination,  creative,  electronic 
imaging,  and  composing.  This  position 
will  also  support  and  assist  in  direction 
of  decentralizing  prepress  operations, 
operating  in  sales  teams  around 
customer  categories,  with  the  objective 
of  improved  quality  and  market  share. 
This  is  a  pivotal  role,  and  requires  plan¬ 
ning  and  project  skills,  personnel  man¬ 
agement  skills,  prepress  management 
experience,  and  knowledge  of  elec¬ 
tronic  ad  workflow,  ad  makeup,  and 
pagination. 

The  Dayton  Daily  News  was  the  first 
Cox  Newspaper,  and  part  of  that  grow¬ 
ing,  diversified  media  company,  with 
excellent  benefits  including  401  (k)  con¬ 
tribution  and  tuition  reimbursement, 
and  compensation  commensurate  with 
the  industry.  We  just  opened  our  off¬ 
site  Print  Technology  Center  in  1999, 
which  we  believe  to  be  the  most  ad¬ 
vanced  newspaper  production  facility 
in  North  America. 

Please  send  resume  in  confidence  to: 

Mark  Stange,  VP  Advertising 
Dayton  Daily  News 
45  South  Ludlow  Street 
Dayton,  OH  45402 


PRESS  OPERATORS  WANTED 
Prescott  Newspapers,  Inc.,  needs  expe¬ 
rienced  commercial  open  web  press  op¬ 
erators  with  mechanical  aptitude,  ana¬ 
lytical  problem  solving  abilities.  4/4  pro¬ 
cess  color,  press  maintenance  experi¬ 
ence,  able  to  work  nights,  weekends 
and  holidays.  New  16  unit  Goss  single 
round/six  splicer  press,  2  four  high,  4 
two  high  stacks  and  Universal  Folder. 
Send  resume  to: 

PNI  Personnel  Director,  147  N.  Cortez 
St.,  Prescott,  AZ  86301  PNIisE.O.E. 


PRESSROOM  MANAGER 
Premiere  Fairfield  County  newspaper 
seeks  an  experienced  pressroom 
manager.  Ideal  candidate  will  have  pro¬ 
ven  leadership,  interpersonal  commu¬ 
nication,  organization,  problem-solving 
and  decision  making  skills.  Should  have 
strong  management  abilities  to  coach, 
develop  and  support  a  staff  of  20,  ensur¬ 
ing  a  positive  work  environment.  Ability 
to  work  effectively  In  a  high-pressure, 
quality  and  deadline  sensitive  environ¬ 
ment  a  must.  Candidates  should  be 
self-motivated,  driven,  able  to  work  well 
with  other  team  members  and  willing  to 
work  all  shifts.  Competitive  salary  with 
excellent  benefits  package.  Opportunity 
for  advancement.  Interested  candi¬ 
dates  should  fcix  their  resume  to  (203) 
964-371 1  or  send  to: 

The  Advocate/Greenwich  Time 
75  Tresser  Boulevard 
Stamford,  CT  06904 

EOE  M/F/D/V 


PRODUCTION/TECH 


DIRECTOR  OF  OPERATIONS 
Seeking  a  Director  for  the  Operations 
team  at  The  Flyer,  the  South  Florida 
Harte-Hanks  Shopper  Publication.  As 
a  member  of  the  senior  management 
team,  you  will  participate  in  the  devel¬ 
opment  of  the  strategic  direction  of  the 
company  and  the  development  of 
action  plans  to  support  the  strategy. 
You  will  develop  work  process  measure¬ 
ments  and  productivity  improvement 
systems  leading  to  improved  customer 
satisfaction  for  Pre-Press  and  Press. 
Environmental  safety  is  also  a  key 
responsibility.  The  ideal  candidate  will 
be  experienced  in  leading  and  devel¬ 
oping  a  strong  business  team,  prepar¬ 
ing  and  reviewing  operating  and  capital 
expense  budgets  and  monitoring  all 
vendor  Quality  Assurance  activity.  The 
preferred  candidate  will  have  a 
Bachelor’s  degree  with  a  minimum  of  5 
years  of  print  manufacturing  manage¬ 
ment  experience  and  a  strong  knowl¬ 
edge  of  pagination  and  four  color  print¬ 
ing  technology.  Excellent  verbal  and 
written  communication  and  computa¬ 
tional  skills  required.  Harte-Hanks 
offers  attractive  benefits  and  compensa¬ 
tion,  plus  the  opportunity  for  pro¬ 
fessional  growth.  Please  mail  or  fax 
your  resume  and  salary  history  to: 
Harte-Hanks,  The  Flyer 
Attn:  Human  Resources 
1 1900  SW  128th  Street,  Miami,  FL33186 
Fax:  (305)  254-8252 
An  Equal  Opportunity  Employer  and 
A  Drug  Free  Workplace 
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classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  mappello@editorandpublisher.com  •  hpreuss@editorandpublisher.com  •  Phone;  1-888-825-9149 


HELP  WANTED 


MARKETING 


NEW  MEDIA 


PREPRESS 


PRESSROOM 


www.editorandpublisher.com 


EDITOR  &  PUBLISHER  /  APRIL  10.  2000 


classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  mappello@editorandpublisher.com  •  hpreuss@editorandpublisher.com  •  Phone:  1-888-825-9149 


HELP  WANTED 


PRESSROOM 


PRESSROOM 


Pressroom  Foremen/women. 

I  Dow  Jones  &  Company,  publisher  of  The  Wall 
I  Street  Journal  and  Barron’s,  has  openings  for 

*  Pressroom  Foremen/women  to  manage  the 
I  nightly  printing/production  of  our  various 

I  publications  in  our  Palo  Alto,  CA  and 
i  Chicopee,  MA  printing  facilities. 

i  Responsibilities  include,  but  are  not  limited 
I  to,  management  of  all  pressroom  staff  and 
I  work  processes,  coordination  with  supporting 
I  departments,  preparation  of  reports,  and 

•  ordering  of  pressroom  materials  and  supplies. 

I  Qualified  candidates  should  possess  the 
I  skills  necessary  to  carry  out  the  responsibili- 
I  ties  listed  above,  have  strong  press  mechan- 

*  ical  and  preventative  maintenance  back- 

I  ground,  should  be  computer  literate,  have 
i  excellent  organizational,  verbal  and  writing 

•  skills  and  have  at  least  5  years  of  pressroom 
I  supervisory  experience,  preferably  in  a  union 
I  environment.  Previous  demonstration  of 

•  assertive  leadership  skills  in  building  a 

jj  successful  team  environment  is  essential. 

I  Deadline  process  color  experience  is  also 
»  necessary.  For  our  Palo  Alto,  CA  location, 

I  experience  in  operating  a  TKS  double-width 
I  offset  press  is  essential.  For  our  Chicopee, 

I  MA  location,  experience  in  operating  a 
I  double-width  Goss  press  is  essential. 

j  We  offer  competitive  salaries,  excellent 
I  benefits,  and  opportunities  for  career 
I  advancement.  Qualified  applicants  interested 

*  in  our  Palo  Alto,  CA,  Chicopee,  MA  or  other 
,  Dow  Jones  locations  should  forward  a 

i  resume  with  salary  history  to: 


Dow  Jones  &  Company  DOWIQNES^ 
Attn:  Staffing  Dept.  -  MP/PF  " 

P.O.  Box  300,  Building  #3 
Princeton,  NJ  08543 
Fax:  609-520-7401 
www.dj.com/careers 
E-mail:  mary.pergament@dowJones.com 
Equal  Opportunity  Employer 


PRODUCTION/TECH 


PRODUCTION  DIRECTOR 
A  100,000  daily,  108,000  Sunday  in 
Zone  1  is  seeking  an  executive  with  a 
broad  range  of  experience  in  the  man¬ 
agement  of  all  production  departments 
which  include  composing,  pressroom, 
mailroom/inserting,  commercial  print¬ 
ing,  vehicle  maintenance  and  building. 
Must  have  demonstrated  abilities  in 
administrative  procedures,  budget 
preparation  and  cost  control  to  replace 
retiring  Production  Director.  Candidate 
should  possess  strong  communica¬ 
tion,  motivational  and  technical  skills. 
Send  confidential  resume  and  salary 
history  to: 

John  Shields,  Publisher 
New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  0651 1 


PRODUCTION  MANAGER:  Leading 
group  of  Long  Island  based  newspapers 
and  shoppers  seeks  "BOSS”  of  our  pro¬ 
duction  departments.  Knowledge  of 
pagination,  ad-makeup,  computer  pre¬ 
press,  press  and  distribution  a  plus. 
Attractive  compensation  and  benefits 
package.  Send  resume  and  salary  his¬ 
tory  to  Richner  Communications,  379 
Central  Avenue,  Lawrence,  NY  11559  or 
Fax  (516)  569-1963,  Attn:  Beth. 


I  Hazel  Preuss 

hpreuss@editorandpubl  isher.com 

Michele  Appello 

mappel  lo@edi  torandpubl  i  sher.com 

ISI.";  BROADWAY.  I2TH  H.OOR.  NKW  YORK.  NY.  KIO.V. 


www.editorandpublisher.coml 


SALES  DEVELOPMENT  MANAGER 
Perfect  opportunity  for  an  energized,  com¬ 
petitive  sales  professional  to  mentor  com¬ 
mission  sales  team  and  actively  partici¬ 
pate  in  sales  presentations.  Coaching 
staff  to  use  market  research  and  prepare 
cieative  strategies  for  each  presentation. 
Excellent  compensation  and  benefit 
package.  We  are  a  subsidiary  of  The 
Seattle  Times  and  an  equal  opportunity 
employer.  Send  resumes  to  Kay  Cause, 
Human  Resources  Director,  Yakima 
Herald-Republic,  P.O.  Box  9668, 
Yakima,  WA  98901  or  fax  them  to  (509) 
577-7722.  Visit  our  website  at: 

www.yakima-herald.com 


TUCSON  NEWSPAPERS 
DIRECTOR  OF  MAJORS/NATIONAL 
We  are  seeking  an  enthusiastic  results- 
oriented  individual  to  lead  and 
motivate  our  Majors  and  National 
Sales  Team  of  the  Arizona  Daily  Star 
and  Tucson  Citizen.  This  position  will 
be  responsible  for  the  development 
and  execution  of  strategic  plans  to  con¬ 
sistently  increase  revenue  and  market 
share  as  well  as  development  of  sales 
presentations,  building  client  rela¬ 
tionships  and  staff  training.  3  to  5 
years  of  sales  management  experi¬ 
ence  required.  This  position  offers  a 
base  salary  plus  a  quarterly  bonus 
based  on  performance.  Please  submit 
your  resume  with  cover  letter  including 
salary  expectations  to: 

Tucson  Newspapers 
Human  Resources  Department 
4850  S.  Park  Avenue 
Tucson,  AZ  8571 4 

Or  E-mail  to  bchodos@azstarnet.com 
E.O.E. 


EDIT0R6?PUBLISHER 

NEWS  makes  the  difference 

_ Editor  &  Publisher  is  NOT  a  monthly 

Journalism  review. 

_ Editor  &  Publisher  is  NOT  a  monthly 

association  house  organ. 

_ Editor  &  Publisher  is  NOT  sponsored 

by  a  university,  society  or  foundation. 

_ Editor  &  Publisher  IS  the  only  independent 

weekly  NEWS  magazine  covering  the  newspaper  industry 

EDITOR  &  PUBLISHER 
1515  Broadway,  12th  Floor 
New  York,  NY  10036 
Phone:  888-825-9149 
Fax: 212-536-8800 
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ADMINISTRATIVE 


COMMUNITY  PUBLISHER  SEEKING 
position  as  Publisher/General  Man¬ 
ager,  20  years  of  good  solid  experi¬ 
ence  in  advertising,  circulation,  niche 
market  products  and  commercial  print¬ 
ing.  Living  in  southern  Arizona  will 
relocate. 

Call  Lonnie  at  (520)  663-1 763  or 
E-mail  landp@uswest.net 


RESULTS 

Publisher  with  a  proven  record  of 

•  Growing  real,  sustained  circulation 

•  Improving  revenue  yearly 

•  Creating  editorial  excellence 

Is  looking  for  a  newspaper  committed 
to  its  future  and  that  of  the  community. 

If  you  want  a  strong  leader  who  is 
passionate  about  building  the  best  com¬ 
munity  newspaper,  reply  to: 

Box  01224,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY.  NY  1 0036 


ADVERTISING 


ATTENTION:  35  year  Seasoned  Advertis¬ 
ing  Professional.  Experience  includes 
Retail,  Casinos  and  Majors.  Seeks  posi¬ 
tion  in  Zones  4  or  6.  Please  respond  to: 
E-mail  RC040.com 
OR  Phone  (609)  484-8621 


EDITORIAL 


I'VE  BEEN  A  Writer,  Editor  and  suc¬ 
cessful  Publisher.  Would  like  to  Write/ 
Edit  in  Zone  3  or  4.  Available  after  May  1 . 
E-mail:  Pjournalist@excite.com 


SPORTS  WRITER  with  10  years  of  ex¬ 
perience  seeks  new  challenge  in  either 
sports  or  features.  Respond  in  con¬ 
fidence  to  RJoeMc@aol.com 


WRITER 

Seasoned  journalist/author  going  through 
one  of  those  mid-career  changes.  Look¬ 
ing  for  the  special  assignments  that 
make  sitting  down  to  re-  search,  think 
and  write  compelling  and  fun.  Projects 
about  women,  health,  aging,  the  psy¬ 
cho/social  side  of  relationships.  Credits 
to  date  include  several  books,  a  taste  of 
new  media,  video  scripting  and  loads  of 
magazine  features  in  publications  from 
Woman’s  Day  to  Psychology  Today. 
Member  of  ASJA.  High  standards  of  pro¬ 
fessional  achievement. 

E-mail  jleder@icnt.net 


“Don’t  be  the  first  paper  to  write  the  story; 
be  the  best  paper  to  write  the  story.  And  I, 
in  turn,  will  play  better  parts  and  do  les.s- 
stupid  movies." 

-Sharon  Stone,  actress,  1999 


HIRE  IDEALS 


Need  to  hire  the  ideal  person  for  that  tough-to-fill  job? 

We  have  the  ideal  way  to  do  it:  with  an  EMPLOYMENT  AD  in  Editor  &  Publisher’s 

NEWS  INDUSTRY  CAREER  GUIDE 

a  special  editorial  section  in  our  .April  24,  20(K)  issue 
The  guide,  devoted  to  advice,  news,  and  analyses  concering  newspapering  as  a 
career,  will  be  filled  with  articles  of  interest  to  the  people  you  want  to  reach: 

the  most  serious  and  best-qualified  candidates 
for  a  position  at  your  paper. 

.All  ads  are  display  ads,  for  ma.ximum  impact,  and  the  rates  are  surprisingly  afford¬ 
able.  The  DEADLINE  is  .April  12,  2000,  so  reserve  your  space  now  by  calling: 

Hazel  Preuss  or  Michele  Appello  at: 

(888)  825-9149 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  SjDace  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  doys  prior  to  pxjblication  date. 


LINE  AD  RATES 


Rotes  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

1  week . 

$12.(30 

1  week . 

...  $11.00 

2  weeks . 

$11.18 

2  weeks . 

...  $9.70 

3  weeks . 

.  $9.80 

3  weeks . 

....  $8.50 

4  weeks . 

.  $8.25 

4  weeks . 

....  $7.25 

12  weeks . 

.  $7.90 

12  weeks . 

....  $6.40 

26  weeks . 

.  $7.10 

26  weeks . 

....  $5.60 

39  weeks . 

.  $6.80 

39  weeks . 

....  $5.30 

52  weeks . 

.  $6.45 

52  weeks . 

....  $4.95 

POSITIONS  WANTED 

1  week . $6.CX) 

2  weeks . $5.05 

3  weeks . $4.15 

4  weeks . $3.70 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


Iweek . 

. $131 

12  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

^AMERIOW 


ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  rrxxe  nnay  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  /Ml  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  px3y- 
ment  record  in  good  standings  nnay  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VIS/A,  MasterCard,  and 
American  Express  accepted.  /Ml  ads  require  a 
signed  insertion  order,  and  all  od  copy  must  be 
submitted  in  writing  via  mail,  emaiLor  fax. 

We  reserve  the  right  to  reject  any  ad. 


www.editorandpubljsher.com 


I  TO  PLACE  AN  AD 


Mall,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  od  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified 

1515  Broadway,  12th  fl..  New  York,  NY  1(X)36 
FAX:  (212)536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL 

Flazel  Preuss  (212)  536-5398  -  hpreuss@editorandpublisher.com 
Michele /Vppelto  (212)  536-5396-rTiappello@editacridpublisher.com 


EDITOR  &  PUBLISHER  /  APRIL  10.  2000  CIS 


CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 

The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  April  3, 2000 

Thk  Last  S-Day  Days  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sales 

1  1  Erin  Brockovich  13,798,460  17  76,811.060 
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New 

The  Road  to  El  Dorado 
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12,846,652 

potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
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6,429,107 
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Week  of  JtiSlOO 
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Final  Destination 

5,355,284 
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28,344,513 

Artist/Group:  Pink 

Song/Video:  "There  U  Go" 
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4 

Mission  to  Mars 

3,324,853 

24 

54,459,333 

9 
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Here  on  Earth 

2,262,462 
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7,978,813 

Director:  David  Myers 

10 

6 

Whatever  it  Takes 

2,237,341 
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7,377,558 

This  fuchsia  bombshell  is  about  to 
blow  the  spot  up.  Sending  the 

11 
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The  Cider  House  Rules 

2,051,924 
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52,984,775 

12 
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My  Dog  Skip 

1,747,722 
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29,050,659 

warning  that  she  is  not  one  to  be 

13 

New 

Price  of  Glory 

1,611,833 
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1,611,833 

messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 

14 
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Fantasia  2000 

1,257,778 

93 

38,131,912 

10 

The  Whole  Nine  Yards 

1,065,025 

45 

55,851,307 

album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 
as  witnessed  on  the  possible  sec- 

16 
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Boys  Don’t  Cry 

984,311 
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17 

13 

The  Sixth  Sense 
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ond  single,  “Players”. 
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Artist/Group:  Incubus 

Song/ Video:  “Pardon  Me” 

Director:  Steven  Murashige 
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This  five-member  band  from 
Calabasas,  California  has  finally 
made  a  mark  with  this  video  off 
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24 

25 

Ghost  Dog 
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18 

Pitch  Black 

255,212 
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their  recently  released  album. 

Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 
as  a  garage  band  back  in  1991, 

26 
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Drow'ning  Mona 
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31 
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27 

37 

All  About  My  Mother 

225,929 
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28 

19 

Wonder  Boys 

225,427 
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18,381,037 

and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-lenerth  record.  S.C.I.E.N.C.E. 

29 
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The  Insider 

182,654 
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28,712,158 

30 

28 

Sleepy  Hollow 

171,091 
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100,584,073 

in  1997.  Their  newest  offering 

31 

31 

The  Hurricane 

158,895 

96 

50,324,006 

blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 

32 
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3  Strikes 

150,358 

33 

9,589,919 

33 

33 

The  Beach 

140,313 
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39,411,428 

34 

27 

Scream  3 

134,416 
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86,789,166 
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35 
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The  Talented  Mr.  Ripley 

134,373 

100 

81,026,765 
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Erma  Bombeck  conference  pays 
tribute  to  a  daughter  of  Dayton 

SPEAKERS  AT  OHIO  EVENT  ALSO  DISCUSS  HUMOR  AND  COLUMN  WRITING  BY  DAVE  ASTOR 


Newsday  Syndicate  sent  Erma  Bombeck’s  many  best 
Bombeck  a  Jan.  29,  1965,  letter  sellers)  and  a  photo 
telling  the  then-local  humorist,  of  Paul  Newman  with 
“You  have  a  talent  that  deserves  a  bear.  The  actor  wrote 
a  wider  audience.”  on  the  picture  that  the 

The  now-defunct  syndicate  was  right,  as  animal  filled  the  void 
Bombeck  eventually  amassed  an  audience  of  left  when  Bombeck’s 
millions  who  read  her  newspaper  columns  busy  schedule  prevent- 
about  family  life  and  other  topics.  And,  four  ed  her  from  seeing  him 
years  after  she  died  at  age  69,  an  audience  of  one  fall! 
hundreds  converged  on  the  University  of  Conference  atten- 
Dayton  campus  in  Ohio  for  the  Erma  Bombeck  dees,  including  Erma’s 
Conference  on  Popular  American  Humor.  mother  and  children. 

One  highlight  of  the  March  29-April  1  gath-  also  heard  other  speak- 
ering  came  when  Bill  Bombeck  presented  40  ers  remember  the 
boxes  of  his  late  wife’s  papers  to  the  university  columnist. 

—  where  Erma  graduated  with  an  One  was  Ohio  first 


lady  Hope  Taft, 
who  reported 

^  that  the  state,  Dayton,  and  other 
locales  had  proclaimed  April  1 
“Erma  Bombeck  Day.”  Taft 
observed  that  Bombeck  would 
have  liked  being  honored  on 
April  Fools’  Day. 

“The  Family  Circus” 
creator  Bil  Keane  of  King 
Features  Syndicate  said, 
“What  a  funny  lady.  I  thank 
God  every  day  that  Erma 
(r  Bombeck  couldn’t  draw  car 
toons.” 


Erma  Bombeck  in  1965,  the  year  her  humor  column  entered  syndication 

Actually,  Keane  and  Bombeck  were 
friends,  not  competitors  —  living  near  each 
other  after  Bombeck  moved  from  Ohio  to 
Arizona  nearly  30  years  ago  and  collaborating 
on  a  book  called  “Just  Wait  Till  You 
Have  Children  of  Your  Own!” 
(Doubleday,  1971).  “I’m  the  only  person 
on  this  stage, ^other  than  Bill  Bombeck, 
who’s  been  between  the  covers  with 
Erma,”  quipped  Keane. 

Art  Buchwald  was  also  friends  with 
Bombeck.  “The  thing  that  made  it  so 
great  is  that  we  laughed  at  each  other’s 
stuff,”  recalled  the  Los  Angeles  Times 
Syndicate  (LATS)  columnist. 

Bombeck  was  with  LATS  for  a  while 
—  after  a  stint  at  the  old  Field 
Newspaper  Syndicate  and  before  mov¬ 
ing  to  Universal  Press  Syndicate  from 
1988  to  her  death  in  1996. 

When  an  audience  member  asked  why 
well-known  newspaper  humorists  such  as 
Bombeck,  Buchwald,  Dave  Barry,  and 
Russell  Baker  share  the  same  last  initial, 
Buchwald  replied,  “We  all  changed  our 
names.” 

One  columnist  with  a  different  last  ini¬ 
tial  said  Bombeck’s  humor  struck  a  univer¬ 
sal  chord.  “I  grew  up  a  big  fan  of  Erma 


Early  Erma  essay  exhibited 


But  probably  the  most  interesting  artifact 
was  a  University  of  Dayton  newspaper  from 
1946.  In  it  was  an  early  example  of 
Bombeck’s  writing:  a  column  about  what 
men  would  see  if  they  could  visit  the  UD 
women’s  lounge.  An  excerpt:  “The  girl  play¬ 
ing  the  piano  is  putting  everything  she  has  — 
with  the  exception  of  rhythm  —  into  her  ren¬ 
dition  of  that  old  classic,  ‘Don’t  Hit  Your 
Mother  With  a  Shovel,  for  It  Makes  a  Bad 
Impression  on  Her  Mind.’”  —  Dave  Astor 


Erma  Bombeck  was  a  funny  writer 
long  before  achieving  newspaper 
syndication. 

During  the  humor  conference,  the 
University  of  Dayton’s  Kennedy  Union 
building  featured  a  Bombeck  display.  There 
were  books,  a  1978  letter  from  George 
Bush,  a  1984  Time  magazine  cover  picturing 
Bombeck,  and  old  photos  —  including  one 
of  Bombeck  as  a  college  student  and  anoth¬ 
er  of  her  meeting  Pope  John  Paul  II. 


ne^  «/s&  eatures 


Bombeck  in  South 
Central  Los  Angeles,  even 
though  I  was  a  12-year- 
old  black  kid  and  she  was 
a  middle-aged  white 
woman,”  said  Leonard 
Pitts  Jr.  of  The  Miami 
Herald  and  Tribune 
Media  Services  (TMS). 

“The  stories  she  told  were  Leonard  Pitts  Jr. 
appealing  to  me.  She  was 
an  imperfect  human  being  laughing  at  her  own 
imperfections.  I  found  that  very  attractive.” 

Dayton  Daily  AeH’.v/TMS  editorial  cartoonist 
Mike  Peters,  speaking  via  videotape,  said 
Bombeck  was  a  modest  person  who  didn’t  get 
caught  up  in  her  celebrity  status.  “I  saw  her  go 
from  local  to  the  giant  she  became,”  he  recalled. 
“She  knew  who  she  was.  That  was  her  magic. 
She  never  believed  her  own  press.” 

Attendees  also  heard  from  Bombeck  herself 
via  a  1980s  video.  She  recalled  the  thrill 
decades  earlier  of  hearing  the  words, 

“You  can  write,”  from  a  University  of 
Dayton  teacher.  “That,”  she  said,  “sus¬ 
tained  me  for  the  rest  of  my  life.” 

While  verbal  tributes  to  Bombeck 
were  sprinkled  throughout  the  confer¬ 
ence,  workshop  speakers  also  discussed 
humor  and  columns  in  general. 

Buchwald  lamented  that  newspapers 
are  not  hiring  and  running  as  many 
humor  columnists  as  they  used  to.  “Except  for 
the  cartoons,  there’s  not  that  much  humor  in  the 
paper  —  and  there  should  be,”  he  said,  adding 
that  younger  humorists  rarely  get  published. 

Another  columnist,  Craig  Wilson  of  USA 
Today,  observed  that  it’s  impossible  to  predict 
how  readers  will  react  to  a  piece.  “I  do  columns 


One-liners  were  heard  frequently 
from  the  two  dozen  speakers  at 
the  Erma  Bombeck  conference. 
Here’s  a  sampling: 

“Sometimes  1  feel  like  Prince  Philip.”  — 
Bill  Bombeck,  husband  of  the  late  Erma, 
on  being  at  the  conference  honoring  his 
famous  wife. 

“My  neighbor  has  a  gun.  and  he  can’t 
even  water  his  lawn  straight.”  —  Art 
Buchwald,  columnist,  Los  Angeles  Times 
Syndicate,  on  why  he  isn’t  a  fan  of  the 
National  Rifle  Association. 


that  1  think  will  set  people  off,  and  the  silence  is 
deafening,”  he  said.  “Then  I  did  a  column  about 
holding  the  door  at  Starbucks,  where  people 
thought  I  was  a  doorman  and  didn’t  thank  me. 
That  struck  a  nerve.  I  received  2,500  e-mails.” 

Wilson  couldn’t  answer  all  of  them.  Soon 
after,  he  began  getting  follow-up  e-mails  from 
people  accusing  him  of  hypocrisy  for  doing  a 
column  lamenting  impoliteness  in  society  and 
then  impolitely  not  replying  to  their  messages. 
Wilson  did  answer  those  e-mails. 

Speakers  said  readers  respond  to  columns 
describing  situations  they  recognize  in  their 
own  lives.  “The  columns  that  people  love  are 
the  ones  they  can  relate  to,”  noted  Universal 
humor  writer  PS.  Wall. 

Detroit  Free  Press  columnist  Susan  Ager 
said  newspapers  want  local  news,  and  “the 
most  local  news  is  news  of  the  human  heart.” 

Pitts  said  he  only  writes  about  topics  that 
interest  him.  “I  figure  if  I’m  not  boring  me,  I 
have  a  fighting  chance  of  not  bor¬ 
ing  someone  else,”  he  comment¬ 
ed. 

Pitts  added  that  he  tries  to  be 
unpredictable.  “As  a  black  colum¬ 
nist,  I  feel  I  have  an  obligation  to 
speak  about  certain  issues,”  he 
said.  “Sometimes  I  choose  not  to 
write  about  them  because  people 
expect  me  to  write  about  them.” 
Wall  agreed  that  columnists 
have  to  vary  their  approach  to  keep  readers 
interested.  “A  column  is  kind  of  'ike  a  song,” 
she  said.  “You  shouldn’t  have  the  same  rhythm 
every  time.  I’ll  say  to  myself,  ‘You’ve  written 
too  much  gospel  lately;  it’s  time  to  write  some 
rock  ’n’  roll.’” 

Some  columnists  change  pace  by  periodical- 


“I  really  think  a  comic  should  end  when 
the  creator  goes,  but  not  before!”  —  Tom 
Batiuk,  creator,  “Funky  Winkerbean,”  King 
Features  Syndicate,  and  “Crankshaft,” 
Universal  Press  Syndicate. 

“If  we  were  only  in  the  air  for  12  sec¬ 
onds,  how  did  our  baggage  wind  up  in 
Philadelphia?”  —  Bil  Keane,  creator,  “The 
Family  Circus,”  King,  on  what  one  Wright 
brother  said  to  the  other. 

“The  male  ego  is  the  birthplace  of  the 
SUV.”  —  Robb  Armstrong,  creator,  “Jump 
Start,”  United  Feature  Syndicate. 


ly  writing  about  themselves.  Mary  McCarty  of 
the  Dayton  Daily  News  said  doing  such 
columns  is  “like  writing  a  diary  with  thousands 
of  keys”  readers  can  use  to  open  it. 

But  columnists  usually  write  about  more 
than  themselves.  “You  go  out  and  find  interest¬ 
ing  things,  and  then  tell  people  about  them,” 
said  Laura  Puffer  of  The 
Cincinnati  Enquirer. 

One  way  to  find  in¬ 
teresting  things  is  to 
have  good  interviewing 
techniques.  Ager  said, 
“The  more  relaxed  you 
make  people  feel,  the 
more  they’ll  tell  you.” 
McCarty  said,  “Don’t  be 
afraid  of  silences,” 
because  interview  subjects  might  say  some¬ 
thing  worth  waiting  for  if  you  briefly  delay  ask¬ 
ing  the  next  question.  Puffer  noted  that  if  an 
interview  subject  says  something  “really 
revealing,”  she  might  hold  off  taking  notes  until 
the  person  says  something  else,  and  then  write 
down  the  revealing  comment.  This  makes  the 
person  less  uncomfortable.  Puffer  explained. 

Several  audience  members  asked  about  how 
to  get  into  column  writing  at  a  time  when 
opportunities  seem  scarce.  One  way,  suggested 
McCarty,  is  to  “do  occasional  Op-Ed  pieces. 
Someone  might  take  notice.” 

“If  you  have  something  in  print,  it  feels  more 
legitimate  to  editors,”  agreed  Puffer.  “It  says  to 
them  that  someone  else  felt  you  were  worth 
squandering  ink  on.” 

A  number  of  cartoonists  also  spoke  at  the 
Bombeck  conference  about  topics  such  as  the 
more  cynical  nature  of  today’s  humor. 

“If  there’s  a  trend  that  bothers  me,  it’s  nice¬ 
ness  being  replaced  by  meanness,”  said  “Jump 
Start”  creator  Robb  Armstrong  of  United 
Feature  Syndicate. 

But  Tom  Batiuk  says  there’s  room  for  both 
gentle  and  cynical  humor.  “It’s  nice  to  see  a 
mix  on  the  comics  page,”  remarked  the  creator 
of  “Funky  Winkerbean”  (syndicated  by  King) 
and  “Crankshaft”  (Universal). 

“Agnes”  cartoonist  Tony  Cochran  of 
Creators  Syndicate  said  he’d  like  to  see  more 
of  a  mix  of  new  and  old  on  comics  pages.  He 
noted  that  some  newspapers  almost  never  add 
newer  strips. 

When  Bombeck  was  alive,  about  700  news¬ 
papers  added  her  to  their  pages  —  giving  her 
the  third  most  widely  syndicated  column 
behind  “Ann  Landers”  and  “Dear  Abby.”  ■ 


Art  Buchwald 


At  wit’s  beginning  and  end 


P.S.  Wall 
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Post-press  automation  dreams 
coming  true  in  Atlanta,  Dayton 

COSTS  CUT  AT  PACKAGING  CENTERS  BOTH  OLD  AND  NEW  BY  MARK  FITZGERALD 


Longtime  dreams  of  automating 

the  packaging  center  —  still  the 
most  labor-intensive  part  of  the 
newspaper  manufacturing  process 
—  are  coming  true  at  papers  with 
both  brand-new  and  aging  production  plants. 

Production  executives  from  both  types  of 
facilities  described  their  experience  with  post¬ 
press  automation  last  Wednesday  at  an  America 
East  equipment  show  session  in  Hershey,  Pa. 

Mike  Joseph  oversees  the  first  kind  of  pro¬ 
duction  plant,  the  kind  that  still  has  a  new  car 
smell.  The  new  Dayton  (Ohio)  Daily  News 
Print  Technology  Center  is  acclaimed  for  its 
unusual  exterior  reflecting  the  city’s  place  in 
aviation  history.  But  of  the  260,(X)0  square  feet 
in  the  plant,  it’s  the  100,000-square-foot  pack¬ 
aging  center  that  has  drawn  the  most  internal 
attention,  said  Joseph,  director  of  operations  for 
the  newspaper.  “We  identified  $2  million  in 
annual  costs  that  we  could  reduce  in  the  pack¬ 
aging  center  if  we  went  to  a  100%  internalized 
assembly  of  the  daily  product,”  Joseph  said. 

One  of  the  first  expenses  targeted  for  elim¬ 
ination  was  the  “stuffing  fee”  the  paper  paid 
its  carriers  to  put  inserts  into  copies.  Another 
was  the  cost  of  paying  people  to  load  product 
into  inserter  hoppers.  The  paper  also  wanted 
to  eliminate  newsprint  waste. 

The  automation  solution  was  a  Heidelberg 
product  buffering  system.  Coming  from  the 
press,  the  grippers  pass  a  waste  release  point, 
which  drops  out  bad  copies  so  that  waste 
never  enters  the  mail  room,  Joseph  said.  “We 
were  able  to  reduce  staffing  just  as  a  result  of 
that,”  he  said. 

The  line  also  automatically  feeds  the  insert¬ 
ing  hoppers  of  the  Heidelberg  NP632  inserter, 
eliminating  the  need  for  workers  at  the  hoppers. 
On  Sundays,  the  210,(X)0-circulation  Dayton 
Daily  News  typically  carries  20  inserts,  Joseph 
said.  Product  coming  out  of  the  inserters  can  go 
on  to  the  press  or  be  sent  to  the  buffering  sys¬ 
tem  for  momentary  or  longer-term  storage.  The 
system  has  eight  lanes,  two  reserved  for  buffer¬ 
ing  and  six  for  storing  advances.  “It’s  allowed 
us  to  de-couple  the  press  and  the  inserter  with¬ 
out  losing  automation,”  Joseph  said. 

Belts  feeding  the  storage  systems  are  coor¬ 


dinated  with  the  grippers  so  that  gaps  in  the 
system  are  eliminated  on  the  way  in,  and  min¬ 
imized  on  the  way  out,  he  said. 

Automation  has  allowed  Dayton  to  cut  its 
mail-room  labor  force  by  33%,  Joseph  said. 
Because  the  paper  is  phasing  in  its  complete 
assembly  project,  stuffing  fees  have  been 
reduced  by  50%,  but  not  yet  eliminated  alto¬ 
gether,  he  said.  Newsprint  waste  is  down  3%, 
Joseph  said. 

We  Identified  $2 
million  in  annual 
costs  that  we  could 
reduce  in  the 
packaging  center. 

—  Mike  JtKeph 
Dayton  Daily  News 

At  the  Atlanta  Journal-Constitution,  Rick 
Ridgway  was  also  looking  for  an  automated 
solution  to  high  packaging  labor  costs.  But  the 
assistant  manager  of  the  paper’s  15-year-old 
Norcross  printing  facility  did  not  have  the  lux¬ 
ury  of  a  new  start,  so  some  solutions  had  to  be 
eliminated. 

“We  looked  at  carts,  but  there  just  wasn’t 
enough  room,”  he  said.  “There’s  a  lot  of  talk 
about  robotics.  Now,  I’m  not  so  sure  the 
newspaper  industry  is  ready  for  robots,  but  we 
didn’t  have  the  space  to  fit  them  in.  We  were 
working  with  tight  space  restrictions.” 

In  Atlanta,  the  biggest  priority  was  eliminat¬ 
ing  the  need  to  palletize  post-press  product  by 
hand,  Ridgway  said.  The  hand  palletizing  was 
necessitated  by  a  change  in  1996  from  a  circu¬ 
lar  inserter  to  a  straight-line  machine,  he  said. 

“It  was  a  very  labor-intensive  task,  and  the 
people  who  were  doing  it  didn’t  like  it,  any¬ 
way,”  Ridgway  said. 

But  finding  a  vendor  tor  automatic  palletiz¬ 
ing  wasn’t  easy,  he  said,  because  the  papers 
insisted  they  wanted  to  stack  untied  bundles  as 
well  as  those  that  were  strapped. 

“We  didn’t  get  many  takers,”  Ridgway 


said.  “They  were  scared  of  untied  packages.” 

One  company  that  was  not  was  Schur 
Packaging  Inc.,  the  Swedish  company  that 
markets  its  Winrob  brand  palletizer  in  the 
United  States  through  Craftsman  Newspaper 
Production  Systems.  Winrob  stacks  untied 
bundles  at  a  rate  of  25  per  minute  and  tied 
bundles  at  a  rate  of  35  per  minute,  fast  enough 
that  the  press  does  not  need  to  be  slowed 
down,  Ridgway  said. 

For  stability,  some  pallets  are  shrink- 
wrapped,  although  the  Journal-Constitution 
have  been  loading  more  pallets  directly  on  to 
trucks  without  shrink-wrapping.  “We  might 
shrink-wrap  the  last  couple  that  go  in  the 
truck,  but  the  skid  is  just  that  stable  that  it 
doesn’t  need  it,”  Ridgway  said. 

Automating  palletizing  has  allowed  the 
paper  to  completely  eliminate  the  temporary 
labor  hired  to  stack  bundles,  Ridgway  said.  It 
is  also  reducing  the  turnaround  time  for  load¬ 
ing  trucks  from  45  to  20  minutes,  he  said. 

The  palletizer  has  also  eliminated  waste  by 
ensuring  an  accurate  bundle  count.  In  the  past, 
there  were  frequent  variations  between  the 
bundle  count  taken  as  they  came  off  the  insert¬ 
er,  and  the  count  truck  loaders  would  arrive  at. 
“Now  we  don’t  have  to  give  them  extra  copies 
to  be  sure  there’s  enough,  or  give  them  too 
many  from  the  start,”  he  said.  ■ 

America  East  honors  Wycoff 

Organizers  of  the  America  East  equip¬ 
ment  show  honored  retired  production 
executive  Dick  Wyckoff  with  its 
Distinguished  Service  Award  of  2000. 

In  a  presentation  during  the  show  last 
Tuesday,  Wyckoff  was  honored  for  “serv¬ 
ing  America  East  with  the  same  dedica¬ 
tion,  intelligence,  and  good  humor  that 
mark  everything  he  does.” 

Wyckoff  retired  last  fall  from  The 
Tribune-Democrat  in  Johnstown,  Pa., 
after  a  50-year  newspaper  career  that 
included  stints  at  newspapers  in  New 
Jersey,  California  and  Pennsylvania  as 
production  director,  operations  director, 
marketing  manager,  and  general  manager. 

—  Mark  Fitzgerald 
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•  Find  The  Information  You  Want  Instantly 

With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have  access 
to  Year  Book  information  instantly.  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  data  with  the  criteria 
you  select. 


•  It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 


•  CD-ROM  Sections 

CD-ROM  includes  all  data  for  U.S.  Dailies, 
U.S.  Weeklies,  Canadian  Newspapers,  For¬ 
eign  Newspapers  and  Mechanical  Equipment 
sections  contained  in  the  2000  print 
version  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 
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•  Search  By  Any  Field 

Your  options  are  limitless!  Sort  newspapers  by  equipment 
use.  Sort  and  rank  by  publication  days  and  circulation. 
Search  for  special  topic  editions  ... 


•  Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


•  Listinij  Capabilities  for  Mailings 

Customize  mailing  lists  for  each  of  your  communications 
projects.  Export  data  to  your  own  label  utility! 


CD-ROM  with  listing  capabi lilies :  $895 

For  more  information  or  to  order  call 

(800)336-4380,  ext.  172 

or  order  online  at  www.editorandDublislier.com 
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Prepress 

Sparrow  Information  Inc.,  Hampton 
Falls,  N.H.,  supplier  of  the  Intertext  classified 
advertising  and  Scoop  editorial  systems, 
installed  a  cross-sell  module  that  connects  an 
Intertext  classified  system  at  the  Daily 
Record,  Parsippany,  N.J.,  with  a  System 
Integrators  Inc.  CZAR  II  classified  system  at 
The  Courier-News,  Bridgewater,  N.J.  The 
Intertext  module  permits  ad  sales  in  all  prod¬ 
ucts  of  the  two  Gannett  Co.  Inc.  dailies  via 
XML-formatted  files.  All  mark-up  informa¬ 
tion,  including  various  attention-getters  and  Pi 
characters  are  transferrable.  Its  on-the-fly 
translation  handles  differences  in  publica¬ 
tions’  classifications.  Also  accurately  inter¬ 
preted  are  logos,  managed  as  font  characters 
by  Intertext  and  as  calls  to  external  TIFFs  by 
SII.  Host  systems  perform  billing. 

Atex  Media  Solutions.  Bedford,  Mass.,  ap¬ 
pointed  Roberto  J.  Zerbino  as  managing  direc¬ 
tor  of  Atex  Latin  America,  with  responsibility 
for  the  region’s  sales,  marketing,  and  technical 
support  organization.  Before  joining  Atex,  he 
served  as  regional  sales  manager  for  Latin 
America  and  the  Caribbean  at  press  maker 
Goss  Graphic  Systems.  His  career  includes 
sales  management  for  Hyphen  Latin  America 
and  DuPont  Newspaper  Systems,  where  he 
was  a  senior  systems  installer  and  was  promot¬ 
ed  to  customer  services/support  representative, 
then  to  sales  manager,  Latin  America.  In  these 
roles,  he  sold  and  installed  software  at  news¬ 
papers  in  North  and  South  America  and  the 
United  Kingdom.  Fluent  in  four  languages,  the 
Miami  resident  studied  economics  in  Uruguay 
and  business  in  the  Dominican  Republic. 

SaxoTech  AJS,  Aalborg,  Denmark,  sold  to 
Sweden’s  50,000-circulation  Helsingborg 
Dagblad  a  complete  SaxoPress  installation, 
which  is  expected  to  be  operating  this  spring. 

The  paper  sought  a  single  system  capable 
of  supporting  publication  of  its  regular  and 
large-type  print  editions,  publishing  for  the 
Web  and  for  wireless  appliances,  and  content 
modification  for  radio  presentation,  said 
Managing  Editor  Eskil  Jonsson,  who  noted  it 
selected  SaxoPress  after  studying  systems  for 
almost  two  years. 

To  support  105  users  with  Macintosh  work¬ 
stations  and  using  an  Oracle  database,  the  sys¬ 
tem  will  be  structured  for  layout-driven  work. 
In  addition  to  the  SaxoPress  editorial  produc¬ 
tion  software,  the  paper  also  gets  SaxoPlan  for 
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planning  and  resource  allocation,  NetNews  for 
daily  Internet  publishing,  and  the  SaxoBRS 
searchable  text,  image,  and  page  archive. 

Output 

Monotype  Systems  Inc.,  Rolling  Meadows, 

Ill.,  announced  recent  sales  to  the  Palestine 
(Texas)  Herald-Press  (Panther  Pro/46  HS 
imagesetter  with  compression/archive  browser 
to  compress  RIP’d  data  and  provide  bit-for-bit 
page  previews,  and  ToolBox  software  to  cali¬ 
brate  and  control  the  imagesetter);  Danville, 

Ill.,  Commercial-News  (ProofExpress  1000 
broadsheet/double-truck  color  proofer  with 
newsprint  butt  role  adapter);  Dow  Jones  &  Co., 
Monmouth  Junction,  N.J.  (nine  Sun 
RipExpresses  and  nine  ProofExpress  II  broad- 
sheet/double-truck  proofers);  Detroit  Free 
Press  (ProofExpress  1000  broadsheet/  double- 
mick  color  proofer  with  newsprint  butt  roll 
adapter  and  NT  color  proof  software);  The  Au¬ 
burn  (Calif.)  Journal,  (PantherPro  capstan  im¬ 
ager);  and  Texas  A&M  University,  College  Sta¬ 
tion  (PantherPlate/34P  and  ToolBox  software). 

Graphic  Arts  Technical  Foundation.  Se- 

wickley.  Pa.,  offers  original  research  studies  on 
color  management  work  flow,  portable  docu¬ 
ment  format  (PDF)  setup,  and  digital  color 
proofing.  (For  more  information  on  the  reports, 
call  [800]  910-GATF  or  e-mail  info@gatf.org.) 

Comparison  of  color  accuracy  and  time 
savings  of  color  management  systems  (CMS) 
users  and  nonusers,  showed  that,  in  matching 
the  color  of  a  printed  image  to  a  proof,  quali¬ 
ty  depends  on  operators,  not  a  CMS.  Benefits 
of  using  a  CMS  were  in  saving  time  and 
reducing  waste  by  eliminating  one  or  two 
proofing  cycles  per  Job. 

The  PDF  study  relied  on  a  panel  of  judges  to 
evaluate  image  quality  at  different  compression 
settings.  It  concluded  that  compression  affects 
color,  detail,  and  modeling,  and  that  JPEG- 
medium  compression  shrinks  files  75%  to 
80%,  but  with  little  difference  in  quality. 

The  digital  proofing  survey  of  the  experi¬ 
ences  of  109  printing  firms  and  service 
bureaus  found:  reduced  staffing  for  proofmak¬ 
ing  was  the  benefit  that  most  closely  met 
expectations,  followed  by  lower  film  and 
chemistry  purchases;  most  respondents  felt 
customers  accepted  digital  proofing;  82%  of 
halftone  proof  users  and  50%  of  nonhalftone 
proof  users  said  they  could  more  closely 
match  digital  halftone  proofs  on  press  than 
with  traditional  proofs. 


Pressroom 

Goss  Graphic  Systems  Inc.,  Westmont, 

Ill.,  will  supply  a  shaftless  Universal  70  press 
to  Grafica  Funchalense,  Lisbon,  to  meet  a  ris¬ 
ing  demand  for  color  ads  in  its  two  owners’ 
five  newspapers,  including  Jomal  de  Noticias 
and  A  Bola. 

An  additional  four-high  tower  for  a  two¬ 
folder  shaftless  Universal  70  bought  in  1998 
was  ordered  by  Sweden’s  Norrtelje  Tidnings 
Trykeri  AB,  publisher  of  the  15,000-circula¬ 
tion  Norrtelje  Tidnings  and  a  Stockholm-area 
contract  printer. 

U.K.  contract  newspaper  printer  Newsfax 
International  bought  a  shaftless,  open-foun¬ 
tain  Universal  70  for  its  new  London  plant. 
The  order  calls  for  four  four-high  towers,  two 
mono  printing  units,  eight  two-arm  reelstands, 
and  a  2:3:3  jaw  folder,  which  will  enable 
printing  of  up  to  128  tabloid  pages,  half  in 
color.  Provision  was  made  to  expand  to  12  full 
towers  and  reelstands. 

Also  in  the  United  Kingdom,  Johnston 
Press  Group’s  Northampton  Web  is  expanding 
its  Metro  press,  allowing  simultaneous  print¬ 
ing  of  two  publications  with  up  to  96  pages  of 
color  each.  The  site  prints  two  local  dailies,  16 
weeklies,  and,  late  Friday,  a  special-interest 
paper  and  The  Sun. 

Garden  State  Paper  Co.  Inc.,  Elmwood 
Park,  N.J.,  hired  John  O.  Ovanessian  as 
Northeast  regional  sales  manager.  Most  recent¬ 
ly  Eastern  market  manager  for  Uniforet/Tripap 
International,  Ovanessian  earlier  was  with  Ave- 
nor  America  Inc.  and  Abitibi-Price  Sales  Corp. 

Post-press 

Total  Mailroom  Support  Inc.,  Middle- 
burg  Heights,  Ohio,  sold  reconditioned  Hall 
stackers  to  the  Sun  Herald,  Charlotte  Harbor, 
Fla.;  The  Daily  Citizen-News,  Dalton,  Ga.; 
The  Evansville  (Ind.)  Courier  &  Press;  The 
Courier,  Houma,  La.;  The  Sedalia  (Mo.) 
Democrat;  Seacoast  Newspapers,  Stratham, 
N.H.;  The  Tribune  Chronicle,  Warren,  Ohio; 
and  The  Daily  Freeman-Journal,  Webster 
City,  Iowa.  TMSI  also  had  orders  for  stack  and 
bundle-distribution  equipment  from  the 
Dalton  daily  and  Seacoast  papers,  as  well  as 
the  High  Point  (N.C.)  Enterprise;  The  Times, 
Munster,  Ind.;  the  Pensacola  (Fla.)  News 
Journal;  and  the  Rochester,  Minn.,  Post- 
Bulletin.  It  sold  bundle  turners  to  Fox  Valley 
Press,  Plainfield,  Ill.,  and  the  Reading  (Pa.) 
Eagle  Co. 
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Society  of  Professional  Perks 


Want  to  be  an  MBNA  Man?  A  Penny  Wise 
Office  Products  Woman?  A  GEICO  Guy?  Fret 
not.  Join  the  Society  of  Professional 
Journalists  —  the  latest  group  of  independent 
reporters  to  go  corporate. 

The  SPJ  ethics  monitors  who  clucked  at  the 
Los  Angeles  Times  for  partnering  up  with  an 
advertiser  are  doing  the  same  thing  with  cor¬ 
porations  its  members  cover. 

Aside  from  the  above,  there  are  the  Alamo, 
Avis,  Dollar,  and  Hertz  car-rental  agencies. 
Affinity  Corp.,  Airborne  Express,  Celebrity 
Cruises,  PageNet,  Quest,  and  Albert  H. 
Wohlers  &  Co.  Insurance. 

The  SPJ  brochure  promoting  its  new  corpo¬ 
rate  partners  reads  like  newspaper  blurbs  bcxist- 
ing  “Erin  Brockovich”  and  Julia  Roberts. 

GEICO  is  headlined  as  a  company  with 
“preferred  automobile  insurance”  that  has  a 
“media  liability”  plan,  a  “benefit  especially 
for  free-lancers.” 

Penny  Wise  Offices  is  praised  for  its  “free 
delivery,  guaranteed  lowest  prices  on  office 
products  (up  to  80%  off  suggested  list  price).” 

PageNet  is  applauded  for  offering  its  “wire¬ 
less  paging  service”  for  “as  little  as  $8.95/mo” 
along  with  “free  activation.” 

And  MBNA  is  cheered  for  providing  SPJ 
with  “a  platinum  plus  credit  card  with  the  SPJ 
logo.  ...  No  annual  fee,  3.9  introductory  fixed 
APR  on  cash  advance  checks.” 

Now  here  is  the  best  part. 

The  list  of  corporate  discounts  SPJ  mem¬ 
bers  get  for  their  $75  annual  dues  arrive  in  the 
same  envelope  with  the  organization’s  cele¬ 
brated  Code  of  Ethics.  The  code  that  speaks  of 
journalistic  principles,  standards  of  practice, 
truth,  independence,  avoiding  conflicts  of 
interest  “real  or  perceived,”  honesty,  fairness, 
and  dozens  of  other  things  ethics-conscious 
correspondents  should  know. 

Sometimes  SPJ  even  pushes  its  spiecial 
relationship  with  its  favored  companies  in 
Quill,  the  monthly  SPJ  magazine  whose  April 
issue  was  devoted  entirely  to  ethics. 

The  July/August,  1999,  Quill  included  a 


cover  story  on  “Straying  Watch¬ 
dogs”  along  with  a  large  member¬ 
ship  recruitment  ad  listing  12  of 
SPJ’s  corporate  partners  that 
asked:  “With  so  many  benefits  of 
membership,  how  can  you  afford 
not  to  Join?” 

Ray  Marcano,  the  secretary- 
treasurer  of  SPJ  who  was  recently 
elected  its  president,  agrees  with 
that  analysis.  “Just  because  we 
offer  discounts  doesn’t  mean  that 
we  are  in  cahoots  with  anyone,”  said  Marcano, 


Allan  Wolper 


K  we  allow  our 
members  to  be 
pitched  by  [partner] 
companies,  then  we 
lose  our  credibility. 

—  Walter  Brasch 
Bloomsburg  University 


a  reporter  for  the  Dayton  (Ohio)  Daily  News.  “I 
never  heard  anyone  make  an  issue  about  any  of 
this.  What  SPJ  offers  its  members  is  what  any 
other  organization  offers  its  members.” 
Marcano  leaned  forward  in  his  chair  during  a 
break  at  a  recent  SPJ  regional  conference  at  the 
Newark,  N.J.,  campus  of  Rutgers  University, 
his  voice  rising:  “They  are  not  singling  us  out 
because  we  are  a  journalism  organization.  I’ll 
bet  Editor  &  Publisher  uses  a  special  travel 
agent.  Saying  that  we  are  beholden  to  those 
companies  is  a  ridiculous  leap. 

“There  are  no  ties  beyond  what  we  offer.” 

Not  true. 

SPJ  collects  a  fee  every  time  one  of  its 
members  buys  something  from  one  of  its 
business  acquaintances.  If  enough  journalists 
line  up,  SPJ  can  wind  up  with  enough  cash  to 


by  Allan  Wolper 

publish  a  carload  of  Code  of 
Ethics  cards. 

“We  make  under  $10,000  a 
year,”  said  Jim  Gray,  the  execu¬ 
tive  director  of  SPJ.  “It  does  fig¬ 
ure  into  our  budget.  But  you 
can’t  construe  this  as  a  conflict 
when  it  provides  such  a  benefit 
to  our  members.” 

Not  to  put  this  all  on  Marcano. 
The  SPJ  program  that  seems  a  bit 
like  the  “Friends  Of  Bill”  cam¬ 
paign  fund-raising  scheme  was  started  five 
years  ago  and  has  been  endorsed  by  five  dif¬ 
ferent  SPJ  presidents.  Those  who  see  the  SPJ 
corporate  marriage  as  an  ethical  mistake  are 
dismissed  as  old-fashioned  and  out  of  touch. 

It’s  an  analysis  that  makes  Walter  Brasch 
laugh. 

“It’s  amazing,”  said  Brasch,  a  former  presi¬ 
dent  of  the  Pennsylvania  SPJ  chapter  and  a  pro¬ 
fessor  of  journalism  at  Bloomsburg  University. 
“SPJ  isn’t  like  every  other  organization.  If  we 
allow  our  members  to  be  pitched  by  those  com¬ 
panies,  then  we  lose  our  credibility.” 

Brasch  is  a  frequent  critic  of  SPJ’s  sudden 
appreciation  of  the  corporate  side  of  life  and 
wonders  if  the  organization’s  leadership 
knows  what  a  messed-up  message  it  is  send¬ 
ing  to  the  journalists  it  is  trying  to  recruit. 

“It  is  the  wrong  way  to  tell  people  what  the 
SPJ  is  all  about,”  said  Brasch,  a  columnist  for 
3 1  newspapers  in  Pennsylvania.  “I  know  that 
they  need  money.  I  know  they  need  members. 
But  this  is  not  the  way  to  get  it.” 

Brasch  mused  a  moment.  “Suppose  the 
NRA  decides  that  it  wants  to  give  SPJ  mem¬ 
bers  discounts  for  joining  their  organization. 
Or  the  ACLU.  Or  the  Ku  Klux  Klan.  Once  you 
sell  out,  it  doesn’t  make  a  difference  who  you 
sell  out  to.” 

This  is  bigger  than  that.  It’s  about  credit-card 
people  pulling  out  a  copy  of  an  SPJ  affinity 
brochure  or  a  Quill  magazine  membership  pro¬ 
motion  as  proof  of  their  credibility  and  their 
ability  to  reach  journalists  in  high  places.  ■ 
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We  strap^%  the  top  20 
newspapers  across  America 


The  other  1  is  coming. 

Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 


Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 

The  Dynaric  Facts  Are:  ■  The  first  N  P-1  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 

. . .  ^  Speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 

‘  nization  in  the  newspaper  industry  ■  Dynaric  continues  replacing  more 
I  competitive  equipment  than  the  rest  of  the  competition  combined. 

[B  _  Call  a  Dynaric,  Inc.  representative  today  at 

^  1-800-526-0827  to  begin  to  experience 

. the  Dynaric  advantage. 
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In  a  world  full  of  limitations,  Harris  AdPower 
provides  an  unparalleled,  uncompromising  solu¬ 
tion  to  ensure  that  you  maximize  your  revenue 
and  minimize  your  workload  -  giving  you  an 
important  edge  in  Web  or  print  publishing. 

AdPower’s  components  work  together  to  cre¬ 
ate  a  cohesive,  elegant  advertising  environment 
that  integrates  sales,  production,  reporting  and 
distribution  functions. The  system  can  be  user- 
configured  to  support  conventional  newspaper 


print  media,  specialty  publications,  products,  or 
rapidly  emerging  electronic  media. 

In  addition  to  WYSIWYG  composition, 
AdPower  features  automated  billing,  drag  and 
drop  graphics,  electronic  tracking,  automated 
accounts  management,  accessibility  through  fax, 
Internet,  mobile  and  e-mail.  All  this  along  with 
full  World  Wide  Web  utilization  to  make  it  faster 
and  easier  to  keep  your  business  on  the 
next  level. 


For  a  demonstration  of  AdPower  visit  booth  1831 
atNEXPO  2000,June  17-20. 
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